BROADCASTING 


! 
| 
i] 


ve work 
it of our 
markets 
strides. 
age phi- | 
thin” in } 
olitan. 
be used jj 
50-watt } 
imunity § 
t than a | 
its com- | 


ence, be } 


1 


250 sta- 
ions in 
nant in 
of them. 
stations 

public 
neering 
We feel 
ind that 
Ou sUuC- 
the true 
nore of 


a sound 
s opera- 
y we afe 
why we 
nd why 
there is 


e names 
‘ved by 
lor and 
me: 

mpa 

Green, 
2mporia 


3. 
‘eds 


a? Well, 
a in the 
yubtedly 
t like te 


INTEQ 
« IN 
us* 


TELECASTING 


QUITE 


BLUNILY 


WOR GIVES YOU MORE FOR YOUR MONEY 
IN QUICK SALES IMPACT! 


LET’S MAKE IT PLAIN, hard and clear: Radio ad- 
vertising does not have to be thought of in four, 
five or six figures. 

In these days of high costs and pared budgets, 
you, too, can be one of hundreds of WOR spon- 
sors who are selling hairpins and nail polish and 
snoods and canned soup for less than it costs to 
buy a quarter-page big city newspaper ad. 

That’s so. Look... 

For the small sum of $500, American, WOR 
will expose your message, at one daytime period, 
to 497,461 homes with radios. That, dear sir, 
brings your cost-per-home to about 1/10 of a cent! 

Does this sort of thing boost sales? Listen — 


A New York man had a good product to sell. He 
bought time on WOR. For every $1.00 he spent, 
$5.00 came back to him. Nice work, eh? WOR 
can do that for you, too. 

If you want more sales, more dealers; if you 
want to start things humming in 16 great cities 
of more than 100,000 people each in 7 states, use 
WOR. 

As of today more than half of WOR’s billing 
is based, as far as its sponsors are concerned, on 
earned sales increases of merchandise sold. In 
other words, WOR’s got to pay through the cash 
register, or else. 

Let’s show you how we do it. 


Our address is: WOR-- that power-full station at 1440 Broadway, in New York 
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This is the 


WELSH FAMILY 


of McLean County, Illinois 


Ralph Welsh feeding some re- 
cently purchased Hereford cattle. 


PRAIRIE 


FARMER 
suaHOGE © suTLER 


President 


GLENN SwYOE® 
Meonoge: 


. 


fc: The Welsh family. Standing, 
Ralph, David and Marion, 
Seated, 9-year-old Lois, 
Mother Welsh and Marion's 
wife, Alice. 


Six hundred forty acres of McLean County soil are tilled by the Welsh Brothers, 
with 300 acres in corn that packs the big 10,000-bushel crib. The Welshs buy 
feed cattle, like the Herefords shown here, selling 40 head last year, as well as 
100 hogs. They also grow oats, soybeans and hay, with considerable pastureland. 

Buying and selling livestock, the Welsh family especially appreciates WLS 
market reports and tunes them in daily. Influence of Dinner Bell Time and other 
WLS farm information programs is shown in modern methods on the Welsh 
farm—using hybrid corn for increased yields, supplementing feed grains with 
minerals, feeding the soil to put back what big corn crops take out. 

As the Welshs say, “Dinner Bell on WLS helps us in our farming business, 
through the depression years and the good, through wet and dry years, through 
chinch bugs and corn borers. You helped us each time to handle the situation. ... 
There is something new and helpful every day.” 

Farming is a family business and the Welsh “corporation” is headed by Mother 
Welsh; there are two unmarried sons, Ralph and David; and Marion, whose 
wife and 9-year-old daughter complete the family in the big stone-block house 
near Gridley, Illinois. 

These are the kind of folks we have focussed our microphones on for 23 years 
...family- and home-folks who write us a million letters a year to show they 
like the service and entertainment we broadcast for them. Such service has won 
their loyalty...loyal listeners are the best possible guarantee of advertising results. 

890 kilocycles, 50,000 watts, American affiliate. Represented by John Blair & Com- 


pony. WLS covers intensively 288 counties in Illinois, Indiana, Michigan, Wisconsin 
and bordering states. 


AFFILIATED IN MANAGEMENT WITH THE ARIZONA NETWORK: KOY. PHOENIX . . . KTUC, TUCSON . . . KSUN, BISBEE-LOWELL-DOUGLAS 


































e It is catastrophe. This city—once a 
sunny center of gulf-side trade —is now 
a shambles. 

Lightning-like, Radio did its greatest 


service in the first agonizing hours of 


disaster. KPRC’s on-the-spot crew 
(headed by news chief Pat Flaherty, 
former NBC correspondent who covered 
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make metropolitan Houston their daily 
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Speedy, accurate, top-flight news cov- 
erage of Texas City was no accident. 

The KPRC news department, headed 
by Pat Flaherty, is composed of five 
full-time, experienced newsmen, who 


beat. The KPRC news department also 
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NBC AFFILIATE 
HOUSTON, TEXAS 


the Philippine invasion) relayed the calls 
for help that were brought to its micro- 
phone. 
But today Texas City is coming back! 
Already new construction rises from the 
ashes. Thanks to its own fighting heart 
...and America’s ready rallying toitsown. 
Texas City is coming back! 


CONGRATULATIONS ON SUPERB JOB ‘TEXAS CITY STORY PLEASE 
CONVEY HEARTIEST THANKS TO PAT FLAHERTY AND REST OF KPR 
a STAFF WHO ENABLED NBC KEEP FIRST PLACE THROUGHOUT 

BILL BROOKS NATIONAL BROADCASTING NG. 


hasitsown reporters covering Beaumont, 
Port Arthur, Austin and Washington. 
Moreover, KPRC is the only radio 
station in Texas powered with all the news- 
paper-wire facilities of Associated Press. 
... All adding up to a top news job 


every day. 


Represented Nationally by Edward Petry & Company 


blished every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, 
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879. 


INC., 


870 National Press Building, Washington 4 
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|Closed Circuit 
MBS PRESIDENT Edgar Kobak, whose 


world’s largest network grows larger almost 
daily, is now signing ’em before they take 
air. He reports: “Happy Chandler’s station 
will join Mutual just as soon as it is ready to 
operate.” (FCC on May 1 granted Baseball 
Commissioner and former Kentucky Senator 


new station on 590 ke with 1 kw (DA) at 
Versailles, Ky., his home town.) 
AMERICAN TOBACCO Co. reportedly in- 


structed Foote, Cone & Belding, New York, to 
buy daytime radio show for Lucky Strikes as 
fourth cigarette account to start daytime 
radio. Chesterfields has Arthur Godfrey on 
CBS; Camels sponsoring segment of new 
Paul Whiteman Show on ABC; and Philip 
Morris sponsoring Heart’s Desire and Queen 
for a Day on Mutual. 


WHILE recommendations of subcommittees of 
NAB Standards of Practice Committee were 
strictly hush-hush at NAB Area D meeting, 
Chicago, good authority has it that, as pre- 
sented to full committee in New York May 12 
it will constitute radio “ten commandments.” 
Radical departure from old code which stressed 
idealism of broadcasters, new code will con- 
stitute at least seven proposals as regards 
commercial practices, educational programs, 
childrens’ programs, political programs, con- 
troversial issues, mystery programs and re- 
ligious programs. 


WITH EXPIRATION of Commissioner Ray C. 
Wakefield’s present FCC term only six weeks 
away, it was learned authoritively Friday that 
Republican Senator Knowland of California 
had joined his colleague, New Deal Democrat 
Senator Downey, in urging Californian’s re- 
appointment for seven-year term. Endorse- 
ment not tantamount to nomination but a 
long stride toward it. 


WHITEHALL PHARMACAL Co., New York, 
reportedly contemplating spot campaign for 
Viz eye drops through Dancer-Fitzgerald- 
Sample, New York. 


COULD IT BE that CBS, which has never 
gone outside its own bailiwick for its execu- 
tives, is having difficulty finding nev general 
manager for WCCO, its Twin City 50,000 
watter? Since resignation last month of A. C. 
Joscelyn, who joined Northwest Linseed Co. as 
sales vice president, CBS has had stopgap 
arrangement, with Eugene B. Wilkey Jr. as 
acting manager. Howard S. Meighan, vice 
president in charge of owned and operated 
stations, screening prospects and network for 
first time may go outside its own fold. Last 
word was no decision had been reached. 


INSIDE on FM production: Daily production 
rate of current FM receiver manufacturers 
is approximately 5,000 as against 500 year 
ago. Annual production rate at end of 1946 


was 500,000 units as against production 
(Continued on page 106) 
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BROAD CAST ING.. at deadline = 


Upcoming 


May 12-13: NAB Standards of Practice Com- 
mittee, Waldorf-Astoria, New York. 


May 13: NAB-ASCAP Joint Negotiating Com- 
mittee, Waldorf-Astoria, New York. 7 
May 15: Opening session, International Tele- 
communications Conference, Atlantic City. 


May 15-16: NAB Sales Managers Executive 
Committee, Ambassador Hotel, Atlantic 
City. 


(Other Upcomings page 93) 


Bulletins 


BASIS of negotiations between networks and 
Radio Writers Guild on behalf of freelance 
writers probable within week. Union and net- 
work executives met in New York Friday. 
Another session scheduled May 16. Guild 
originally sought to bargain for all freelance 
writers. Whether networks would agree to such 
blanket representation. unknown, but pre- 
sumably they will decide to negotiate with 
Guild on behalf of at least certain types of 
freelancers. 


SERIOUS DAMAGE to Rochester’s Radio 
City, future home of WHAM and WHFM- 
FM, averted Friday after building was set 
afire during roofiing operations. Six com- 
panies responded to alarms and limited dam- 
age to $200, according to William Fay, vice 
president of Stromberg-Carlson Co. 


Business Briefly 


AGENCY APPOINTED ® Gallowhur Chem. 
ical Corp., New York (chemical, pharmaceuti- 
eal products) appoints Booth, Vickery & 
Schwinn, New York and Baltimore, to handle 
campaigns for Skol, Puraturf, Puratize, Pura- 
tized S-C. Spot campaign for Skol starts May 
16, eight weeks on five New York stations, 
four in Los Angeles, two in San Francisco, 
two in Philadelphia. 


WJZ REVENUE UP ® April national spot 
revenue of WJZ New York increased 12% over 
year ago, local revenue up 5%, second highest 
monthly figure in station’s history according to 
Murray Grabhorn, WJZ manager. Total reve- 
nue in April up 9% over April, 1946 and total 
revenue first quarter of 1947 up 6% over last 
year, he said. 


NEW KYW SPOTS ® New spot accounts at 
KYW Philadelphia include Washington State 
Apple Commission (J. Walter Thompson Co.) ; 
War Assets Adm. (Al Paul Lefton). Metro- 
politan Life (Young & Rubicam) started news 
series, renewed musical clock quarter-hour 
and announcement series. 


ENTERPRISE CAMPAIGN ® Enterprise 
Productions, New York & Hollywood, will use 
radio to promote three films released in next 
four months: “Arch of Triumph,” “The Other 
Love,” “Body & Soul.” Agency, Donahue & 
Coe, N. Y. 


GULF OIL SHOWS @ Gulf Oil Co. buys two 
quarter-hours, 12:45-1 p.m. Tuesdays and 
Thursdays of Gordon MaCrae Show, WNBC, 
New York, for Gulf Spray and Trac. Agency, 
Young & Rubicam, N. Y. 


FCC Orders Hearing on Daytime Skywaves 


HEARING on AM daytime skywave—whether 
it exists and to what extent—ordered by FCC 
Friday to start June 2. 

Meanwhile, Commission “will defer action 
on all pending appilcations which seek daytime 
or limited-time operation on U. S. 1-A or 1-B 
frequencies.” These, authorities said, number 
181—76 for 1-A’s and 105 for 1-B’s. Officials 
said applications already granted—70 on 1-A’s 
and 121 on 1-B’s—are not affected. In addition, 
there are 67 applications and 117 grants for 
daytime or limited-time use of foreign 1-A’s, 
also not affected. 

Hearing will involve formulation of “what- 
ever rules and regulations may be necessary” 
regarding daytime skywave transmissions. 

Date of hearing, to be held before Commis- 
bane “or such members as may be 
present,” is same as that set for resumption 
of clear channel hearing [BROADCASTING, April 
7]. But it seemed certain clear channel re- 
sumption will be delayed to July, though prob- 
ably no later. Clear Channel Broadcasting 
Service asked Friday for postponement to date 
“not earlier than Oct. 15” because of recent 
illness of Louis G. Caldwell, chief counsel, 
who is recuperating but still confined to home. 


sion en 


Whether CCBS would also seek postpone- 
ment of skywave hearing not known. But since 
proceeding will be largely technical, with John 
H. DeWitt Jr., CCBS engineering supervisor, 
due to present case-in-chief, it was thought 
likely June 2 date would be satisfactory. 

Existing engineering standards’ failure to 


recognize daytime skywave in any form has | 


been one of the principal grounds on which 
clear channel stations fought what they re 
gard as indiscriminate licensing of daytimers 
on clears. Clear stations contend they will re- 
ceive daytime skywave interference from day- 
timers on their channels. FCC heretofore re 
plied that clears are not entitled to protection 
from signals whose existence is not recognized. 
Last Friday’s change of policy had been ex 
pected for several] weeks [BROADCASTING, April 
21], particularly since U. S. Court of Appeals 
for D. C. issued stay order against grant 
Patrick Joseph Stanton at Philadelphia for 
10 kw daytime use of WCKY Cincinnati’s 153 
ke 1-B channel [BroapcasTING, April 28]. 
Change culminated from clear channel st@ 
tions’ continued insistence that daytime sky- 
wave does exist, their appeals from daytime 
(Continued on page 106) 
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This popular, progressive station reaches a rich indus- 


trial and agricultural area. It assures its advertisers 
profitable returns because‘ of its proved listenership 
—developed through top flight NBC Network Shows 


and effectively planned local programs. 


RADIO ADVERTISING CO. 


May 12, 1947 @ Page 5 


Se 





ee 


—— 


eee 


—— <= ws 


ee oe 





BROADCASTING 






TWIN 
BIRTHDAYS 


M BUREAY 

goth FAR Feog 
\ RA "yy 
, 4 | 







































Combined 
Membership 


Totals Over 128,000! 


With a membership of over 
58,000, the Minnesota Farm 
Bureau Federation has present- 
ed the Farm Bureau Program 
over WDGY for ten years. 

West North Central farmers 
keep tuned to WDGY .... it 
means dollars and cents to 
them. Reach this immensely 
wealthy agricultural market 
cheaply and completely over 
WDGY, the station that gives 
you ‘‘Minnesota and Then 
Some.” 


It’s a double birthday cele- 
bration for the Central Co-op- 
erative Livestock Association 
and the Minnesota Farm Bureau 
Federation. These two organiz- 
ations have both been on the 
air for ten years over WDGY. 

The Central Co-operative 
Livestock Association, one of the 
Largest livestock selling agen- 
cies in the world, serves over 
70,000 members and patrons in 
Minnesota. WDGY broadcasts 
their official livestock news and 
market reports daily. 





5000 WATTS 1130 KC 


AK) 


MELVIN DRAKE CHARLES T. STUART AVERY-KNODEL INC. 
Vice President & Station Mgr. Pres. & Executive Director National Representatives 
Executive Offices, Stuart Bldg., Lincoln, Nebr. 
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Published Weekly by Broadcasting Publications, Ine. 
Executive, Editorial, Advertising and 
Circulation Offices: 870 National Press Bidg. 


Washington 4, D. C. Telephone: ME 1022 
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Nets-AFM Sign First of Three Pacts__-_ 15 
FCC's Budget Fate Now in Congress__- 15 
CBS Will Not Abandon Video__--~~- 17 
Senate Bans Slush Funds of Unions___- 17 
CIO's Carey Flays Radio at IRE Meet___ 18 
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Radio Criticism Urged by Swezey__— 32 
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At Washington Headquarters 


SOL TAISHOFF 
Editor and Publisher 


EDITORIAL 
ART KING, Managing Editor 

J. Frank Beatty, Rufus Crater, Associate Editors; 
Fred Fitzgerald, News Editor; Paul Fulcomer, 
Asst. to the News Editor. STAFF: Lawrence 
Christopher, Peter W. Denzer, Elizabeth Jo Hailey, 
Irving Marder, Mary Zurhorst; EDITORIAL AS- 
SISTANTS: Jocelyn Brown, Grace Hargrove, 
Marie Palmer, Frances Tymann. 

Eleanor J. Brumbaugh, Secretary to the Publisher. 


BUSINESS 
MAURY LONG, Business Manager 
Bob Breslau, Adv. Production Manager; Harry 
Stevens, Eleanor Schadi, Tom Stack. 
AUDITING: B. T. Taishoff, Irving ©. Miller, 
Viola Sutherland. 


CIRCULATION AND READERS’ SERVICE 
BERNARD PLATT, Director 
Dorothy Young, David Ackerman, Pauline Arnold. 
Doris Reddick. 
PROMOTION 


WINFIELD R. LEVI, Manager 
Betty Beckanstin. 





NEW YORK BUREAU 


250 Park Ave., Zone 17, PLaza 56-8355 
EDITORIAL: Edwin H. James, New York Editor; 
Florence Small, Joseph M. Sitrick, Patricia Ryden. 
Bruce Robertson, Senior Associate Editor. 
ADVERTISING: S. J. Paul, Advertising Director; 
Martin Davidson. 


CHICAGO BUREAU 
360 N. Michigan Ave., Zone 1. CENtral 4115 
Fred W. Sample, Manager; John Osbon. 


HOLLYWOOD BUREAU 
6000 Sunset Boulevard, Zone 28, HEmpstead 8181 
David Glickman, Manager; Ralph G. Tuchman, 
Patricia Jane Lyon. 


TORONTO BUREAU 

417 Harbour Commission Bldg. ELgin 0776 
James Montagnes, Manager. 

BROADCASTING * Magazine was founded in 1931 by 
Broadcasting Publications Inc., using the title: 
BROADCASTING *—The News Magazine of the Fifth 
Estate. Broadcast Advertising * was acquired in 
1932 and Broadcast Reporter in 1933. 

* Reg. U. S. Pat. Office 
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32 presents the first postwar audit of 
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In 1946, the first full year of radio set manufacture for civilian use since the end of 
arry aid 
a the war, U.S. radio manufacturers set an all-time production record. 


. What happened to these new sets? 
noid. 


How many new radio homes resulted? 

What is the effect on total radio listening ? 

What are the latest facts on multiple set homes? 

am How much higher is total listening in multiple set homes? 
How many sets are now—today—actually in use? 


In short. what are the true dimensions of radio today ? CBS set out to get the answers 


8181 
ti early in 1947. Here they are—the results of the largest, most up-to-date survey ol 


radio since the war—new facts of tremendous importance to all advertisers. 
$1 by 
itle: 




















1 Total U.S. radio homes today 
— 35,900,000—an all-time peak 











The first finding of the new survey is that 35,900,000 U.S. 
homes now have radio sets in use... an increase of 1,902,- 
000 over the 33,998,000 reported by BMB as of January 1, 
1946. In all, the study reveals, America’s radio families 
own and operate a total of 53,500,000 receivers — exclu- 


sive of automobile radios. 





9 Today, 93% of all U.S. homes 


have radios in use 











The CBS survey cgunted only sets actually in operation 
as of the first two months of 1947, found that 93 out of 
every 100 families have radios in use. Accordingly, Colum- 
bia believes, this figure is a highly realistic estimate of 
the total number of families being reached by radio today. 

How radio families have grown since the 1940 census 


is shown in this chart: 


millions 


35 
34 
33 
32 
3 
30 


29 





28 
1940 1941 1942 1943 1944 1945 1946 1947 





3 Multiple set homes —now | in 3 
—show 89% increase 











The number of secondary sets people have bought pro- 
vides one of the most striking evidences of the public’s 
intense appetite for radio. The new CBS survey shows that 
today, 9,600,000 U.S. families own two sets; 2,400,000 
own three, and 950,000 own four or more. (One Tennessee 
family visited by the interviewers had a total of 13 sets 


in operation —four in automobiles and nine in the hame.) 


Today, in fact, 1 in every 3 U.S. families owns more than 
one radio...a gain of 89° in multiple set homes since 


the last comparable survey, three years ago. The figures: 





MULTIPLE SET HOMES 
OCR—1944* CBS—1947 


% of all homes owning 2 radios... . . 14% . . 25% 
% of all homes owninge3 or more radios. 4% .. 9% 


Total multiple set homes 18% 34% 











* An area-sample survey reported by the Office of Civilian Requirements (WPB) 

A further indication of the public’s appetite for radio 
and one which highlights the companionship which mil- 
lions of listeners seek and find in radio—comes from 
analysis of the location of radios in the home. Inter- 
viewers found that, while the usual setting for the family 
radio is the living room, more and more sets are being 
installed in such important rooms in the family’s daily 


life as bedrooms and the kitchen. The figures: 





LOCATION OF NEW SETS IN THE HOME 


Location of set All sets Sets bought in 1946 only 





Living Room oo @ » « OH. ws ss 2S 
Bedesem... ..-+- « SM. 1. - » OS 
Kiehen . . - = «© « « 18% «2 ws 13% 
DiningRoom. . .... 5% . «.. #2 6% 
MNGHer. . 2 oe tl tw FH wee ne sn s S&S 











4. 1 in every 5 families bought 


a new radio in 1946 











The new CBS study shows that 20.5% of all U.S. families 
bought one or more new radios in 1946. Clearly, the extent 
of these purchases in a single year is extraordinary testi- 
mony of the American people’s eagerness to buy new 


radios, better radios, and more radios. 





5 Total home sets bought 
in 1946: 8,500,000 











A good part of the sets manufactured, in 1946 supplied the 
normal inventories of dealers, but 8,500,000 — well over 
half the total production—found their way into U.S. homes 
before the year was out. (An interesting corroboration of 
this figure comes from analysis of the Radio Manufac- 


turers’ Association data on radios sold last year. Excise 











tax figures reported by the RMA indicate a sale of 8,600,- 
150 home radios in 1946—about 1% higher than the 
finding of the CBS survey.) 

And, as was always true before the war, radio purchases 
cut across all economic and geographic lines in rolling 
up the huge total for 1946. Distribution of set purchases 
by prosperous, average and poor families showed a 
remarkably even pattern — as did distribution of set pur- 


chases by families in rural and urban areas. The figures: 





RADIO SET PURCHASES IN 1946 


% of all families in each group 


Prosperous Average Poor 


Bought | or more radios in 1946 . 23% . . 20% . . 19% 


Rural 
Urban non-farm Farm 


Bought | or more radios in 1946 . 19% . . 22% . . 23% 











Distribution of set ownership today (including sets bought 


in 1946) is shown below: 





ECONOMIC DISTRIBUTION 


% of all families in each economic level 















































98% 97 % 
OWN RADIOS OWN RADIOS 
86% 
OWN RADIOS 
54 
OWN 2 OR MORE 
35% 
OWN 2 OR MORE 
16% 
OWN 2 OR MORE 
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GEOGRAPHIC DISTRIBUTION 


% of all families in each type of community 
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6 Total public outlay for new 
radios in 1946: $330,000,000 











This expenditure, huge as it is, represents only part of the 
value the public at large placed on radio in 1946. It does 
not include the cost of repairing the sets that had been out 
of working order, or the normal electric power costs of 
operating the nation’s radios (the latter item alone usually 
runs well in excess of $200,000,000 a year). 





7 Total radio listening up 
4,600,000 hours per day 


to an all-time peak 











To supplement the quantitative data unearthed by the set 
ownership survey, CBS asked A. C. Nielsen to undertake 
a special study of his Radio Index data on listening. The 
resulting figures, applied to the new CBS findings, pro- 
vide a relatively new concept in radio listening measure- 
ment — total family hours of listening per day. They spell 
out some of the “hidden values” in radio ownership today. 

In total listening hours per day, 1946 was ahead of 
1945—the year with the highest previous listening —by 
4,600,000 hours. The figures: 





TOTAL FAMILY HOURS OF LISTENING 


PER DAY 
Jan. | Hours 
ees 8 we 6 oe ee ae ws ee 
ee ee ee ee ee 
es 6 EO ee se, a ee 
ee a eee em 











All figures in this table are based on Nielsen Radio Index 
listening data. Radio family figures used are as of Jan. 1 
each year from NAB for 1944 and 1945, from BMB for 
1946, and from the new CBS survey for 1947. 





THE CBS 1947 RADIO OWNERSHIP SURVEY 
—-WHO MADE IT-HOW IT WAS MADE 


The survey was made by the Market Research Company of America in January and 
early February, 1947, The sample was set up on an area basis according to new pro- 
cedures developed by the United States Bureau of the Census. 

The purpose of area sampling is to give highly precise estimates by permitting 
interviewers no choice in the selection of respondents. Households are selected by a 
random procedure and the interviewer must call back where necessary to insure 
representation of the designated households. The sample areas in which the inter- 
viewing is done are also selected by a random procedure. Over 5,000 households were 
visited in 200 sample communities and rural areas. 

The Bureau of the Census developed and now uses this advanced research method. 
Its advantage is to eliminate sampling inaccuracies in surveys in which pre- 
cise numerical measurements are desired. 

The CBS study is believed to be the first in which the area method has 
been employed on a large scale by a commercial organization. 
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What these new facts 
about radio mean to alk 


advertisers and agencies: 


1. Radio Ownership is at an all-time high 





2. Multiple Set Ownership is at an all-time high 





3. Total Radio Listening is at an all-time high 











‘To long-established radio advertisers, these facts demonstrate anew the solid basis on 
which their use of radio for promoting goods and services rests today. 

To new business enterprises faced with the problems of promoting mass sales, 
these facts reveal (perhaps for the first time) the striking opportunity which radio 
offers for reaching and influencing people. 

To all elements of the business community, these facts affirm that radio advertis- 
ing today is a better investment, in terms of sales-per-dollar opportunities, than at any 


time in its history. 


The Columbia Broadcasting System 
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What station 
are you listening 
to, please ? 


Why WELA, 


of course / 


In the big and busy Tampa- 
St. Petersburg market, WFLA is 
the favorite station of most of 
the people—all of the time. 
Month after month, Mr. 
Hooper says WFLA has more 
listeners—morning, afternoon 
and night —in the heart of 
Florida’s richest, most-heav- 
ily-populated trade area. To 
talk to the pocketbooks in this 
year ‘round market, use the 
5000-watt voice of WFLA. 







5000 WATTS 
DAY AND NIGHT 


NEC 


Y hte Sativn 


National Representative 
OHN BLAIR & CO 


TAMPA 
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Feature of the Week 


WHEN BILL BLAKE, of Ronce- 
verte, W. Va., came home from 
the war with a fistful of decora- 
tions and started to build a radio 
station the whole town (popula- 
tion about 3,000) gave him sup- 
port. 

His station, WRON Ronceverte, 
a Mutual affiliate, on 1400 ke with 
250 w, went on the air last week. 
And the folks showed again that 
they’re_ still 100% behind Bill 
Blake, their war hero, and WRON, 
their first local outlet. 

When authorization to commence 
operation came through last Mon- 
day one of the local telephone oper- 
ators started calling homes and 
offices, telling people they’d better 
listen, because WRON was about 
to start. In nearby Lewisburg one 
of Bill Blake’s friends—and one 
of the station’s accounts—set up 
a public address system to spread 
the news. 

The authorization came at 5:53 
p. m. Seven minutes later WRON 
was broadcasting. 

Dedication programs were pre- 
sented yesterday (May 11). In ad- 
dition to broadcasts from the local 
studios—which, incidentally, were 
provided through an arrangement 
with a sponsor—there were re- 
motes from five neighboring towns 
which WRON serves: Lewisburg, 
White Sulphur Springs, Union, Al- 
derson, and Rainelle. Tentative 
plans also included a remote broad- 
cast by Gov. Clarence W. Meadows 


Sellers 


RIEDA BENDER, a New 
F York timebuyer for Foote, 
Cone & Belding, is not that 
rarest of individuals — the 
New Yorker from New York—but 
she came within 15 miles of that 
distinction. She was born in Eliza- 
beth, N. J., in 1920. 
Miss Bender's 
family soon correct- 
ed this geographical 
near miss by moving 
to New York before 
she started school. 
In 1938, fresh out of 
high school, Frieda 
joined William Esty 
& Co. as correspond- 
ence clerk. With her 
foot thus _ solidly 
planted on the bot- 
tom rung she began 
a steady climb up the 
advertising ladder. 
Her first promo- 
tion came after a 
short time with the 
William Esty agen- 
cy. Soon after, Miss 
Bender joined the 
firm’s timebuying department as 
secretary to the department head. 
In 1943 she joined Foote, Cone & 
Belding, New York, as an assistant 
timebuyer and after brief appren- 
ticeship became a full-fledged one. 
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FRIEDA 





Mr. BLAKE 


from Charleston and transcribed 
talks by members of West Vir- 
ginia’s Congressional delegation. 

Bill Blake—it’s William E. Blake 
on the construction permit for 
WRON—brings more than a good 
war record to radio station opera- 
tion. Former telegraph editor of 
the Wheeling Intelligencer, he 
joined WHIS Bluefield in 1940 and 
gained experience in continuity 

(Continued on page 103) 


of Sales 


Currently Miss Bender and 
Lillian Selb, head of Foote, Cone 
& Belding’s timebuying depart- 
ment, are engaged in buying ra- 
dio time for the American Tobacco 
Co.’s chain break campaign which 
began April 7 on about 900 sta- 
tions [BROADCASTING, March 24]. 
Miss Bender also 
buys time for RKO 
Radio Pictures, 
Hunt Stromberg, 
General Foods 
(Instant Postum), 
N. Y. Central Rail- 
road and Meadow 
Gold Ice Cream. 

Despite her pro- 
fessional preoccupa- 
tion with other peo- 
ple’s time, Miss 
Bender has enough 
of her own remain- 
ing to indulge in 
her hobbies of wood 
and plastics carv- 
ing, knitting and 
crocheting. She also 
fashions many of 
her own _ clothes. 

An attractive, green-eyed blonde, 
Miss Bender lives with her 
mother on Long Island. She is 
especially fond of music. Her 
favorite tune? “Time on My 
Hands,” of course. 


Remember the 
story about... 


That dragon was an old time 
flame thrower. He breathed-out 
fumes so poisonous that men 
who fought him died. Many a 
brave knight fell by the wayside 
. . -Then along came St. George. 

He killed the dreadful dragon 

. . because he knew where to 
strike. 

W-W-D.-C has done a similar 
job for a lot of sales messages 
that seem to be dying from 
something poisonous. W-W-D-C 
knows how to strike out . . . and 
clear the road. A lot of time 
buyers have found that out. How 
about your tough sales puter 
Put W-W-D-C to work on it . 
for results. 


Keep your eye on 


wwobc 


IN WASHINGTON, D. C. 
AM and FM 


FORJOE. & COMPANY 
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= Bing’ Croons 
= Bues to Victory 


1g as 
x OF - P . 
x cx | Magic Voice Again 
© get 
less. Pulls "Em Through 
5 AN 


Pittsburgh had the most exciting © 
the country when WWSW began its 
reports on the Pirates — thanks to Der Bingle. 


We always have 4 new reason to say 
happens in Pitts 
or sports coverage, 
don’t rest on our laur 
the Variety Showmanship Plaque fo 
us — so when N. 
football broadcasts in the cou 
winter with the first prize CUP ~~ even 
established in Pittsburgh wit 
first in Pittsburgh, we continue t 
and advertisers — with more listeners pe 


Baseball Broadcasts Co-sponso 
and General Mills, Inc. 
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it — when anythin 
burgh, WWSW moves in. Whether it's 5 


w. Ayer & Son evaluated the bes 
ntry, WWSW was again h 
though we 
h 13 years of football broadcasts. 
o be the magic ¢ 
r dollar. 


red by the Atlantic 
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Where else HRS ally ary 
games? What sponsor could afford to pay a name figure like 
Crosby to do such a job? Name the man who could step into a 
broadcasting pooth cold and do the expert reporting that Bing has 
done in his two flings at the job. Der Bingle did the \sort of a 
job the fans like, good, accurate reporting of the action, frequent re- 

ting of the score, the number of men on the bases, the outs, 
the high and low and wide and inside pitches, interspersing? back- 

ou ‘ 


ground of intimate chatter about 


oadcasts in 
y-play 


g worthwhile 
pecial event 


WWSW makes news and front page stories. We 


els or nap when 4 contract is sign 
x sports broadc 


ed. Winning 
didn’t lull 
t promotion of 
onored last 


Always 
x listeners 


Ask Forjoe & Co. 
Refining Co- 
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The Shenandoah Sales Story 
by KFNF 


O'BRIEN 


YANKTON 


a 
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1126 BUSINESS MEN, LOCATED 
IN 88 TOWNS, IN 44 COUN- 
TIES, AROUND SHENANDOAH, 
IOWA SPENT THEIR MONEY TO : : the same 44 counties in which |, 
MAKE THIS MAP POSSIBLE. SALINE : ” these 1126 business men live.) | 


(The total area shown—por- | 
tions of 5 states—contains 39 | 


radio stations—15 of them in | 





In a single year (5-1-46—4-30-47) these 1126 people—who know KFNF, and 
K F NF’ s audience from personal knowledge and experience—who check their broad- 
casts and returns on their own radios and cash registers—made this map possible by 
their purchase of 7,267 commercial Ys hours of K FN F time, plus hundreds of sta- 
tion break announcements, during the 12 months. 


SOME OF THESE 1126 PEOPLE ARE EXPERIENCED TIME BUYERS—MANY ARE NOT— 
A FEW KNOW NOTHING OF RADIO ADVERTISING EXCEPT THAT IT IS EFFECTIVE— 
BUT, THERE IS ONE THING THEY ALL KNOW ... 


THEY KNOW THEIR CUSTOMERS HAVE LISTENED TO, 
AND RESPECTED, KFNF FOR 23 YEARS 


If You Want To Sell The Shenandoah Regional Farm Market— 
KF NF Availabilities Are As Accessible As Your Telephone. Call 
Frank Stubbs, Shenandoah, lowa. 
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NO. 8—Intimate Glimpses into the Lives of 
the Greatest Spot Radio Sales Organization on Earth!) 
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ALBUQUERQUE kos was 
When we opened our Atlanta Office, nearly ten BALTIMORE wc CB: 
. ‘ BEAUMONT KFOM (MD 
years ago, one consideration was to save travel. BOISE KDSH ' 
anil > BUFFALO ; WGR 
We figured wrong—and we’re glad. Currently, CHARLESTON, 5. C. wese as 
Jim Wade, our Atlanta Manager (the gent whose ns « = pov 
valued visage is vaudevilled above) spends CORPUS CHRISTI KRIS fie¢ 
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much as any F & P Colonel, in any of our seven FARGO weer h 
“ FT. WORTH-DALLAS WBAP the 
offices. But as usual, the result is the better HOUSTON KXYZ at 
, . INDIANAPOLIS WISH 
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Net-AFM Pact Beats Congress Action 


N. Y. Local Agrees 
To 20% Average 


Increase 
JUMPING the gun on restrictive 
legislation designed to halt coer- 
cive union practices, AFM last 
week negotiated an agreement for 
new one-year contracts with the 
four nationwide networks covering 
musicians employed in the New 
York key stations. The contracts 
provide wage increases averaging 
20%. 

AFM fear of the consequences 
of an adverse Supreme Court deci- 
sion on the Lea Act (see story 
page 92) is also believed to have 
been a factor in the union’s will- 
ingness to accept a one-year con- 
tract and to yield on the vacation 
demand. Union officials are known 
to have expressed concern over 
their negotiating position should 
the Supreme Court sustain the Lea 
Act and should Congress enact a 
ban on the secondary boycott. The 
Senate approved the Taft boycott 
penalty clause Friday by a 65-26 
vote. 

Two More Unsigned 

The New York agreement, which 
affects only network operations, 
was signed by Local 802 with NBC, 
CBS, ABC and WOR New York 
(MBS). 

The 20% increase was regarded 
as a reasonable settlement by the 
networks, according to one network 
executive who would not be identi- 
fied. He pointed out that no wage 
raises had been granted the musici- 
ans since Feb. 1, 1944 and that in 
view of the fact that wage levels 
generally had soared since then, 
the AFM agreement “isn’t too bad 
at all.” 

The wage settlement was said to 
represent a considerable modifica- 
tion of original Local 802 demands. 
Although the amount of increase 
which the union at first requested 
was never publicly made known, it 
was understood to have been ap- 
preciably more than the figure for 
which the local finally settled. 

Imminent passage of the Taft 
amendment to the Senate labor bill 
(S-1126), and approval some time 
ago by the House of the Hartley 
omnibus labor bill (HR-3020) with 
strong secondary boycott provisions, 
are thought to have influenced the 
union in’ coming to terms. Labor 
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unions bitterly opposed the secon- 
dary boycott provision of the Hart- 
ley measure as well as Senate pro- 
posals to curb strikes and other 
tactics. 


While grave doubt continued as 
to President Truman’s willingness 
to sign the labor measure, it is 
felt Congress eventually will invoke 
the secondary boycott ban. Whether 
a Presidential veto would be over- 
ridden this session was conjectural. 

James Caesar Petrillo, AFM 
head, and AFRA have used the 
secondary boycott effectively in 
bargaining with radio, banning of 
the device comprising the most im- 
portant part of the Lea Act. 

The present omnibus labor legis- 
lation is directed at all unions and 
the “class legislation” charge 
against the Lea Act cannot be 
raised. 


As employed in radio, the sec- 
ondary boycott has been invoked to 
force networks or transcription 
companies or other suppliers of 
programs to “pull the plug” on 
affiliated stations declared by the 
union to be “unfair.” In several in- 
stances networks felt they were 
forced to discontinue supplying 
musical programs to individual] af- 
filiates declared unfair by Petrillo. 


The same general issue was pro- — 
voked in the recent negotiations of 
the networks with AFRA. 

Four months of negotiations end- 
ed last Thursday with the pact. 
This is the contract that AFM 
President James C. Petrillo had 
predicted would be signed and in 
effect by last Feb. 1 [BROADCAST- 
ING, Jan. 29]. 

First steps looking toward peace- 
ful settlement of the whole music 
situation were taken in the spring 
of 1946 when NAB President Jus- 
tin Miller held the first of what 
was to have been a series of dis- 
cussions covering mutual problems 
of broadcasters and musicians. 
Since that time Mr. Petrillo has 
refused to meet further with Judge 
Miller on the ground that NAB 
lacked negotiating power. 


Networks and the AFM started 
discussions early this year in an 
effert to settle the dispute before 
Feb. 1, contract expiration date 
for network key stations in New 
York, Chicago and Los Angeles. 
Simultaneous closing date for the 
three contracts had been arranged 
by Petrillo in past negotiations. 

The agreement, retroactive to 
Feb. 2, provides weekly wage in- 
creases for three classifications of 


musicians as follows: From $126.50 
to $151.80, from $132.25 to $158.70, 
and from $165 to $191.45. Rehear- 
sal rates are raised from $6 to 
$7.50, the pay for half-hour broad- 
casts from $14 to $18 and for hour 
broadcasts from $18 to $23. A un- 
ion demand for vacations was not 
granted. 
Union’s Demand 

During negotiations last Janu- 
ary the union had demanded that 
its current contract be continued 
without change in conditions un- 
til the Supreme Court rules on 
the Lea Act, and that pay increases 
negotiated in that interval be made 
retroactive to Feb. 1. It was also 
emphasized at the time that dis- 
cussions with the networks had no 
bearing on individual station con- 
tracts with union locals. 

Senate action on the secondary 
boycott followed approval the pre- 
vious day of an amendment re- 
stricting union welfare funds and 
dues checkoffs. AFM President 
Petrillo was the originator of this 
“private WPA” innovation, where- 
by recording companies pay into 
the union coffers a royalty ranging 
from one quarter cent to five cents 


(Continued on page 105) 





FCC Budget Fate Now 


Conferees Are Hearing 
Plea for Record 


Appropriation 

AN ECONOMY-RENT House Sub- 
committee on Appopriations heard 
testimony of the FCC last Tues- 
day and Wednesday in support of 
its plea for a _ record-breaking 
peace-time appropriation of $7,- 
300,000, but it will be at least a 
fortnight before the committee 
makes up its mind on the extent of 
the slash it will propose to the 
full committee, and subsequently to 
the House. The request is for the 
fiscal year which begins July 1. 

While only sketchy reports could 
be obtained from the closed ses- 
sions of the Committee, it was un- 
derstood that the FCC experienced 
fairly easy sailing—easier than an- 
ticipated. But this could not be re- 
garded as a harbinger; since prac- 
tically every agency of Govern- 
ment has been harshly cut—the In- 
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terior suffering a 48% trimming. 

Rep. John Taber (R-N. Y.), 
chairman of the full Committee on 
Appropriations and a dominant in- 
fluence on its decisions, told 
BROADCASTING late last week that 
he felt FCC had too many em- 
ployes who do too little work and 
that the Commission should be put 
on a “businesslike” basis. Indicat- 
ing that budget cuts will be made 
to force more economical operation, 
he asserted that personnel strength 
in particular will be given close 
examination as the committee 
starts “marking up” the appropria- 
tions bill. 

Chairman Charles R. Denny, 
who has burned midnight oil work- 
ing up the Commission’s justifica- 
tions, bore the brunt of the FCC 
presentation all day Tuesday, and 
during Wednesday forenoon. Comr. 
Ray C. Wakefield, however, pre- 
sented the case-in-chief in support 
of the FCC’s proposed telegraph in- 


in Congress 


vestigation, which would entail an 
outlay of about $300,000. 
Chairman Richard B. Wiggles- 
worth (R-Mass.) of the subcom- 
mittee, an old hand at FCC deal- 
ings, put the Commission witnesses 
through the paces, but not with 
the verve of years past when he 
was a militant minority on the 
Committee, as its only Republican 
member. Rep. John Philliss (R- 
Calif.) was disposed to stoutly de- 
fend the FCC. Other subcommittee 
members were: Charles R. Robert- 
son (R-N. D.), Frederic R. Cou- 
dert Jr. (R-N. Y.), Albert Thomas 
(D-Tex.), Joe Hendricks (D-Fla.), 
and George W. Andrews (D-Ala.). 
There were questions about per- 
sonnel, the Blue Book, and the cost 
of hearings. The fact that the 
FCC’s request for “regular” activ- 


ities, amounting to the $7,300,000 
figure, is some 350%in excess 
of the 1944 regular appro- 


(Continued on page 93) 
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‘ PAUL WHITEMAN (1), ABC music director, grins approvingly as 
' George H. Coppers, president of National Biscuit Co., signs for segment 
his company will sponsor of the first full hour recorded music show to 
' be presented five times weekly over ABC [BROADCASTING, April 28]. 
Mr. Whiteman will emcee program, which starts June 30. Looking on 


are: John Burr, 


account executive of McCann-Erickson, 


National 


Biscuit Co. agency; Slocum Chapin, ABC account executive, and George 
| Oliva, National Biscuit advertising manager. (Also see story this page) 








Initial Time Purchases by AFL 
Include Daytime Show on ABC 


RADIO CAMPAIGN initiated by 
the Entertainment Unions Commit- 
| tee in co-operation with the Ameri- 


. can Federation of Labor to com- 


; bat anti-labor legislation was fully 
' launched last week [BROADCAST- 
r ING, May 5]. 

: In addition to a daytime serial 
+ five times weekly on ABC, the com- 
mittee bought the 8:15-8:30 p. m. 
Tuesday period on ABC for a 
‘ series of talks by prominent speak- 
ers. The first of the series, titled 
Labor Must Be Free starts May 13 
| and will feature the Right Rev. 
+ Bernard. J. Sheil, Bishop of the 
, Chicago diocese; Rev. Reinhold 
Niebuhr, head of the Union Theo- 
logical Seminary, and Rabbi Israel 
Goldstein, president of Jewish Con- 
ciliation Board and Rabbi of the 
Congregation B’Nai Jeshurun. 
The topic on the first show will be 
“Labor Like Religion Must Be 
Free. 

Aside from Thursday night en- 
tertainment broadcasts, 9:30-10 
+; p- m. [BROADCASTING, May 5] 
. which feature talent from the 
; highest ranks of radio, screen, 
| stage and musical worlds, the 
also has secured the 
Sunday, 1:30-2 p. m. time on MBS 


+ to book the Thursday night show 


heard on ABC as a transcribed 
’ program. While most of the show 
| will be transcribed, some changes 
, may be added to the Sunday broad- 
cast on MBS from time to time. 
On Sunday, May 10, NBC in ac- 
cordance with its policy of not 
selling time for controversial issues, 
was to have scheduled two quar- 
ter-hour periods in which William 
Green, president of American Fed- 
eration of Labor, was to speak on 
“Why Labor Is Opposed to the 
Hartley-Taft Bills” 10:30-10:45 
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p. m. Sen. Robert A. Taft (R- 
Ohio) was to be heard from 10:45- 
11 p. m. 

The entire AFL radio campaign 
is under the coordination of Mor- 
ris Novik. Mr. Novik originated 
the plan to use radio on a large 
scale. AFL has an appropriation 
of $300,000 set for the campaign. 





EPISCOPAL PROMOTION 
DRIVE INCLUDES RADIO 


A NATION-WIDE promotion cam- 
paign, utilizing all media, includ- 
ing a half-hour network show, 
will be started this fall by the Na- 
tional Council of the Protestant 
Episcopal Church. 

The campaign is aimed at en- 
rolling members from among the 


60,000,000 persons in the United - 


States who have no church affilia- 
tion. The council will employ busi- 
ness methods in the campaign. 

A spokesman told BROADCASTING 
that the council had conferred with 
all four networks on the possibility 
of buying a half hour of time but 
had not made any decision yet as 
to which network it would use. The 
council plans to use a “different 
type of program—different from 
the average religious stereotype 
show” and will start sometime this 
fall. 





Coca-Cola Considers 


COCA-COLA Co., New York, is 
currently looking over three shows 
for sponsorship this fall. Adver- 
tiser expects to return to ‘radio 
providing the sugar rationing 
eases by fall. It was understood 
that the company will buy time on 
CBS. 


CBS Gets Campbell, 
Chesterfield Shows 


Billings Will Swell 1947 Gross 
By More Than $4,500,000 


CBS is scheduled to add more than 
an estimated four and a half million 
dollars to its annual billings early 
in June when two new sponsors, 
Chesterfield Cigarettes and Camp- 
bell Soup, join the network’s roster 
of advertisers. 


Liggett & Myers Tobacco Co. 
(Chesterfields) through Newell- 
Emmett Co., New York, on June 
2 starts sponsorship of three half- 
hours weekly of the Arthur God- 
frey Show 11-11:30 a.m. on CBS 
Monday, Wednesday and Friday for 
52 weeks. 

It was understood that part of 
the Chesterfield deal involved Perry 
Como, singer, who is under con- 
tract to CBS but has been on the 
Chesterfield NBC show for the 
past season under a special dispen- 
sation. CBS had wanted Mr. Como 
to return to the network but now 
that the advertiser has bought 
three daytime periods on CBS, the 
network, it is said, had agreed to 
let Mr. Como continue on the NBC 
program. 

Meanwhile the Campbell Soup 
Co. has taken the Monday through 
Friday 7:30-8 p. m. period on CBS. 
The advertiser will fill the time 
with Bob Crosby and his orchestra 
for the first quarter-hour and Bob 
Trout and the news on the latter 
quarter-hour. Ward Wheelock Co., 
Philadelphia, is the agency. 





Golden Gate Spots 


GOLDEN Gate Foods Inc., Berk- 
eley, Calif., has launched initial 
campaign for Gold Coast Preserves 
with radio spot announcements and 
other media, through Botsford, 
Constantine & Gardner, San Fran- 
cisco. Advertising program is con- 
centrated in northern California. 





Ayer-Army Deal 


N. W. AYER & SON, for 
the Army, reportedly has 
been negotiating with NBC 
and Al Jolson regarding a 
possible summer show for 
army recruiting. Under the 
Ayer proposal, the U. §, 
Army would pay talent costs 
and NBC would provide the 
time for a 13-week series. 











Camel to Sponsor 


R. J. REYNOLDS TOBACCO Co, 
Winston-Salem, N. C. (Camel 
Cigarettes) has purchased a quar- 
ter-hour segment of ABC’s new 
record show Mondays through Fri- 
days, featuring Paul Whiteman as 
m. ¢. [BROADCASTING, April 28], 
which begins on June 30. Agency 
for Camels is William Esty Co., 
New York. This is the second seg- 
ment that has been bought, the 
National Biscuit Co. having bought 
a segment earlier (see picture 
this page). 





Revere Renews 


REVERE COPPER & Brass Inc., 
New York, effective June 8 for 13 
weeks, renews Exploring the Un- 
known on MBS, Sun., 9-9:30 p. m. 
Series will consist of special pro- 
grams based entirely on research 
done during the war by the U. S. 
Navy. Agency is St. Georges & 
Keyes, New York. 


Signs D. C. TV 


SIGNING of Bob Wolff’s Sports 
Clinic to station’s first 52-week 
contract in Washington for the 
Southern Venetian Blind Co. on 
WTTG Washington, DuMont tele- 
vision station, was announced last 
week. Sports Clinic is telecast 
Wednesday nights, 7:30 to 7:45. 
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“I’m answering your ad for a high-frequency osculator.” 
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CBS Not to Abandon Video Activities 


Net Discounts Rumors; 
Plans to Seek TBA 


Re-Admission 


CBS is preparing to apply for re- 
admission into Television Broad- 
casters Assn., it was learned last 
week. This move to re-ally itself 
with the majority of television in- 
terests, with whom CBS had joined 
to organize TBA only to break 
away when they would not go 
along with its battle for the im- 
mediate adoption of UHF color 
television standards, did much 
to allay fears that CBS was going 
to cut its video activities to the 
bone if not pull out of television 
altogether. 

These fears arose from the net- 
work’s sudden action of May 2, 
when a large group of video re- 
search technicians and studio pro- 
duction personnel were notified of 
their dismissal as of May 11. At 
that time, CBS said, it would end 
all studio broadcasts, ‘“concentrat- 
ing our efforts for the time being 


on actuality broadcasts, such as ° 


sports and special events.” 

Network also said that it was 
“curtailing research activities dras- 
tically in line with previous state- 
ments on this subject.” This un- 
doubtedly referred. to the testimony 
of CBS President Frank Stanton 
before the FCC last winter, when 
he said that CBS had spent some 
$2,000,000 on color research and 
would halt these experiments if 
its application for the immediate 
commercialization of color was not 
granted. Dr. Peter C. Goldmark, 
CBS director of engineering re- 
search and development, who di- 
rected and supervised the network’s 
color research, is remaining with 
the network, however. 


Those Leaving CBS 


Studio personnel leaving CBS in- 
clude some of the outstanding pro- 
gram production names in this 
infant art, such as Ben Feiner, 
acting program director; Charles 
Holden, production manager; 
James McNaughton, art director; 
and program directors Paul Be- 
langer, Steve Marvin and Philip 
Booth. All stage hands and many 
office employes were also let out. 

Elimination of studio programs 
does not mean any curtailment of 
time on the air, CBS explained. 
The network announced acquisi- 
tion of a new, completely staffed 
and equipped mobile unit, with 
three image orthicon cameras 
which will be ready before the end 
of May to aid in televising remote 
events. In sports WCBS-TV is add- 
ing to its present schedule of the 
Brooklyn Dodgers home games 
fights from Ebbetts Field and 
Ridgewood Grove, and will also 
televise the professional tennis 
matches from Forest Hills under 
the sponsorship of U. S. Rubber 
as well as other events. 

Three new video educational and 


cultural series will be launched 
this month by the station originat- 
ing at the Metropolitan Museum 
of Art, the Museum of Modern 
Art and the Museum of Natural 
History, while another new series 
will come from the Bronx Zoo. CBS 
video agenda also lists the Choreo- 
grapher’s Workshop, and other 
events of interest to New York 
televiewers. 


Television’s Appeal 


Move aligns CBS with that part 
of the industry which believes that 
television’s major appeal, at least 
for the immediate future, lies in 
its ability to bring into the homes 
of set owners visual reports of 
news and sports events while they 
are actually happening. This ap- 
peal, the argument runs, is stronger 
than that of radio, which provides 
pictures as well as sound, but only 
after the events are over and their 
outcomes already known. 

As radio sets were bought so that 
their purchasers could hear the 
broadcast of a prize fight or a 
political convention, so will people 
buy television receivers for sports 
and special events, according to 
this line of thought. 

Industry critics of the CBS ac- 
tion point out, however, that to 


keep the public listening after they 
had bought radios, broadcasters 
had developed studio programs of 
strong listener appeal and they 
suggest that television broadcast- 
ers will have to do the same thing. 
Video stations, they say, should be 
increasing their attempts to de- 
velop good studio shows at this 
time, instead of dropping them 
altogether. 

What effect the move will have 
on applicants for television sta- 
tions throughout the country was 
anybody’s guess last week. Some 
observers thought it might lead 
them to withdraw, as many did 
last year when the controversy 
over color was raging. Others said 
that it might encourage small city 
broadcasters to go ahead more 
rapidly, as almost any city pro- 
vides a wide variety of special and 
sports events which might be tele- 
vised. 

It is the lack of studio facilities, 
personnel and talent that has pre- 
sented the major problem to pro- 
spective telecasters, this line of 
reasoning goes, and these would 
be eliminated if CBS is correct 
in its theory that studio shows are 
not necessary for adequate video 
programming. 

The network’s commercial video 


station, WCBS-TV New York, will 
lose only one account by the change 
in policy, the Bristol-Myers Party 
Line, which Doherty, Clifford & 
Shenfield, New York, agency han- 
dling the program, plans to move 
to the same time on WNBT New 
York. Another B-M video program, 
At Home With Tex and Jinz, 
placed by Young & Rubicam, New 
York, is on WNBT 8-8:20 p.m. 
Sun., so by picking up the inter- 
vening ten minutes this sponsor 
could have a full hour. 

This program, however, is broad- 
cast via NBC’s television network, 
on WPTZ Philadelphia and WRGB 
Schenectady, as well as WNBT, 
and there is some question as to 
whether Party Line could be sat- 
isfactorily adapted for network 
telecasting. Agency last week, 
however, felt that these details 
could be worked out and that the 
shift would soon be made, with 
possibly one Sunday missed in the 
move. 

Gulf Oil Corp., Pittsburgh, plans 
to continue, for the present at 
least, its Thursday evening news 
telecast on WCBS-TV, going along 
with the station in changing the 
program’s format from a studio 
presentation with a visible an- 
nouncer to a program of motion 
and still pictures which can be 
put on entirely from the station’s 
film studio. Young & Rubicam, New 
York, is the Gulf agency. 





Senate Bans Slush Funds of Unions 


Amendment to Labor Bill 
Regarded As Blow 


To Petrillo 


SENATE VOTED 48-40 Thursday 
to ban all union-controlled “slush 
funds” in an amendment to the 
Labor bill intended to prevent the 
development of union “rackets.” 

The amendment would permit 
welfare funds—such as that estab- 
lished by James Caesar Petrillo 
from royalties imposed on record 
companies—only when funds are 
jointly administered by unions and 
management. If the amendment 
became law, presumably the AFM 
fund would be automatically out- 
lawed. 

The amendment also makes ille- 
gal extortion and attempts by un- 
ions to “shakedown” employers. 
It prohibits all health and welfare 
funds solely administered by un- 
ions and bans the involuntary 
checkoff on union dues. A similar 
provision is embodied in the House 
Hartley bill [BRoADCASTING, April 
14]. 

The amendment was sponsored 
by Senators Joseph Ball (R- 
Minn.), Harry F. Byrd (D-Va.), 
H. Alexander Smith (R-N. J.) and 
Walter F. George (D-Ga.). 

Earlier, however, Senate GOP 
solidarity was split down the mid- 
dle by a 44-43 vote against an 
amendment to restrict the powers 
of unions in industrywide contract 
negotiations. It was the first defeat 
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for the forces of Sen. Robert A. 
Taft (R-Ohio), chairman of the 
Senate Labor Committee. 

Opposition to both amendments 
was led by middle-of-the-roader 
Sen. Irving M. Ives (R-N.Y.) who 
told the Chamber that the propos- 
als would “tear trade unionism 
apart.” 

Although he opposes “tough” 
amendments to the Committee bill, 
the measure itself, he feels, would 
be acceptable to the White House. 
But he told BROADCASTING that he 
is afraid that by the time the bill 
goes through a conference commit- 
tee it will be so loaded with “ex- 
treme” amendments, that it will be 
“impossible” for the President to 
sign it. 

Union Responsibility 

Senator Ives said that problems 
such as the broadcasters face in 
dealing with the AFM can be best 
solved by creating conditions where 
union “responsibility will be recog- 
nized, if necessary, by the force 
of law.” 

One of the most important fea- 
tures of the Committee bill, he 
maintained, is a Joint House and 
Senate Committee to study basic 
labor relations problems. He as- 
serted that “we don’t know enough 
about the relationships of man- 
agement to labor” to pass all-in- 


clusive labor legislation at this 
time. He said there should be fur- 
ther “exploitation” into possible 
application of anti-trust laws to 
unions which abuse their power. 

Referring specifically to the Pe- 
trillo union he said that legisla- 
tion should be patterned to force 
unions to recognize their responsi- 
bility. This, he asserted, would not 
be served by breaking national un- 
ions down into local bargaining 
groups, such as proposed in the 
amendment defeated on Wednes- 
day. Real responsibility, he con- 
tinued, can only be had at a high 
level. 

The Hartley bill, seen by Senator 
Ives as doomed to veto, would meet 
practically all the labor needs of 
the broadcasters. It contains spe- 
cific provisions against featherbed- 
ding, jurisdictional disputes, sec- 
ondary boycotts, union-enforced 
royalty payments on production, 
and strikes against the “national 
interest,” defined to include radio 
communications. 

Senator Ives declared that the 
Hartley bill pursued a “course 
which is dubious at this time... . 
We don’t know what the poten- 
tialities of these restrictive meas- 
ures may be,” he added. “Pressures 
may arise, with management push- 


(Continued on page 92) 
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: Columbus Institute 


Hears Labor Time 
Issue Debated 


By EDWIN H. JAMES 
industry 
stimulate the thousand 


broadcasters and educators attend- 
ing the 17th annual Institute for 


, Education by Radio in Columbus, 


May 2-5, [BROADCASTING, May 5], 
Keith Tyler, Institute’s di- 


Participants and audience at the 
Institute numbering 1,113 by offi- 


cial count, heard charges by CIO 





Other IER Story: Page 95. 





Secretary-Treasurer James Carey 
that radio was not fulfilling its 
responsibilities, then heard an 
equally vehement defense of radio’s 
treatment of labor time. They par- 
ticipated in the tempest which 
flared over public interest and 
necessity, with the spotlight on 
Comr. Clifford J. Durr and NAB 
Public Relations Chief Robert K. 
Richards. And they listened to the 


controversy over the use of con- 
troversial material on the air, and 
editorializing. 

One of the hottest sessions was 
on the subject of radio and labor, 
held Sunday afternoon. Mr. Carey, 
CIO secretary-treasurer, charged 
that broadcasting “has been amiss 
in completely fulfilling its func- 
tion of public service.” 

He asserted that there had been 
“glaring omissions insofar as time 
for labor broadcasts is concerned.” 

He said that “perhaps the most 
ominous of all the sins committed 
by the radio industry is the dis- 
missal of radio commentators and 
analysts known to the public as 
progressives.” 

Answering Mr. Carey’s charges 
were Robert E. Kintner, executive 
vice president of ABC, and Phil 
Newsom, UP radio news editor. 

Mr. Kintner refuted Mr. Carey’s 
blanket charges that liberal com- 
mentators were disappearing from 
the air, pointed to his own net- 
work’s list of newsmen as repre- 
senting widely different shades of 
opinion. In four major areas, said 
Mr. Kintner, ABC and, he be- 
lieved, other networks as well were 
giving labor a “fair shake.” 

In news programs, he said, labor 


CIO’s Carey Flays Radio at IER Meet 





HONORED GUESTS at 17th annual Ohio State U. Institute for Educa- 
tion by Radio dinner, in Deshler-Wallick Hotel, Columbus, Ohio (1 to r); 
Comr. Ray C. Wakefield, FCC; Mrs. Howard L. Bevis, wife of Ohio 
State U. president; Edgar Kobak, MBS president; Barbara Ward, mem- 
ber of BBC board of governors; Comr. Clifford J. Durr, FCC. 


stories were reported factually; 
the ABC policy on commentators 
was to maintain a balance among 
viewpoints but to permit indivi- 
dual commentators freedom of ex- 
pression. In special events, he said, 
labor had been given “adequate 
representation,” and ABC, he said, 
was ready to sell time to labor as 
well as to give it sustaining time. 

Mr. Newsom pointed to the 
UP’s standing rules that all sides 
of labor news must be presented. 
He gave examples of UP coverage 


of labor stories and said that the 
service took the strongest measures 
to assure impartial presentation. 

Among the anti-labor commen- 
tators whom Mr. Carey had enu- 
merated as being on the air was 
Upton Close. Edgar Kobak, presi- 
dent of MBS which formerly car- 
ried Mr. Close’s broadcasts, re- 
minded Mr. Carey that the con- 
servative commentator had been 
off the air for four months. Mr. 
Kobak enunciated the common 

(Continued on page 94) 





Marshall Fights for State Dept. Radio Budget 


Hope Seen for OIC Funds 
As Congress, Industry 
Soften 


SECRETARY OF STATE George 
C. Marshall last week brought his 
heaviest .guns to bear on Congress 
in a battle for re-instatement of 
funds requested for continuation 
of the State Dept.’s information 
and cultural program. 

His efforts culminated in a sub- 
stantial alignment of industry be- 
hind government international 
broadcasting, at least on an interim 
basis, and significant softening of 
a Congress which only on Monday 
completely eliminated the Office of 
International Information and Cul- 
tural Affairs (OIC) from the 
President’s 1948 budget. 

In his first radio and press con- 
ference since returning from Mos- 
cow Secretary Marshall implied 
that he thought the government 
was in the business of disseminat- 
ing information abroad for the 
duration of the drive for peace. 
He declared that the United States 
is now mobilizing for peace, and for 
this task the State Dept. needs to 
be built up rather than “demobil- 
ized.” Its broadcasting operation, 
he said, is only beginning, pointing 
to the International Broadcasting 
Foundation plan [BROADCASTING, 
March 31], as an indication of 
the Department’s thinking in this 
direction. 
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He declared House action on the 
OIC budget [BROADCASTING, May 
5] was directly opposite from what 
is needed. His emphasis apparently 
belied rumors that a compromise 
for one-third of the original re- 
quest of $31,381,220 had _ been 
reached. 

The Secretary detailed his posi- 
tion to industry and Congress in a 
high level conference Monday. The 
meeting brought an agreement 


from industry (representatives of 
the seven international broadcast- 
ing licensees) as follows: 

“1. We regard the maintenance 
and development of international 
broadcasting as a matter of vital 
importance to the United States. 

“2. Private industry cannot fi- 
nance international broadcasting 
on the scale required. 

“3. Thus, if international broad- 
casting is to be maintained on the 





Telecommunications Conference 


Opens May 15 


COMMUNICATIONS experts from 
60 nations will gather next Thurs- 
day at Atlantic City to open the 
first postwar International Tele- 
communications Conferences. Three 
separate conferneces are involved: 
International Radio Conference, 
Plenipotentiary Telecommunica- 
tions Conference and World High 
Frequency Broadcasting Confer- 
ence. 

The Radio Conference, expected 
to continue at least three months, 
will be concerned primarily with 
allocation of frequency bands to 
various services throughout the ra- 
dio spectrum. This will require re- 
vision of the General Radio Régu- 
lations of Cairo of 1938 and appen- 
dixes. 

The plenipotentiary session is to 
commence July 1. revising the 


in Atlantic City 


International Telecommunications 
Convention of Madrid of 1932. This 
differs from the technical radio ses- 
sion in that it will consider broad 
principals and be of a more legal 
nature. 

The Radio Conference will be fol- 
lowed, about Aug. 15, by the high 
frequency meeting to allocate fre- 
quencies among the nations. 

First two days of the session— 
to be held at the Ambassador Hotel 
—will be devoted to introductions, 
development of procedures and 
work assignments to the various 
committees designated. On Monday, 
May 19, the committees will ap- 
proach their individual tasks and 
the job of hammering out agree- 
ments. 

One of the biggest questions to 

(Continued on page 89) 
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scale required by the national in- 
terest, the funds for this purpose 
must be continued by the Govern- 
ment. 

“4. Continued appropriations to 
the Department of State should be 
made until such time as the Con- 
gress considers and formulates 
long-term plans. We urge such Con- 
gressional consideration at an early 
date.” 

Walter Lemmon’s Attitude 

Only significant break in the in- 
dustry line came from Walter Lem- 
mon of Worldwide Broadcasting 
Foundation who expressed hope 
that there will be increased use of 
private shortwave facilities, in- 
cluding programming. David Sarn- 
off, RCA president, and Niles 
Trammell of NBC said they did not 
share this hope, but anticipated on 
the contrary that there would be 
an increased need for government 
financial support and participation. 

Mr. Sarnoff read from a memo 
randum he had sent to Secretary 
of State Cordell Hull in 1943 pre- 
dicting the need for increased inter- 
national broadcasting by the United 
States. Wesley I. Dumm, Asso 
ciated “Broadcasters of California. 
declared that the meeting had 
“proved the point that private 1M 
dustry will not and cannot do the 
job.” 

Mr. Trammell doubted that pri- 
vate industry would want to take 
responsibility for sponsorship of 

(Continued on page 96) 
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Comfort 


He’s the happiest polar bear in Baltimore. The kids 


>. 


swarm down to the zoo on Sunday afternoons. . . and 
all he has to do is splash around in the pool and make 
‘em happy. Then he gets fed. 


Pretty soft! 


But there are other equally effortless ways of getting 


by... even in business. 


Take radio advertising in Baltimore, for instance. 
To get things done in this sixth largest city without a 
lot of sweat and bother, simply jot down the call 


letters W-I-T-H for that next list. 
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W-I-T-H is the independent station that delivers 
more listeners-per-dollar-spent than any other station 


in town. What’s more, Baltimore is a five-station town. 


Then you'll be able to sit back and take it easy in 


Baltimore, too . . . just like that white bear! 


i Wa nee 


AM and FM 


BALTIMORE 3, MD. 


Tom Tinsley, President °* Headley-Reed, National Representatives 
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NAB Meetings Argue BMB, Ask Unity 


Chicago Gathering 
Asked to Counter 


Radio Critics 


By FRED SAMPLE 


DEMAND for a_ united front 
against industry critics through 
better programming and opportu- 
nity for free expression without 
fear of FCC censorship was voiced 
by 175 broadcasters from NAB 
Area D (Districts 8, 9, 11), meet- 
ing Thursday and Friday at the 
Palmer House, Chicago. 

In his welcoming address Leslie 
C. Johnson, general manager of 
WHBF Rock Island and District 9 
director, told broadcasters it would 
be a “grass roots meeting” on fun- 
damental issues. 

Speaking on public relations, 
Merrill Lindsay, WSOY Decatur, 
Ill., said radio had suffered a sting- 
ing rebuke in its feud with Fred 
Allen and that “it is time for the 
industry in general to grow up 
mentally.” This type of criticism, 
he pointed out, has come largely 
because radio, through Government 
control and fear of losing its li- 
cense, has been afraid to come to 
its own defense. The FCC, he 
added, should not only give radio 
the right of free speech but should 
forget programming as a stand- 
ard of practice. The listener, he 
declared, should be the final judge 
of what constitutes good program- 
ming. 

Fair of NAB Speaks 

Following the luncheon, in which 
speeches were omitted, Harold 
Fair, newly appointed NAB pro- 
gram director, said one of the re- 
sponsibilities facing broadcasters 
today was improvement of pro- 
gramming. This is true, he de- 
clared, not necessarily because of 
public reaction to poor program- 
ming but because of increased com- 
petition in the form of hundreds 
of new licensees of both AM and 
FM stations. 

As a means of combating criti- 
cism leveled at radio for its over- 
emphasis of mystery and crime 
programs he recommended that 
broadcasters begin to think about 
community activities on behalf of 
juvenile listeners. Sport contests, 
drama groups and other participa- 
tion events for children should be 
sponsored by the station as part 
of its public service.” 

Called upon from the floor to 
express his opinions on the pro- 
posed Standards of Practices code 
now being drafted, Judge Justin 
Miller, NAB president, said the 
first interest of such a code is that 
it not be in danger of violation of 
anti-trust or restraint of trade 
laws. Such a code, he declared, 
cannot usurp legal authority or 
inflict civil or criminal punishment. 
He suggested that the code should 

(Continued on page 105) 


Page 20 @ May 12, 1947 





SMILING as they faced the camera were Michael R. Hanna, gen- 
eral manager of WHCU Ithaca, and NAB director from District 2; 
Frank Pellegrin, NAB director of Broadcast Advertising; Robert T. 
Bartley, director of NAB’s FM Department; Bill Bailey, executive direc- 


tor of FM Assn.; Justin Miller, NAB President. 








UPSTATER C. Robert Thompson (left), WBEN Buffalo gives the low- 

down at the NAB second district meeting in New York to New York 

station men (1 to r), John S. Hayes, WQXR; Arthur Simon, WLIB; 
Elliott M. Sanger, WQXR; Charles Baltin, WHOM. 


Heads NAB Dist. 9 
CHARLES CALEY, executive di- 
rector of WMBD Peoria, was 
named director of District 9 NAB 
succeeding Leslie C. Johnson, 
WHBF Rock Island, who was not 
a candidate at the opening day 
session of the NAB Area D meet- 
ing, Palmer House, Chicago, May 8. 





Meagher Elected 


JOHN F. MEAGHER, general 
manager of KYSM _ Mankato, 


Minn., was elected director of NAB 
District 11, succeeding Ed Hayek, 
general manager of KATE, Albert 
Lea, Minn., at the NAB Area D 
meeting in Chicago May 8. Mr. 
Hayek was not a candidate for re- 
election, due to ill health. 


Tax Bill Killed 
PROPOSED legislation to tax 
radio stations, newspapers and 
magazines was killed last Monday 
by the Massachusetts Legislature’s 
Rules Committee after spokesmen 
for broadcasters and _ publishers 
had termed the plan unjust and 
discriminatory. The bill would have 
taxed radio stations 10% of gross 
income, newspapers one cent a 
copy and magazines two cents a 
copy. It was introduced by Reps. 
Thomas T. Gray and J.” Philip 
Howard, Republicans. Approval of 
the Rules Committee was neces- 
sary because the bill was presented 
after the deadline for filing. 





KENYON AND ECKHARDT 
ADDING FORD ACCOUNT 


AN INCREASE of approximately 
three to three-and-a-half million 
dollars has been added to the an- 
nual billings of Kenyon & Eck- 
hardt, New York, within the past 
two weeks. It was announced last 
Wednesday that the Ford Motor 
Co., Detroit, has placed its national 
radio advertising with the agency 
effective June 15. In addition to 
this new account, the agency a 
fortnight before took over the Bor- 
den Co., New York, radio account. 

The Ford Motor Co. was former- 
ly handled by J. Walter Thompson 
Co., New York, and has sponsored 
the Dinah Shore Program, Wed- 
nesdays on CBS. K & E, it was un- 
derstood, has not decided upon the 
summer replacement for the Dinah 
Shore Program as yet. 

J. Walter Thompson Co. will 
continue to place all other Ford 
Co. advertising, including local 
dealer radio programs. The agency 
will handle Arthur’s Place for the 
Borden Co., which will be a sum- 
mer replacement for the Ginny 
Simms Show on'CBS. 


‘Flash’ Renewed 


HELBROS Watch Co., New York, 
effective June 8 for 52 weeks re- 
news Quick As A Flash on MBS, 
Sundays, 5:30-6 p. m. Agency is 
William H. Weintraub & Co., N. Y. 





Support for Second 


Study Withheld 
At New York 


By BRUCE ROBERTSON 


DEBATE over a resolution en. 
dorsing BMB featured the NAB 
District 2 meeting May 5-6 at the 
Waldorf-Astoria, New York, and 
that occurred so late in final ses. 
sion that it was missed by all buta 
handful of the district’s broadcast. 
ers, who adopted the resolution 
after some revision by a vote of 
8 to 7. 

The resolution commended BMB 
for its contributions to standard- 
ization of station coverage and ree- 
ommended careful study of data 
with the hope that additional tech- 
niques will be developed. 


* And Then Silence 


As originally read by Arthur 
Hull Hayes, WABC New York, 
chairman of the Resolutions Com- 
mittee, the resolution included the 
words “and BMB continue the 
work.” Reading was followed by a 
lengthy silence, with no motion 
approve or to disapprove the reso- 
lution. When Michael R. Hanna, 
general manager, WHCU Ithaca, 
presiding officer as district board 
member, asked for some action by 
the group, John S. Hayes, WQXR 
New York, suggested the meeting 
did not want to go on record as en- 
dorsing the 1948 BMB survey since 
some broadcasters had not decided 
whether to sign up for this second 
study. 

The resolution was amended and, 
after some discussion and an at- 
tempt to get the whole thing tabled, 
the revised statement was adopted. 

Group adopted other resolutions 
unanimously. These commended the 
Dept. of Broadcast Advertising, 
Director Frank Pellegrin, his staf, 
and the various committees; com- 
mended Mr. Hanna and other NAB 
members for meeting arrange 
ments, petitioned the NAB board 
to “make every effort to correct the 
unconstitutional principles set forth 
in the Mayflower case”; urged the 
NAB board and officers to establish } 
and promote local employe-el- 
ployer negotiations; cited the “dis- 
turbing effect of daylight savings 
time changes” and urged NAB to 
cooperate with other industries 
promoting uniform time; endorseé 
BMI and choice of Carl Haverlit 
as president, pledging him support; 
commended NAB President Justi! 
Miller for his leadership and fot 
his contributions to the public ur 
derstanding of the role of proad- 
casting in the national scene; oF 
posed the 2% cash discount ™ 
agencies. 

Two-day meeting opened Mon: 
day with a report on NAB active 


(Continued on page 48) 
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LIKE EGGS without ham is 
Charles Correll, ‘Andy’ of Amos 
’n Andy (1) without ‘Amos’. Mr. 
' Correll is pictured with Earle C. 
, Anthony, owner of KFI Los An- 
» geles, at KFI’s 25th anniversary 
; celebration. 


, KOAM Fulltime May 25 

| KOAM Pittsburg, Kan., NBC af- 
t filiate, originally scheduled to start 
fulltime operation on May 1, will 
| begin on May 25 instead. 


Canadian Broadcasters to Meet 
June 9 at Jasper Park Lodge 


PLANS for 


convention 


THE 18th annual 
of Canadian Associa- 
tion of Broadcasters at Jasper 
Park Lodge, in the Canadian 
Rockies, June 9-12, are now near- 
ing completion. 

Planned on a different basis than 
previous Canadian broadcasters’ 
conventions, there will be a min- 
imum of business sessions, and a 
number of panel sessions on spe- 
cific topics with panels of experts 
to discuss topics and answer ques- 
tions. This will be first convention 
at which new honorary president 
Col. Keith Rogers, CFCY Char- 
lottetown, will preside. 

Proposed agenda, subject to 
changes, will start with business 
session on first morning and after- 
noon, with luncheon address on 
employee relations by Richard P. 


Doherty of NAB. Evening ses- 
sions from 8-10 will consist of 
two panels, on “Press Relations” 
and “Radio for Retailers”. Second 
day calls for panel sessions on 
“Why Radio Sells” and “Postwar 
Selling”, luncheon address on 
“Public Relations” by Jim Allard 
of CAB, and afternoon meeting 
devoted to the Bureau of Broad- 
cast Measurement with Canadian 
BBM and U. S. BMB officials pre- 
siding. Evening session of second 
day is annual banquet with Judge 
Justin Miller of NAB as guest 
speaker. 

Wednesday morning panels will 
be on “FM” and “Radio Research”, 
with luncheon talk planned on 
BMI with Carl Haverlin and Bob 
Burton as speakers. Wednesday 
afternoon will be annual CAB 

































problem 


ducts .. 


AMERICAN . 
5,000 WATTS 


BUILDIN 


Every house built cuts into the critical 
shortage and builds a future market. . . 
Construction of 2,090 family units dur- 
ing 1946 was a step toward solving the 
in the Nashville area. The 
$11,118,525 spent for this work helped 
keep employment high and created a 
greater potential market for your pro- 
. And you can make the most 
of this sales potential by reaching the 
large audience who turn to WSIX. 


MUTUAL 


Represented Nationally by 


THE KATZ AGENCY, INC. 
WSIX gives you all three: MARKET, COVERAGE, ECONOMY 


950 KC 











‘Emergency’ Call a 


PHONE strikes are no ob- 
stacle to a nine-year-old lis- 
tener of WIP Philadelphia. 
When young Allen Lissy 
failed to get his Black Hawk 
Arrowhead offered on WIP’s 
Tom Mix Show, he decided 
it was an ‘emergency’ and 
phoned the Ralston-Purina 
Co. in St. Louis long distance, 
twice for good measure. Now 
Allen has his arrowhead and 
his Dad has an outsize phone 
bill. 
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golf tournament. Thursday morn- 
ing session will be concerned en- 
tirely with CAB business, and con- 
vention is planned to end with 
luncheon, after which delegates 
will have time to catch east and 
west-bound daily trains out of 
Jasper. Cocktail parties are 
planned for each evening preced- 
ing dinner, with Western Associa- 
tion of Broadcasters, Canadian 
Marconi Co., and CAB as hosts. 

Manufacturers will set up FM 
broadcasting station at Jasper 
Park Lodge under special license 
of Department of Transport, and 
a committee under Vic George of 
Whitehall Broadcasting, Montreal, 
will feed live and transcribed pro- 
grams to all cabins at the lodge, 
where various models of FM sets 
will be installed. Thus an inter- 
communication system is available 
to give delegates news and an- 
nouncements, as well as Trans- 
Canada network programs in their 
rooms and cabins, and acquaint 
them with FM reception, still a 
novelty in Canada. 

This is first CAB convention 
to be held in western Canada. 
Convention will have entire Jasper 
Park Lodge to itself, hotel being 
opened a week ahead of regular 
summer season for the CAB. 


Jack Burnett Gets Rocky 


Mountain Network Post 


JACK BURNETT, commercial 
manager of KUTA Salt Lake City, 
has been selected to direct the com- 
mercial department of Rocky 
Mountain Broadcasting Co., of 
which KUTA is the key station. 

Hal Cunningham, former KUTA 
continuity director and previously 
on the KALL continuity staff, be- 
Other 


comes program director. 
changes and additions are: Bur- 
leigh Smith, announcer, former 


ABC Hollywood staff announcer; 
Ray Fadel, traffic manager, for- 
merly KLO Ogden; Ed Coffin, con- 
tinuity writer, formerly KNAK 
Salt Lake City; Paul Rothermel 
and Charlene Davis, commercial 
department; Marjorie Worthen, 
receptionist; Dorothy Janney, pro- 
motion department; Elvira Farnes, 
traffic assistant; Van Welch, musi- 
cal staff, formerly KDYL Salt Lake 
City; organist Charles Parry, staff 
musician, formerly KSL Salt Lake 
City musician. 


Telecasting 














morn- 
d en- 
d con- 
with 
gates 
t and 
ut of 
are 
reced- 
ssocia- 
1adian 
sts. 
p FM 
Jasper 
license 
t, and 
rge of 
ntreal, 
d pro- 
lodge, 
M sets 
inter- 
ailable 
id an- 
Trans- 
1 their 
quaint 
still a 


rention 
anada. 
Jasper 

being 
egular 


ocky 
Post 


nercial 
e City, 
e com- 
Rocky 
0.. of 
‘tation. 
KUTA 
viously 
aff, be- 
Other 
: Bur- 
former 
uncer; 
r, for- 
n, con- 
KNAK 
hermel 
nercial 
orthen, 
V; pro- 
‘arnes, 
, musi- 
it Lake 
vy, staff 
t Lake 


sting 











ee vee: t Was just a quarter-century ago--May 8, 1922 
5 See tae ‘ ‘ 
A Sat to be exact--that WCAO established broadcasting 


standards in the public interest from which it has 
never deviated. 


oe: # = eS: As WCAO swings into its second quarter-century, 
ae it pledges anew to maintain these standards--offer 
: advertisers the friendly, loyal audience of this basic 

. CBS station in the extensive WCAO service area. 


> WCAO 


Lhe Foice of Baltimore 


600 Ke. =—— 5000 WATTS 









PIONALLY BY PAUL H. RAYMER COMPANY 
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(Advertisement) 








THE LATIN WAY IN MIAMI 


We all feel contentedly smug down here at this end of 
the line. We think our way of life is muy okeh. 

If you want Mahoney of WIOD after 2:30 in the after- 
noon, and are on the inside, you start phoning his cabana. 
Fred Borton’s secretary at WQAM usually gives a song 
and dance about a conference, but we all know he’s 
usually fooling around with a boat registered under the 
name of “Concha”. 

Katzentine? Well, you might be told he’s in court— 
the only hooker being that the court has a net in the 
center of it and is green topped and the four walls en- 
closing it are vari-colored Ilibiscus that grow in a 15 ft. 
high phalanx. 

We live near our recreation facilities down here. We 
take them easily and in our stride. We like our way of 
life. We don’t close up shop exactly as do the Latins for 
siestas—we just are at different phone numbers from 
the ones you read in Standard Rate and Data. Our minds 
aren’t closed or clogged with the fearsome aspects of 
most rat race existences. 

When the Season’s over our police busy themselves 
mightily closing up horse books and raiding known 
gambling houses. In short, our civic morals rise to a 
very high point during the summer months. 

Some of us set aside (by the clock no less) worry 
hours (a misnomer for they really are thinking hours) 
and then we plan and plan over at WKAT our best Ivory 
Tower Work is done something like this: How many 
folks like Western and Folk Music?—Ilow many like 
opera or symphony ?—Would the “‘hep cats” be pleased to 
hear a show featuring the old Dixie Land Band?—Aren’t 
the righ guys entitled to hear conservative Henry Taylor 
and maybe the stock market reports?—Are we serving 
the liberals well when we offer Lewis and our own Leslie 
Ballough Bain? How about the kids? Of course, they’ve 
got Superman and Hop Harrigan and Captain Midnight. 
What’s wrong with their learning natural history and 
zoology from our show “The Animal Fair’? Shouldn’t 
they know why a tiger has stripes? And how an elephant 
uses his trunk? We think so. And so we scan and we scan 
our whole population and we try to interest them all. 
We likewise know that people listen to programmes and 
not to given radio stations and we keep punching away 
to better our structure programme wise to encompass 
our community life. 

We like commercials. Who doesn’t? We usually have 
some availabilities. Who hasn’t? So you can see with all 
of our Latin way of life, we still have the old eagle eye 
out for business. ° 

Cast your eyes our way—If we make money, so do you 
—and in the vernacular, vice-versa. We'd be glad to see 
any of you down here. Most time buyers seem to think 
we are more accessible during January and February. We 
aren’t. We’re here all the time. The address, of course, is 
the same old stand: WKAT. 


Hasta luego. 


A. FRANK KATZENTINE 
WKAT 


°" 
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‘BEAMED PROGRAM’ 


Joske Study Lesson Is Applied 
n Series at Canton 


PRACTICAL APPLICATION of 
the ‘beamed program technique’ as 
outlined in the Joske Study is be- 
ing made by Halle Bros. Co., Can- 
ton, O. department store, through 
WHBC Canton. 

Although Halle’s had previously 
used advertising media other than 
radio, they signed Carol Adams, 
WHBC women’s editor, for a daily 
15-minute commentary after care- 
ful study of her and the station’s 
past record. The initial contract 
was for 26 weeks and designed to 
promote Halle’s Downstairs Store 
among homemakers. - 

One day a week Miss Adams 
will broadcast from a radio lounge 
at the Halle store, describing ap- 
pliance demonstrations and model 
kitchen and interviewing the dem- 
onstrators. 


PACKAGE NOW OFFERED 
FACSIMILE SUBSCRIBERS 


TRANSMITTER EQUIPMENT 
Mfg. Co. is now making the fac- 
simile equipment designed by Ra- 
dio Inventions for delivery to sub- 
scribers to the RI Newspaper Pub- 
lishers Faximile Service. Arrange- 
ment, RI reported, gives the sub- 
seriber a complete facsimile pack- 
age, including scanning equipment, 
five or six console receivers for 
both FM sound and facsimile, and 
the NPFS information service on 
facsimile operations, for less than 
$10,000. 

General Electric Co. filled a 
blanket order for RI equipment 
for members of Broadcasters Fax- 
imile Analysis, group which sup- 
ported RI’s development of a post- 
war facsimile system, under a 
special non-profit arrangement. 
GE’s prices for further orders 
were greatly increased, RI said, 
with receivers raised from the 
$744 paid by BFA participants to 
$1200. Temco receivers, contain- 
ing identical facsimile recorders 
but with some modifications in 
cabinet design and the sound re- 
ceiving apparatus, are priced at 
$685 for NPFS subscribers. 


Discussions of Radio 
Feature AFA Parley 


Harold E. Fellows Is reside 
At Boston Meeting 


A RADIO ADVERTISinG De. 
partmental will feature the second 
day of the 43rd annual convention 
of the Advertising Federation of 
America at the Hotel Statler, Bos. 
ton, May 25-28. 
Harold E. Fel- 
lows, WEEI Bos- 
ton general man- 
ager, will serve 
as chairman, Dr. 
Kenneth Baker, 
NAB director of 
research, will 
speak on “The 
People Look at 
Radio.” Hugh Mr. 
Feltis, president 
of BMB, will present a film re 
lease titled “Measuring Radio Ae- 
ceptance”. Frank E. Pellegrin, 
NAB director of advertising, will 
round out the day’s program with 
a report on “Radio for Retailers.” 
A discussion period will follow 
the formal reports, with informal 
debate on the public’s reaction to 
radio retailing. 





Fellows 


Montana Meeting 
CONCLAVE of the Montana 
Broadcasters Assn. [BROADCAST- 
ING, May 5] is slated for Aug. 2-3, 
according to A. J. Mosby, presi- 
dent of KGVO Missoula. Associa- 
tion members will convene at the 
Mosby summer home of Flathead 
Lake, combining business with 
pleasure. The group has not met 
since 1940, having been inactive 
during the war. 


Represents Stations 
A. M. MARTINEZ, vice president 
of Melchor Guzman Co., New York, 
who recently returned from a five 
weeks’ tour of Central America, 
announced that his company has 
obtained the exclusive representa- 


tion of the following radio sta- 
tions: TIPG San Jose, Costa Rica; 
HRN Tegucigalpa, Honduras; 


HRPI San Pedro Sula, Honduras; 
TGO-TGCA, Guatemala, Guate 
mala. 





HIGH COMMAND of the Tobacco Network in North Carolina. Sta 
tion managers shown are: (front row, 1 to r) Lester Gould, WJNC Jack- 
sonville, Allen E. Wannamaker, Tobacco Network president and manage! 
of WGTM Wilson; Louis Howard, WHIT New Bern; (back row, | to?) 
Fred Fletcher, WRAL Raleigh; Floyd Fletcher, manager of WTIK 
Durham, which has just joined network; B. S. Hodges Jr., WGTC Greet 
ville; Leland B. Nelson, WGBR Goldsboro. Victor W. Dawson, mal 
ager of WFNGC Fayetteville, is not shown. 
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NBC—Good local programs—PLUS 24 years of 
“Know-how”—have proved time and again to be 
an unbeatable combination in the 228* rich 
counties served by WOW. 


*Write for most complete BMB coverage infor- 
mation yet issued by any station. 
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RADIO STATION 
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590 KC + NBC + 5000 WATTS 
Owner and Operator of 


KODY AT NORTH PLATTE 





JOHN J Gitlin JR PRES & GEn t MGR 
JOHN BLAIR & CO i 2, a a 
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PROGRAMS IN WORCESIE 
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When You Buy Time - 


“FALL-WINTER REPORT, OCTOBER 1946 THROUGH FEBRU! Ry 
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__As are 13 of the next 15_ 
And 14 of the next 15 


With a high rating of 34.1 and a low of 17.0 





-O National Sales Representatives 
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TA’ WORCESTER TELEGRAM-GAZETTE 











{WORLD WIDE IS PRAISED 
IN MAGAZINE’S AWARD 


}WORLD WIDE Broadcasting 
Foundation’s shortwave _ station 
WRUL Boston was selected by 
Magazine Digest for an award of 
merit “for its pioneer achievements 
in international education and the 
i promotion of international under- 
standing.” 

WRUL was the first to use radio 
for global education, according to 
7 Murray Simmons, publisher, who 
4 said that “since its founding in 1935 
it has made remarkable contribu- 
tions to better understanding, and 
i therefore to ultimate peace, among 
the peoples of the earth by carefully 
thought out programs in a dozen 
} languages.” 

Walter S. Lemmon, founder and 
president of the foundation, was 
singled out for special praise by 
3 Mr. Simmons. 





GOOD HEALTH CAMPAIGN 


Time Given by Stations, Talent by Radio, Film Stars 





NORTH CAROLINA’s Good 
Health Campaign which began in 
November 1946 and ended in March 
1947 is evoking widespread praise 
as one of radio’s outstanding pub- 
lic service jobs and the most exten- 
sive peacetime educational publicity 
drive ever conducted in an individ- 
ual state. 

Said Dr. I. G. Greer, president 
of the North Carolina Good 
Health Association: “. . . The fin- 
est of radio’s national talent, 
technical facilities, advertisers 
and management answered the 
call magnificiently. And here in 
North Carolina our stations — 
every one of them—took the cam- 
paign to their hearts and rendered 
a public service that will go down 


In Support of North Carolina Drive 





in our state’s history. And for all 
of this, radio asked not one penny. 
The people of North Carolina for 


generations to come will be in- 
debted to radio for blazing the 
way in the Good Health pro- 
grams.” 


Five-Year Plan 

Primary aim of the campaign 
was to make the people of North 
Carolina more health conscious 
and to arouse public understand- 
ing and support for a five-year 
health program, more _ hospitals 
and medical personnel. .Estimated 
cost was $48,000.000. 


Sparkplug of show business’ 
contribution was Kay Kyser, a 
North Carolina native son. Co- 
lumbia Records donated 15,000 









WHEAT HITS 


Only once before in 


entury has thi 
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NEW HIGH OF 
$3.05 a bushel 


Rep.: CAPPER PUBLICATIONS, Inc. 










More families tn Kansas 
listen To and respond to WIBW 


than any other station 





BEN LUDY 
Gen. Mgr. 
WIBW-KCKN 
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discs of “Carolina in the Morn- 
ing” with vocals by Frank Sin- 
atra and Dinah Shore and musie 
by Kay Kyser’s orchestra. Every 
station in North Carolina donated 
free time valued at more than 
$250,000. A half-hour broadcast 
from Hollywood opening the cam- 
paign featured many radio and 
film headliners, including Red 
Skelton, Ava Gardner, John Scott 
Trotter, Skinnay Ennis and Ran- 
dolph Scott. 

Appearing on transcribed 
shows carried by North Carolina 


stations throughout the Good 
Health Campaign were Lionel 
Barrymore, Bob Burns, Fannie 
Brice, George Burns and Gracie 
Allen, Bing Crosby, Jimmy Du- 
rante, Bob Hope, Dick Powell, 
Claudette Colbert and many 
others. 


Alan La Vine Heads Sales 
Unit At KVVC Bakersfield 


ALAN LA VINE, formerly ac- 
count executive of KERN Bakers- 
field, has been appointed sales 
manager of KVVC, new 1,000 w 
Ventura, Calif., station on 1590 ke 
now under construction. Licensed 
to Ojai Broadcasting Co., station 
is expected to be on air about Sept. 
1, according to John W. Swallow, 
vice president and consultant. 
Mr. Swallow is also Hollywood 
radio director of Kenyon & Eck- 
hardt Inc., and for many years 
was associated with NBC Western 
Division as production manager. 
William H. Haupt and Daly Staf- 
ford, practicing attorneys of Los 
Angeles and Covina, are president 
and_ secretary-treasurer, respec- 
tively, of Ojai Broadcasting Co. 





National Guard's Policy 
On Advertising Defended 


AN EXPLANATION of the ad- 
vertising program of the War 
Dept.’s National Guard Bureau in 
regard to free radio time and paid 
advertising in other media [BROAD- 
CASTING, April 28] has been sent 
to W. L. Gleeson, KPRO River- 
side, Calif. president. Mr. Glee- 
son wrote a letter protesting the 
War Dept.’s policy in the matter. 

“The power of radio in telling 
the American people about the Na- 
tional Guard’s mission is tremend- 
ous,” wrote Maj. Gen. Butler Mil- 
tonberger, chief of the Bureau. 
“. . . the National Guard is spon- 
soring National Guard Assembly 
with Paul Whiteman (over ABC) 
each Wednesday. We are also run- 
ning advertisements . . . in several 
national magazines. Both of these 
media are being paid from funds 
of the War Dept. 

“The several states, which have 
the responsibility for organizing 
and recruiting the units of the Na- 
tional Guard are carrying on this 
information program through lo- 
cal media. . . . I have had par- 
ticular reports of unstinting and 
unselfish cooperation on the part 
of radio stations from the Adju- 
tants General of almost all of the 
states.” 
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MH) = s Merchandisable Area 
C_] Bonus Listening Area 


SERVING 2% 
MILLION PEOPLE 


Box 1956—Butte, Montana 
Symons Building—Spokane, Wash. 
Orpheum Bldg.—Portland, Oregon 

6381 Hollywood Blv’d.—Hollywood 28 

79 Post St.—San Francisco 4 

The Walker Co., 15 W. 10th St., Kansas City 
The Walker Co., 360 N. Mich., Chicago 
The Walker Co., 551 5th Ave., New York 


Write for our complete MARKETIPS 


PACIFIC NORTHWEST BROADCASTERS 


BROADCASTING e Telecasting 





—~, The PACIFIC NORTHWEST 
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(CLIP THIS AD FOR REFERENCE) 


WMOB hits 

«pay dirt” for its 
advertisers . . . penetration 
where it counts! 


—WMOB— 


BMB STATION 
AUDIENCE REPORT 














Vv 
e BMB DAYTIME AUDIENCE COVERAGE 


°%/. BMB No. of Daytime Audience 
Penetration Counties Families 
50-100% 2 49,500 
10-100% 12 58,720 


e BMB NIGHTTIME AUDIENCE COVERAGE 


% BMB No. of Nighttime Audience 
Penetration Counties Families 
50-100% 1 41,690 
10-100% 12 50,980 


NOTE: Station Audience Reprint containing complete 
BMB Audience Information by Counties and measured 
Cities available free on request. 


ABC a» Affiliate 








MOB 


A NWONN STATION 
Archie S. Grinalds, Mgr. 


Mobile, Alabama 


REPRESENTED BY THE BRANHAM CO. 
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ABC Will Duplicate AM Programs on FM; 
Woods Also Gives Coast AM, TV Plans 


ABC PRESIDENT Mark Woods 
declared at a press conference in 
San Francisco on May 5 that sta- 
tions operated by his network will 
duplicate programming for ABC- 
owned FM stations. He declared 
that he expected James Caesar 
Petrillo, president of the Ameri- 
can Federation of Musicians, would 
soft-pedal his recent edict prohibit- 
ing AM to FM program duplica- 
tion. 

“Mr. Petrillo,” he stated, “is be- 
ginning to see many of the prob- 
lems confronting the broadcaster 
and I firmly believe that he will 
give in on this matter.” 

Mr. Woods also announced that 
ABC would have an FM station 
operating in San Francisco in the 
near future. 

Queried about plans for ABC’s 
studio setup in key cities of the 
network’s operation, Mr. Woods 
said his company has just signed 
with NBC to continue renting stu- 
dio space for another three years. 
ABC is using NBC facilities in 
New York, Chicago, Hollywood and 
San Francisco. 

The ABC top man also de- 
clared that KGO’s 50-kw transmit- 
ter would be operating about the 
first of next year and that the 
network would have a television 


RMA PLANS CAMPAIGN 
FOR BETTER SERVICING 


NATIONWIDE campaign to raise 
the standard of radio set servicing 
has been started by Radio Manu- 
facturers Assn. following approval 
of an experimental servicing clinic 
project by the RMA board at its 
April 25 meeting in Atlantic City. 

Fund of $2,250 was approved by 
the board to set up a servicing 
clinic in Philadelphia and perhaps 
a midwestern city. If successful 
the clinic idea probably will be ex- 
tended to cities all over the coun- 
try. Other principal step for the 
campaign, under direction of 
Chairman J. J. Kahn, Standard 
Transformer Corp., chairman of 
the RMA Parts Division, is the 
adoption of a code of ethics for 
radio servicemen. 

The RMA board deferred action 
on a proposed uniform system of 
marking FM receiver dials, refer- 
ring the matter to the RMA Set 
Division for recommendation to the 
June RMA convention. The board 
was told that tube shortages have 
been overcome and received a re- 
port critical of handling of war 
surplus electronics items. 

Canadian RMA board held a 
meeting April 24, both boards con- 
vening at the Seaview Country 
Club, near Atlantic City. Canadian 
RMA plans a set selling campaign. 
Ray C. Cosgrove, Crosley Division, 
RMA’s president, presided at the 
U. S. group’s meeting; S. L. Ca- 
pell, Canadian president, presided 
at that group’s meeting. 





station in San Francisco in about 
two years. 

Mr. Woods was in San Fran- 
cisco for a meeting with managers 
of ABC’s Pacific Coast stations. 
With Gale Grubb, general manager 
of KGO, he viewed the new KGO 
transmitter site on May 4. 





Jim Bellamy Will Manage 
WWSO Springfield, Ohio 


APPOINTMENT of O. R. (Jim) 
Bellamy as general manager of 
WWSO, which expects to start in 
June as a daytime outlet on 1210 
ke at Springfield, Ohio, has been 
announced by Gus Sun, president 
of Radio Springfield Inc., licensee. 
Mr. Bellamy was in the sales de- 
partments of WSAI, WCKY and 
WKRC Cincinnati for more than 
seven years. He served in the Ma- 
rine Corps as a combat landing 
officer, and following the war was 
Ohio representative for the Fred- 
eric Ziv radio transcription agency. 

Program director of WWSO is 
Virginia Weber, formerly assistant 
program director of WSAI. Chief 
engineer is Robert Cory, formerly 
field engineer for the Raytheon 
Co. and at one time assistant chief 
at WING Dayton. 


WWSO studios are under con- 
struction on the second floor of 
Springfield’s Chamber of Com- 


merce Bldg. General Electric, RCA 
and Collins equipment will be 
used. 





WMCK on Air 
WMCK McKeesport, Pa., 1-kw 
outlet went on the air April 30 on 
1360 ke, and is broadcasting all 
Pittsburgh Pirate baseball games. 
Station’s manager, Jack Craddock, 
sports announcer for 10 years on 
the Atlantic Network, is giving 
the play-by-play description. 
WMCK is licensed for fulltime op- 
eration. George R. Raikes, is presi- 
dent of Mon-Yough Broadcasting 
Co. Inc., the licensee, Station plans 
to have its FM affiliate on the air 
soon on 105.9 mec with 500 w 
power. 


KOOL to Bow June 15 
KOOL Phoenix, Ariz. plans to 
start operations June 15 with 5 
kw on 960 ke, according to Rich- 
ard E. Goebel, general manager 
of KOOL and the newly-organized 
Radio Network of Arizona. Sta- 
tion will be affiliated with Don 
Lee and Mutual. 


To Build at Yuma 
CONSTRUCTION of new 1 kw 
outlet on 1190 ke at Yuma, Ariz. 
will begin immediately, according 
to J. R. (Dick) Heath, president 
of the Sun Country Networks. CP 
for the regional AM station was 
granted to the Yumesa Broad- 
casting Co. April 29. [BROADCAST- 
ING, May 5]. 
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WEEK’s Baby 


NEW-BORN daughter of a 
Peoria, Ill. machinist shared 
the spotlight with WEEK 
Peoria when the station 
opened April 27. The elabor- 
ate promotional stunt was 
tied in with National Baby 
Week, then in _ progress. 
WEEK proclaimed itself ‘Pe- 
oria’s Newest Baby’ and a 
deadline hour was arbitrarily 
chosen on the 27th; all hos- 
pitals were asked to notify 
WEEK of the first baby to 
be born after that hour. 
Mary Claire Eustice put in 
an appearance about eight 
hours later, was dubbed the 
‘Born with WEEK’ baby, 
and given a complete lay- 
ette by the station. Sixteen 
other Peoria babies born on 
April 27 also received gifts 
from WEEK. 








Radio Self-Criticism Is Urged 
By Swezey in D.C. Ad Club Talk 


PLEA that the radio industry re- 
view dispassionately and _ objec- 
tively the criticisms leveled against 
it and then, with the support of 
the radio advertiser, seek to cor- 
rect obvious shortcomings was 
voiced by Robert W. Swezey, vice 
president and general manager of 
MBS, in a talk before the Adver- 
tising Club of Washington, D. C., 
at Hotel Statler last Tuesday. 

Mr. Swezey first discussed 
briefly the various sources of ra- 
dio criticism, then posed a series 
of questions as to the apparent 
reasons for attacks on radio, and 
finally pointed out how hollow most 
of the criticism is. 

Among the sources, he men- 
tioned the FCC’s Blue Book, novels 
of The Huckster and Aurora Dawn 
variety, ‘“professedly objective” 


studies such as Radio’s Second 
Chance by Charles Siepmann and 
The American Radio by Llewellyn 
White, newspaper and magazine 
articles, gen- 
eral public 
criticism and 
even the caus- 
tie cracks at | 
radio which 
have crept in- 
to stage pro- | 
ductions. 
Why this | 
flood of criti- | 
cism? Mr. 
Swezey asked. 
“Ts radio any 
worse now than 
it was a few 
years ago? 
Have the 





Mr. Swezey 


habits and 


cus- 





‘Radio Station “WE DO 


PITTSBURGH - McKEESPORT, PA. 


“Burke, Kuipers and e7Cahoney 
list of radio stations for 


Agency, cAdvertiser, and “Distributor contacts 


“Promotion and eWlerchandising (ounsel. 


| Burke, Kuipers and eahoney, Inc. | 


has joined the 


as well as 





toms of, the radio audience go 
changed that the service which 
radio is providing is less accept- 
able to them? Have they, as a 
class, developed a finer or more 
sensitive critical faculty with re. 
spect to radio?” 

Mr. Swezey said he doubted that 
the severest critic of broadcasting 
would attempt to maintain that 
radio today is worse than it was 
five or ten years ago, but that he 
believed a changed concept of the 
obligation of radio had evolved in 
certain quarters—a consciousness 
“of its growing significance and its 
astonishing potential in the social 
life of our people.” 

“Radio,” he said, “has rapidly 
advanced from a curiosity and a 
laboratory experiment to an ac- 
cepted and essential part of the 
daily life of the average American. 
The criticism which is currently 
being directed at radio broadcast- 
ing is, of course, actually a com- 
pliment to it.” 

Urging broadcasters to speak 
out strongly and clearly in their 
own defense when the criticism 
is unwarranted or treacherous but 
to avoid being annoyed by it, Mr. 
Swezey observed that seldom do 
any of the critics attempt to 
strike at the heart of American 
radio. “By and large,” he said, 
“they admit, as actually they must 
if they have any knowledge on the 
subject, that our American sys- 
tem is so far superior to any 
that has been conceived and put 
into practice elsewhere that com- 
parisons are all favorable to us.” 

Comparing radio with other me- 
dia of entertainment and expres- 
sion and pointing out that the 
faults of other media “are equally, 
if not more, apparent,” Mr. Swezey 
declared that “radio, because of its 
phenomenal mushroom growth, had 
had far less experience in formu- 
lating standards than newspapers, 
magazines, the theatre and even 
motion pictures.” 

Elaborating on this point, Mr. 
Swezey said: “The station owner 
clearly, in my opinion, has an ob- 
ligation to broadcast most of the 
time the programs that most of 
his people want to listen to. He 
has, however, a further obligation 
in the proper interpretation of 
public service to give minorities in 
his radio audience an opportunity, 
proportionate to their numbers, to 
hear the things they want to hear, 
and in the widest concept of public 
service he has an obligation to 
both groups to give them an op- 
portunity to taste and savor all 
types of radio programming which 
are available to the station oper- 











$ 


 \\ 


New York—420 Lexington Ave. Oklahoma City—558 First National Bidg. ator.” 
||  Chicago—203 N. Wabash Ave. Dallas—807 Southwestern Life Bldg. Discussing the frequently heard 
Atlanta—1220 Rhodes-Haverty Bidg. Los Angeles—607 S. Hill St. charges that radio is over-com- E 
San Francisco—300 Montgomery St. | mercialized and that it has relin- P, 
quished its control over program- P; 
| ming to agencies and advertisers, T 
Mr. Swezey said he would be naive B 
not to admit that the advertiser 
has a tremendous influence in 
American radio today. How could 
it be otherwise? he asked. “The 
advertiser’s dollar is the life blood 








(Continued on page 36) 


BROADCASTING e Telecastin8 








Page 32 @ May 12, 1947 BRC 








peak 
their 
cism 
; but 
Mr. 
n do 
t to 
rican 
said, 
must 
n the 
sys- 
any 
| put 
com- 
us.” 
y me- 
‘pres- 
, the 
ually, 
wezey 
of its 
1, had 
yrmu- 
upers, 
even 
, Mr. 
ywner 
n ob- 
f the 
st of 
o. He 
ration 
m of 
‘ies in 
unity, 
rs, to 
hear, 
public 
on to 
in Op- 
or all 
which 
oper- 


heard 
r-com- 
relin- 
ygram- 
‘tisers, 
» naive 
ertiser 
ice in 
- could 
. “The 
» blood 


) 





—_ 





| winning f 


. Ws 
Q AA = 
x SS 
Ss 


\ \ SSS OQ Qayr —_ \ 
SNS SS ES \ 
wa SS W 
HE ws 
SS 
. \ os 
- s— SST 
: SNS 


on WS 
{on WAS 
ci 





MO 


Casey's in Des Moines, lowa 


\ \ Yes, Casey Beecey (or KCBC, if you prefer) is going 
\ places in Des Moines. He’s young, and out to do a job. 
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media schedule changes 











Will the 
buyers’ market 


mean 


fhis summer? 





What will the arrival of a real buyers’ market this sum- 
mer mean to the media schedules of national advertisers? 

Sales executives tell us that competition is returning 
fast— industry by industry. There is general agreement 
that this trend will be accelerated throughout the sum- 
mer and fall. 

How will the advent of real consumer resistance affect 
your customers and prospects? 


Here’s a typical reaction from a top sales official: 


(EERE 800 AER, 


** As soon as salesmen, dealers and distribu- 
tors give me concrete evidence of a buyers’ 
market, [Pll call a meeting to re-evaluate our 
entire sales and advertising program — 
P’'m almost afraid to plan a vacation this 


summer !”’ 






The meeting he refers to may 
mean more advertising for some 
mediums and less for others as ¢ 
sales executives carefully analyze 
each market. 

Whether held now, this summer 
or next fall, these will be meetings your salesmen would 
like to get into . . . but probably can’t. The only answer 
is to keep your story always fresh in the minds of these 
key sales executives through a consistent advertising 


campaign in SALES MANAGEMENT—the nation’s only 


sales magazine. 
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Radio Advertising’s Time Shuffle Worry 
A Little Less in 1947, Survey Indicates 


DAYLIGHT SAVING time semi- 
annual headache to radio and the 
advertising industry, is not being 
observed to quite the same extent 
this year as it was during the 
summer of 1946, the Commerce and 
Industry Assn. of New York Ince. 
has concluded after making a na- 
tionwide survey of states and 
cities. 

Among facts which have led to 
this conclusion are the following: 

Clocks were advanced an hour 
in several communities in Florida, 
Louisiana and West Virginia last 
year, but no towns in these states 
have reported that daylight saving 
time has been adopted for 1947. 

At the beginning of the 1946 
season some towns in Kentucky 


announced they were going on‘ 


daylight saving time, but since 
then standard time has been made 
official throughout the state. 

In Iowa, where both Clinton and 
Dubuque were on daylight time 
last year, only Clinton is on fast 
time this summer. 

In Wisconsin a referendum on 
the adoption of dayilght time 1re- 
sulted in a substantial majority 
against the proposition. 





New Station at Scranton, 


WSCR, Due on Air May 11 


WSCR was scheduled to take the 
air yesterday (May 11) as a 1-kw 
independent daytime outlet on 1000 
ke at Scranton, Pa. Dahl W. Mack, 
owner of the Scranton Radio and 
Television Supply Co., is general 
manager and head of the licensee 
firm, Lackawanna Valley Broad- 
casting Co. [BROADCASTING, May 
5]. Eugene L. Burke, Arlington, 
Va., is vice president and James 
J. Doherty, Scranton, secretary- 
treasurer. 

Commercial manager is Joseph 
W. Dobbs, formerly at WARM 
Seranton. Frank P. Mansuy, most 
recently with WENY Elmira, N. 
Y., is program director. The chief 
engineer is Malcolm MacMillan, 
previously with General Electric 
Corp. and Altec Service Corp., 
Pittsburgh. 

WSCR studios are at 116 Adams 
Ave.; transmitter is at 1520 N. 
Keyser Ave. Raytheon equipment 
and a Lingo tower have been in- 
stalled. Walker Co. is national 
representative. 


WCAC (FM) On Air 
WCAC Anderson, S. C., FM sta- 
tion with studios at Anderson Col- 
lege and Clemson College, is now 
on the air six hours daily. Owned 
by Wilton E. Hall who also owns 
WAIM Anderson and publishes 
Anderson Independent and Daily 
Mail, WCAC is _ broadcasting 
mostly sports and musical pro- 
grams on 103.5 me ERP 33.2 kw. 
According to Mr. Hall, WCAC 
plans to broadcast games of An- 
derson’s Class B baseball team 
nightly. 





Twenty-nine states reported that 
they either had adopted standard 
time throughout the year by law 
or that none of their municipali- 
ties had indicated an intention to 
observe daylight saving. These 
states are: Alabama, Arizona, 
Arkansas, California, Colorado, 
Florida, Georgia, Idaho, Kansas, 
Kentucky, Louisiana, Minnesota, 
Mississippi, Montana, Nebraska, 
Nevada, New Mexico, North Caro- 
lina, North Dakota, Oklahoma, 
Oregon, South Carolina, South 
Dakota, Texas, Utah, Washington, 
West Virginia, Wisconsin and 
Wyoming. 

In a number of other states, 
notably in the East and Middle 
West, the question of daylight 
saving time is left to individual 
communities. The local option 
states include Delaware, Illinois, 
Indiana, Iowa, Maryland, Michi- 
gan, Missouri, New York, Ohio, 
Pennsylvania, Tennessee, Vermont, 
and Virginia. 

New England Status 

In Rhode Island, where general 
observance has been the rule for 
several years, daylight saving time 
was made official by an act ap- 
proved April 24, 1946. Three other 
New England states—Connecticut 
Massachusetts and New Hamp- 
shire—are officially on daylight 
time until Sept. 28, as in New 
Jersey. Observance will be general 
throughout Maine also, but on an 
unofficial basis, the Commerce and 
Industry Assn. reported. 

Bills on daylight saving were re- 
ported to be pending in the leg- 
islature of California, Florida, 
Illinois and Minnesota. 

British Columbia’s legislature 
has made fast time effective 
throughout the province until Oct. 
26. A number of communities in 
seven other Canadian provinces 
—Ontario, Quebec, Saskatchewan, 
Alberta, Manitoba, New Brunswick 
and Nova Scotia—report that they 
will observe daylight saving until 
Sept. 28. 


Wolverine Network New 


Manager Is Joe Hooker 
APPOINTMENT of Joe Hooker, 
Michigan wartime newscaster, as 
manager of the Wolverine Net- 
work, with headquarters in Grand 
Rapids, Mich., has been announced 
by Roy C. Kel- 
ley, Wolverine 
president. 

Mr. Hooker's 
radio career be- 
gan in the mid- 
dle 1930’s in as- 
sociation with 
the late Frank 
McCullough and 
Robert Hood 
Bowers at Radio 
City, New York. 
Since then he has been active In 
radio sales, production and broad- 
casting, including major network 
experience. 








Mr. Hooker 
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oP You cant cover California’s Bonanza Beeline 
without on-the-spot radio 


Why? Because the Beeline market—California’s 
great central valleys plus the neighboring Reno 
sector—is almost completely surrounded by high 
mountains. So outside radio stations just can’t get 
in there with a strong enough signal to sell. 


Only with on-the-spot radio can you catch the 
ear of prosperous Beeline people, whose total 
retail purchases annually run nearly as high as 
all of Florida’s.+ 

The five BEELINE stations are located right in 
the Beeline’s major selling centers. Together, 
these stations deliver by far the best available 
radio coverage of this whole bonanza market. 
Furthermore, each is the favorite station in its 
own bailiwick. KOH, Reno, for example, has 
by far the major share of the local audience 
day and night. Buy the BEELINE stations the 
way you want—as a group or individually. 





tSales Management's 1946 Copyrighted Survey 


MCCLATCHY BROADCASTING COMPANY 


SACRAMENTO, CALIFORNIA PAUL H. RAYMER CO., National Representative 
KFBK KOH KERN KWG KMJ 
Sacramento (ABC) Reno (NBC) Bakersfield (CBS) Stockton (ABC) Fresno (NBC) 


. 10,000 watts 1530ke. 1000 watts -630kc. 1000 watts 1410kc. 250 watts 1230ke. 5000 watts 580kc, 
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Registration and Pictorial Highlights of NAB Area F Meeting 








(Story on May 1-2 proceedings at Birmingham in BROADCASTING May 5) 


A 
Dave Achor, WBLJ; E. A. Alburty, 
WHBQ; H. V. Anderson, WJBO; Sam W. 
Anderson, KFFA; Ed Appler, KTHS; Bill 
Arnold, WBLJ; Bob Atherton, KWHK; 
G. P. Atkins, WAPI. 


B 

James E. Bailey, WAGA; Kenneth H. 
Baker, NAB; Bert Banks, WTBC; Charles 
G. Baskerville, WFLA; Fred M. Bell, 
KATZ; F. D. Binns, WLAC; F. W. Bor- 
ton WQAM; Ruth Braden, WSBR; Jack 
Brandstetter, WSIR; Leslie R. Brooks, 
WTJS; John B. Browning, WSPB; Vic 
Buisset, WLOF; Andrew W. Burnett: F. 
E. Busby, WKRG; Franklin L. Bush, 
WMPT. 


+ 


Don D. Campbell, WBRC; Frank 
Cason, WSB; Ted Chapman. WJHP;: 
Robert M. Claflin, WGAP; Wilton E. 
Cobb, WMAZ; Charles C. Coleman; J. 
M. Collins, ASCAP; Lave Conlee, WHBQ; 
Leslie W. Connor, WBRC; Bill Coving- 
ton, WCOV; Houston Cox Jr., WCLE; 
Frank (Red) Cross, WMAZ; Harry E. 
Cummings, WIOD. 


D 
Harben Daniel, WSAV; Dan Denny, 
NBC; . P. Doherty, NAB; W. Ward 
Dorrell, Hooper; Jack M. Draughon, 
WSIX; Louis R. Draughon, WSIX; E. J. 
Duke, WGWC; L. J. Duncan, WRLD: 
Winston 8S. Dustin, WSM. 
E 


John W. Edwards, KAMC; Edwin H. 
Estes, WMOB; Bob Evans, WELO. 
F 


Hugh Feltis, BMB; Miles Ferguson, 
WRLD; Julian A. Flint, WSGN; Morti- 
mer H. Freeman, Atlanta Attorney; J. 
A. Frohock, wa aoe Fulton, WGST. 


Frank Gaither, WSB; Charles God- 
win, MBS; Cliff Goodman, WMC; Bill 
Graham, WSM; Walter Graham, WBML; 
Archie 8S. a a 


Julian F. Haas, KARK; Kolin Hager, 
SESAC; G. P. Hamaun, WBRC; Wiley P. 
Harris, WSDX; John P. Hart. WBIR; 
Ralph S. Hatcher, CBS; Carl Haverlin, 
BMI; P. B. Hinman, WROX; Ed. J. 
Hennessy, WRBL; Meldon Herrin, WCCP; 
Regis V. Hobbs, WKRM; Thad Holt, 
WAPI; H. H. Holtshouser, CBS; F. Mari- 
on Hyatt, WJHO 

I 


Robert L. Irwin, New York Attorney. 


J 
Jimmy Jobes, KHOZ; Henry P. John- 
ston, WSGN; Mr. and Mrs. Hugh O. 
Jones, WGCM; Q. W. Jones, WQBC; C. 
P. Joyce, IEC. 


K 

WATL; Bob Keller; 
D. M. Kelly Jr., WGAC; W. J. Keown, 
WOOB; Stanton P. Kettler, WGBS; 
Frank King, WMBR; Harold R. Krel- 
stein, WMPS. 


L 
C. A. Lacey, WRBC; Harry Lebrum, 
WMPS; James M. Legate, WIOD; Ira 
Leslie WBRC; Maury Long, BROAD- 
CASTING. 


M 
Atto Martin, WKPT; Ken Marsh, 
WJHL; Glenn Marshall : 
Reggie Martin, WFTL; 

W. H. McCain, WAGA; Patt McDonald, 
WHHM; Francis X. McDonough, New 
York Attorney; Joseph H. McGillvra, 
Station Rep.; R. M. McKay, WKRM; R. 
M. McKay Jr., WKRM; Emmet H. Mc- 
Murry, WJPR; Bob McRaney, WCBI; 
Justin Miller, NAB; L. S. Mitchell, 
WDAE; Fred Mizer, WQAM; W. Newton 
Morris, WMLT; Edwin Mullins, WLAG. 


Sam W. Kane, 


Linnea Nelson, J. Walter Thompson; 
Ed Norton, WAPI. 

Paul Oliphant, WLAC; John M. Out- 
ler Jr.. WSG; James T. Ownby, WCTA. 


Carter M. Parham, WDOD; B. J. Par- 
rish, KOTN; Mather Payne, WRGA; 
Frank Pellegrin, NAB; C. P. Persons Jr., 
WAPI; Carter C. Peterson, WCCP; 
Charles Pittman, WBML; Eugene M. 
Plumstead, WSGN; E. Pornelle, WHBQ; 
G. O. Privett. WAPI; Mr. and Mrs. John 
L. Prosser, WKAT; Louise Patterson 
Pursley, WKAB; C. L. Pursley, WKAB. 


Q 
Happy Quarles, WRGA. 
R 


Glenn Ramsey, AP; Jack Rathbun, 
WCOA; Louis Read, WWL; O. C. Red- 
fern, WLAR; John Reese WROL; George 
Reynolds, WSM; Jack Rice, IRC; R. W. 
Rounsaville, WBAC; A. B. Rouse, WJHP. 

Ss 


Albert H. Sanders Jr.. WMAZ; H. C. 
Schultz, WFEB; Dan Schmidt IIi, —_ 
Charles E. Seiferd, KHOZ; L. 
Sepaugh, WSLI; Thomas Sewell. 
WMGY; James Sheehy, WHAS; Alex 
Sherwood, Standard Radio; Douglas Sil- 


BMB AND NAB chieftains group with District delegates (1 to r): 


Seated, Charles Baskerville, WFLA; Harben Daniel, 


WSAV; Judge 


Justin Miller, NAB; Ted Chapeau, WJHP; Louis Read, WWL. Stand- 


ing, James LeGate, WIOD; 
Jack Draughon, 


Julian Haas, KARK; 
WSIX; Stanton Kettler, 


Hugh Feltis, BMB; 
WGBS. 


NORTHERN DELEGATES and Dixie broadcasters at last week’s ses- 


sions included (1 to r): 
Braden, 


Jones, WQBC; C. O. Langlois, 


Leslie Connor, 
WSBR; Jack Williams WAYX; Linnea 
Thompson Co., New York; James Woodruff Jr., 
Upson, KWKH; Frank Pellegrin, NAB; Harry Stone, WSM; 


WBRC; John Outler, WSB; “Ruth 
Nelson, J. Walter 
WRBL. Standing, Dean 
O. W. 


Lang-Worth Inc., New York; Happy 


Quarles, WRGA; Frank King, WMBR. 
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BIRMINGHAM contingent welcomes outgoing and 


tors. Seated (1 to r): 


incoming  direc- 


Howell Cobb, WBRC; Henry Johnston, WSGN, 


newly-elected director of District 5; Ed Norton, WAPI. Standing, 
Wiley Harris, WJDX Jackson, Miss., District 6 director; Fred Borton, 
WQAM Miami, retiring District 5 director; Thad Holt, WAPI. 





ver, WIRA; H. W. Slovick, WMC; David 
E. Smiley, WDAE; Chestry J. Smith, 
WEKRM; Earl Smith, WLCS; Hugh M. 
Smith, WLAU; F. C. Sowell, WLAC; 
Julian C. Smith, WAGF; Ken Sparnon, 
BMI; Walter Speight, WHOO; John W. 
Spottswood, WKWF; Jack Stapp, WSM; 
Harry Stone, WSM; W. H. Summerville, 


= 
John Thayer, WAPI; Norma A. 
Thomas, WDOD; Gene Tibbett, WMOX; 
M. K. Toalson, WSB; John W. Tobola, 
WAYX. 


U 
Dean R. Upson, _— 


Tom Vassy, WMLT. 
w 


Granville Walters. WAML; S. O. Ward, 
WLAK; Fred Watkins, KWKH; Phil J. 
Weaver, WKPT; Harry J. Webb, KFFA: 
Hugh Webb, WFEB; Fred Weber, WDSU; 
Ralph Wentworth, BMI; Harold Wheel- 
ahan, WSMB; Stanle, Whitaker, UP; A. 
D. Willard Jr., tA Jack Williams, 
WAYX; Jack Wouever, KTHS; Jim Wood- 
ruff Jr.. WRBL; Hoyt B. Wooten, WREC: 
Roy Wooten, WREC; S. D. Wooten Jr., 
WREC; C. J. Chuck Wright, WFOR. 


KRKN Fort Smith, Ark. 


250-w Outlet Dedicated 


KRKN Fort Smith, 250-w full- 
time independént on 1230 ke, was 
formally dedicated last month 
with an 18-hour program schedule. 

Licensed to the Arkansas-Okla- 
homa Broadcasting Corp., 
KRKN’S station manager is G. R. 
Wood. C. B. Randall is presiddent 
of the firm, which also holds a 
conditional FM grant. 


WRFS Plans Start 


WRFS plans to take the air late 
this month as a 1-kw outlet on 
1050 ke at Alexander City, Ala., 
Lem Coley, president and general 
manager of the licensee, Piedmont 
Service Corp., announces. Station 
will serve a textile industry mar- 
ket which has no local daily news- 
paper. Officers of Piedmont Serv- 
ice, in addition to Mr. Coley, are 
Julia C. Duncan, vice president, 
and J. C. Henderson, secretary. 
Mrs. P. B. Yeargan is assistant to 
the general manager, and James 

. Whatley is chief engineer. Tom 
Jones heads the announcing staff. 





Swezey 
(Continued from page 32) 


of American broadcasting.” He 
then emphasized that he knew of 
no radio network or station which 
has surrendered its supervisory 
authority over programming to its 
advertisers or agencies. “As a mat- 
ter of fact,” he said, ‘‘we are gen- 
erally criticized for too stringently 
enforcing that authority.” 

Radio, Mr. Swezey believes, 
would be at fault if it failed to see 
the obvious shotcomings of the in- 
dustry and to do everything it 
can to correct them. “On the other 
hand,” he told his Advertising 
Club audience, “we would be equal- 
ly at fault if we permitted our- 
selves to be terrorized by the 
threats and criticisms of the few, 
be they bureaucrats, intellectuals 
or organized minorities, to the ex- 
tent that we would surrender to 
them the control of the air which 
we hold in custodianship for the 
American people.” 

In Mr. Swezey’s opinion “free- 
dom of the air is no less sacred to 
the American people or to any 
other people than freedom of the 
press... As a matter of fact,” he 
observed, “it becomes more im- 
portant year by year and, with 
technological developments, there 
will probably be a not-too-distant 
time in which freedom of the air 
and freedom of the press become 
one freedom. Eternal vigilance is 
the price of freedom, whether it be 
the air, the press, religion or life 
itself.” 


Paul White Book 


PAUL WHITE’s textbook News om 
the Air will be published by Hat- 
court-Brace June 1 and by mié 
August in a trade edition. Volume 
by the former CBS news chief was 
prepared for use by journalis® 
schools and written “yadio style” 
so it may be read aloud. 
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New home of WGN, WGNA (Television) 
and WGNB (FM) .+. ow under construction. 
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Chicago’s best known radio station proudly reports on its official 


Broadcast Measurement Bureau* station audience... 


highlighted by: 


829 nighttime counties in 26 states 
433 daytime counties in 13 states 
231 nighttime counties exceeding 50% coverage 


210 daytime counties exceeding 50% coverage 


AND... 
of all counties exceeding 50% coverage WGN has 31% more 
during the day and 13% more at night than any other 


Chicago station. 


*a non-profit cooperative formed by the AAAA, ANA and NAB to measure radio station and network audiences on a uniform basis. 








Chicago 11, Illinois 
720 ke @ 50,000 Watts 


Map Definition 





WGN audience maps, 
based on BMB study of 
March, 1946, show all 
counties in which 10% or 
more of the radio families 
listen to WGN at least 
once a week. 


C] 50% to 100% coverage 
[_] 25% to 50% coverage 


al 10% to 25% coverage 


COPTaicaT 1946. BY 


BROADCAST MEASUREMENT 
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DAYTIME AUDIENCE BY LEVELS 


Level BMB Station Audience 
100% 2,506,710 
50% 253,500 
25% 123,140 
TOTALS 2,883,350 


Daytime Families 
3,517,120 
767,110 
747,250 
5,031,480 
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NIGHTTIME AUDIENCE BY LEVELS 


Level 


50% to 100% 
25% to 50% 
10% to 25% 


TOTALS 





Nighttime Families 


BMB Station Audience 
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3,670,250 

725,160 
1,860,520 
6,255,930 


2,856,190 
267,850 
277,350 


3,401,390 
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Additional Area Facts of Interest 





POPULATION AND EFFECTIVE BUYING INCOME* 
IN THE WGN COMPREHENSIVE (over 50%) AREA 


State Population 


6,644,500 
1,206,300 


Effective Buying Income 
|..+.$ 9,422,969,000.00 
1,443,019,000.00 
558,026,000.00 
1,524,868,000.00 
8,546,000.00 

2,963,807 ,000.00 
$15,917,235,000.00 





Michigan 
Missouri 
Wisconsin 





12,090,800 


*Copr. 1946, Sales Management Survey of Buying Power: further reproduction not licensed. 





AUDIENCE BY DECILES 


% BMB 


Penetration 


90%- 100%, 
80%-89% 
70%-79% 


50%-59% 
40%,-49% 
30%-39% 
20%-29% 
10%-19% 
TOTALS 


Daytime 
Families 


No. of Daytime 


Counties Audience 


262,520 
1,562,370 
530,580 
139,950 


116,910 


433 2,883,350 


Penetration 


Nighttime 


Families 
Nighttime 
Audience 


% BMB No. of 
Counties 


1,844,440 


121,910 
80,140 
147,310 


40%-49% 
30%-39% 
20%-29% 
10%-19% 


TOTALS 3,401,390 





WGN reaches 33 cities of over 50,000 population ... and covers 22, or 74 of them, 
above the 50% level. A complete breakdown of all cities with over 5000 radio families 
as well as a study of counties by states at the 3 levels is available upon request to 
WGN’s Sales Promotion Department. We will also furnish BMB reprints upon request. 
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‘Dawn’ Comes Up With Dull Thud 


New Radio Novel Called 
Uninforming and 
Aimless 
By EDWIN H. JAMES 


AURORA DAWN, by Herman 
Wouk, Simon & Schuster, New 
York, $2.75. 


THE WRITING of inartistic but 
earnest novels which draw and 
| quarter advertising practices and 
practitioners has become irresis- 
tible to such a number of the young 
and restless, all brooding in the 
unsettled wake of war, that it 
seems likely to develop the dimen- 
sions of a cult. It may be that the 
period, 1946 and 1947 will come 
to be as celebrated for this mani- 
festation of mental turbulence as 
were the ’20s for mah jong or the 
early ’30s for pee-wee golf. 


The author of Aurora Dawn, 
is quite properly self-conscious of 
his own temerity to contribute an- 
other volume to this growing 
library of melancholia. In a pre- 
face dated July 1946, he notes ‘‘the 
recent publication of more than 
one novel intended to expose the 
inner workings of the advertising 
industry, which this story may be 
said to resemble in setting and cer- 
tain points of detail, though not, 
surely, in matter or manner.” But 
he hastens to explain that he be- 
gan the book while serving abroad 
a destroyer-minesweeper in the 
Solomons in 1943, presumably be- 
fore others who were to beat him 
to the publishers had laid finger 
to typewriter. 


Saved, But Why? 


A publishers’ note about the au- 
thor adds the information that the 
incomplete manuscript of Aurora 
Dawn was saved from the subse- 
quent wreck of his ship off 
Okinawa. That was possibly the 
most imprudent salvage of the war. 


Herman Wouk, the author, has 
ignored the latest 200 years of 
progress in the novel as a literary 
form to produce a work which even 
his publishers, in a dust jacket as- 
sessment, confess “does sound at 
_ times as if it had been written with 
an ostrich quill in an eighteenth- 
century coffee shop.” By attempt- 
| ing to imitate the discursive style 
that was popular in his great- 
gteat-great-grandfather’s time, 
Mr. Wouk succeeds only in coagu- 
lating a thick, gummy prose. A 
passage from the beginning of a 
| chapter is illustrative: 


“Natural philosophy has reached 
& stage of progress at which it can 


Predict with confidence that the 

mixing of certain substances will 
| Produce a material capable of deto- 
hating, to the detriment of the per- 
Sistence of life and property within 
@ known radius.” 

There is doubt that such a sen- 
tence would have been admired 
even in the verbose society of eigh- 
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teenth-century Fleet St. where two 
words were preferred to one and 
the comma was regarded more fa- 
vorably than the period. 

Often Mr. Wouk is not only dif- 
fuse but also coy. He writes, in 
reference to a soap tycoon who is 
subject to profane tempers: “The 
reader is reminded that all quota- 
tions of Mr. Marquis’ conversation 
are inaccurate in so far as they 
have been pruned of certain inter- 
jections which ladies and children 
could not possibly understand. Color 
and emphasis are lessened thereby. 
On the other hand, this volume 
may be safely left in parlors fre- 
quented by youngsters who have 
learned to read but not to discrimi- 
nate.” 


Mr. Wouk, your greater concern 
ought to have been for those read- 
ers whose discriminatory powers 
are grown beyond infancy. 

It is perhaps revelatory to recall 
that Mr. Wouk, who before the war 
was a contributor to the Fred Allen 
show and, since it, to the Kraft 
Music Hall and other programs of 
no more serious substance, comes 
to the novel fresh from a career 
in gag-writing, an atmosphere 
which is not distinguished as an 
incubator of literary talent. His 
recourse to what he assumes to be 
the somewhat broader school of 
early English fiction may constitute 
a revolt against the necessarily 
limited framework in which a radio 
comedy writer performs. So deter- 
mined has been his withdrawal 
from his native state that he ner- 
vously shies from betraying himself 
by the use of any techniques with 
which he is familiar. He even 
shuns dialogue, a form in which his 
radio work ought to have made 


Vi 
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him rather proficient. 

At one point, for example, Mr. 
Wouk conducts’ those’ readers 
hardy enough to have survived the 
first two chapters into what prom- 
ises to be a dramatic reconcilia- 
tion scene between the hero and 
the heroine, only to duck into the 
nearest hole at the last moment 
with the less than courageous ex- 
cuse, “Must we record exactly what 
Andrew says to her in this inter- 
view?” Having earlier left the 
readers to devise much of the plot 
and action out of their own imagi- 
nations, Mr. Wouk’s escape here is 
no new imposition. 


Title Is Name of Soap 


In summarizing Mr. Wouk’s 
book, an effort which BROADCAST- 
ING undertakes as a public service 
to subscribers, thus saving the time 
which they might otherwise squan- 
der by reading the book, it ought 
to be pointed out at the outset that 
Aurora Dawn is not the name of 
a female, as might be expected, 
but of a roseate soap (“There Is 
Nothing Purer Than the Dawn— 
and the Dawn Is PINK).” 

After finishing the novel, this 
reviewer had a clearer understand- 
ing of the nature of Aurora Dawn 
than of any of the characters, but 
will describe the latter briefly, 
sketchy as his impressions of them 
are: 

Andrew Reale, a_ promising 
junior executive in the sales de- 
partment of the Republic Broad- 
casting Co., is engaged to Honey 
Beaton, an Albuquerque, N. M., 
beauty who now is a _ successful 
model in New York. Miss Beaton, 
however lovely, has a rival for Mr. 
Reale’s affections, namely Mr. 
Reale. 


MILKING CEREMONY in a giant DC-3 cabin cruiser plane 10,000 
feet above Atlanta was broadcast over WGST, CBS Atlanta outlet. 
Taking his cue from the fairy tale about the cow jumping over the moon, 
Richard Hull, president of Irvindale Dairies Inc., Atlanta, decided to see 
how “Minnie Quarts,” the cow pictured above, would react when milked 
at that altitude. He alse had in mind the publicity value of the stunt, 
which was publicized in advance in all public schools, where Minnie, 
who has her own air-conditioned trailer, is a regular visitor. Jack Colby, 
WGST announcer, reporting the experiment from the DC-3, said Minnie 
was a bit bewildered at first, but her regular milk quantity was only 
slightly decreased by nervous reaction. 


Telecasting 


In the first chapter, while on a 
train, Mr. Reale encounters an 
enamelled juvenile toward whom 
he suddenly acquires the closest 
thing to passion that occurs in the 
explain that this parlor car debu- 
tante turns out later to be the 
daughter of Talmadge Marquis, the 
irascible and domineering owner of 
Aurora Dawn, and a valued client 
of Mr. Beale’s network. In fact, by 
curious coincidence, Mr. Beale is 
bound on a mission for Mr. Marquis 
when he meets the tycoon’s daugh- 
ter. Mr. Beale is en route to en- 
gage the services of one Father 
Stanfield, a rustic cleric whose 
homely broadcasts are to become 
the greatest attraction in radio. 

Without remarking in detail on 
the numerous coincidences and de- 
vices which Mr. Wouk uses to tell 
his story, such as it is, it may be 
said simply that Andrew eventually 
jilts Honey for Carol Marquis (for 
that is the tycoon’s daughter’s 
name), and Honey marries Stephen 
English, a millionaire banker, but 
consummation of the union is for- 
tuitiously prevented by their in- 
volvement in an automobile acci- 
dent en route from the church. 
Carol jilts Andrew to marry an 
artist. Andrew suffers a restora- 
tion and finally marries Honey 
whose marriage to the banker has 
meanwhile been annulled. 


Tirade on Radio 


Throughout, Mr. Marquis exists 
mostly in a high rage, particularly 
during what must be presumed to 
be a crisis in the book, when Father 
Stanfield insists on broadcasting a 
tirade against radio advertising, 
which is Mr. Wouk’s device of get- 
ting his own sentiments on paper. 
Grovill and Leach, the partners in 
the agency which handles the 
Aurora Dawn account, are tradi- 
tionally neurotic, Mr. Reale is op- 
portunistic, Mr. Marquis apoplec- 
tic. Does this have the ring of 
something you have read before? 


Andrew and Honey finally move 
to her uncle’s ranch in New Mexico 
where they spawn children and pre- 
sumably live happily ever after. 

The plot would be thin enough 
even if managed by a talented 
writer. Mr. Wouk has submerged 
it so completely beneath his fami- 
liar essays that it scarcely is dis- 
cernible. Indeed Mr. Wouk finds 
it necessary to excuse his excur- 
sions into impertinence midway 
through the book: 

“...I1 say here (being minded 
of it by the reference, in the last 
chapter, to Aristotle) that I do not 
expect the kindest critic to mistake 
such scraps of learning for scholar- 
ship. Every author is entitled to 
take his hobby-horse for a brief 
canter now and then; mine is a 
partiality toward the ancients 
among whose useless works I like 
to wander like an ignorant tourist 
in the Acropolis.” 

Mr. Wouk is presumptuous to in- 
vite everyone to join him in his 
uninforming and aimless strolling 
through the tombs. 
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Mort Adams Will Direct 


Flexnit Sales Promotion 
MORT ADAMS, former vice presi- 
dent in charge of station relations 
for the Keystone Broadcasting Co., 
New York, and prior to that re- 
search consultant with Ross Fed- 
eral Research 
Corp., has _ been 
appointed direc- 
tor of advertising 
and sales promo- 
tion for the Flex- 
nit Co. Inc., New 
York, (makers of 
Flexnit youth 
foundations and 
Utilastie pack- 





aged elastic Mr. Adams 
braid). ‘ 
With national advertising and 


distribution on Flexnit foundation 
being expanded rapidly, Mr. Adams 
will coordinate and direct all ad- 
vertising and sales promotion ac- 
tivities. Under his direction Flex- 
nit Co. is planning to use spot ra- 
dio in several major markets. 


‘Flash’ Replacement 
SUMMER REPLACEMENT for 
Quick As a Flash sponsored by 
Helbros Watch Co., New York, 
Sundays 5:30-6 p. m. on MBS will 
be Abbot Mysteries, for 13 weeks. 
William Weintraub Co., New York, 
is agency. 


Chicago Programs Win15 Awards 
In Annual Advertising Contest 


SIXTY-ONE AWARDS for excel- 
lence in advertising were made May 
&% by the Chicago Advertising Club 
in its fifth annual Advertising 
Competition. Chicago radio pro- 
grams garnered 15 citations, rang- 
ing from spot announcements to 
Chicago-originated network pro- 
grams. 

The radio awards were as 
lows: 

Best spot announcement series: 
Atlas Brewing Co. (through Olian 
Advertising Co.) tied with Swift 
& Co. (through J. Walter Thomp- 
son). Honorable mention: Black 
and White stores (through Kutt- 
ner & Kuttner) and Bisceglia Bros. 
Wine Co. (through Olian Advertis- 
ing). 

Best drama, network program: 
World’s Great Novels, NBC. 

Best drama, local program: The 
Echo (Peter Hand Brewing Co.), 
WBBM. 

Best public service, local: Man 
and the Atomic Age, WENR. 

Music and variety, network: The 
Breakfast Club (Swift & Co.), 
ABC. Agency: J. Walter Thomp- 
son. 

Best music and variety, local: 
Song Title Time (Salerno-Mego- 
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Quidnunc—is “gossip” 
ing to Webster 


MEMPHIS 


We stick to facts, for the facts 
are in our favor. Our long ex- 
perience in the Memphis market 


has shown us the way to build 
radio sales for various types 


of clients. Put your sales mes- 
sage on the station that has 
the “know how" and proper 
promotions that change pros- 
pects into customers. 


CALL 


RAMBEAU 
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wen Biscuit Co.). Agency: Schwim- 
mer & Scott. 

Special award: Quiz Kids (Miles 
Laboratories). Agency: Wade Ad- 
vertising. 

Special favorable notice: News- 
on-the-Spot, NBC. 

Special mention for outstanding 
radio advertising merit also was 
made to three other Chicago pro- 
grams: Bob Elson on the 20th Cen- 
tury (Consolidated Royal Chemica! 
Corp.), agency, Arthur Meyerhoff 
& Co.; Telephone Quiz (Hirsch 
Clothing Co.), agency, Schwimmer 
& Scott, and Gold Coast Rhythms, 
WBBM. 

A jury of 50 prominent adver- 
tising executives under the chair- 
manship of Douglas M. Smith, ex- 
ecutive art director for the Buchen 
Co., selected the winning entries 
from a field of 442 contestants. 
Awards were announced at a 
luncheon at Hotel Continental. 





Miles Laboratories Inc. 


Elects Its New Officers 


NEW OFFICERS of Miles Labora- 
tories Inc. (Alka-Seltzer), Elkhart, 
Ind., were elected at a meeting of 
the firm’s directors April 24. 
Charles S. Beardsley, who joined 
the firm in 1926 
and became a di- 
rector in 1934, 
was named chair- 
man of the board. 
He served as 
president of the 
corporation 1944- 
1947. 

Walter R. 
Beardsley, with 
Miles Laborato- 
ries since 1930 
and vice president and director 
since 1933, was elected president, 
while Edward H. Beardsley, a 
former Indiana state senator, was 
made executive vice president. Ed- 
ward H. Beardsley also has been 
with the firm since 1930 and a 
director since 1936. He became 
general manager in 1938. 

Other officers elected were: 
Francis E. Compton, vice presi- 
dent; Dr. Walter A. Compton, vice 
president in charge of medical and 
research; William E. Koerting, vice 
president in charge of foreign 
sales; Walter E. Lerner, secretary; 
Franklin B. Miles, treasurer; John 
A. Cawley, assistant secretary; 
Robert L. Grant, assistant treas- 
urer. 





Mr. Beardsley 





AP Names Kany 


HOWARD L. KANY, former news 
photo editor for the Associated 
Press in Washington, has been 
named AP radio representative in 
the nation’s capital. Announcement 
was made by Paul Miller, assistant 
general manager and Washington 
bureau manager of AP. 


Realigning General 
Foods Sales Setup 


McGowan and Dare Promoted 
As Fifth Region Is Added 





Mr. McGowan Mr. Dare 


THE GENERAL FOODS Sales 
Division will now operate with five 
principal regions instead of four, 
with the Southeastern and South- 
western regions created from 
Southern and Central divisions. 
Paul E. McGowan, former dis- 
trict sales manager in Jacksonville, 
Fla., has been appointed South- 
western sales manager, and C., J. 
Dare, former district sales man- 
ager in Philadelphia, has _ been 
named Western sales manager, 
succeeding Richard Moulton who 
now heads the corporation’s Mar- 
keting Research Division. J. E. 
Zipf, who formerly headed the 
Southern region, will be Southeast- 
ern sales manager. George Black 
remains Central sales manager. 
Edward L. Johnson, former sales 
and advertising manager for 
Gaines Dog Food, has been ap- 
pointed district sales manager in 
Philadelphia. J. C. Temple, former 
assistant district sales manager in 
Dallas, has been named district 
sales manager in Jacksonville. 


Fordham U. Commercial 


Radio Series Concludes 


THE SERIES of lectures on com- 
mercial radio inaugurated last fall 
at Fordham U., Bronx, New York, 
will conclude during this month 
with five leading figures in radio 
and advertising appearing as guest 
speakers, it was announced last 
week by William A. Coleman, di- 
rector, radio division, Dept. of 
Communication Arts, Fordham U. 

Speakers and their topics are: 
Joseph A. Moran, vice president 
and associate director of radio, 
Young & Rubicam, New York, 
function and operation of a radio 


“package” agency; William Ma- 
loney, publicity director, BBDO, 


New York, radio publicity and pro- 
motion; Wyllis Cooper, radio writ- 
er and director, radio and televi- 
sion writing and production; Peter 
Hilton, vice president and account 
executive, Donahue & Coe, New 
York, agency client relations. 





Doughnut Campaign 
KRISPY KREME Doughnut Co., 
Winston-Salem, N. C., has appoint- 
ed the Herman Halpern Advertis- 
ing Co. of that city to handle its 
advertising. Radio spots, musical 
jingles, newspapers will be used. 
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THE GREEKS HAD A WAY FOR IT 


In 490 B.C., news of Miltiades’ victory over 
the Persians at Marathon was conveyed not only 
by runner, but also by flashes from the shields of 
Greek warriors. 


This latter signal system was the primitive 
forerunner of the heliograph, but no code system 
for words had been found practical at that time. 
Naturally, delivery depended on weather and 
visibility. 

Modern messages delivered by WCBM score 
a consistent and complete victory. over both 





John Elmer, President 





. Free & Peters, Inc. 


Exclusive National Representatives 
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space and weather. That is why wise time buyers 
depend on this station to carry the good news 
of clients’ products to the buying population of 
metropolitan Baltimore. 


Saltimore's Listening Habit 


WCBM 


MUTUAL BROADCASTING SYSTEM 
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GOEBEL’S BEER SIGNS 
DETROIT BASEBALL TV 


GOEBEL BREWING (Co., De- 
troit, will begin exclusive spon- 
sorship of Detroit Tiger baseball 
game telecasts on May 23, it was 
disclosed last week by Goebel’s 
president, Edwin J. Anderson. 

Carried by WWDT Detroit, the 
Tiger telecasts will constitute first 
commercially-sponsored video pro- 
grams in the Michigan area. A 
Goebel representative said the firm 
expects to expand its baseball tel- 
ecasting as other video stations 
begin operations in the vicinity. 

Goebel also sponsors AM and 
FM broadcasts of the Tiger games 
and the Detroit Lions football 
games. 


Hollywood Productions 
Opens Office in Chicago 


FORMATION of Hollywood Pro- 
ductions Inc. with offices in Chicago 
was announced this week with R. 
S. Peterson, former business mana- 
ger of Schwimmer & Scott Inc., as 
president. 

Hollywood Productions Inc. will 
act as sales distributor for the en- 
tire library of Radio Productions 
of Hollywood, exclusive of the west 
coast. Executive vice-president of 
the new transcription firm is 
George Allen, president of Soundies 
Film Corp. 

The firm will offer a library of 
70 programs, consisting of over 
5,000 sides worth, according to 
Peterson, between $3,000,000 and 
$4,000,000 on today’s market. Chief 
property acquired by the firm, in 
addition to music, drama and vari 
ety programs, is the Cinnam-n 
Bear series. 





New Model TV Set 


TELICON CORP. has announced 
its new Town Club model video 
receiver for bars, restaurants, 
clubs, etc. Set is a projection unit 
with a screen 24 by 18 inches, giv- 
ing a viewing area of more than 
400 square inches, which the com- 
pany believes is the largest on the 
market. Cabinet is 73 inches high, 
86 inches wide, 31% inches deep. 
Receiver is equipped with a push- 
button channel selector. Set 
priced at $1,995, carries a year’s 
guarantee on the five-inch projec- 
tion tube, 90-day guarantees on the 
other components. 





WDRC Assignment 


APPLICATION for assignment of 
license of WDRC and WDRC-FM 
Hartford, Conn., from WDRC Inc. 
to The Connecticut Broadcasting 
Co., parent firm, has been filed 
with FCC. Officers and ownership 
remain same and no money is in- 
volved in transaction. Connecti- 
cut Broadcasting principals are: 
Franklin M. Doolittle, president 
and treasurer, 60%; Italo A. Mar- 
tino, vice president, 20%, and Wal- 
ter B. Haase, secretary, 20%. 
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Evans Elected WRS President; 
Benoit, Conley Named to Board 





Mr. Price 


Mr. Evans 


WALTER EVANS, vice president 
and general manager of Westing- 
house Radio Stations Ine. since 
1939, has been elected president of 
the station subsidiary of Westing- 
house Electric Corp. Elevation to 
the post “comes in recognition of 
his long and active association with 
the broadcasting industry,” accord- 
ing to Gwilym A. Price, parent 
company president. 

Westinghouse also announced 
amendment of the WRS by-laws to 
provide a chairman of the board, 
with Mr. Price appointed to the 
position. Mr. Evans continues as 
parent company vice president in 
charge of all radio activities. 

Walter E. Benoit, WRS vice 
president, and J. B. Conley, station 
manager, have been elected to the 
WRS board. 

Mr. Evans joined Westinghouse 
in 1921 as a radio operator at 
KYW, then in Chicago but now in 
*hiladelphia. He served as chief 
engineer and general manager of 
YW; superintendent of all radio 
operations in charge of technical 
matters, and vice president and 
general manager of the stations. 

Since 1933 Mr. Evans has been 
in charge of all Westinghouse ra- 
dio manufacturing. His responsi- 
bilities include industrial electron- 
ics, home radio and X-ray divisions 
of the parent company. 

Mr. Benoit joined Westinghouse 
in 1916 as an auditor, becoming 
assistant to Mr. Evans in parent 
company divisions in 1944 and later 
that year becoming a WRS vice 





Mr. Benoit Mr. Conley 


president. Mr. Conley has_ been 
WRS station manager since early 
last year, having joined Westing- 
house in 1925. He has managed 
WOWO and WGL Fort Wayne, and 
KEX Portland, Ore. 


CBS Shows Offered 
SECOND issue of the new CBS 
program news letter mailed last 
week to agencies and advertisers 
lists two new dramatic programs, 
one news offering and a daytime 
program available for immediate 
sponsorship. They are: Studio One, 
heard Tuesdays, 9:30-10:30 p.m.; 
CBS Is There, of which audition 
recordings are available; Quincy 
Howe Science News heard Tues- 
days, 6:15-6:30 p.m., and Winner 
Take All, heard 3:30-4 p.m., Mon- 
days through Fridays, and Mon- 
days, 7:30-8 p.m. Latter show is 
also. available as quarter-hour 
period. 





WKZO Line Cut 
DIRECT LINE between WKZO 
Kalamazoo and its sister station, 
WJEF Grand Rapids, Mich. was 
cut May 1, the WKZO manage- 
ment has_ disclosed. However, 
phone company men rerouted the 
program line through other chan- 
nels so that none of shows ex- 
changed between two stations was 
interrupted. WKZO officials be- 
lieve the line was sabotaged. 





CASH DIVIDEND of 50 cents per share 
was declared by CBS on May 7 on the 
present class A and B stock of $2.50 par 
value. 





CLOSE HARMONY is evident in this picture of tenor James Melton 
meeting a Hollywood sponsor-agency delegation connected with his 
Harvest of Stars show on NBC. “With Mr. Melton (center) are (1 to r): 
James Gaisford, Los Angeles branch manager, International Harvester 
farm equipment; Glan Heisch, agency producer; Larry Koenig, Los 
Angeles branch manager, International Harvester truck division; Neil 
Reagan, Hollywood radio director of McCann-Erickson, agency servicing 
International Harvester account. 





WCOA Helps Band 


PENSACOLA (Fla.) High 
School’s’ band, district con- 
test winner, was having dif- 
ficulty raising enough money 
to go to Miami late last 
month for the state band 
tournament, but WCOA Pen- 
sacola came to the rescue. 
Station offered 28 quarter 
hours free over a two-week 
period, and a citizens’ com- 
mittee sold the time to Pen- 
sacola merchants. Each mer- 
chant purchasing time was 
allowed one commercial per 
show. The band or a portion 
of it played on most of the 
28 free time periods, and 
$1,600, more than enough for 
the Miami trip, was raised. 














HOPE SEEN FOR JU. S. 
RADIO MEN IN U.S.S.R. 


“A LITTLE PROGRESS” in the 
future of American broadcasting 
from Russia was reported by Henry 
Cassidy, NBC European news di- 
rector, in a broadcast from Paris 
April 29. 

Speaking from Paris for the 
first time since his return from 
Moscow, Mr. Cassidy said that 
though conference broadcasting 
privileges had been cancelled, “the 
Russians have agreed to re-exam- 
ine the question of broadcasting 
and the three resident Moscow 
correspondents representing Am- 
erican networks have applied di- 
rectly to Foreign Minister Molotov 
for permission to resume their 
work.” 


American commercial broadcast- 
ing, he recounted, came as a rev- 
elation to Radio Moscow’s person- 
nel who heard it on the two-way 
shortwave circuit. “They listened 
with appreciation to Lowell 
Thomas,” he said, “they hummed 
the tunes of the Supper Club and 
they gasped at the quick switches 
of News of the World. But one 
thing puzzled them. They wanted 
to know what Alka Seltzer was 
(Mr. Cassidy’s sponsor). I gave 
them a tube of it. They filled their 
glasses, dropped in a tablet, list- 
ened to it fizz, drank it down, and 
decided it’s as good as Caucasian 
mineral water.” 





N. Y. Radio School 


FIFTH term of the American 
Theatre Wing’s radio division 
school for professional veterans of 
the entertainment industry begins 
May 26 for a 10-week term, with 
registration May 12-May 16. The 
production course is under the di- 
rection of Earle McGill, the writ- 
ing courses under Elwood Hoff- 
man and Charles Monroe. Radio 
acting courses will be offered by 
Alan Ward and Basil Loughrane. 
Roger Bowman gives the course in 
radio technique for singers. 
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Yes, millions of uncounted, enchanted hours! 





That is what Ken Miller’s “Assignment Southwest” program of 
March 11th will bring to hundreds of orphaned children this year, 
and next, and next, and next... for years and years to come! For, 
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id on that day, Ken told his thousands of listeners about the Whitaker 

7” State Orphan Home at Pryor, Oklahoma, where a library room 

without books robbed innocent little victims of broken homes of 

en one of childhood’s greatest delights — the fairyland of books! 
S. “Would each listener like to send just one book to KVOO to start 

S.R. filling this library?”” That was Ken’s question. 
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be over 4,000 magazines suitable for permanent reference arrived. 
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*The week of November 17, 1946. 


‘By the mark... 590!” 
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century ago, Yankee Clippers were guided into Boston by the 
y ag PP ~ ; 






fathomer’s chant, “By the Mark...” Today, advertisers also 
have a guide into Boston. They follow those who already 
have fathomed Bosion’s radio channels... the local businessmen. 
According to every measurement we've seen in the past 
decade, these Boston businessmen prefer to “sail”—and_sell—“By 


the Mark...590” (WEEI on New England radio dials ). 








+By “local” we mean all business placed by a Boston advertiser or agency on a single station. 

















999 





<a 


—" 


a ° e . hr e 
oa During a typical week*. for example, WEET carried 555 


“y | | , 
iV minutes of locally sponsored program, station break, and announce- 
, ment timet—30% more than its closest competitor. ..49% more than 


the third station... over twice as much as the fourth station! Even 


<e\- 2s nore significant is Boston advertisers’ purchase of program time 
aad -the “mainsail” of a local radio campaign. WEET was first with 


415 minutes of locally sponsored program time—22% more than 
the second ranking station ...63% more than the third station... 
177% more than the fourth station! 

To make sure you cover all of the “Boston” market — pop- 


ulous eastern New England from. Martha’s Vineyard to Rockland. 


~ 


Maine — follow in the wake of the men who know Boston radio best 
—the local businessmen. They steer “By the Mark ...590°—WEET, 


Columbia’s friendly voice in Boston. 





Columbia‘’s Friendly Voice in Boston WEEI 


Represented by Radio Sales, the Spot Broadcasting Division of CBS. 


New York, Chicago, Los Angeles, Detroit, San Francisco, Atlanta 

























Ironwood, Mich.; Harry Linder, 


STOCKHOLDERS and Board of Directors of newly- 
organized Great Northern Broadcasting System Inc. 
meet in Minneapolis to formulate promotional plans. 
Shown (1 to r) are: Wally Russell, KGCU Mandan, 
+N. D.; Albert Payne, WHDF Calumet, Mich.; E. B. 
Krebsbach, KGCX Sidney, Mont.; J. W. Huss, WJMS 
KWLM Willmar, 
Minn.; Robert Ingstad, KOVC Valley City, N. D.; 
Harold Dell, KGDE Fergus Falls, 


Cooley, 


Minn.; Norman 


Boggs, WLOL Minneapolis; Matt Reichert, KGCU 
Mandan, N. D.; M. M. Marget, KVOX Moorhead, 
Minn.; A. A. Fahy, KABR Aberdeen, S. D.; John B. 
KLPM Minot, 
Devils Lake, N. D.; Orville Lawson, Walker Co., 
Minneapolis, and Mike Rohrich, KABR Aberdeen, 
S. D. Officers are: A. A. Fahy, president; John Cooley, 
vice president; J. W. Huss, secretary, and Harold 


N. D.; Bert Wick, KDLR 


Dell, treasurer. 





































































NAB New York 


(Continued from page 20) 


ties by A. D. Willard Jr., executive 
vice president. He cited accomplish- 
ments of the past year and pointed 
out that since the NAB’s drive 
against Government interference 
there has not been a single en- 
croachment by Government on the 
program or business aspects of 
radio. 

Praise for FM was voiced by all 
members of a panel discussion Mon- 
day morning. Robert T. Bartley, 
NAB FM director, said FM prom- 
ises improvement in suppression 
of noise. Leonard Asch, WBCA 
' Schenectady, said FM broadcast- 
ers could soon expect a profit. He 
scored agencies for doing too much 
with television and not enough 
with FM. “Television’s only ac- 
complishment,” he said, “is that it 
‘has replaced free lunch counters 
} for bar flies in saloons.” He warned 
there would soon be keen competi- 
tion in FM and possibly three or 
four new networks. 

FM Growth Predicted 


John V. L. Hogan, WQXR New 
York, predicted that in five years 
FM will be well established, while 
AM stations on shared channels 
will be having a harder time and 
may not even be relicensed because 
of poor coverage. In addition, he 
' said, there is grave danger that 
there will soon be no clear chan- 
, nels. Ira Hirschmann, WABF New 
York, predicted FM will gradually 
transplant the other service. 

Dr. Kenneth Baker, NAB Di- 
, rector of Research, closed the Mon- 
day morning session with a report 
on the National Opinion Research 
Center survey. 

At the noon luncheon Monday, 
PGad B. Morehouse, director of the 
Division of Stipulation, Federal 
Trade Commission, urged coopera- 
tion between broadcasters and spon- 
sors in putting better commercials 
on the air, lest listeners become 
disgusted. 

Theodore C. Streibert, WOR New 
York, chairman of the Industry 
Music Advisory Committee, opened 
‘the afternoon agenda with a re- 
port that per program licenses, 
cooperative programs and televi- 
sion are the three major points 
needing clarification before a new 
contract between ASCAP and the 
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broadcasters is drafted. He ex- 
pressed hope his committee would 
be able to submit a new contract 
to the NAB convention in Septem- 
ber. 

Mr. Streibert said that since 
ASCAP has obtained from _ its 
members the right to license their 
music through 1965, his committee 
and the ASCAP radio committee 
are exploring the possibility of al- 
lowing the new radio-ASCAP con- 
tracts to run until that time. 


BMI Support Urged 


Mr. Haverlin reported on BMI’s 
services to broadcasters. He an- 
nounced that all but 12 U. S. sta- 
tions are now BMI licensees, urged 
broadcasters to unite on all their 
problems as they did on BMI, pre- 
dicted equal success if they did. 
Sydney Kaye, BMI vice president 
and general counsel, pointed out 
the dangers of monopoly, the ne- 
cessity to maintain BMI as a 
guarantee of competition in the 
music copyright field. Kolin Hager, 
of SESAC, said that as far back as 
1932 his company’s president had 
outlined the whole industry-owned 
copyright organization plan in a 
letter to Mr. Kaye. 

Helen Wood, WIBX Utica, pre- 
sided at the session on advertising, 
in which Mr. Pellegrin outlined 
services of his department. Robert 
Keller, promotion consultant, ad- 
vised stations to keep timebuyers 
fully informed of their markets, 
facilities and programs. Mr. Hayes, 
chairman of the Standard Rate 
Card Subcommittee, said the forms 
drafted by his committee and the 
AAAA had met with general ap- 
proval. 

A discussion of the dual rate 
situation, conducted by Mr. Pelle- 
grin, concluded with the group un- 
animously supporting recommenda- 
tions that where two rates are used 
they be termed “general” and “re- 
tail,” not “national” and “local” 
and that retail rates apply only to 
individual stores selling direct to 
the public and not to distributors 
or chains. 

Small Station Session 


Other rate card problems were 
discussed at the small market sta- 
tion meeting Tuesday morning, 
chairmanned by Si Goldman, 
WJTN Jamestown. James Howe, 
WCTC New Brunswick, said his 


station had succeeded” in selling 
programs rather than just an- 
nouncements by making its quar- 
ter-hour rate lower than the cost 
of three 100-word announcements. 
Mr. Pellegrin, asked about political 
rates, recommended charging the 
general rate, allowing all earned 
discounts and paying agency com- 
mission where business is placed by 
an agency. 

J. Allen Brown, NAB Assistant 
Director of Broadcast Advertising, 
praised the work of District 2 in 
the field of religious broadcasting 
and in developing ways of getting 
more spot business. 

Dangers of setting discrimina- 
tory political rates were pointed 
out by Judge Miller in his talk on 
public relations. “Some Congress- 
men don’t see why they should 
pay double rates at campaign time 
when atheists and others are given 
free time,” he sai@é. Judge Miller 
urged broadcasters to take criti- 
cism in their stride and to analyze 
it as a guide to improved broad- 
casting. 

Don Petty, NAB general coun- 
sel, suggested broadcasters watch 
local legislation carefully, report- 
ing to NAB headquarters any de- 
velopments affecting radio, since 
legislation adopted in one state 
tends to be copied by others. 

F. H. LaGuardia, former Mayor 
of New York and head of UNRRA, 
foresaw increased Government con- 
trol of radio, even if the Republi- 
cans win next year. A member of 
Congress when the original radio 


law was enacted, he said the law 
intended that a license should give 
no vested interest to the licensee 


‘ but only permission to broadcast 


under certain conditions. He op- 
posed sanctioning of license trans- 
fers and felt that when a license 
is not renewed, the licensee should 
not be allowed to sell his station 
and profit from his poor operation. 

Mr. LaGuardia predicted that in 
five or six years the support of 
broadcasting may change from an 
advertising to a service fee basis, 
or possibly set license fee. He said 
“the microphone has ruined more 
politicians than either liquor or 
women.” 

Feltis Reviews BMB 


Outlining the aims and accom- 
plishments of BMB in its first study 
and the refinements planned for 
the second study next year, Presi- 
dent Hugh Feltis reported BMB 
will have exhausted its present 
funds by midsummer, urged broad- 
casters not to delay in signing up 
for the next study. Already 67 
stations have subscribed, he said. 

Horace Stovin, a director of 
BBM, Canadian’ equivalent of 
BMB, reported 97% of subscrib- 
ers to the last BBM Canadian sur- 
vey have signed up for the next 
one, timed to coincide with that of 
BMB in the U. S. 


D. E. Robinson, La Roche & 
Ellis, head of the BMB board com- 
mittee on research; Linnea Nelson, 
J. Walter Thompson Co.; Carlos 
Franco, Young & Rubicam; Jo- 
seph Allen, Bristol-Myers Co., all 
BMB board members from the 
AAAA and ANA, told of the value 
of BMB to advertisers and agen- 
cies citing examples from their 
own experience, and urged broad- 
casters to continue the jo». 

Mr. Feltis said BMB is studying 
plans to measure daily audiences 
to stations as a supplement to the 
basic total weekly day and night 
listening figures. 

Richard P. Doherty, NAB Direc- 
tor of Employe-Employer Rela- 
tions, warned broadcasters not to 
accept union demands that might 
set industry precedents’ even 
though they seem not to have any 
immediate harmful effects locally. 





Registration at New 





York NAB Meeting 








A 
Adams, Wendell, WRWR; Alford, Bill, 
WSYR; Alger, Paul, WTTM; Almor, Ad- 
dison, NBC; Andrew, John, Assoc. Pro- 
gram Service; Asch, Leonard L., WBCA- 
FM. 


B 

Bacon, John A., WKBW; Bailey, Bill, 
FMA; Baker, Kenneth H., NAB; Baltin, 
Charles, WHOM; Bartley, Robert T., 
NAB; Bingham, George, WKIP; Bissell, 
George, WMFF; Blackburn, James W.., 
Blackburn - Hamilton; Bligh, Walter, 
WNDR; Boyd, Hugh, WHNM-FM; 
Brandt, Otto, ABC; Bremer, Frank V., 
WAAT; Brown, J. Allen, NAB; Burton, 
Robert J. BMI Inc. 


Cc 
Carlson, O. A., Columbia Recording 
Corp.; Clarkson, R. J., Columbia Record- 
ing Corp.; Compter, Jack M., WHOM; 
Cox, James L., BMI Inc.; Crans, Rich- 
ard, WKIP. 


D 
Davidson, Walter B., Capital Tran- 
scriptions; Derryberry, Ed, WCTC; Doerr, 


William Jr., WEBR; Doherty, Richard 
P., NAB; Dorrell, W. Ward,,C. E. Hoop- 
er Inc.; Dundes, Jules, WCBS. 


F 
Feltis, Hugh, BMB; Field, Keith S., 
WENE; Fischman, William, WMBO. 


G 
Gaines, James M., WNBC; Gamble, Ed 
R., WBTA; Godwin, Al, WNDR; Godwin, 
Charles, MBS; Goldman, Si, WJTN; 
Grabhorn, Murray B., WJZ. 


H 

Hager, Kolin, SESAC; Hanna, Michael 
R., WHCU; Harlow, Roy, BMI Inc.; 
Haverlin, Carl, BMI Inc.; Hayes, Arthur 
Hull, WCBS; Hayes, John S., WQXR; 
Heberer, Miles, N. Y. Dept. of Com- 
merce; Hochhauser, Edward Jr., Tran- 
scription Sales; Hogan, John, WQXR; 
Howe, James L., WCTC. 


ad 
Jadassohn, K. A., SESAC; Johnsou, 
E. M., Mutual; Jones, Ted, WKIP. 


(Continued on page 52) 
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One of a series. Facts on radio listening in the Intermountain West 


New Hooper Survey Reveals 


INTERMOUNTAIN NETWORK 


y y In INTERMOUNTAIN WEST 
- —— 


4-state, 14-city survey — the largest Hooper area study ever made in the 
15 HOME TOWN Rocky Mountain West 


RKETS PRISE 
MARKETS COM STATION LISTENING INDEX 


THE NEW 14 INTERMOUNTAIN NETWORK CITIES 
INTERMOUNTAIN Winter, 1947 
NETWORK 


SHARE OF AUDIENCE** 


UTAH Inter- Other Other Other ita 
Sets-In- . Competitive Competitive Competitive ndepen- 

KALL, Salt Lake City as oD Gay Use* pen sa —" — — dents 

KLO, Ogden 

KOVO, Prove 8:00 A.M. — 12:00 N. 3 6 0 ; 
Sa teen Monday thru Friday 22.2 UU 25.2 189 17.1 28 

IDAHO 12:00 N. — 6:00 P.M. 40 4 

KFXD, Boise-Nampa Monday thru Friday 25.0 ° 316 104 #£211.6 6.0 ; 
KVMV, Twin Falls 3 ' 
* KEYY, Pocatello 6:00 P.M.—10:00 P.M. 24 5 

e, tite : Sunday thru Saturday 37.2 ° 39.0 23.1 10.8 2.6 

WYOMING *Base—Total Homes Called NOTE: See complete Report for list of stations 

KVRS, Rock Springs **Base—Sets-In-Use included in network groups. 

KWYO, Sheridan . 

KDFN, Casper This is only part of the amazing Intermountain Network story! 


KPOW, Powell 


MONTANA 


KBMY, Billings 
KRJF, Miles City 


Ask Avery-Knodel for details 


"Yay \NTERMOUNTAIN 
NETWORK 


KALL 
of Salt Lake City 
Key Station 
of the 
Intermountain 
Network 
and its 
MBS Affiliates 





*No Survey 





AVERY-KNODEL — National Representatives 


New York - Chicago > Los Angeles = San Francisco - Atlanta 
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SELLING IS 
AS SIMPLE AS 


































































IN EASTERN. 
NORTH CAROLINA 


Bright leaf tobacco is just one of the money 
crops in Eastern North Carolina, and last year’s 
crop from this rich agricultural belt sold 
for $245,459,006. 


Selling this ‘‘as good as gold’’ market is as 
simple as calling on the two stations of the 
Tor Heel Broadcasting System which serve this 
area. WRRF in Washington, N. C., and WRRZ 
in Clinton, N. C., have a primary daytime 
listening area of 31 counties with 922,353 
. population and 135,510 radio families. 

These families listen to these regional Tor 
Heel stations, which in addition to outstanding 
} local features carry the top programs of the 
ABC Network 

For speedy sales results in the ‘‘as good as 


gold’ market of Eastern North Carolina, use 
WRRF and WRRZ. 


TAR HEEL 


BROADCASTING SYSTEM, INC. 


Washington, North Carolina 


National Radio Representatives 


FORJOE & ¢€O. 


New York @ Chicago @ Los Angeles 
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Newscasts Still Do the Sponsor's Job 


Official of Mutual Stresses 
Advertisers’ Own 
Testimonials 


By BERTRAM J. HAUSER 


Director of Co-operative Programs, MBS 


“THAT’S THE END of the hey- 
day of news commentators and 
newscasts,” was heard on all sides 
when the war 
ended in August 
1945. But was it 
the end? While a 
few news com- 
mentators faded 
here and there, 
most stayed on 
the air—and 
many of their 
sponsors retained 
them. 


It all boils 
down to the fact that news com- 
mentators and news programs in 
general still have great appeal to 
the audience—and they’re still do- 
ing a real job for advertisers. 

Let’s consider a few typical 
cases. Ed B. Shriver, of Shriver’s 
Men’s Wear, Provo, Utah, wrote 
as follows to Clifford Tolboe, man- 
ager of KOVO Provo: “With the 
shortage of good clothing, we know 
no better way to keep our prestige 
and good will . . . than sponsoring 
Fulton Lewis jr. numerous 
customers comment on the cour- 
ageous way he handles interesting 
subjects vitally concerning the 
American public .. .” 

Dwight J. Lamm of the C. C. 
Anderson Co., Idaho, wrote this 
letter to Frank Hurt of KFXD 
Nampa: “I was more than pleased 





Mr. Hauser 





Paper Praises Radio 


NEWSPAPER PRAISE for 
the public service accomp- 
lishments of radio in time of 
disaster is reported from Ok- 
lahoma, where the Enid 
Morning News recently pub- 
lished an editorial commend- 
ing KCRC Enid for its fine 
coverage of the Oklahoma- 
Texas Panhandle _ tornado. 
The editorial said, in part: 
“It was early, complete and 
helpful coverage of the Wood- 
ward tornado disaster which 
was given to listeners in 
northwest Oklahoma, north- 
ern Texas and_ southwest 
Kansas by Enid’s radio sta- 
tion KCRC immediately fol- 
lowing the disaster, and a 
service which will doubtless 
be appreciated by those who 
worried minute by minute 
and hour by hour over the 
welfare of their friends or 
relatives in the stricken city.. 

. It was an outstanding 
example of unusual and 
timely public service in a 
time of great tragedy... .” 











to have the Fulton Lewis jr. pro- 
gram to sponsor our ready-to-wear 
advertising ... (we) are getting 
substantial gains monthly and I 
attribute part of these gains to 
our Mutual broadcast.” 


Cecil Brown Tribute 


Cameron C. Stineman of Stine- 
man-O’Malley Advertising Agency, 
Laredo, Tex., wrote as follows to 
Mrs. Deane Chapman of KPAB 
Laredo: “We are writing to tell 
you of the splendid results our 
client, Richter’s Department Store, 
is receiving from the morning 
newscast by Cecil Brown... The 


_ results were far beyond our high- 


” 


est expectations... 

V. L. Ferrin, manager of the 
Crystal Furniture Co. of Logan, 
Utah, sent this letter to KVNU 
Logan: “. . . our reason for re- 
newing this contract (Cedric 
Foster) was the fine response we 
have had from various parts of 
the region your station covers... 
We are thoroughly convinced that 
radio advertising is the best dollar 
value in advertising.” 

The reader may be interested in 
commercial announcements used on 
news programs by local adver- 
tisers. Here are some samples: 

“For a period of many years of serv- 
ice to the people of central Utah, Shriv- 
er’s Men’s Store has created a tradition 
of selling only the finest merchandise. 
That’s right, only the finest makes of 
men’s clothing can be found at Shriver’s 
. » » No matter how scarce the quality 
lines might be, if you want the best, 

7 


MORE TESTIMONY TAKEN 


IN COMPLEX WGKV CASE 


ADDITIONAL TESTIMONY in 
the complex, long-pending case in- 
volving transfers of control and 
renewal of license of WGKV 
Charleston, W. Va., was taken by 
FCC in a further hearing. 

Witnesses included all parties to 
two pending applications for trans- 
fer. In one filed in 1943 Worth 
Kramer, now WJR Detroit pro- 
gram director, proposed to reduce 
his interest in WGKV from 51 to 
40%, with E. R. Custer and R. M. 
Venable then holding 30% each. 
FCC later was asked for permis- 
sion to amend to show Mr. Kramer 
selling his stock for $20,000, with 
Mr. Venable then owning 50% and 
Mr. Custer and E. R. Price having 
25% each. 

The second application, filed al- 
most a year ago, seeks FCC con- 
sent to Messrs. Custer and Price’s 
sale of their combined 50% inter- 
est to Mr. Venable for $100,000. 

The further hearing was based 
on a petition filed by Mr. Kramer 
in connection with his application 
for a new station at Tampa, Fla. 
[BRoADCASTING, March 3]. He 
pointed out he was in the Navy 
when earlier hearings were held 
and said some of the facts relating 
to his interest in the station and 
his operation of it differed from 
facts in the hearing record. 








SPONSORS still find the commen. 
tator draw audiences, says Mr. 
Hauser, whose files can offer the 
documentary proof that news rates 
high to this day, despite lack of 
wartime impact. Here he cites 
some sponsors who endorse their 
news shows and tells how they are 
utilizing it for effective sales on 
the air. 





keep asking for the famous quality 
brands of men’s clothing at Shriver’s, 
central Utah’s men’s store.” 

“Fall fashions are so bewitching you'd 
like to give your wardrobe a complete 
new deal. And why not? You can af- 
ford to at your Golden Rule store in 
Nampa, Caldwell and Emmett. There’s 
a fine-lined, thoroughbred look about 
the new Fall styles at the Golden Rule 
. .. Be smart... buy smart... stop 
in at your local Golden Rule Store now!” 

“Just a reminder to the ladies who 
want cotton dresses with the right 
look . . cotton ‘dresses that flatter 
the figure and enhance the personality 
. ++ you'll find journey’s end at Richter’s 
dress department ... and be with us 
again, same time tomorrow when Rich- 
ter’s presents Cecil Brown and the 
news.” 





RADIO alone is responsible for 36.6% of 
the reinstatement of G. I. insurance in 
Chicago, according to Charles E. Dillon, 
chief of Veterans Administration radio 
department. Report was made from a 
survey conducted at the Chicago VA 
office. 




















Hamilton, 

Tex., 

Mutual affiliate, as “Miss KIUN,” 

was one of the winners in a style 

show at Pecos. KIUN (1400 ke), 

Pecos’ only station, has been on the 
air since 1935. 


COMELY Miss Doris 
representing KIUN Pecos, 
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Ne ELMIRA, New York is soaring in... 
1940 
& 
RETAIL SALES $29,000,000 

INDUSTRIAL EMPLOYMENT 12,797 tne 18,225 
- . & 

. ELMIRA 45,106 49,500 
POPULATION » ‘ 
a a 

CHEMUNG COUNTY _____ 63,228 79,000 

_.. AND STILL GAINING ALTITUDE! 








Vow ou the ain — 


A NEW ABC STATION REACHING 
OVER 25,000 RADIO HOMES 





THE WALKER COMPANY *® NATIONAL REPRESENTATIVES 
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§T 
¢ on the Dial 
¢ in Listening* 


e in Network 


WSJS 


LEADS 
Day and Night! 
in the 

TRI-CITIES 


e WINSTON-SALEM 
e GREENSBORO 
e HIGH POINT 


NORTH CAROLINA’S 
No. 1 MARKET 


*Conlan Survey, November 1946 


WSJS 


WINSTON-SALEM 


TRE JOURNAL- SENTINEL STATION 
















NBC 


AFFILIATE 


REPRESENTED BY 
HEADLEY-REED COMPANY 





NOT a nuclear laboratory or a Spanish hacienda but the studios of 
WORZ, new station at Orlando, Fla. and first NBC affiliate in Orange 
County. WORZ operates with 1 kw unlimited on 740 kc. 
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They Say... 


A HARD-HITTING § delegation 
from Philadelphia won the prize 
(the 1948 Republican national con- 
vention) with a higher bid... 
plus an inducement which Chicago 
could not match, a prospective tele- 
vision audience of millions. Al- 
though cash, hotel accommodations 
and auditorium facilities weigh 
heavily in the selection of sites for 
national political conventions, the 
significance of television should not 
be overlooked. . . If something of 
the spirit of frenzied enthusiasm 
generated in a national political 
convention can be transmitted to 
millions of spectators through the 
miracle of television, it is obvious 
that a convention with television 
facilities will have a big advan- 
tage over one which does not have 
access to this medium... 

From editorial, “G.O.P. Picks 

Philadelphia,” in Cleveland 

Plain Dealer, April 238. 


* * * 





RADIO is fashionably damned for 
being everything from “mediocre” 
to “deleterious to public tastes” in 
its commercial policies . . . which 
give the listener access to unlim- 
ited entertainment at no cost ex- 
cept that of the electricity needed 
to operate the receiving set... 
Nevertheless, the American public 
prefers the commercial type of 
radio entertainment to the sponsor- 
less type presented under govern- 
mental supervision, as is the case 
in Britain. 

Glenn Shaw, president of 

Northern California Assn. of 

Broadcasters and general 

manager of KLX Oakland, in 

an address before the Lake 

Merritt Breakfast Club. 

ok * * 


“WE DO NOT JOIN with those 
who fear radio wants to, or is go- 
ing to put the newspaper out of 
business. We still have a big in- 
terest in radio and are great be- 
lievers in the value of radio-news- 
paper cooperation. It is our thought 
that radio and the newspaper have 
their own separate fields and com- 
plement each other in their service 
to the public. 
William Chandler, associate 
editor of San Francisco Chron- 
icle, which owned KPO San 
Francisco until 1933, speak- 
ing on a special broadcast 
April 17 in recognition of 
KPO’s 25th anniversary. 


WBZ - WBZA SURVEYING 
AREA FARM AUDIENCES 


NEW ENGLAND farm families 
are showing a greater™ desire for 
farm news than ever before, ac- 
cording to Paul Visser, newly-ap- 
pointed farm director of WBZ Bos- 
ton and WBZA Springfield. Mr. 
Visser has just completed a three- 
week tour of Boston’s farming 
hinterland. 

Weather information, he says, 
is the second most urgent need of 
the New England farmer. He was 
told that thousands of dollars 
worth of crops are saved annually 
by U. S. Weather Bureau reports 
as broadcast and published in 
newspapers. 

Mr. Visser met New England’s 
farm leaders at the 19th annual 
meeting of the New England Ra- 
dio News Service held May 1 at 
the Boston studios of WBZ-WBZA. 





NBC Ten-Twenty 


EIGHT employes of. NBC Holly- 
wood will be inducted into net- 
work’s Ten-Twenty Year Club at 
dinner May 23. Additions to 20 
year rosters are A. H. Saxton, 
NBC Hollywood chief engineer, and 
Alice Tyler, secretary to Sidney 
N. Strotz, western division vice 
president. Ten year men include 
James H. Brown, Silvio Caranchini, 
Robert R. Jensen, Floyd A. Caton, 
Max Hutto, John E. Storm, Albert 
Ulrich. 





Comedian Subsidy 


GAGWRITERS Institute conduct- 
ed by the National Laugh Week 
Foundation has announced a new 
policy wherein the Foundation has 
agreed to furnish free material to 
new, talented comedians of radio, 
and other media. The foundation 
has also announced its intention of 
sponsoring the careers of new 
comics accepted by giving them 
backing and bookings whenever 
possible. 


Decca Records Net 


CONSOLIDATED net profit of 
Decca Records Inc., for the quar- 
ter ended March 31 amounted to 
$687,118 after provision of $458,- 
079 for income taxes. This profit 
is equal to 88 cents a share on 
776,650 shares of capital stock 
outstanding at the end of the 
quarter. 


N.Y. NAB Registration 


(Continued from page 48) 


K 


Karns, Adna, Transcription Sales; 
Katz, Eugene, Katz Agency; Kaye, Syd- 
ney M., BMI; Kearney, John F., Col- 
gren Bestg. Co.; Keller, Robt. S.; Kelley, 
Frank W., WBEN; Kennedy, J. W. Jr., 
WHAM; Kessee, Frederick L., WMBO; 
Kilgore, H. S., Collins Radio; King, Cy 
WEBR; Kirby, Ed, C. P. MacGregor; 
Knight, Norman, Mutual. 


L 


Langlois, C. O., Langworth; LeBarron, 
James W., J. H. McGillvra Co.; Lindow, 
Lester W., WRNY; Lounsberry, I. R. 
WGR. - 


MacCaughtry, Joseph F., Cardinal Co.; 
Markham, G. E., WGY; Macy, W. K. Jr., 
WFSS; Mason, Lin, Transcription Sales; 
McConnell, James V., WNBC; McGillvra, 
Joseph H., J. H. McGillvra Co.; Miller, 
Ben, NAB; Miller, Don, WCBS; Miller, 
Justin, NAB; Moore, William I., WBNX; 
Munhofen, N. B., WFSS; Myers, W. J., 
SESAC. ‘ 


Oebbecke, Martin N., WALL. 


P 


Parsons, W. B., NBC Recording Corp.; 
Pellegrin, Frank E., NAB; Petty, Don, 
NAB; Phillips, Charles F., WFBL; Pledge, 
T. A., UP; Pope, Fortune, WHOM; Pot- 
ter, David, WNAE. 

R 

Robertson, A. P.. WWSC; Robertson, 
Dale, WENT; Rorer, Dwight E., Dow, 
Lohnes & Albertson; Rosenhaus, Irving 
R., WAAT; Rowan, B. J.. WGY; Rudolf, 
Everett, WJLK-FM; Rudolph, Rudy, C. 
P. MacGregor. 


Ss 

Sadenwater, Harry, RCA Victor; San- 
ger, Elliott, WQXR; Schmid, Robert, 
MBS; Schweitzer, William, WEBR; Sher- 
wood, Alex, Standard Radio; Sillerman, 
Michael M., Keystone Bestg. System; Si- 
mon, Arthur, WLIB; Siverson, Charles, 
WHAM; Spitalny, Max, Spitalny & Ash- 
ley; Stone, Bob, SESAC; Streibert, Theo- 
dore C., WOR; Stuart, Elliott, WIBX; 
Swift, G. Richard, WCBS. 


Tt 

Tackley, Mitchell C., WICY; Tallcott, 
Jack, SESAC; Tessman, Abbott, Capitol 
Transcriptions; Thomas, Eugene 6., 
WOR; Thompson, C. Robert, WBEN; 
Tighe, Thomas, WJLK-FM; Tilenius, 
William O., NBC; Tompkins, M. E., 
BMI 


Untermeyer, 
Fritz, WRUN. 


U 
Henry, WCBS; Updike, 


w 
Weiss, Pierre, Langworth; Wilder, 
Harry C., WSYR; Willard, A. D. Jr., 
NAB; Williams, Dave, AP; Wood, Helen, 
WIBX; Woodside, Sam M., WHCU. 





COVERING ECLIPSE 
NBC’s Ben Graver Planning 
—— Broadcasts from Brazil 


NBC has scheduled four special 
broadcasts for NBC special events 
reporter Ben Grauer’s reports from 
Brazil on the total eclipse of the 
sun on May 17, 19 and 20. During 
his trip to Bocayuva, Brazil, with 
the National Geographic Society- 
U. S. Army Air Forces Mr. Grauer 
will be heard in a special quarter- 
hour program from Bocayuva on 
May 17, 5:15-5:30 p.m., and in 
two reports on NBC’s overseas 
pickup programs, News of the 
World on May 19, 7:15 p.m. and 
World News Roundup May 20, 8 
a.m, 

In a special half-hour program, 
Mr. Grauer will describe the eclipse 
and report on scientists’ observa- 
tions on May 20, 8:30 a.m., with 
rebroadcast on WNBC New York 
at 9 a.m. Television films of the 
eclipse will be flown to the U. &. 
and presented on NBC television 
outlets within 48 hours. 
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% 0 M p ” A ae A : i A se Among the 200 leading cities, Honolulu was 40th in population, 37th 


in retail sales, 22nd in food group sales and 21st in drug store sales. 
S U iY Pp u i S F a Here is a strong, stable, growing market with completely modern dis- 
tribution radiating from one major trade center—Honolulu. To reach 
every part of that market you need only one radio station—KULA. 
Maintaining mainland broadcasting standards . . . staffed by popular 
island radio personalities plus the star attractions of ABC . .. KULA, 
with its clear channel and unequalled power, gives you thorough 
coverage of HAWAII. 


PACIFIC FRONTIER BROADCASTING CO., LTD. 


STUDIOS—1525 KAPIOLANI BLVD., HONOLULU, HAWAII 


SURPASSING ALL THE STATES, THE TERRI- 
TORY OF HAWAII WAS FIRST IN EFFECTIVE 
BUYING INCOME PER FAMILY IN SALES 
MANAGEMENT ESTIMATES FOR 1946. 
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Sets-in-Use Concept Not 
Fully Adequate 
For Job 


By JAMES W. SEILER 
Director of Research, WRC Washington 


IT HAS LONG been recognized in 
the radio and advertising industry 
that the standard coincidental tele- 
phone’ survey 
which produces 
program ratings 
based on a sets- 
in-use concept is 
primarily a meas- 
urement of radio 
program popular- 
ity. In certain 
metropolitan 
communities with 
high telephone 
ownership it is 
sometimes used as the best avail- 
able estimate of audience size, but 
this practice has often led to seri- 
ous errors as to the actual number 
f of persons who make up the listen- 
ing audience. 





Mr. Seiler 


Two other current forms of ra- 
» dio program popularity measure- 
ment, the. mechanical recorder in- 
stalled inside the radio, and the 
f listener diary, largely eliminate 
the problem of reaching non-tele- 
phone homes and rural areas but 
retain several of the other disad- 


vantages of the telephone method 
(and add a few new ones) when it 
comes to the question of estimat- 
ing actual numbers of persons 
listening to a specific program or 
station. In order to estimate actual 
audience by any of the three meth- 
ods just mentioned, the following 
facts are needed for each period 
measured : 


1. Number of sets-in-use among 
a truly representative sam- 
ple of homes. 

2. Average number of persons 
actually listening to each 
set. 

. Amount of listening to other 


a 


sets (where there is more 
than one set in the home 
checked). 


_ 


. Amount of outside listening 
(to office radios, auto radios, 
and other sets) by residents 
of the homes sampled who 
are not home during the 
checking period. 


As can readily be seen, gather- 
ing any such amount of informa- 
tion is bound to present problems 
of extreme difficulty. There is, 
however, one way in which most 
of these troubles may be avoided. 
The solution lies in abandoning 
the sets-in-use concept entirely and 
placing the entire matter on an 
individual listener basis, The sam- 
ple would then consist. of a repre- 








| ROME, 








GRANTED 5000 WATTS! 


(DAY AND NIGHT) 


 WRGA 


GEORGIA 


The new WRGA 5 kw signal will 
be heard in Northern Georgia and 
Northeastern Alabama. 


HAPPY QUARLES, General Manager 


_ MUTUAL BROADCASTING SYSTEM. . 
| | 
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Ratings on Individual Basis Are Urged 


sentative group of individuals, and 
ratings would reflect actual listen- 
ing per person at any specified 
hour. 

In effect this would treat the 
population of an area as a whole 
instead of dividing it into homes 
of different sizes and characteris- 
tics. With one stroke it would 
eliminate all problems of number 
of listeners-per-set, outside listen- 
ing, multiple sets, and many addi- 
tional difficulties encountered in 
radio measurements today. Tele- 
phone and non-telephone homes 
and urban and rural homes would 
all be represented in their true 
proportions in a sample Which gave 
every individual living in the area 
an equal or known chance of being 
represented. 


Audience Ratings 


Ratings obtained from such a 
representative sample of individ- 
uals could immediately be project- 
ed upon the entire population of 
the area measured with no addi- 
tional data needed. These ratings 
would not only show program pop- 
ularity but actual audience to the 
program. In most cases they prob- 
ably would be lower than conven- 
tional sets-in-use ratings even 
though previously unmeasured 
outside and multiple set listing is 
included. This is caused by en- 
countering cases of individuals 
chosen in the sample who were 
either away from home at the time 
of the program or were not listen- 
ing, although the radios in their 


‘homes were on during the period 


measured. (In order to project a 
raw sets-in-use figure to represent 
actual audience to a _ program, 
every person in every home with 
a set tuned to the program would 
have to be listening.) 

Listener diary studies could very 
easily be adapted to this method 
by placing the diaries in the hands 
of individuals selected at random 
from the population of an area 
with instructions to record only 
their own personal radio listen- 
ing. The personal-interview recall 
method is another possibility, but 
the use of telephones or mechan- 
ical recorders would present prob- 
lems owing to the difficulty of 
reaching each individual in the 
sample and recording only his lis- 
tening. 

WRC Survey 

In January 1947 the research 
department of WRC Washington 
carried out such a study by per- 
sonal interview. Five hundred 
sixty two persons were selected at 
random from a Washington City 
directory (listing all residents of 
the city); these individuals were 
located and records made of their 
early morning listening (between 
5:30 and 9 a.m.) on the day of the 
interview by the _ roster-recall 
method. Listening between 8-9 a.m. 
was compared with sets-in-use data 
available from other studies which 
immediately brought out the strik- 








ABANDON the sets-in-use con. 
cept for radio surveys and adopt 
an individual listener method, 
urges James W. Seiler, director of 
research at WRC Washington. 
This will more accurately give 
data on actual persons listening 
to programs in addition to the pop- 
ularity estimates which the present 
methods give, Mr. Seiler says. 
He cites the WRC venture as ex- 
ample, invites comments and fur- 
ther experiments. 





ing differences between the two 
methods. The example below will 
illustrate. 

Between 8 a.m. and 9 a.m. in 
Washington a great many persons 
leave home for work. It is often 
possible to find homes with radios 
on at 8 a.m. and seven or eight 
persons listening. Before 9 a.m. 
all but one of these individuals 
may have left for work leaving 
the radio still on at 9 a.m. but only 
the housewife listening. 

Sets-in-use figures would show 
the same ratings for these homes 
at 8 a.m. and 9 a.m., but WRC’s 
individual listening study would 
indicate the true picture and show 
much more listening at 8 a.m. than 
that at 9 a.m. in such cases. The 
way this can affect ratings as a 
whole is shown by a comparison 
of the WRC figures with a sets- 
in-use table for the same period 
(January 1947): 


Sets Actual 

in-use listening 
8: -8:15 a.m 18.7 17.0 
8:15-8:30 a.m 20.4 15.5 
8:30-8:45 a.m. 16.7 11.9 
8:45-9 a.m. 16.8 11.3 


There are many arguments for 
abandoning the sets-in-use concept 
in favor of the individual listen- 
ing index. The value of the projec- 
tible ratings alone make it well 
worth considering. Furthermore, 
valuable market data and other 
statistics projectible to the popu- 
lation of the area measured can 
be obtained at the same time. The 
method goes right to the heart of 
the advertiser’s problem, which is 
not how many sets are on, but 
how many of the people he wants 
to reach are actually listening to 
his program. With sufficient sam- 
ple, white-colored, age, sex, edu- 
cation, income, and any other de- 
sired breakdowns can be made. 

Disadvantages of the individual 
sample are that it is not overly 
adaptable to phone coincidental or 
mechanical recorder methods and 
tends to be expensive. However, 
in the case of diary studies, basing 
the diaries on individual instead 
of family listening should involve 
little additional expense and im- 
mensely increase the value of the 
findings. Any roster-recall tech- 
nique can be easily used with ex- 
cellent results. 

The field is open wide for furth- 
er experiments and comments. 


WTAG Worcester, Mass. is now remaiD- 
ing on the air 15 minutes longer, until 
12:15 a.m., Sun. through Sat., to broad- 
cast the CBS midnight news. 
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Start of a cycle 


From Bonneville’s huge generators, abun- 
dant power flows in 60-cycle pulse-beats 
throughout all the growing empire of the 
Pacific Northwest... a youthful, vigorous 
region which has only begun to embark on 
its own cycle of industrial expansion. 


Lumbering, fishing, and a new influx of 
heavy industry make this region a mighty 
market. And in this market, KEX can de- 
liver larger audiences in 37 BMB daytime 
counties, 43 at night. 


KEX 


PORTLAND, OREGON 


® WESTINGHOUSE RADIO STATIONS Inc 


KYW KDKA WBZ WBZA WOWO KEX 


National Representatives, NBC Spot Sales — Except 
for KEX « For KEX, Free & Peters 
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the one in front 


They look about alike—at first glance. Both will hold your 
clothes. One is a simulated leather bag. The other is made 
of the finest saddle leather, reinforced with a duralumin 
frame, almost as strong as steel and about a third the weight. 
It is lined with pure Irish linen. It costs a little more but will 
do a better job coming and going. It will always be a satis- 
faction to you who appreciate fine luggage. 


Like luggage, men and organizations may look something alike 
—at first glance. 


We are proud to be in our fifteenth year of uninterrupted 
success, of our persistent adherence to sound principles of 
operation, and of the recognized character and quality of our 
sales personnel. Such qualities are the positive proof of per- 
formance. Like fine luggage it costs a little more, but it gives 
you lasting satisfaction. ; 





Paul He. Raymer Compan yf June « Rado Adverlising 
NEW YORK - BOSTON - DETROIT - ATLANTA - CHICAGO - LOS ANGELES - SAN FRANCISCO 

















‘The Do-Gooders’ 


IN THIS SPACE last week we discoursed on 
“Convention-itis,” that occupational ailment 
of radio which finds anyone ever introduced 
to the business side of a microphone flocking 
to institutes, conventions, seminars, meetings, 
forums and other foregatherings. 

In the week that has elapsed, another series 
of meetings has been completed. Biggest was 
the Ohio State U.’s 17th Institute for Educa- 
tion by Radio. There were 1200 souls at that 
four-day meeting. Everything conceivable un- 
der the radio sun, aside from the purely tech- 
nical aspects, got an airing. Most of it cen- 
tered upon programs—educational, inspira- 
tional, editorial, mystery, serial, comedy. As 
usual, radio took a pasting, and a lot of edu- 
cators must have felt that they had contrib- 
uted magnificently to the public weal. There 
were awards, of course—one of them to a 
personage who hasn’t been on the air for 
. many months, but nevertheless was selected as 
the top commentator of the year. 

Certainly, the program is the thing in radio. 
The program also is the thing in motion pic- 
tures. The same goes for the newspaper and 
the magazine, for the program is the counter- 
part of editorial content. But do large seg- 
ments of the nation’s educational profession, 
, of the women’s clubs, labor organizations, and 
legal practitioners flock to forums several 
' times a year to reflect on their pasts and 
master-mind their futures? 

There are those in radio who regard these 
’ sessions as playing into the hands of the 
Philistines. Others feel it’s an excellent thing 
to let our pedagogical friends blow off steam, 
and help establish themselves as radio oracles. 
But these institutes now go beyond that. The 
spokesmen for the minorities, folks with axes 
to grind, come in increasing numbers, They 
are preponderantly hostile to the established 
order in, radio. They want more free time. 

If there’s to be an institute on education by 
radio, why not just that? And why not just 
one of them a year, confined to educators and 
educational directors of stations and _ net- 
works? The Ohio Institute, it seems to us, has 
become a sounding board for all of the dissi- 
dent elements in and out of radio on a grandi- 
| ose three-ring circus scale. Very little can be 
, accomplished constructively in such proceed- 
ings. 

Educators have been in radio for a long 
time. In the early days of standard broadcast- 
ing, there were 125 stations licensed to edu- 
‘ cational or religious institutions. Now, there 
are only a half-dozen AM non-commercial edu- 
cationals. All the others went commercial one 
way or another, or faded from the picture. 

A new opportunity for education has been 
opened in FM. Of the 100 channels allocated 
for FM, 20 are set aside for non-profit 
operation. Educational and labor organizations 
have applied for certain of these facilities. 
There’s room for plenty more. There, it seems 
to us, is a field for education and labor and 
for the other non-profit groups. 

Those do-gooders who insinuate themselves 
in radio seem to approach it on the thesis 
that they should make the public want what 
they think they should get. Broadcasters, by 
dint of experience, know-how and scientific 
survey, try to see to it that the public gets 
what it wants. 


Page 58 @ May 12, 1947 


Global Mike Fright 


THE STATE DEPT.’s “Voice of Amer- 
ica” has figured prominently in the news dur- 
ing the last fortnight. A 31-million dollar 
appropriation for the Department’s OIC was 
wiped out by the House Appropriations Com- 
mittee, and feverish efforts promptly were 
instituted by Assistant Secretary William 
Benton (of erstwhile Benton & Bowles fame) 
to get as much of it as possible restored. 
Secretary Marshall, fresh from the Moscow 
Big-Four sessions, was prevailed upon to 
spearhead the effort. 


The Benton-sponsored grandiose plan for 
an American BBC in international broadcast- 
ing appears to have been nailed, and properly 
so. It would get the Government into radio 
cn an operating basis—a move that would 
dilute the American concept of a free radia 
as surely as if the Government went directly 
into domestic service. Even that was espoused 
a few years ago, during the first New Deal, 
but died aborning. 

There’s no denying the need for interna- 
tional broadcasting. It has become part of the 
new diplomacy. So the United States obviously 
is in international broadcasting for keeps. 
That was foreseen 20 years ago, when West- 
inghouse first pioneered the field in Pitts- 
burgh. But it was foreseen as an American 
free enterprise function. Others went into it 
on the same basis. 


The point at issue now is whether the opera- 
tion should be handled by private licensees, or 
whether bureaucrats should take it over. We 
find it difficult to conjure up a single argu- 
ment in favor of Government operation. First, 
it would be suspect. Second, it is more cum- 
bersome, and vastly more expensive. The 
OIC, for example, now is maintaining a tie-line 
from New York to San Francisco costing 
nearly $800,000 a year. = 

The private operators are not ready, as of 
today, to resume full schedule operations. 
They could be in a year. Why not a plan 
whereby the Government would be given that 
year for a transition to private operation and 
programming? Instead of 30 million, perhaps 
10 million would do it, with half of that 
earmarked for radio. Then let the State Dept. 
buy time on the international stations, in all 
of the 25 essential languages, as any other 
client contracts for time. The Government buys 
space and, to a limited degree, time for recruit- 
ing, war surplus sales, and other activities 
affected with business. 

Selling America abroad is a commodity, 
albeit a different kind. In other days it was 
sufficient to keep a shiny Navy afloat where 
not-so-friendly neighbors could see and take 
heed. Today we must compete with foreign 
propaganda most effectively dispensed by ra- 
dio. The task requires responsibility and co- 
ordination. The State Dept. can sell the Amer- 
ican philosophy over privately owned facilities, 
operated the American way, far more effec- 
tively than would be the case over Government 
facilities operated the erstwhile totalitarian 
way. 





HERE’S a little thing that sells radio 
short: Repeatedly we hear on the air: 
“TI saw it in the morning paper,” or “Don’t 
you prner2?” W. L. Glee- 
son, president of KPRO Riverside, Calif., 
says that surveys show most of the people 
get most of their news from newscasts. 
Thus, he suggests in the interest of ac- 
curacy, truthfulness and fairness that 
such references be revised to variations 
of “I heard it on the radio news.” 


read the 


Our Respects Tous 





ROBERT WALTON BALLIN 


is well publicized, little is ever heard 

of the man who holds the production 
stopwatch on them. The man who fixes Jack 
Benny’s clock, as time dictates each Sunday, 
is Robert Walton Ballin, Hollywood vice 
president in charge of radio for Foote, Cone 
& Belding. 

Before assuming this post in April this year, 
he held the unusual distinction of not only 
being Ruthrauff & Ryan’s Hollywood radio 
vice president but also producer of the NBC 
Jack Benny show for FC&B. This resulted 
from switch of the account from R&R to 
FC&B. 

When you can’t take the anxiety of 13-week 
option renewals as talent, a switch to the 
agency field is a good bet. At least that’s 
reflected in the story of Bob Ballin’s career. 
He served his tour of talent duty from June 
1925 until October 1942 when he joined Ruth- 
rauff & Ryan, New York, as producer of Vor 
Pop. Then in September 1945 he took over 
reins of the Jack Benny show. 

Now as Hollywood vice president in charge 
of radio, he is responsible for all radio activ- 
ity of a national and regional character, origi- 
nating in the West. 

In the fall someone else will take over the 
active production of the Benny show as 
Mr. Ballin’s concern will be the big picture of 
the agency’s radio operations. However, he will 
oversee it, as well as the Bob Hope show, in 
addition to servicing all West Coast radio for 
the agency. 

Though born in Manhattan, Oct. 5, 1902, his 
family moved to Staten Island after one year 
and he was reared there. Graduating from 
Curtis High School in 1919, he shifted base 
of operations to Woodstock, N. Y., where he 
was busy learning the real estate and insu!- 
ance businesses. 

The piano brought him into radio. While 
playing at a party in 1924 he met Renny Me- 
Evoy, writer of the Dixie Dugan comic strip. 
The two found their musical talents comple 
mentary and thought they might do something 
professional about it. 

For the better part of a year they met off 
and on when Mr.-McEvoy went up to Wood- 
stock or Mr. Ballin went down to New York. 
Finally in June 1925 they went on the air over 
WINS New York—for two weeks. Then they 
switched to WABC with a two-man music 
comedy routine of song and chatter, provid- 
ing their own sound effects as well. 

In 1927 they teamed in a short for Warner 


Tos vet the cast of Jack Benny’s show 


(Continued on page 60) 
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} Bros., with the Merry Macs and 
Three Stooges also in the talent 


roster. Their writers were Abe 
Burrows (now  head-writer- for 
Joan Davis) and Frank Galen 
(currently scripting for Dennis 
Day). 

When Renny McEvoy left for 
Hollywood in 1930 to do a picture 
version of Dixie Dugan, Bob Ballin 
stayed on as a solo act. As Bob 


» Byron he continued to broadcast on 
| WABC for the next eight years, 
five mornings weekly. For spon- 
» sors, he recalls running the gamut 
from dog food to typewriters. 
Then in the fall of 1938, he 
switched to WHN New York where 
he was involved in three programs 
» daily. One was a morning half- 
hour solo; next he would produce 
& and m.c. a half-hour variety show 
known as Kitchen Kapers. Finally 
he would provide the musical in- 
terludes between racing results in 
an afternoon format featuring 
Clem McCarthy. 
+ All of this provided an ample 
foundation when he joined Ruth- 
rauff & Ryan, New York, as a 
producer in October 1942. Handling 
Vox Pop, he naturally covered a 
lot of the country. While in San 
} Francisco for a program in June 
» 1945 which was to come from Ham- 
i ilton Field, he met Jack Benny 
‘ for the first time. Jack was get- 


ting ready to go overseas with a 
USO unit. 

Later in the summer Mr. Ballin 
was advised that in the fall he was 
being switched to the Benny show 
as producer. 

Married to Mary W. MacLean, 
Bob Ballin is the father of Bar- 
bara, 16, and Robert Jr., 10. The 
Ballins live in Beverly Hills which 
serves as his hobby base for ample 
outdoor sports and song-writing in 
partnership with Sam Perrin, Jack 
Benny’s chief writer. He is a mem- 
ber of the Hollywood Ad Club and 
has been active in the National 
Guard Cavalry. 





New Drama Series 


A NEW WEEKLY series of full 
hour dramas adapted from cur- 
rent or contemporary books and 
stage plays, launched April 29 on 
CBS, is being presented Tues., 
9:30-10:30 p.m. With Malcolm 
Lowry’s “Under the Volcano” as 
the introductory presentation, the 
new series also is presenting 
“Craig’s Wife,” “The Great Gats- 
by,” “A Human Being” and “To- 
paze.” Fletcher Markle, freelance 
writer credited with three Colum- 
bia Workshop scripts in 1946, di- 
rects the series. 





WNYC New York has received an award 
of appreciation from Gen. Omar N. 
Bradley, Administrator of Veterans 
Affairs, for “outstanding service to U. 
S. war veterans through the medium of 
radio.” 








A whale of a catch for any 
time buyer is the BILLION 
DOLLAR coverage of all the 
‘Ole Miss Stations. With all 
these leading radio stations 
you can’t miss Mississippi— 
where the oyster and shrimp 
catch in the last eight months’ 
season amounted to over six 
million dollars. Whatever mar- 
ket yeu are trying to reach— 
you can’t miss any yw of 
Mississippi with all the ‘Ole 
Miss Stations. 


WGCM 
WGRM 
WJDX 
WJIPR 
WJIXN 


Laurel 
Columbus 
Meridian 


Tupelo 
Hattiesburg 
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Greenwood 
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Sad Scotsman 


“NOW ALL I can hear is 
what comes from the BBC, 
and believe me I would rath- 
er not listen.” That’s the 
pathetic cry from a short- 
wave fan in Scotland who 
had ordered a new radio, and 
before it was delivered took 
his old one apart. He wrote 
it in a letter to Gerald D. 
Coleman of WISR Butler, 
Pa., with whom he has been 
corresponding since 1936 
when he picked up Mr. Cole- 
man’s amateur shortwave 
station. Practically all the 
Scotsman’s listening is to the 
“hams” and to American 
shortwave programs. 











Kiggins Organizes 


Firm of Consultants 


Former Vice President of ABC 
Opens Offices in New York 


KEITH KIGGINS, who resigned as 
ABC vice president in January 
[ BROADCASTING, Jan. 13], has re- 
turned to New York from an ex- 
tended vacation in the Bahamas 
and has organ- 
¥ ' jzed Keith Kig- 
gins & Co. to 
serve as consult- 
ants in the man- 
agerial, financial 
and public rela- 
tions” phases of 
broadcasting. 


The new firm 
has opened offices 
at 527 Lexington 
Ave., New York. 
An important aspect of its opera- 
tions will be liaison activities on 
behalf of its client stations and 
the organizations with which they 
must deal. 


Mr. Kiggins entered broadcast- 
ing from the investment banking 
business in 1933, served succes- 
sively as manager of NBC station 
relations, director of NBC’s Blue 
Network, vice president of Blue 
Network Inc. and vice president of 
ABC. He and Donald M. Reynolds, 
licensee of KFSA Fort Smith, 
Ark., have just been granted a 
new regional station at Erie, Pa., 
5 kw on 1330 ke. 


In announcing the formation of 
Keith Kiggins &-Co., Mr. Kiggins 
said: “The day is past when all a 
broadcaster needs for successful 
operations is a transmitter and a 
license. Management, planning and 
industrial relations are more essen- 
tial now than ever before, particu- 
larly in view of the increasing 
number of AM stations and the 
coming of age of FM and televi- 
sion as vital factors in radio. I 
hope to have a part in solving 
some of the many problems con- 
fronting operators and advertisers 
in this period of transition.” 





Mr. Kiggins 

















OUIS AIKEN, member of news staff 

of WINX Washington, resigns to be- 

come manager of KURV Edinburg, 
Tex., effective May 25. KURV, now un- 
der construction, expects to begin op- 
erations in July or August. 


HAL ALTMAN, formerly with office of 
Coordinator of Inter-American Affairs, 
has been appointed general manager of 
KONG, FM station now under con- 
struction for Alameda Times-Star in 
Alameda, Calif. Station expects to be- 
gin operations Aug. 1. 


FRED HENRY, program director of 
KLAC Hollywood, has been appointed 
assistant to DON 
FEDDERSON, vice 
president and gen- 
eral manager of 
KLAC and KYA 
San Francisco. Mr. 
Henry will direct all 
operations of KLAC. 


ROBERT O. REYN- 
OLDS, vice president 
and general manager 
of KMPC Los An- 
geles, and HARRY 
MAIZLISH, general 
manager of KFWB 
Los Angeles, have 
been named to ex- 
ecutive committee 
and directorate respectively of Holly- 
wood Veterans Council.CHET HUNTLEY, 
CBS Western division director of spec- 
ial features and public events, also has 
been elected to board of directors. 


KENNETH S. PARTON has been ap- 
pointed assistant manager of station op- 
erations of CJGX Yorkton, Sask. 


CHANNING SOULE, member of account- 
ing staff of WFBL Syracuse, has been 
named treasurer of Onondaga Radio 
Broadcasting Corp., WFBL licensee. He 
succeeds R. G. SOULE. 


BURYL LOTTRIDGE, vice president and 
general manager of WOC Davenport, 
Iowa, has been named member of NAB 
Public Relations Executive Committee. 
He continues as District 10 public re- 
lations chairman. 


HARRY G. BRIGHT, former manager of 
WGBR Goldsboro, N. C., who resigned 
that position last year due to ill health, 
has returned to his parents’ home in 
Mullens, W. Va., where he is recover- 
ing, following six months in a hospital 
in Macon, Mo. 


JOHN KING, former record m.c. with 
CBS Hollywood, has been named gen- 
eral manager of KAWT Douglas, Ariz., 
new 250-w station on 1450 kc. 


HENRY LEMOYNE has been appointed 
manager of CKLN Nelson, B. C. Before 
joining CKLN 18 months ago, he was 
with Hudson’s Bay Co., Vancouver. 





Mr. Henry 





New Sets Shown 


TWO NEW models of the Strom- 
berg-Carlson Georgian radio and 
two new television receivers, one of 
them a console instrument embody- 
ing AM and FM radio, phonograph 
and television on a ten-inch screen, 
were introduced by Clifford Hunt, 
sales manager of the company’s 
radio and television divisions, to 
more than 400 Stromberg-Carlson 
dealers, their wives, and factory 
representatives attending a break- 
fast given by Gross Distributors 
Inc. at New York’s Waldorf- 
Astoria. 





FLORENCE PRITCHETT, heard on panel 
of MBS “Leave It To The Girls,” May 8 
took over MARTHA DEANE’S program 
on WOR New York, Mon.-Fri. 3-3:30 p.m. 
and will be heard on that show under 
mame of “Barbara Welles.” Martha 
Deane at same time takes over WOR 
Mon.-Fri. 10:15-11 a.m. period formerly 
occupied by the late BESSIE BEATTY. 


CHNO Sudbury, Ont., 1 kw station, and 
CKRS Jonquiere, Que., 250 w station’: 
are scheduled to go on the air abou 
June 
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Milestones 











PHILLIP W. LENNEN, chairman 
of board of directors of Lennen & 
Mitchell, New York, was honored 
at a dinner given by officers, key 
executives and directors of agen- 
cy at the Union Club, New York, 
on May 1. Event marked Mr. 
Lennen’s election as chairman of 
board and 23d anniversary of 
founding of agency Regal 
Amber Brewing Co., San Fran- 
cisco (Regal Pale Beer), April 22 
celebrated its fifth year of spon- 
sorship of program Light and 
Mellow on KPO that city. Pro- 
gram is written and produced by 
Sam Dickson. M. E. Harlan Adv. 
Co. is agency. 

Hymns of All Churches, spon- 
sored by General Mills and heard 
Monday through Friday over ABC 
9:25-9:45 a.m. (CDST), observed 
its 13th anniversary May 8. Gen- 
eral Mills Choir sang hymns that 
were presented on first program 
while Dr. Preston Bradley dis- 
cussed events which were current 
in May 1934... Mike Hunnicutt, 
early morning man at WWDC 
Washington, May 9 celebrated his 


19th radio birthday by holding 
open house on his program. 
Friends and their friends were 


invited in for coffee and dough- 
nuts before going on to work. 


Eric Wilkinson, musical director 
of WIBG Philadelphia, who has 
his own nightly program of organ 
music, played his 1,000th program 
May 1. Show is sponsored by the 
Charter Band through Philip 
Klein Adv. . CHEX Peter- 
borough, Ont., held its fifth anni- 
versary April 15 with special 
one-hour broadcast. . . . Chet Gay- 


Commercial 


RT FRAZZIN, record m.c. at WDUK 

Durham, N. C., has been appointed 

commercial manager. He will con- 
tinue his early morning “Dawn Patrol” 
broadcast. 


ROBERT H. TETER, formerly with A. E. 
Aldridge Assoc., H. M. Dittman Co. 
and N. W. Ayer & Son, Philadelphia, 
has joined sales staff of KYW Phila- 
delphia, succeeding DANIEL C. PARK, 
resigned [BROADCASTING, May 5}. 
MIRIAM BISHOP, formerly with KJR 
Seattle, has joined traffic department of 
KGO San Francisco, replacing RUTH 
ROHRBOUGH, resigned. 

DOUGLAS McBRIDE, former commer- 
cial manager of CJGX Yorkton, has been 
appointed commercial manager of new 
1-kw station CJIB Vernon, B. C. He is 


Succeeded at CJCK by JACK SHORT- 
REED 





me 














HERB SMITH, of Don Lee Broadcasting 
System, Hollywood, accounting depart- 
ment, has been appointed superintend- 
ent of new Don Lee building under con- 
struction. JIMMY TUNIS, former head 
of network script department, replaces 
Mr. Smith in accounting department. 
LOU MITCHELL, musical director of 
FCH North Bay, Ont., has been ap- 
Pointed station traffic manager. 
VICTOR H. WARNUSZ, former sales cor- 
respondent with Group Hospital Serv- 
ice, St. Louis, has joined sales staff of 
WCIL Carbondale, Tl. 
ANDY MANGIN, new to radio, has been 
named chief accountant of WTTM 
nton, N. J., succeeding ROBERT L. 
NICOL, resigned. 
CLAYTON J. BODDY, sales manager of 
OB (FM) Claremont, N. H., is the 
father of a boy. 


lord, WBZ-WBZA Boston-Spring- 
field vocalist and m.c., is celebrat- 
ing 23 years in radio this month. 

We the People Musical Director 
Oscar Bradley and Milo Boulton, 
m.c., were given large birthday 
party April 27 by staff of the CBS 
Sunday night program to cele- 
brate their fifth anniversary with 
the show. ... The Superman pro- 
gram, sponsored by Kellogg Co. 
five times weekly on MBS, ob- 
served its one year old tolerance 
theme the week of April 21. The 
program has received over 22 
awards and commendations during 


the year. Kenyon & Eckhardt, 
New York, is agency. ... Arthur 
H. Croghan, owner of KOWL, 


new Santa Monica, Calif., station 
now under construction, observes 
21st year in radio July 1, date 
station is scheduled to go on air. 
On May 11, Juvenile Jury pro- 
gram, Sunday on MBS, had its 
first anniversary. Show is spon- 
sored by General Foods, New 


York, through Benton & Bowles, 


New York. . . . Kate Smith cele- 
brated her 16th year as a CBS 
singing star on her April 27 


broadcast of Kate Smith Sings, 
Sun. 6:30-7 p.m. Miss Smith be- 
gan her radio career on CBS May 
1, 1931. Sponsor of show is Gen- 
eral Foods Corp., New York, for 
Postum, through Foote, Cone & 
Belding, New York. 

Democracy U. S. A., aired by 
WBBM Chicago and designed to 
further harmonious race relations, 
May 4 celebrated its first anni- 
versary. 


Set Makers Lashed 


ARTICLE in current (May) issue 
of Magazine Digest by Julian Greg- 
ory titled “Don’t Buy That Radio 
Without FM” charges that radio 
manufacturers are unloading on 
public millions of “incomplete” sets 
lacking FM and that these radios 
“will be obsolete in a year or so.” 





WFFV Planning to Start 
In June at Richmond, Va. 


WFFYV plans to take the air late 
in June as a 1-kw daytime sta- 
tion on 720 ke at Richmond, Va., 
D. Ii. Robertson, president of Ra- 
dio Virginia Ine., licensee, an- 
nounces. Mr. Robertson and Assist- 
ant Manager Lew Kent are di- 
recting construction of the WFFV 
studios and offices at 100 W. 
Franklin St., Richmond. Mr, Kent 
formerly was program director of 
WKRC Cincinnati and assistant 
manager of WMAZ Macon, Ga. 

News director of the new sta- 
tion will be H. B. Kenny, com- 
mentator with WRVA Richmond 
and a veteran of both world wars. 
AP wire service will be used. 
Equipment will .be Western Elec- 
tric and RCA. 

The FFV in the call letters 
stands for a phrase familiar to 
residents of the Old Dominion, 
“First Families of Virginia.” 





1:45 to 2:00 PM EDT. 


Americas and vice versa . . 


the local merchant. 





Ripley was engaged during the war by the U.S. 
Government to sell the USA to the other 
. by network and 
short wave. And now, he is available to local 
advertisers of NBC stations to sell anything, for his 
program is offered for sale on a co-operative basis for 


Believe It or Not... 
Qreley ——~~ 


Bob Ripley started his first radio program in 1930. 
Through these years, his air shows have piled up more 
staggering figures of fascinated listeners (and satisfied 
sponsors) than would be indicated by his newspaper car- 
toon circulation of 80,000,000 readers, book sales of 
1,500,000, and 40 movie shorts. And starting May 12, he’s 
on the air coast to coast... MONDAY THROUGH FRIDAY .. . 











This letter was promptly delivered to Ripley. 
And no more exciting program, with a larger poten- 
tial popularity, has been delivered to radio on a co- 
operative basis. 











Ripley is the most widely travelled man the world 
has ever known, having visited 201 countries. 
Advertisers needn't travel far for details about local 
sponsorship of ‘' Believe It or Not’’ — A call to any 
NBC Station or to NBC, New York, will bring them. 





Believe It or Not 


—is an NBC Co-operative Program 


America’s No. 1 Network 


the National Broadcasting Company 


A service of Radio Corporation of America 
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AMES SONDHEIM, formerly of CBS 

research department, has joined 

Audience Surveys Inc., New York, 
in an executive capacity. Mr. Sondheim 
was advertising manager of Intercol- 
legiate Broadcasting System prior to 
entering the Armed Forces. 
HENRY SCHAUER, of FCC Docket Sec- 
tion reference room, June 14 is to marry 
Rebecca Moore of Washington. 
EDWARD BOBLEY, former partner and 
radio director of Bobley Adv., New York, 
has been appointed editor of Radio 
Best, New York, new radio fan maga- 
zine 


KENNETH KLEIN, manager of Town 
Hall, New York, concert department 
since 1933, has been elected vice presi- 
dent of the organization. He will con- 
tinue to head concert department, and 
will have supervisory responsibilities of 
Town Hall’s public relations and pro- 
motion. 

NATIONAL UNION RADIO Corp., Ne- 
wark, N. J., has appointed Rocke Inter- 
national Corp., New York, to be ex- 
clusive representative for Newark Elec- 
tron Tube Mfgs. 

JOHN H. SUNLEY, former marketing 
research manager of Lever Bros., To- 
ronto, has joined Canadian Facts Ltd 
Toronto research firm, as senior account 


executive and assistant to president 
JOHN F. GRAYDON. 
INDUSTRIAL SURVEYS of Canada, 


Montreal, has changed name to Indus- 
trial Surveys Ltd., and is branch of 
Industrial Surveys of Chicago. DON W. 
CONNELL has been appointed vice 
president. Company plans to open To- 
ronto office soon 


losing a big piece-—over 6x 


ee ee 


New York coverage 
2,350,000 Jewish 
2,103,737 Italian 
1.236,000 German 
578,000 Polish 
250,000 Spanish 


speaking 
speaking 
speaking 

speaking 
speaking 


persons 
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persons 
persons 
persons 


6.517.737 foreign language prospects 
There you get the whole picture 
Oyr trained, experienced program de- 
partment will assist in translating 
your copy. Remember WBNX means 
New York coverage in any language 
Photo: Lotte Errell Pix 
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million 
your present schedule includes WBNX. WBNX smoothly dovetails into your 


J. F. O'BRIEN, former manager of RCA 
Theatre Equipment Sales, Camden, N. J., 
has been appointed manager of RCA’s 
Theatre Equipment Section succeeding 
J. R. LITTLE, who is now sales manager 
of RCA Distributed Products. 


W. E. PHILLIPS, former manager of 
broadcast equipment division of Ray- 
theon Mfg. Co., Newton, Mass., and 
E. A. COLLINS, former production man- 
ager of that division, have joined Galvin 
Mfg. Co., Chicago (3-way communica- 
tion radios). 


DAVID LILLEY, former § writer-an- 
nouncer of WRR Dallas and Navy vet- 
eran, has joined staff of Mal Boyd, 
Hollywood film-radio liasion office. 


BRUCE STEWART, formerly with Lord 
& Taylor. New York, has joined sales 
staff of O’Brien & Dorrance, New York 
promotion agency 


DOROTHY LEWIS, NAB coordinator of 
listener activities, who underwent op- 
eration May 1, is reported in good con- 
dition 


L. A. McCALPIN has been appointed 
manager of: lamp, electronic tube and 
lighting division of Canadian Westing- 
house Co., Hamilton, Ont. He previously 
was general superintendent in charge orf 
manufacturing process of this division 


ALBERT MILLET, formerly with pro- 
motion department of Billboard Maga- 
zine, New York, has been appointed 
advertising manager of Continental 
Records, New York, succeeding RALPH 
BERSON, public relations director of 
firm, who will devote his entire atten- 
tion to publicity and exploitation 


the whole picture 
with WBNX 


No matter how carefully you've planned your New York coverage, you're 


foreign language prospects—uniess 

















Radio News Directors Condemn Wallace 
For Attempt at Gagging WOL Coverage 


NATIONAL Association of Radio 
News Directors last week adopted 
a resolution condemning the action 
of Henry Wallace in refusing to 
permit recording of his remarks at 
a press conference in Washington 
April 28 [BROADCASTING, May 5]. ° 

The NARND board of directors 
castigated the former vice presi- 
dent for failing to grant radio 
reporters equal privileges with 
newspapermen. at his first news 
conference after returning from 
Europe. Mr. Wallace removed a 





STATION GETS NEWS 


WLBR Officials Say Newspaper 
——Opposition Is Countered—— 


WLBR Lebanon, Pa., faced with 
the refusal of the city’s’ only daily 
newspaper to publish its program 
schedules or to enter into a co- 
operative arrangement on news 
coverage, has employed an experi- 
enced newspaper editor, Chet Ha- 
gan, and has contracted with the 
Lebanon Valley Register, a week- 
ly, to print the WLBR program 
listing and occasional news items 
about the station. 

The Register, which formerly 
published only rural news, is being 
supplied with a news review of the 
city of Lebanon by the WLBR 
news staff. Meantime, WLBR is 
presenting three daily local news 
programs, all of which have been 
sold, and two daily farm programs. 
WLBR also airs special programs 
featuring women’s news, wedding 
anniversaries, news of births and 
local sports news. 

A 1-kw daytime outlet on 1270 
ke, WLBR has been on the air 
since last November. Its owners, 
Lester Etter and Raymond Stadi- 
em, report that the management 
of Lebanon’s daily paper is so vi- 
olently opposed to radio that it in- 
voked a policy of charging double 
rates for all advertising matter 
mentioning the station. Paper sub- 
stitutes the word “wireless” when 
mentioning radio in new copy. 


Medill Students Process 


WEAW Evanston News 


MEDILL SCHOOL of Journalism 
at Northwestern U. has installed 
a studio and radio newsroom from 
whith 11 newscasts daily are broad- 
cast to the Chicago area through 
WEAW Evanston, commercial FM 
station. 

According to Dean Kenneth E. 
Olsen, the Medill organization sup- 
plies all of WEAW’s news pro- 
grams. Copy is handled entirely 
by fulltime staff of Northwestern 
journalism students, supplemented 
by 20 reporters covering Evans- 
ton and surrounding area. 

Programs originating at North- 
western are fed by telephone line 
to WEAW, three miles from the 
campus. 
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WOL Washington microphone from 
the table and put his foot on it, 
unaware that the recorder was stil] 
transcribing his comments. 

In a speech at Cleveland four 
days later, Mr. Wallace accused 
the nation’s radio and press of mis- 
quoting and misinterpreting his 
utterances. 

The NARND directors adopted a 
second resolution urging that “full 
and equal” recognition be granted 
to radio recording in all public pro- 
ceedings and news conferences, 
They also lashed out at Llewellyn 
White for what they charged was 
a blanket indictment of radio news 
in his recently published report, 
The American Radio. Sig Mickel- 
son, WCCO Minneapolis news di- 
rector and a NARND vice presi- 
dent, said Mr. White was “careless 
with his facts” when he blamed all 
radio news departments for the 
mistakes of the few. 


Ohio Radio News Editors 


Elect Wagner President 
PAUL H. WAGNER, WOSU Co- 
lumbus, Ohio, news director, was 
elected president of the Ohio Asso- 
ciation of Radio News Editors at 
a meeting in Columbus last week. 

Charles R. Day, WGAR Cleve- 
land, was chosen vice president of 
the new organization. Bill Crooks, 
WFMJ Youngstown was named 
secretary and Fred Brophy, WHIO 
Dayton, was elected treasurer. 
Elected to the board of directors 
were: John Murphy, WCKY Cin- 
cinnati; Chet Long, WBNS Colum- 
bus; Bruce MacDonald, WJW 
Cleveland; Francis McNerney, 
WTOL Toledo and Charles Clea- 
ver, WRRN Warren. 

The association was formed to 
help Ohio radio news editors coor- 
dinate their efforts to improve 
news presentation and standards 
and to help radio in its fight for 
equal access to news sources. 


Tews Pri! 


AVID GILMORE, commentator, for- 

merly with KNX Los Angeles, KPO, 

KQW and KYA San Francisco, May 5 
joined news staff of KGO San Fran- 
cisco. 


BOB CARTER, WPAT Paterson, N. J 
record m.c., has resigned from that 
position to resume his activities as 4 
freelance radio and newsreel commen- 
tator. 

RALPH MAHONEY, former news editor 
of KOY Phoenix, has joined KRUX that 
city, in similar capacity. 

H. V. KALTENBORN, NBC commenta- 
tor, has been elected president of Assn 
of Radio News Analysts. CESAR SAER- 
CHINGER and JOHN MacVANE, NBC 
newsmen, have been elected to area €X- 
ecutive committee. 

CLYDE G. HESS, formerly with WCAX 
Burlington, Vt.. and veteran of AFRS, 
has joined WTAG Worcester, Mass., 3 
morning newscaster, succeeding WIL- 
LIAM O’NEIL. 

AL EPP, former news editor of CJOB 
Winnipeg, has joined Toronto bureau 0! 
Press News, radio station news service 
subsidiary of Canadian Press. 
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orney, Dear Time-Buyer: 
Clea- 
Enclosed herewith is an offer where- 
pits by your client can cover two fast- 
—_ stepping Texas markets with two 
— hard-hitting 5000-watt stations— . 
both for one price. 
sy That's right, sir—one price covers 
1 a billion dollars worth of buying 
—— income twice . . . and it does it at 
= simultaneous or separate hours over 
on both stations. 
* s Where? Dallas and Fort Worth, of ; 
une course. Who? WRR and KFJZ, natu- ti 
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THE OUTSIDE AUDIENCE IS ARRESTED 
on the Pacifie Coast, too! 


*The outside Pacific Coast market is that vast area outside the counties in which the regularly 
Hooper-surveyed cities (Los Angeles, San Francisco, Oakland, San Diego, Portland, Seattle and 
Spokane) are located. Approximately half of all Pacific Coast retail sales are made in this 
outside market. A C.E. Hooper survey of 276,019 coincidental telephone calls proves that only 


Don Lee covers both inside and outside markets. 


You CAN ARREST the attention of all of this big outside audience only if your show is on 
Don Lee, the only network that covers both halves of the Pacific Coast audience . . . since 
only Don Lee reaches the outside audience (the exclusive Don Lee market where half of the 
Coast’s 12,117,584 people spend approximately half of the $9,038,43 3,000 in retail sales annually). 


ONLY DON LEE offers 42 stations (twice as many“as Network “A”; over 3 times as many as Net- 


work “B” or“C”’) to do the job of INSIDE and OUTSIDE coverage. 


DON LEE IS A BETTER BUY than any other Pacific Coast network because it not only delivers 
MORE LISTENERS but does so ata LOWER COST PER THOUSAND radio families. (More than 9 out 


of every 10 radio families on the Pacific Coast live within 25 miles of a DON LEE station.) 


You'll get plenty of response from this big, wealthy, outside audience, too. Put your show on 
Don Lee—the only network with enough facilities to reach both the inside and outside markets 


on the Pacific Coast. 


The Nations Greatest Regional Networ 
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THOMAS S.LEB, President 
LEWIS ALLEN WEISS, Vice-Pres. & Gen. Mgr. 


SYDNEY GAYNOR, General Sales Manager 
5515 MELROSE AVE., HOLLYWOOD 38, CAL. 
Represented Nationally by John Blair & Co. 
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ALTER G. SMITH, former vice 

president in charge of media and 

member of plans board of Ruthrauff 
& Ryan, New York, has joined Biow Co., 
New York, as vice president in charge 
of media planning. He will coordinate 
activities of present time, space and out- 
door department of agency. 


JAMES A. AULL, former advertising 
manager of Strawbridge & Clothier, 
Philadelphia depart- 
ment store, and pre- 
viously publicity di- 
rector of KYW Phil- 
adelphia, for nine 
years, has joined 
Geare-Marston Inc., 
that city, as copy 
chief. He will have 
headquarters at 
agency's Philadel- 
phia office and also 
will supervise copy 
of New York office. 
JOHN LATTA, for- 
mer vice president 
and director of 
Northeastern Public 





Mr. Aull 
Service Co., has been elected vice presi- 


dent and research director of Booth, 
Vickery & Schwinn, New York-Balti- 
more. 


HOWARD SHANK, formerly with Fulton, 
Morrissey Co., Chicago, has joined copy 
staff of MacFarland, Aveyard & Co., 
that city. 


MYLES F. PEMBER, 
of Evening Times, Monroe, Wis., has 
joined public relations department 
of J. Walter Thompson Co., Chicago. He 
will assist on Swift & Co. and Kraft 
Foods accounts. 


HENRY J. ARCHER Jr., formerly with 
Chicago office of McCann-Erickson Inc. 
as executive on Atlas Supply Co. ac- 
count, has joined that company as 
assistant advertising and sales promo- 
tion manager 


PETER D. BIRGENEAU, former adver- 
tising manager of Sangama Co., To- 
ronto, has been appointed account ex- 
ecutive of Russell T. Kelley Ltd., To- 
ronto. 


J. ESCALANTE BATES, formerly with 
Romer Adv. Service, Washington, has 
joined Courtland D. Ferguson Inc., that 
city, as an account executive. Prior to 
service with AAF, Mr. Bates was ac- 


former editor 
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count executive for Moore & Hamm 
Inc., Peck Adv. and Picard Adv., all of 
New York. 

ED HAUSER, who has been with Duane 
Jones Co., New York, for past year, has 
been promoted to copy staff of agency. 
FLORENCE WEISS, former production 
manager of a New York advertising 
agency, has joined Seidel Adv., New 
York, as an account executive. 
ALFRED R. BECKMAN, former business 
manager and time buyer of radio de- 
partment at Buchanan & Co., New York, 
and sales service manager of ABC, has 
joined Cecil & Presbrey, New York, as 
radio time buyer. 

EDWARD W. MURTFELDT, who has 
been with General Foods Corp., New 
York, for six years as associate adver- 
tising manager of Post Cereals division, 
June 1 will join Benton & Bowles, New 
York, as an account executive. 
ROSEMARY HALL, former copywriter 
at Compton Adv., New York, has joined 
Paris & Peart, New York, in same 
capacity. 

M. P. FRANCESCHI, vice president of 
Foote, Cone & Belding, New York, has 
been appointed general manager of 
agency’s New York office. Mr. Franceschi 


has been with agency since it was 
founded. 
JOHN V. DOYLE, former promotion 


writer in New York office of Chicago 
Tribune-New York News syndicate, has 
joined copy department of O. S. Tyson, 
& Co., New York. 

WILLIAM VON ZEHLE & Co., New York, 
has become a corporation under name 
William Von Zehle & Co. Inc. Agency 
is three years old. Officers of corpora- 









Take A Number 
Up To Two Million! 


Most everyone in the 2,000,000 population 


area served by WAYS is at home between 7:20 and 7:30 P.M. 
That’s the time when J. B. Clark- telephones some lucky listener 


for the answer to his MERCHANDISE FOR YOU show. 


This 


solidly established program now open for sponsorship. Rates and 
audition disc available from WAYS, Charlotte, N.C., or Weed & Co. 
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tion are Mr. Von Zehle, president; VAN 
LEAR WOODWARD Jr., and LARRY 
REIS, vice presidents; ANTHONY T. 
SARNATORO, secretary; KATHLEEN 
BANKS, treasurer. Mr. Von Zehle, Mr. 
Woodward and Mrs. Banks have been 
elected to board of directors. 


JOSEPH FIELD, New York newspaper 
and public relations man, formerly with 
PM newspaper, has been appointed as- 
sistant publicity director of Compton 
Adv., New York. 

JOHN BRIDGEWATER, formerly with 
Dancer-Fitzgerald-Sample, Chicago, and 
Joseph Katz Co., Baltimore, has joined 
Wade Adv., Chicago, as creative copy di- 
rector. He succeeds ROBERT ARCHER, 
who resigned to open own office. 
MRS. CHARLES H. WILLIAMS, former 
advertising manager of Davison-Paxon, 
Atlanta department store, has been ap- 
pointed to executive staff of Tucker 
Wayne & Co., Atlanta, Ga. 

K. W. KASTOR & SONS, Chicago, have 
moved offices at 360 N. Michigan Ave. to 
75 E. Wacker Drive. 

ROBERT BUCKLEY, account executive 
of Dancer-Fitzgerald-Sample, New York, 
is the father of a girl. 


DONALD C. HEATH, former secretary 
of plans board of Compton Adv., New 
York, has been 
named general man- 
ager of Agricultural 
& Research 
Ithaca, N. Y. 
Heath joined 
Compton Adv. in 
1942, having  pre- 
viously been vice 
president and part 
owner of Walter T. 
Armstrong Inc., 
Philadelphia adver- 
tising typography 
firm. 

J. STANLEY MA- 
CAULAY, vice presi- 
dent of The Essig 
Co., Los Angeles, has acquired interests 
of ALBERT C. ESSIG in that agency 
and changed firm name to Macaulay Co., 
with offices continuing at 1121 S. Hill 
St., Los Angeles. Telephone: Prospect 
6287. 

G. R. MITCHELL shifts from Brisacher, 
Van Norden & Staff, Los Angeles, to 
Harrington, Whitney & Hurst Inc., that 
city, as account executive, May 15. 
HENRY CLARK, vice president of Mc- 
Cann-Erickson Corp., New York, and 
manager of its Buenos Aires office, who 
has been in this country since last De- 
cember has returned to Buenos Aires. 
WILLIAM MURPHY, former traffic head 
for trade paper division of J. Walter 
Thompson Co., New York, has joined 
foreign department of McCann-Erick- 
son Corp., New York, to take charge 
of foreign traffic. 

JOHN J. FOY, manager of Chicago office 
of Craig E. Dennison Adv., has resigned 
to join Landsheft Inc., Buffalo, N. Y., 
as account executive. 

CLINT FRANK, former All-American 
football star from Yale U., has rejoined 
Dancer-Fitzgerald-Sample, Chicago, as 
an assistant account executive. 
SANFORD WOOLF, account executive 
of Atherton & Co., Hollywood, has 
shifted to A. James Rouse Co., Los An- 
geles, in similar capacity. 

LEONARD NEWSTEDER, director of in- 
dustrial division of A. W. Lewin Co., 
Newark, N. J., and New York, has been 
elected vice president and member of 
planning board of that agency. He 
joined firm in March 1944, as director 
of industrial research and cqgpy. 


NEALE Adv. Assoc., Los Angeles, moves 
to 448 S. Hill St., May 17. Telephone: 
Michigan 2149. 

FRANKLIN P. JONES, who was with 
the Philadelphia Record for 13 years 
until its suspension and sale this year, 
has been appointed director of pub- 
licity of Gray & Rogers, Philadelphia. 
Appointment is in connection with 
agency's expansion of public relations 
department. 

JOHN A. CAIRNS & Co., New York, has 
opened Canadian office at Montreal, with 
MARY NIGHTINGALE as Canadian 
manager. 





Mr. Heath 
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Robinson Has Left 
Position With FC&B | 


HUBBELL ROBINSON, national 
radio director of Foote, Cone & 
Belding, New York, resigned last 
Wednesday. He will leave for a 
vacation in Bermuda this week, 
Mr. Robinson’s future plans were 
not announced. 

Meanwhile, the agency does not 
plan to replace Mr. Robinson, but 
will allow the three individual ra- 
dio directors in New York, Chi- 
cago and Hollywood to maintain 
direction of the agency’s radio ac- 
tivities. Emerson Foote, president 
of the agency, left last Thursday 
for a two-week trip to his London 
office. 

William E. Berchtold, J. Hugh 
E. Davis, and William J. 
Pringle, all former Foote, Cone & 
Belding vice presidents, have been 
promoted to the newly-established 
post of executive vice presidents. 

Mr. Berchtold, a member of the 
agency’s board of directors in 
charge of the plans board, has 
been made executive vice presi- 
dent in charge of New York opera- 
tions; J. Hugh E. Davis has been 
appointed executive vice president 
in charge of Chicago operations, 
and William J. Pringle named 
executive vice president in charge 
of Los Angeles operations. 

“The creation of this new level 
of executive responsibility has 
been made advisable by the expan- 
sion of our business—now double - 
what it was four years ago,” it 
was said in a joint statement by 
Emerson Foote, Fairfax M. Cone 
and Don Belding. 





Ad Clearing House 


A NEW TYPE of advertising 
service for out-of-town advertis- 
ing agencies and advertising de- 
partments, offering the use of a 
New York office and the advertis- 
ing talents and facilities of the 
New York area has been formed 
by George M. Cahan, formerly 
with CBS Hollywood, Herbert B. 
Cahan, formerly with Forward 
Adv. and Maxwell Kalman, pre- 
viously with Ted Bates Inc, and 
Gahagan, Turnbull Adv. Organ- 
ization will be known as Adver- 
tising Clearing House Inc. The 
new firm will be located in the 
Penthouse of the Times Building 
in New York. 





FM Symposium 


RADIO CONSULTANTS Ine, 
Washington, has scheduled a sec- 
ond symposium on FM_ station 
management and operating prob- 
lems for June 26-28 at the Hotel 
Statler, Washington. Speakers will 
include Everett Dillard, consulting 
engineer and owner of KOZY Kan- 
sas City and WASH (FM) Wash- 
ington; Hudson Eldridge, manager 
of WASH (FM), Leonard L. Asch, 
W. Russell David, J. Gerald Mayer, 
Graeme C. Bannerman and Scott 
G. Rigby of Radio Consultants. 
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COUSIN, KATEY 
says: 


Dear Cousin: 


7 
2 


AT ANARASS ESE 


Just sittin’ up at my desk with 
my pen in my mouth tryin’ to 
think of somethin’ to say. Course, 
after I say it, guess I'll find out 
my pen was my foot! One thing, 
though, I can always say; It's § 
sure good listenin’ to KTSA. Hm, 
doesn’t that rhyme pretty, cousin? §§ 
Read it again. 

Sure is a nice spring down 
here in San Antonio. We sit out- 
side in the evening or lay around 
in a hammock eating good Texas 
barbecue. Some folks like ham 
hocks and cabbage. I'll take ham- 
mocks and barbecue! Some joke, 
huh, Cuz? 

Fred Bennett (‘Merry - Go- 
Round” 8:00-8:30 AM daily over 
KTSA ) 
provided 10,000 women’s 
coats last year. 
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RATANA SRRASASRANERN 


NARSEAAARA RA eS 


CARER AALS 


told me that monkeys 
fur 
I don’t believe 
him, Cousin. Monkeys are pretty 
smart, but how'd they ever teach 
them to make fur coats. Here’s 
hoping you and our THS cousins, 
Roy Cowan and Tom Peterson, 
can come see us soon, as well as 
any of our other friends up there. 
The welcome mat’s waitin’ here 
at KTSA. 

Gotta’ go now. So long till next 
time. 


Love and Kisses, 
Yor Favorite Bassen. 


ty tur | 


4 
2 


RISO 


x 
RNUASUBSENLVAS NAAR a anine see Ree Eneetiny ESSSSSSSSSSSSSSISESSSSSISSSSSS SSS SSS Sse AAAS 


SAN ANTONIO 4 






550 ON THE DIAL-5000 WATTS Is. 
AFFILIATED WITH 


TAYLOR - HOWE - SNOWDEN Accéz Suda 


SST) 


AALAA\AE RRA ASE ABER RRNA BARA RA UN hk EEN NE NS ARB ABRE SA ane AARARASBAAS AAAS A AAA RAR RRR BSSES SNNNRAARARAARRRRS NNN NANA SNAANANASASSAANAN BRNNEE SERA BRA LAL Aa ARAN RRR ESSE SSS 











IHHARLES BREEDING, who has been 

in radio engineering field for 20 

years, has been appointed chief en- 
gineer of KRUX Phoenix. 


BURNDY ENGINEERING Co., New York, 


has developed new one-piece, small- 
wire Hylug terminals for extra-thick 
insulated conductors. Hylugs feature U- 
shaped tab designed to accommodate 
insulation of conductors used in radio 
transmitters, video and other types of 
electrical equipment. 

ROBERT WALKER has joined technical 
staff of CKGB Timmins, Ont. 

JAMES S. EVANS, formerly with KANA 
Anaconda, Mont., has joined engineering 
department of KGVO Missoula, Mont. 

S. G. JONES, former chief engineer of 
broadcast equipment division of Ray- 
theon Mfg. Co., Newton, Mass., has 
joined Rauland Corp., Chicago (radio, 
sound communications). 

NELSON MERRITT has joined engineer 
department of WNLC New London, 
Conn. 

CLARENCE HOUSTON has joined tech- 
nical staff of CFCH North Bay, Ont. 
GEORGE COLE, engineer of KFOX Long 
Beach, is now record m.c. with nightly 
two-hour program. 





Claremont, N. H., Paper’s 


FM Station Plans Start 


WLOB (FM), station of the Clare- 
mont, N. H. Daily Eagle, will go on 
the air experimentally May 19, 
Lincoln O’Brien, manager of the 
station and publisher of the Daily 
Eagle, announces. 

WLOB will be on Channel 271. 
Its staff includes, besides Mr. 
O’Brien: Clayton J. Boddy, former 
advertising solicitor for the Daily 
Eagle, sales manager; Lawrence C. 
Freeman, formerly with radio sec- 
tion of Army public relations, 
WLIB (WCNW) and WNYC New 
York City, program director; Har- 
old Katz, also formerly with 
WNYC, chief engineer; Hugo 
Gerbi and Charles S. Richardson, 
engineers, and Hazel Penniman, 
traffic manager. 





TV Cost Formula 


A NEW economic approach to the 
cost problem within the growing 
television industry has been adopt- 
ed by Telamerica Inc., Chicago pro- 
ducers of films exclusively for tele- 
vision medium. Designed to cor- 
rect present lack of quality and 
organization in video, unit uses a 
cost formula whereby it buys only 
what it needs for immediate use, 
thus eliminating high overhead for 
commercial film producers. 





New Farnsworth Set 


PRODUCTION of a new FM- 
AM-short wave phonograph-radio, 
Model GK-143, has been announced 
by Farnsworth Television & Radio 
Corp. The new model, containing 
13 tubes and a rectifier, is the 
third FM-AM combination con- 
sole announced by Farnsworth 
within a month. Firm reports that 
first shipments of the other sets, 
Models GK-102 and GK-141, have 
gone out to distributors and deal- 
ers. 


NAB RESEARCH DIRECTOR 


HEADS BMB COMMITTEE 


KENNETH H. BAKER, NAB di- 
rector of research, was unanimously 
elected chairman of the BMB 
Technical Committee, it was an- 
nounced last week following a 
meeting of the committee in New 
York. On taking office, Mr. Baker 
said that he would soon appoint a 
sub-committee to work with John 
K. Churchill, BMB director of re- 
search, and fully explore means 
of determining listener frequency. 

The committee began considera- 
tion of several plans which will 
furnish a measurement of radio sta- 
tions’ average daily audiences 
and will supplement the basic 
weekly audience figures. The idea 
of a daily measurement stems from 
the board Research Committee, 
which, after its May 2 meeting, 
instructed the Technical Commit- 
tee to supplement the basic weekly 
totals with data on frequency of 
listening. 

Those attending the Technical 
Committee meeting were: For 
AAAA—W. J. Main, Ruthrauff & 
Ryan, and C. E. Pooler, Benton & 
Bowles; for ANA—Harry Wolfe, 
Colgate-Palmolive-Peet; for NAB 
—Kenneth Baker (NAB), Edward 
Evans (ABC), Cortlandt Langley 
(WOR), Elmo Wilson (CBS) and 
Kenneth Greene, substituting for 
H. M. Beville Jr. (NBC); for BMB 
staff—Hugh Feltis, president, John 
Churchill, director of research, 
Philip Frank, executive secretary, 
Richard Wyckoff, statistician, and 
Ralph Sharp, analyst. Guests in- 
cluded Harper Carraine (CBS), 
Horace Stovin, Horace N. Stovin 
& Co., Charles Follett (BBM) and 
H. F. Chevrier (CBC). 





‘Chairside’ Radio 
ZENITH Radio Corporation’s new 
chairside radio line, first displayed 
at the National Furniture Mart 
last January is now in production, 
H. C. Bonfig, vice president, has 
announced. First of the chairsides 
to come off the assembly lines was 
a bleached mahogany combination, 
designed to make possible com- 
plete radio and record listening 
pleasure from an easy chair. 





AM-FM Alignment 


IN a letter to FCC Chairman 
Charles Denny, Frank Marx, 
director of general engineer- 
ing, ABC, has suggested that 
FM stations which are affil- 
iated with AM stations in 
the same area be assigned 
FM channels which corre- 
spond, on radio receiver dials, 
as nearly as practicable with 
the position on the dial of 
the respective AM station. 
The suggestion is based on a 
survey made by ABC’s gen- 
eral engineering department 
of combination AM-FM re- 
ceivers manufactured by 
eight well-known concerns 
which showed that, in each 
case, the tuning dials are so 
calibrated that both the FM 
channel numbers (frequen- 
cies) and the AM frequencies 
ascend in the same direction 
on the dials. 











New GE Antennas 


SPECIALTY Division of General 
Electrie’s Electronics Department 
has announced two new folded- 
dipole FM and television antennas, 
designed to match 300-ohm trans- 
mission lines. The dipole elements 
are directional both front and rear 
broadside to the antenna, and are 
designated models UKA-002 and 
UKA-001. Further information on 
these new GE antennas may be ob- | 
tained from R. S. Fenton, Spe 
cialty Division, GE _  Electronies 
Dept., Wolf St., Syracuse, N. Y. 


New WNYC-FM Channel 


WNYC-FM, New York City’s mu- 
nicipally owned FM outlet, expects 
to begin operation on its new fre- 
quency allocation of 93.9 me or 
channel 230 in about two weeks, 
thus being the first station in the 
New York area to operate under 
the new FCC allocation plan, 
[BROADCASTING, April 14], accord- 
ing to an announcement last week 
by Seymour N. Siegel, acting di- 
rector of the municipal broadcast- 
ing system, WNYC and WNYC- 
FM. 
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@ More and more station owners every day are turning to 
Raytheon for the very finest in broadcast equipment. Raytheon 
is leading the way with simplified circuit design, thorough 
engineering and complete dependability. 


Across the nation, enthusiastic station owners and engineers 
(both AM and FM) praise the high fidelity, servicing access- 
ibility and low-cost maintenance of Raytheon broadcast equip- 
ment—from Single-Channel Remote Amplifiers to 5 KW Trans- 
mitters. With Raytheon equipment they find it far easier to 
set up programs—and operation is so simple and logical that 
errors are cut to a minimum. 


Be sure you have ali the facts before you buy. Investigate 
Raytheon’s complete line of speech input equipment and both 
AM and FM Transmitters ranging from 250 to 10,000 Watts. 


These superb Raytheon products assure the most practical 
application to your specific broadcast problem . . . bring you 
the finest in modern high fidelity and engineering excellence. 
Write or wire for illustrated specification bulletins, including 
complete technical data. 


Over (00 Stations 
Fully Equipped by Raytheon 
in Less Than One Year 


An enviable record based on advanced 
engineering and modern design 
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HO-HUM DEPT. 
Cut Off Ritual Is Re-Enacted 
or Bob Hop 


THE NBC TECHNICIAN in 
charge of pulling switches was at 
work again last week. When Bob 
Hope used a forbidden reference to 
another network, NBC cut him 
off the air. 

The Hope incident followed by 
only a few hours a statement by 
Niles Trammell, NBC president, at 
an RCA stockholders’ meeting in 
New York that the network now 
regarded its earlier silencing of 
Fred Allen for using a joke about 
vice presidents [BROADCASTING, 
April 28] as ill advised. 

Said Mr. Trammell: “We hope 
we have learned our lesson.” 

According to NBC, a reference 
to CBS had been stricken from 
Mr. Hope’s script in accordance 
with an NBC rule against the 
mention of competing networks on 
NBC. When the irrepressible comic 
ad libbed the rejected line, the 
switch was pulled for five seconds. 

Mr. Trammell] said that NBC 
had decided that the Allen incident 
was regrettable and that no issue 
should have been made of his in- 
sistence upon using the gag. 

The network, said Mr. Trammell, 
had received 915 letters objecting 
to its discipline of the comedian. 
An NBC reply will be sent to each 
objector, he said. And NBC will 
send every complainant a 1946 
NBC review and two pictures of 
Fred Allen. 
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ORDON N. WALTZ, who has been 

with WLW Cincinnati for 10 years, 

has joined WKAT Miami Beach, Fla., 
as production manager. He assumes his 
new duties May 19. 


HENRY MORGAN, ABC comedian, will 
be the featured speaker at “I Am an 
American Day” exercises sponsored by 
Adult Education Council of Springfield, 
Mass., at Springfield, May 18. 

IRVING GITLIN, assistant CBS science 
director. is to be married June 15 to 
Louise Ziskind of New York. 
GABRIEL MILLERAND, former chief an- 
nouncer at AFN Frankfurt, Germany, 
has joined announcing staff of WHIM 
Providence, R. I 

HAL DAVIS, RCAF veteran, has been ap- 
pointed continuity editor of CKNW New 
Westminster, B. C., effective May 15. 
FRED C. COLLINS Jr., former chief an- 
nouncer at WSUA Bloomington, Ind., 
has joined announcing staff of WOWO 
Fort Wayne, Ind. 

MELBA GRIBBON has been named 
musical director of CFCH North Bay, 
Ont. 

JOSEPH GILLESPIE, former announcer 
at KPO San Francisco, for three years 
before the war and veteran of AAF, 
has rejoined KPO. 


LT. COMDR. TY KRUM, USNR (ret.), 
veteran’s advisor for NBC, May 3 re- 
ceived first of the new National Defense 
Medals which are soon to be distributed 
to men who served in Armed Forces 
during period before Pearl Harbor. 
JACK McELROY, radio actor, singer 
and announcer, takes over for TOM 
BRENEMAN on “Breakfast in Holly- 
wood,” Mon. through Fri. on ABC, 
while Mr. Breneman takes two week 
vacation, starting May 12. 

LEONARD CARLTON, associate producer 
of “County Fair’ show, Sat. on CBS, 
becomes producer-director of program, 
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succeeding ARTHUR MOORE who leaves 
to star in “Arthur’s Place” [BROAD- 
CASTING, May 5]. Both programs are 
sponsored by Borden Co., New York, 
through Kenyon & Eckhardt, New York. 
TOM WAYMAN, announcer at KVNU 
Logan, Utah, and student at Utah 
State College, placed first in all news- 
casting and news commentary contests 
at annual Speech Congress for Rocky 
Mountain Conference, April 24-26. 
ROGER BOWMAN, NBC announcer, and 
EDWARD STASHEFF, educational con- 
sultant to CBS televisien and script 
supervisor of WNYE New York. have 
been signed by Julliard School of Music, 
New York, to teach radio and television 
techniques during summer session. 
LYNN LEWIS, former woman’s commen- 
tator at WARM Scranton, Pa., has joined 
staff of WSCR that city. 


HOWARD C. ROBINSON has joined an- 
aes staff of WWCO Waterbury, 
onn. 


DAVID LEE, program director of WWCO 
Waterbury, Conn.. and Mary Vaughn 
have announced their engagement. 


ALLEN SAUNDERS and BRUCE POW- 
ERS, both ex-servicemen, have joined 
announcing staff of WNLC New London, 
Conn. 


GUY BAYZ has shifted from script to 
sound effects department of KNX Holly- 
wood. JOHN MOORE, station stage 
hand, has resigned to do freelance writ- 
ing. 

JOHN de B. PAYNE, formerly of CBF 
and CBM Montreal, and radio program 
consultant for CBC at international 
conferences. has resigned from CBC to 
join Hudson’s Bay Co., Winnipeg, as 
public relations officer. 


WILLIAM LISKA has been appointed 
production manager of CJGX Yorkton, 
Sask. 


» 
KEN NILES has replaced DOUG GOUR- 
LEY as announcer on NBC “Date With 
Judy.” 


MARIE KARLSTROM, formerly with 
Chicago office of MBS, has joined WJJD 
Chicago, as continuity director. 


KEN KEESE, musical director at WESC 
Greenville, S. has been appointed 
program director. 


ALAN FYFE has joined announcing staff 
of CKGB Timmins, Ont. 


FRANK TINKER, AAF veteran, has been 
appointed musical director of KRUX 
Phoenix, and JERRY QUIGG has been 
named assistant musical director. 
FRANK JAMES, former program direc- 
tor of KPHO Phoenix, has joined sta- 
tion’s announcing staff. 


DR. WILLIS F. DUNBAR, program di- 
rector of WKZO Kalamazoo, has been 
elected president of Michigan State His- 
torical Society. 


SHIRLEY JANE MORGAN, has joined 
continuity staff of WHBC Canton, Ohio. 
RED SKELTON, star of his own NBC 
program, is the father of girl born in 
Santa Monica, Calif., May 5. 


WALTER J. PRESTON, program direc- 
tor of WBBM Chicago, has been chosen 
by Navy Dept. to accompany other 
newspaper and radio men on 14-day 
cruise to Bermuda, in recognition of his 
contributions to Navy recruiting and 
promotion during war. 


JOHN HANLEY, formerly with KFRU 
Columbia, Mo. and WFMD Frederick, 
Md., has joined WOL Washington, as 
head of continuity department. WALT 
FERGUSON, formerly with KWKH 
Shreveport, La., has joined WOL an- 
nouncing staff. 

PAUL REEDS, announcer at CHEX 
Peterborough, Ont., and June Cooke 
have announced their marriage. 
MILTON E. KRENTS, producer, of 
NBC’s “Eternal Light” program and 
radio consultant to American Jewish 
Committee, has been appointed radio 
program consultant to missions public 
relations office of Home Missions Coun- 
cil and Foreign Missions Conference. 
He was special radio consultant for the 
OWI in Washington during war. 
WILLIAM GARTLAND, of NBC Holly- 
wood recording division, and Phyllis 
Bader were married May 2. 





PROGRAM HEADS MEET 


NBC EXECS IN CHICAGO 
CLARENCE L. MENSER, NBC 
vice president, will attend the sec- 
ond annual program and production 
managers’ meeting with NBC Cen- 
tral Division executives in Chicago 
May 21. Invitations also have been 
extended to John F. Royal, vice 
president in charge of television, 
Kenneth R. Dyke, vice president in 
charge of broadcast standards and 
practices, and Thomas McCray, 
NBC Eastern program manager. 

I. E. Showerman, NBC Central 
Division general manager, will 
welcome delegates at the opening 
session. Jules Herbuveaux, Central 
Division program manager, said 
emphasis will be on local station 
problems and _ accomplishments, 
with special sessions devoted to all 
phases of local programming. 

Invitations have been extended 
to Melvin C. Wissman, WWJ De- 
troit; Eldon A. Park and Chet Her- 
man, WLW Cincinnati; Charles R. 
Freburg, WOC Davenport; Lyle 
Demoss and Ray Olson, WOL 
Washington; Harry J. Kauffman, 
WDAF Kansas City, Mo.; Robert 
Ritter, WSM Nashville; Ira Leslie, 
WSFA Montgomery, Ala.; Ralph 
H. Sims, WJBO Baton Rouge, La.; 
Bob Watson, Amarillo, Tex.; Dick 
Watkins, KRGV Weslaco, Tex. 
Program directors of KSD S&¢. 
Louis and KELO Sioux Falls, S. D., 
also have been invited. 

A similar series of conferences 
between NBC and affiliates will be 
held in New York May 14-16 and 
in Hollywood May 27-29. 





U. S. Radio Stars Appear 
At CFRA Ottawa Opening 


CFRA Ottawa, new 1 kw station 
on 560 ke, opened officially May 3 
with special programs and im- 
portation of top stars of U. S. 
radio. 

A special train was run from 
Montreal to Ottawa for adver- 
tisers, agency executives, radio ar- 
tists and others in broadcasting 
industry to witness station’s op- 
ening. 

Percy Faith, Canadian conduc- 
tor of Carnation Contented Hour 
orchestra, was brought to Ottawa 
to lead 60-piece orchestra and 60- 
voice chorus. The cast of Rinso’s 
Big Sister program was brought 
from New York to put on program 
at CFRA. Door prizes amounting 
to $5,000 were awarded at opening 
broadcast. Frank Ryan is owner- 
manager of CFRA. He was at one 
time manager of CKLW Windsor- 
Detroit. 


Manual of Dialects 
TO TEACH regional American 
dialects to actors of radio, stage 
screen and television is the purpose 
announced by Lewis and Marguet 
ite Herman for Manual of Amerr 
can Dialects (Ziff-Davis Publish 
ing Co., New York. $6) Manual 
analyzes the regional dialects of 
the U. S. and subdivides each into 
its more prominent local variations. 
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in 1 


Sunday morning . . . over- 

} head, the incomparably deli- 
HzVl| cate blue of the Texas sky 
i:Oul|| ... below, a chuck wagon in 
fa) the limitless expanse of mes- 

: quite-covered plains . . . at 
the rear of the wagon, a few cowboys 
take their ease after breakfast, still 
sipping the strong, black coffee of the 
range from battered tin cups and listen- 
ing . . . listening to the deep, rich tones 
of an organ and the voice of a minister 
in prayer... in this cathedral of the 
open range. 

















This is a far cry from the fictional 
cowboy — yet it is a true picture. 
Ranchers, farmers, oilmen and others 






Pfs - THE POWERFUL ADVERTISING 


50.000 watts (car CHANNEL 
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whose occupations require living in 
lonely places, keep the word of God 
before them and are deeply interested 
in religion. 

In seventeen periods on Sunday and 
throughout the week, national and local 
religious programs of various denom- 
inations (or non-denominational) are 
carried over WOAI to huge audiences. 


These broadcasts serve all who, be- 
cause of distance or physical disability, 
are unable to attend services at the 
church of their choice. Quite naturally, 
these people depend on WOAI for 
other things, too—for market and 
weather reports; for farm and ranch 
information and for pleasant enter- 
tainment suited to the tastes of the 
various members of their families. 


WOAI is the only 50,000 watt, clear 
channel broadcasting station serving 


88 of those huge Texas counties in 
its primary range. ed 


«il 


we CATHEDRAL OF THE OPEN RANGE 
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Network Accounts 





New Business 


JOHN MORRELL & Co., Ottumwa, Iowa 
(Red Heart Dog Food), June 8 starts 
for 13 weeks “Lassie” on ABC Sun., 
3-3:15 p.m. Agency: Henri, Hurst & Mc- 
Donald, Chicago. 


STANCO Inc., San Francisco (Flit bug 
exterminator), May 13 starts for 52 
weeks “Flit Frolics’” on 44 Don Lee 
Pacific stations, Tues.-Thurs., 4:30-4:45 
p.m. (PST). Agency: McCann-Erickson 
Inc., San Francisco. 

HOUSEHOLD FINANCE Corp. of Can- 
ada, Toronto (loans), June 25 starts 
“The Whistler” on 30 Dominion network 
stations, Wed. 10-10:30 p.m. Agency: 
Shaw-Le Vally Inc., Chicago. 
LAMBERT PHARMACAL Co., 
(Listerine toothpaste), June 5 starts 
“Treasure Trail” on 30 Dominion net- 
work stations, Fri. 8:30-9 p.m. Agency: 
Lambert & Feasley, New York. 


Toronto 


Renewal Accounts 


GENERAL FOODS Corp., .New York, 
July 3 for 52 weeks, renews “Aldrich 
Family” on NBC, Thurs. 8-8:30 p.m. 
Agency: Young & Rubicam, New York. 
CHRISTIAN SCIENCE Publishing So- 
ciety, Boston, June 5 for 13 weeks re- 
news “The Christian Science Monitor 
Views the News,”’ ABC, Thurs., 8:15-8:30 
p.m. Agency: H. B. Humphrey Co., Bos- 
ton. 

LUDENS Inc., Reading, Pa. (Fifth Ave- 
nue Candy Bar), June 1 renews for 13 
weeks ‘“‘Hoagy Carmichael Show” on 
141 CBS stations, Sun., 5:30-5:45 p.m. 
Agency: J. M. Mathes Inc., New York. 


Network Changes 


DERBY FOODS Co., Chicago (Peter Pan 
peanut butter), June 20 drops “Sky 
King” on ABC, Mon.-Fri., 5:15-5:30 p.m. 
(CDST). Will resume show Sept. 22. 
KRAFT FOODS Co., Chicago (Parkay), 
June 11 replaces “The Great Gilder- 
sleeve with “Jack Meakin & His Sum- 
merfield Bandstand” on NBC for 13 
weeks, 8:30-9 p.m. Agency: Needham, 
Louis & Brorby, Chicago 


HUDSON BAY Co., Winnipeg (tea and 
coffee), May 5 cancelled “Rhythm and 
Romance” on 10 western Trans-Canada 
network stations, Mon. 8:45-9 p.m. 
Agency: Cockfield Brown & Co., Winni- 
peg. 

PHILCO CORP. of Canada, Toronto (ra- 
dios, phonographs), June 18 and June 19 
cancels Bing Crosby on 20 Dominion 
network stations, Wed. 10-10:30 p.m. 
and Thurs. 10:30-11 p.m. Agency: Hut- 
chins Adv. of Canada, Toronto. 





TRUCK FARM PROJECT 
WBIG Encourages Vegetable 
rowing in Piedmont Area 


BROADCASTING and farming 
have long been closely linked, but 
WBIG Greensboro, N. C., has com- 
bined the two fields to present a 
new type of public service. 

WBIG serves the rich Piedmont 
farming section of North Carolina. 
Nevertheless, most of the vege- 
tables sold in the area were im- 
ported. The manager of WBIG, 
Maj. Edney Ridge, decided that 
one solution would be intensive 
truck farming on small areas of 
land near the station. 

Major Ridge offered his plan to 
the agricultural department of A. 
and T. College and three students 
were assigned to operate an ex- 
perimental farm for WBIG. The 
trio of student farmers are paid 
by the station and since the fall 
of 1945 have defrayed all of their 
college expenses with their farm 
earnings. All three plan to teach 
agriculture when they complete 
their education. 
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WJW mornings are something to crow 


According to many consecutive Hoopers . . . morning 
listeners prefer W JW to any other Cleveland Station! 
advertisers know what the Hoopers show 
... that morning or afternoon WJW delivers more 
listeners per dollar than any other Cleveland Station 
. . . delivers more profit dollars in sales! 
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JUNIOR ACHIEVEMENT sponsor citation is presented to Craig Law- 
rence (r), general manager of WCOP Boston, by Massachusetts Gov. 
Robert F. Bradford (1) as Joseph P. Spang, president of Gillette Safety 
Razor Co. and co-chairman of Junior Achievement of Massachusetts, 
smiles approval. WCOP’s Junior Achievement unit, the Student Broad- 
casting Co., has been in operation six months and received its charter 
April 27. Its members will continue activities throughout the summer, 
when Junior Achievement activities customarily are suspended. 











SPONSORS 














OHN THOMPSON DORRANCE Jr., 

with Campbell Soup Co., Philadel- 

phia, since 1945, has been elected to 
company’s board, and PHILLIP W. 
SAUDER, who has been with company 
Since 1924, has been elected vice presi- 
dent in charge of research ang develop- 
ment. 


J. LESTER PERRY, former assistant to 
BENJAMIN F. FAIRLESS, president of 
U. S. Steel Corp. of Delaware, has been 
elected president of Columbia Steel Co., 
U. S. Steel’s West Coast subsidiary, suc- 
ceeding the late WILLIAM A. ROSS, 
who died in San Francisco April 19. 


DAVID L. BROWN, former account ex- 
ecutive at Newell-Emmett, Pedlar & 
Ryan, and McCann-Erickson, all of New 
York, has joined Vick Chemical Co., 
New York (Vicks proprietary products). 
as export advertising manager. 


FEDERAL SAVINGS AND LOAN COUN- 
CIL of Ill., Chicago, May 5 for 10 weeks 
started weekly station breaks on three 
Chicago stations; three on WMAQ, two 
on WGN, and one on WBBM, as part 
of Chicago-suburban campaign to 
acquaint listeners with Federal Savings 
program. Agency: Williams Assoc., Chi- 
cago. 


W. E. WILLIAMS has been appointed 
vice president and general manager of 
Procter & Gamble Co. of Canada, To- 
ronto, succeeding H. H. STAFF who has 
been transferred to Cincinnati office to 
fill executive post in foreign department. 


STANDARD OIL Co., of N. J. (Esso 
marketers), is giving over commercial 
period at end of its 11-11:05 p.m. Friday 
“Esso Reporter’ broadcast on WJZ New 
York, to give comprehensive weekend 
weather forecast. Service began May 2. 
Agency: Marschalk & Pratt, New York. 


SAXON BEVERAGES OF NEW JERSEY, 
Jersey City, N. J., has appointed Schac- 
ter, Fain & Lent, New York, to handle 
advertising. Radio will be used. 


LOUIS ZIEGLER BREWING Co., Mil- 
waukee (beer), in mid-May starts tran- 
scribed spot announcement campaign 
utilizing stations in California and Wis- 
consin. Agency: Neale Adv. Assoc., Los 
Angeles. 


SEAMPROOF Inc., New York (slips and 
lingerie), has appointed Lester Harrison 
Inc., New York, to handle advertising. 
Radio will be used. 


COAST-CURRIE ICE CREAM Co., Los 
Angeles (retail chain), May 5 started 
summer spot announcement campaign 
on KNX KFI KHJ KECA. Agency: Bar- 
ton A. Stebbins Adv., Los Angeles. 
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TURCO PRODUCTS Co. Inc., Los Ange- 
les (Tay-detergent), has appointed The 
Mayers Co., Los Angeles, to handle 
regional consumer advertising. Radio 
will continue to be used. 


42 PRODUCTS Inc., Los Angeles (42 Oil 
Shampoo), May 1 started spot announce- 
ment schedule on stations in nine 
western markets. Contracts are for 52 
weeks. Agency: Brisacher, Van Norden 
& Staff, Los Angeles. 


JACK’S, Los Angeles (sports goods, 
home appliance chain), has appointed 
Tullis Co., Los Angeles to handle re- 
gional advertising. Radio will be used. 


UNITED MATTRESS Co., Los Angeles 
(manufacturers), May 6 started five 
weekly early morning “Wake Up” .pro- 
gram with Evie Scott, girl record m.c., 
on KMPC Hollywood. Contract is for 
13 weeks. Other radio is planned. Agen- 
cy: Adv. Engineers Corp., Los Angeles. 


CALIFORNIA FRUIT CHIMES Co., San 
Gabriel, Calif. (candy and fruit prod- 
ucts), has appointed Allied Adv. Agen- 
cies, Los Angeles, to handle regional 
advertising. Radio will be used. 


TECATE IMPORTERS Inc., Los Angeles 
(beer), through Foote, Cone & Belding, 
that city, has cancelled 10 week spot 
announcement campaign scheduled for 
nine major western markets. 


SEALTEST Inc., New York (dairy prod- 
ucts), has signed Jack Carson, currently 
sponsored by Campbell Soup Co., to long 
contract for ‘“‘Sealtest Show” on NBC, 
9:30-10 p.m., starting in autumn. Agen- 
cy: McKee & Albright, N. Y. 

SWIFT & Co., Chicago, begins tele- 
vision series May 16 on WNBT New 
York, Fri. 1-1:30 p.m., with Jinx Falken- 
burg and Tex McCrary. Agency: McCann- 
Erickson, New York. 

KRAFT FOODS Co., Chicago, is spon- 
soring 35-week television series titled 
“Kraft Television Theatre’ on 

New York, Wed. 7:30-8 p.m. Agency: J. 
Walter Thompson Co., New York. 
TILFORD’S RESTAURANT, Los Angeles, 
has appointed A. James Rouse Co.. Lo 
Angeles, to handle advertising. Radio 
will be used. 





To Replace 

FRANK SINATRA will return to “The 
Hit Parade” on NBC sponsored by Lucky 
Strike in mid-September, replacing 
Andy Russell. A feminine vocalist wil 
be featured on program too. Foote, 
Cone & Belding, New York, agency 
handling Lucky Strike, is currently 
looking for permanent girl singer f0F 
show. - 
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AM—990 ke 
WPRA Mayaguez, P. R.—Granted CP jn. 
crease 1 kw-N 5 kw-LS to 10 kw unl 
make changes in trans., install DA-DN’ 


¥ 
| and change trans. location. 
AM—1400 ke 
KTOK Oklahoma City—Granted cp 
change from 1400 ke 250 w unl. to 1000 ke 


5 kw-D 1 kw-N unl., change trans. site ang 























MAY 2 TO MAY § install new trans. and ant. for N. 
e AM—1080 ke 
: CP-construction permit ant.-antenna cond.-condition(s) KWJJ Portland, Ore.—Granted CP jp. 
é DA-directional antenna D-day LS-local sunset crease power to 10 kw, install new trans. 
ERP-effective radiated power N-night mod.-modification and DA-DN and change trans. location, | 
ST-studio-transmitter aur-aural trans.-transmitter on 1080 ke. 
synch. amp.-synchronous amplifier vis-visual unl.-unlimited hours AM—1250 ke 
——— — Little Rock, Ark.—Granted Cp 
_ AM—1560 ke change from 1230 ke to 1250 kc, increase 
May 2 Decisions . . . Ramon Agudo, Bayamon, P. R.—Granted 250 w to, 500 w-N 1 kw-D, install ey 
‘p ys j » 95 a . 8. -N. 
DOCKET CASE ACTIONS CP new station 1560 ke 250 w unl.; cond. WSKB McComb, Miss.—Granted cp | 
(By the Commission) AM—1110 ke change from 1230 ke to 1250 ke, increase 
Announced proposed decision looking to- Borinquen Bestg. Co., Caguas, P. R.— 250 w to 500 w-N 1 kw-D, install ney 
ward grant of application of Monterey Granted CP new station 1110 ke 250 w unl. trans. and DA-N and change trans. and 
Bay Broadcast Co. for new station at Santa AM—1480 k studio locations ; cond. 
Cruz, Calif., 1460 ke 1 kw DA cond.; and bil aoe egg: FE a I Mobil AM—690 ke 
grant of application of San Jose Bestg. Mobile Daily Neu spapers inc., Mo a West Texas Bestg. Co., El Paso, Tez—; 
Co. for new station at San Jose, Calif., Ala.—Granted CP new station 1480 ke 5 kw Granted CP new station 690 kc 5 kw unl’ 
: 3 s ¢ ce 5 kw unl 
suse tke 1 ker DAM. At came tie Com- (DA-2) unl. (Comr. Durr for hearing). DA-DN: cond. 
mission proposes to deny applications of _ WHOM Jersey City, 'N. J.—Granted CI AM—1600 k 
Golden Gate Bestg. Corp. to change fre- increase 500 w-N 1 kw-LS to 5 kw unl., ae . 
quency of KSAN San Francisco from 1450 install new trans. and DA-DN, change G Sue ee Corp.. Seeaitine, Mass.— 
to 1460 ke, increase power from 250 w to trans. location, on 1480 ke. ‘ = " new station 1600 ke 5 kw DA. 
5 kw unl. DA. Cascade Bestg. Co Inc. to é Radio Anthracite Inc., Shamokin, Pa. ; cond, aM . 
increase power of KTYW at Yakima, Granted CP new station 1480 ke 1 kw AM—1600 ke 
7 > unl. DA-N. Boston Bestg. Corp., Brookline, Mass.— 
Wash., from 500 w to 1 kw unl. on 1460 : ’ Granted CP new station 1600 ke 5 kw DA- 
ke and Mission Bestg. Co. for new sta- AM—1260 ke Ba: ound 
tion at San Jose 1490 ke 250 w unl. Grand Forka Herald Inc., Grand Forks, 8 tia " : 
. (Commissioner Wakefield concurs in part, N. D.—Granted CP new station 1260 ke 500 Eastland-Ranger-C 18co Bestg. Co., East- 
| here are microphones, am- but as between San Jose applicants believes w-N 1 kw-D DA-N. land, Tex.—Granted CP new station 1600 
ifie Mission Bestg. Co. application should be an~o0e he a a a Fm e ; ‘ 
Hl a i —s sabine Area catg. orp., Orange, 
i pl ve console, “ooo order granting application of WPRP Ponce, P. R.—Granted CP change Granted CP new eatin 1600 & 1 ke 
| @ clock... everyone knows Liberte Beste. Co. for new class B- FM from 1420 ke to 910 ke, increase 250 w to DA-N; cond. 
| 3 wa station in Pittsburgh. 5 kw unl., install new trans. and DA-DN AM—1270 ke 
| what's in a studio!’ Granted six-months’ extension of com- nd change trans. location. WTAL Tallahassee, Fla.—Granted CP 
pletion date of FM (class B) CP to AM—1420' ke change from 1340 ke to 1270 ke, increase 
} ‘ Bremer Bestg. Corp. (WAAW) (Com- Ss 4 . Co. S : , Calif. 250 w to 5 kw unl., install new trans. and 
| But the custom built depart- missioner Wakefield voted no). Soe eee i th a =. DA-N, and change trans. location. (Comr. 
. : (DA-1) unl. Durr for hearing). 
ment at the Langevin Company BY THE COMMISSION Owenaboro on the Air Inc., Owensboro, a oe gE pe Co., Stous F alls, S. D. 
| answers this question a little a CP new station 1420 ke 1 Kw D DN new station 1270 ke 1 kw 
AM—570 ke (DA-2) unl. = ‘ 
differently tea visva - WQQW Washington—Granted mod. li- Forest Capital Bestg. Co., Lufkin, Tex. a AM- 1380 ke ; 
| a ’ a - m...... tle 500 w to 1 kw on 570 ke D. -Granted CP new station 1420 ke 1 kw k ~ - og +. ig a ee 
R ° unl. DA-N. wet J 0 KweLs oO o w uni an Ins 
ing a studio as a collection Designated for Hearing KUJ Walla Walla, Wash.—Granted CP DA-N, on 1380 ke. 


Metropolitan Houston Bestg. Co., Hous- ? d 
conventional, packaged broad- ton, Tex.—Designated for hearing appli- inentae ‘ 4 A install new trans. (Continned en page 78) 
. eation for CP new station 1060 ke 1 kw-N a A- 2 ce. f 
cast equipment, we like to think 5 keD DA-DN. | 
terms +4 2, WWBZ Vineland, N. J., and WPPA : 
of it in of audio facilities Pottaville, Pa.—Designated for  consoli- , 
sufficiently flexible to handle dated hearing WWBZ application change 4 


hours from D to unl. and install DA-N on 


the production of the toughest 1360 ke, with WPPA application to change 


hours from D to unl., increase 500 w to 


show —including those requiring 1 kw, make changes in trans. and install 


DA-N on 1360 ke. 








unusual dramatic effects to sat- Radio Modesto Inc., Modesto, and KYOS 
i Merced, Calif.—Designated for consolidated 
isfy the client. , hearing Radio Modesto application for new 


i station 1360 ke 1 kw unl. DA, and KYOS 
i application to change from 1490 ke 250 w 
Every studio has its own oper- unl. to 1360 ke 1 kw unl., install new 
‘ trans. and DA-N. 
ating problems, and every chief 


AM—940 ke 


| engineer his original ideas. This WMAZ Mae¢on, Ga.—Granted CP in- 


crease 5 kw to 10 kw unl. and make changes 


broa tion individuval in DA. 
dcast sta indivi ity WINZ Hollywood, Fla.—Granted CP 
is our business! It’s our business change hours, install DA-N and change 


trans. location. 
to custom build for you the Puerto Rico Communications Authority, 
ike Rio Piedras, P. R.—Granted CP new station 
studio facilities you need and 940 ke 10 kw unl. DA-DN; cond. (Comr. 
Jett for hearing). 
want, providing for reverbera- Plains Empire Bestg. Co., Amarillo, Tex. 
Granted CP new station 940 ke 1 kw unl. 


tion chambers, sound effects, DA. 
“ ” AM—1340 ke 
and all the other “specials Bestg. Co., Okla. 


Duncan Duncan, 
for station Granted CP new station 1340 ke 100 w-N 
that make flexibility. 250 w-D; (Comrs. Durr and Hyde for hear- 
ing). 
With Langevin Quality ampli- AM—1290 ke 
Alaska Bestg. Co., Fairbanks, Alaska 


fiers in stock, our custom built Granted CP new station 1290 ke 1 kw unl.; 





Western Electric 


d : . cond. 
epartment is ready to engineer BB fe Lo Me Ean. a CUSTOM BUILT CONSOLES 
° > mod. CP change hours from to unl., — 
and fabricate, for earliest de- install DA-DN extend commencement and 
completion dates. zs eee 
livery, your answer to ent TMC, Ocala, Fla. ~Granted CP change Western Electric specialists will work closely 
. . rom 1490 ke to 1290 ke, increase 250 w to ° ° ‘ = 
“What's in a Studio?’ 1 kw unl., install new wate. install DA-N. with your station engineers to prov ide Sf h 
ve ames wnee. Wonton. (Come. Durr tor input consoles tailored to your exact needs. 
earing). » - ? 
WIRL Peoria, Ill.—Granted mod. CP in- Standard Western Electric components are com- 
crease 1 kw to 5 kw DA-DN, install new . ® —— . abinet 
a 4 ae = ons Se Sa WHAM bined into the circuit arrangements and cabi 
AM—s80 ke Rochester, N. Y. designs you want—assuring a new high in utility, 
KTSC Tuscon, Ariz.—Granted CP change has four like this. versatility, and attractive appearance. For de- 
i from 1490 ke to 580 ke, increase 250 w to . aii el . 9 axineton \ 
ita Langevin Com an 1 kw unl., install new trans. DA-N and tails, write Graybar Electric Co., 420 Le xingt 
= itetpel pany change trans. location. ce Ave., New York 17, N. Y., or... 


SOUND REINFORCEMENT AND AM—1830 ke 
REPRODUCTION ENGINEERING WRBR Brooklyn, N. Y.—Granted CP in- 


crease 1 kw to 5 kw, install new trans. and ASK YOUR LOCAL ee | 
37 W 65 St. 23-SANFRANCISCO. 1050Homard St. 3 DA-DN. (Shares-WEVD, WHAZ). ra a 
t 3 Community Service Besta. Co., Erie 
5 


sane m8 Son Pa.—Granted CP new station 1330 ke BROADCAST REPRESENTATIVE 


rie, 
kw 
unl. (DA-2). DA-DN 
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Use the Collins 12Z 








Jack Brickhouse, famous sports announcer 


FILAMENT 
PROGRAM ~~ ven 
MONITOR , 


tint 
MONITOR 


COLLINS i2Z REMOTE AMPLIFIER — 


» for all your Remote Pickups 





TIC 


SLES simultaneously, each with its own attenuator. In addi- 

tion, there is a master gain control. Either 30/50 ohms or 
; closely 200/250 ohms input impedance is available. 
Pp speech 
t needs. | 
are com- 
| cabinet 
a FOR BROADCAST QUALITY, IT’S... 
exington po 

COLLINS RADIO COMPANY, Cedar Rapids, lowa 

— | 
ah | 11 West 42nd Street, New York 18, N. Y. 
ENTATIVE . 
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Sports announcers, such as Jack Brickhouse, who are con- 
tinually originating programs in the field, know the im- 
portance of convenience and reliability in their remote 
amplifier. The Collins 12Z offers these advantages: 


1. Complete in one package. Amplifier, mixers, and 
self-contained a-c and d-c power supplies. If the 
a-c power source should fail, the batteries are connected 
automatically into the circuit. The weight is only 28 
pounds without batteries. 





2. Four microphone channels. Four mikes can be used 





3. Versatile operation. Has a program monitor jack 
and a line monitor jack. Two line circuits are provided for 
program and telephone. Should the program line fail, 
the snap of a switch will reverse the lines. The VU 
meter is used in connection with a range switch to 
measure the output in VU, or to measure the operating 
voltages. 


4. Suitable for both FM and AM. The frequency re- 
sponse varies less than +1.0 db from 30-15,000 cps. 
Noise level and distortion are very low. 

* * * 
We can now give you immediate delivery. Order your 
12Z today, and eliminate your remote pickup problems. 


MM 


458 South Spring Street, Los Angeles 13, California 


May 12, 1947 @ 


i 
| 
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OW one disc jockey 
made “Heartaches” 
a coast-to-coast hit 


Kurt Webster jockeys discs on WBT’s “Midnight Dancing 
* Party.” Last September, while making an intensive search 
through a record collection, Webster heard a 15-year-old plat- 


ter...immediately decided it would appeal to today’s audiences, 












dé 
th 
. 
4 Carolinians bought 50,000 pressings in one week —broke 5 By March, “Heartaches” was written up by the New York 

* every sales record ever made in the territory. Seventeen « World Telegram and Time Magazine. Sheet music sales passed 6. 

other companies heard about the WBT-created demand, cut the half-million mark! 1,500,000 more were on order—with Kurt ; 
99 ae . — os y 
other renditions of “Heartaches.” did a sell-out business too: Webster's picture on the cover! Record sales topped 3.000.000! I 
cer 












York 


ssed 
curt 
noo! 











« aches” for his night owl audience —identified by mail from 
48 states. Listeners liked “Heartaches” too. Night after night 


they telephoned and telegraphed requesting the 1931 favorite. 








6 Seven months after Webster's first plug,“Heartaches” was 
* No. 1 on “Your Hit Parade”! Incredible? Not at all. It’s 





typical of the success WBT has had for more than a quarter- 
century. When WBT puts its powerful 50,000-watt voice behind 


asong. a cause, or a product, incredible things happen. Try it. 


Day after day “Midnight Dancing Party” fans trekked 


* into record shops, and asked for “Heartaches.” Distributors 


That night Webster played Ted Weems’ recording of “Heart- 


wrote to the New York office of the recording company — 


pleaded for and got a re-issue of the Ted Weems’ rendition. 
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The South’s Pioneer Station 


JEFFERSON STANDARD BROADCASTING CO. 
CHARLOTTE, 50,000 WATTS, CBS 

Represented by RADIO SALES, §) 
THE SPOT BROADCASTING DIVISION OF CBS 

















FCC Actions 


(Continued from page 74) 


Decisions Cont.: 


AM 
KHON Honolulu, 


1380 ke 


Hawaii—Granted CP 


change from 1400 ke to 1380 ke, increase 
250 w to 5 kw unl. 
AM—560 ke 
Montana Farmer Beatg. Corp., Great 
Falls, Mont.—Granted CP new station 560 
ke 56 kw DA-N 
AM—950 ke 
WARC Inc., Rochester, N. Y.—Granted 


CP new station 950 ke 1 kw (DA-2) unl. 

WIBX Utica, N. Y.—Granted CP change 
from 1230 ke to 950 ke, increase 250 w to 
5 kw unl., install new trans. DA-DN, 
change trans. location. 

KDSH Boise, Ida.—Granted mod. CP in- 
crease 1 kw to 5 kw unl., install new trans. 
and make changes in DA-N; cond. 

KFSA Fort Smith Ark.—Granted mod. 
CP change hours from D to unl. with 500 
w-N 1 kw-D and install DA-N, on 950 ke. 

KSEL Lubbock, Tex.—Granted CP change 
power and hours of operation from 1 kw 
D to 500 w-N 1 kw-D, install DA-N and 
mount FM ant. on AM tower; cond. 

AM—1230 ke 

Wayne M. ‘Nelson Inc., Fayetteville, N. C. 

Granted CP new station 1230 ke 250 w 
unl.; cond, 


AM—1400 ke 
KAYS Inc., Hays, Kan.—Granted CP 
new station 1400 ke 250 w unl.; cond. 
AM—1450 ke 
Bob McRaney Sr., West Point, Miaa. 
Granted CP new station 1450 ke 250 w 
unl.; cond. 
AM—1400 ke 
Runnela County Bestg. Co., Ballinger, 


Tex.—Granted CP new station 1400 ke 250 
w unl. 


AM—1450 ke 
Mesilla Valley Bestg. Co. Inc., Las Cru- 
cea, N. M.—Granted CP new station 1450 
ke 250 w unl.; cond. 
AM—1570 ke 


Louisville Bestg. Corp., Louisville, Ky.— 


Granted CP new station 1570 ke 1 kw D; 
cond. 
AM—1340 ke 
Inland Beatg Co., Fremont, Neb. 
Granted CP new station 1340 ke 100 w 
unl. Comr. Durr for hearing. 





Receives Grant 


JAMES M. TISDALE, Chester, Pa., 
has been granted CP new station 
740 ke 250 w D. He was incorrectly 
identified in FCC Actions last issue 
as being denied those facilities. 











Petitions Granted 

Wichtex Bestg. Co., Wichita Falls, Tez.; 
KTOK Oklahoma City, Okla.—Adopted de- 
cision and order granting petitions of 
Wichtex Bestg. Co. to sever application 
from consolidated proceeding with KTOK, 
and granted said application of Wichtex 
for new station 990 ke 5 kw-D 1 kw-N 
DA-N; granted petition of KTOK to grant 
without further hearing its application and 
removed said application from hearing 
docket and granted CP change from 1400 
ke 250 w unl. to 1000 ke 5 kw-D 1 kw-N, 
install DA-N, conditions re interference. 
Denied petition of Eastern Oklahoma Bestg. 
Corp. requesting (1) that its application 
for new station be designated for hearing 
in above proceeding, or (2) if above 
applications are granted, then applicants 
be required to install appropriate DA. 

San Fernando Valley Bestg. Co., San 
Fernando, Calif.—Granted petition to re- 
consider, removed from hearing docket, and 
granted application for new station 1260 
ke 1 kw unl. DA. 

Application Denied 

Kenneth O. Tinkham, San Fernando, 
Calif.—Removed from hearing docket and 
denied application (requesting same facili- 
ties as above applicant as in default for 


want of prosecution.) 
Petition Granted 
KGCU Mandan, N. D.—Granted, in part. 


petition to increase power from 250 w unl. 
to 250w-N 1 kw-LS unl. on 1270 ke. 
AM—1260 ke 
KGGM_ Albuquerque, N. M.—Granted 
mod. CP change from DA-2 to DA-N. 
License for CP 


KBKI Alice, Tex.—Granted license to 
cover CP new station 1070 ke 1 kw-D. 
Petition Granted 


News-Journal Corp., Daytona Beach, Fla. 
—Granted petition for waiver of rules and 
accepted for filing application for CP new 
station 1150 ke 1 kw D, and ordered that 
motion to amend its previously filed ap- 
plication, and remove same from hearing, 
filed Oct. 28, 1946, be dismissed. 

Ga.-Ala. Bestg. Co., Columbus, Ga. 
Granted petition for waiver of rules and 





< 5,000) 


Watts 
Daytime 


MBS 





getting ready to give ‘em 


BOTH BARRELS! 





Yes, powerful doin’s are going on down Texas way... 
for KPAC® in Port Arthur, is now under construction with 
.its plans to deliver a market substantially more than two 
hundred million dollars in annual retail sales! 


First 5,000 Watt Daytime station on Gulf Coast between 
Corpus Christi and New Orleans. 


“Located in the very heart of the rich Gulf Coast, where 
industrial dollars are busy at work in rubber, oil, ship- 
ping, agriculture and many other varied enterprises. 


K PAC 


Mutual Broadcasting System 


1,000 
Watts 
Nightime 


BMB 
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accepted application tendered 
for new station 630 ke 1 kw D. 
KGGF Coffeyville, Kan.—Denied petition 
requesting that application for mod. CP 
increase 1 kw-LS, 500 w-N unl. to 5 kw-N 
10 kw-D (DA-2) on 690 ke, be severed 
from consolidated proceeding and granted 
without further hearing. 
STA Granted 
KRLC Lewiston, Ida.—Granted special 
temporary authority to operate unl. on 
1350 ke 250 w non-DA until Aug. 1, 1947. 
SSA Denied 
WMGY Montgomery, Ala.—Denied ap- 
plication for special service authorization 
to operate on 800 ke 500 w-N. 
Modification of License 


for filing, 


KRIG Odessa, Tex.—Granted mod. li- 
ecense to change to DA-N, operating on 
1410 ke 1 kw. 

AM—1230 ke 

Voice of Western Colorado Inc., Grand 
Junction, Col.—Granted CP new station 
1230 ke 250 w unl.; cond. 

AM—1580 ke 
St. Joseph Valley Bestg. Corp., South 


Bend, Ind.—Granted CP new station 1580 
ke 250 w D; cond. 


AM—960 ke 


The Wooster Republican “Printing Co., 
Wooster, Ohio—Granted CP new station 
960 ke 500 w D. 


AM—1140 ke 

KGEM Boise, Ida.—Granted CP change 
from 1340 to 1140 ke, increase 250 w to 
10 kw DA-N, change type trans. and 
change trans. location; cond. 

License Extension 

WFNS Burlington, N. C.—Present license 
extended upon temporary basis to July 1 
pending receipt of renewal application. 

Hearing Designated 

KGDM Stockton, Contra Costa Bestg. Co., 
Richmond, and Sacramento Bestrs. Inc., 
Chico, Calif.—Designated for hearing in 
consolidated application of KGDM to in- 
crease 5 kw to 10 kw, make changes in 
DA and install new trans., operating on 
1140 ke, with application of Contra Costa 
Bestg. Co. 1150 ke 250 w D and applica- 
tion of Sacramento Bestrs. Inc. 1160 ke 
1 kw D. 

WKAX Birmingham, Ala.—Designated 
for hearing CP change from 900 to 1140 ke, 
hours from D to unl., and install DA-N. 

Inter-City Adv. Co., Greensboro, N. C. 
—Designated for hearing application for 
new station 1320 ke 1 kw unl. DA-DN. 

WKIX Columbia, S. C.—Designated for 
hearing CP change from 1490 to 1320 ke, 
increase 250 w to 500 w-N 1 kw-D unl. 
DA-N and install new trans. - 

AM—1820 ke 

WAGF Dothan, Ala.—Granted CP change 
from 1400 to 1320 ke, increase 250 w to 1 
kw See DA-N and install new trans.; 
cond. 

KCRA Sacramento, Calif.—Granted CP 
change from 1340 to 1320 ke, increase 250 


w to 1 kw unl. DA-DN (DA-1), install 
new trans. and change trans. location; 
cond. 


El Mundo Beatg. Co., San Juan, P. R.— 
Granted CP new station 1320 ke 5 kw unl.; 
cond. 

KELO Sioux Falis, S. D.—Granted CP 
change from 1230 to 1320 ke, increase 250 
w to 5 kw unl. DA-N, install new trans. 
and change trans. location. 

AM—590 ke 

WDLP Panama City, Fla.—Granted CP 
change from 1230 to 590 ke, increase 250 
w to 1 kw unl., install new trans. DA-DN 
and change trans. location; cond. (Comr. 
Durr for hearing). 

Hudson Valley Bcestg. Co. Ine., Albany, 
N. Y.—Granted CP new station 590 ke 
1 kw-N 5 kw-D DA-DN; cond. 

Bluegrass Bestg. Co. Inc., Versailles, Ky. 

Granted CP new station 590 ke 1 kw 


unl. DA-DN. 
AM—1i300 ke 

Robert Schuler, Sheldon Anderson and 
Lester Eugene Chenault, Fresno, Calif.— 
Granted CP new station 1300 ke 1 kw 
unl. DA-N. 

KOME Tulsa, Okla.—Granted CP change 
from 1340 to 1300 ke, increase 250 w to 

kw-N 5 kw-D DA-DN, install new 
trans. and change trans. location. 

AM—1360 ke 

KFFA Helena, Ark.—Granted CP change 
from 1490 to 1360 ke, increase 250 w to 
1 kw unl., install new trans. and DA-N 
change trans. location; cond. 

Tri-Cities Bcatg. Co., Goose Creek, Tex. 
—Granted CP new station 1360 ke 1 kw 
unl. DA-DN. 

KVRS Rock Springs, Wyo.—Granted CP 
change from 1400 to 1360 ke, increase 250 
w to 500 w-N 1 kw-D, install new trans. 
and DA-N and change trans. location; 
cond. 

AM—1070 ke 

WKVM Arecibo, P. R.—Granted CP 
change from 1230 to 1070 ke, increase 250 
w to 10 kw unl. install new trans. and 
DA-DN and change trans. location; cond. 

Modification of CP 

WBBC Flint, Mich.—Granted mod. CP 
make changes in ant., change trans. loca- 
tion, and extend commencement and com- 
pletion dates; cond. 


WMBR Jacksonville, Fla.—Granted mod. 








Shortwave Invite 


A DINNER INVITATION 
that traveled 12,000 miles— 
Chicago-Iwo Jima-Chicago— 
was revealed recently by 
Fred Shidel, engineer of 
NBC Central Division. Mr. 
Shidel, a “ham” radio opera- 
tor, wanted to extend a din- 
ner invitation to his fellow 
NBC engineer and “ham”? op- 


erator, Marvin  Eichorst, 
who lives less than 20 miles 
away. But the _ telephone 


strike was on, so he decided 
to use short wave. An Army 
“ham” on Iwo Jima—6,000 
miles distant — heard the 
message and relayed it back 
to Mr. Eichorst. 











CP make changes in DA and mount FM 
ant. on AM tower, change trans. site; cond. 
AM—790 ke 

WTAR Norfolk, Va.—Granted CP make 
changes in DA and mount FM ant. on top 
of AM tower. 

Modification of CP 

KCRG Cedar Rapids, lowa—Granted mod. 
CP for approval of DA and trans. location 
to comply with conditional grant of 10-4-46; 
cond. 

AM—950 ke 

WWJ Detroit—Granted CP install new 
trans. and DA-N, change trans. and studio 
locations. 

AM—970 ke 

WCSH Portland, Me.—Granted CP change 

from DA-DN to D-N only; cond. 
AM—1450 ke 

WWDC Washington, D. C.—Granted CP 
make changes in vertical ant., mount FM 
ant. on top AM tower, and move synch. 
amp. 

Assignment of License 

KORN Fremont, Neb.—Granted assign- 
ment of license from Nebraska Bestg. Co. 
to Inland Bestg. Co. for $20,000. (Comr. 
Durr for hearing). 

AM—1400 ke 

KORN Lincoln, 'Neb.—Granted CP move 
trans. and studio location from Fremont 
to Lincoln and install new trans. (Comr. 
Durr for hearing). 


BY COMMISSIONER HYDE 

Felix H. Morales, Houston, Tex.—Grant- 
ed petition to amend application to specify 
1510 ke instead of 860 kc; amendment was 
accepted and application as amended re- 
moved from hearing docket. 

Bistone Bestg. Co., Mexia, 
Commission on its own motion, 
from hearing docket application. ; 

Don Lee Bestg. System, San Francisco 
—Granted petition to amend FM applica- 
tion to supply complete engineering in- 
formation. 

Ponca City Pub. Co., Ponca City, Okla. 
—Granted petition to amend application 
to add amended articles of incorporation 
thereto. 

Texas Star Beatg. Co., San Antonio, Tez. 
—Granted petition to amend application 
to show change in ant. current ratio. 

Ventura County Bcstg. Co., Oxnard, 
Calif.—Granted petition to amend its ap- 
plication to change name of applicant to 
Eva Miller Grimes d/b as Pleasant Valley 
Bestg. Co. 2 

Alexandria Bestg. Corp., Alexandria, 
Minn.—Granted petition to amend its ap- 
plication to show addition of new stock 
holder and changes in stock interests. 

Pisgah Bestg. Co. Inc., Brevard, N. ©. 
—Granted petition requesting 10 day ex- 
tension of time in which to file proposed 
findings in re consolidated proceedings 
(Dockets 8136, 8135 and 7988) and time 
was extended to and including May 8. 

Paul B. Lingenfelter, Clinton, Okla.— 
Granted .petition to dismiss without prei- 
udice its application. 

Charles V. Balthrope, San Antonio, Tet- 
—Granted petition to amend application 
to specify 930 ke with 1 kw D instead of 
1450 ke 250 w unl. Amendment was & 
cepted and application as amended, re 
moved from hearing docket. - 

KGNC Amarillo, Tex.—Granted petition 
for leave to intervene in hearing on 4 
Plication of WDSM. 

Lockport Union-Sun and Journal, Int« 
Lockport, N. Y¥Y.—Denied petition request 


Tex.—The 
removed 


(Continued on page 80) 
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FCC Actions 


(Continued from page 78) 


Decisions Cont.: 


ing Commission to set early hearing date 
in re consolidated proceeding involving its 
application. 

WTAG Worcester, Mass.—Granted peti- 
tion for leave to intervene in hearing on 
application of The Patriot Co., Harrisburg, 
Pa. 

Debs Memorial Radio Fund Inc., Metro- 
politan Bestg. Service, New York and 
North Jersey Radio Inc., Newark, N. J.— 
Granted joint petition requesting exten- 
sion of time to May 20, within which to 
file exceptions to proposed decision in con- 
solidated proceeding upon applications for 
FM stations in New York area. 

Petaluma Bestrs., Petaluma, Calif.—- 
Granted petition to dismiss without prej- 
udice its application. 

Tri-Borough Bestg. Co., Apollo, Pa. 

Denied petition requesting that issue 5 
in proceeding upon application of Steel 
City Bestg. Corp. (Docket 8231), be amend- 
ed to delete all reference to Tri-Borough 
Bestg. Co. 

KROW Oakland, Calif.—Granted in part 
petition requesting extension of time with- 
in which to file exceptions to proposed de- 
cision (Docket 6739 and 7101), and the time 
was extended to and including June 1 

Mid-Carolina Besta. Co., Salisbury, 'N. C. 

Granted petition for leave to amend 
its application to specify 1280 ke instead 
of 940 ke ete. Amendment accepted and 
application, as amended removed from 
hearing docket. 

WHAS Louiaville, Ky.—Granted petition, 
insofar as it alleges groundwave interfer- 
ence to normally protected contour of pe- 
titioner, to intervene in hearing on appli- 
cation of Woodward Bestg. Co.; insofar as 
petition alleges D skywave interference, it 
is denied. Exceptions noted by counsel for 
petitioner. 

Woodward Bestg. Co., Detroit, Mich. 
Granted request for enlargement of issues 
in Dockets 7941 and 8167 to include: “‘To 
determine the type and character of pro- 
Zram service rendered by WHAS to the 
areas and populations that would be lost 
if the application of Woodward Bestg. Co. 
were granted and the character of other 
broadcast services available to those areas 
and populations.” 

Standard Tobacco Co. Inc., Maysville, Ky. 


AM—1230 ke 

Utica Observer Dispatch Inc., Utica, 
N. Y.—CP new standard station 1230 ke 
250 w unl. Contingent upon grant of WIBX 
for change of facilities. 

Assignment of CP 

WSCP Scranton, Pa.—Voluntary assign- 
ment of CP to Lackawanna Valley Bestg. 
Co. 

Modification of License 

WFCI Pawtucket, R. I1.—Mod. license to 

change main studio location. 
AM—1440 ke 

Harold H. Thoms, Spartanburg, S. C.— 
CP new standard station 1440 ke 1 kw DA 
unl. AMENDED to change type trans. 

AM—1400 ke 

Oral J. Wilkinson, Murray, Utah—CP 
new standard station 1230 ke 250 w unl. 
AMENDED to change frequency from 1230 
to 1400 ke (Contingent upon grant of 
KNAK to change frequency to 1280 ke. 

Modification of CP 

WDEV Waterbury, Vt.—Mod. CP which 
authorized change hours, install DA-DN 
and change in name of applicant, for ap- 
proval of DA. 

WFAR-FM Wisconsin Rapids, Wis. 
Mod. CP which authorized new FM sta- 
tion, for extension of commencement and 
completion dates. > 

License Renewal 

Gates Radio Service, Quincy, Ill.—License 
renewal developmental station W9XLZ. 

U. of Wisconsin, area of Madison, Wis. 

License renewal of relay station WDAC. 








License for CP 

Pikes Peak Bestg. Co., Portable-Mobile, 
Area of Colorado Springs, Col.—License to 
cover CP which authorized new remote 
pickup station. 

Modification of CP 

WOL-FM Washington, D. C.—Mod. CP 
which authorized new FM station, for ex- 
tension of completion date. 

AM—1000 ke 

WCFL Chicago—CP install new aux. 
trans. to be operated on 1000 ke 10 kw DA- 
DN for aux. purposes only. 

Modification of CP 

WMIX-FM Mt. Vernon, Ill.—Mod. CP as 
modified which authorized new FM station, 
for extension of completion date. 

WKRS Waukegan, Ill.—Mod. CP which 
authorized new FM station, for extension 
of completion date. 





SEASON OPENED for the Wash- 


April 26 as FCC Comr. Ray C. 
Wakefield (standing, second from 
right) threw out the first ball. Team 
captains include (standing, 1 to r): 


Wakefield and 
BROADCASTING; 


ducer; Lou Brott, WOL publicity 
director; Ben Miller, assistant di- 


FCC and WINX captains 





WGL-FM Fort Wayne, Ind.—Mod. CP 





i 
Granted petition to amend application to which authorized new FM station, to change WMBN Bear Creek Township, Mich— { 
further clarify engineering details re its trans. site and height above average ter- License to cover CP, as mod., which au- } 
vertical radiator, and proposed day and rain to 528 ft.; ERP to 49.2 kw; specify thorized new standard station, and au ® 
night contours indicating areas and popula- ant. system. - thority to determine operating power by } 
tions proposed to be served; accepted said FM—Unassigned direct measurement of ant. power. 
arg - ‘ ; Albert B. Pyatt, Garden City, Kan.—CP Modification of CP 
oe Va ey Bestg. Co., — _Minn. new FM station (class A) on frequency to WHLD-FM Niagara Falls, N. Y.—Mod. } 

Yf “eo — apes eppliention be assigned by FCC, ERP 802 w. CP which authorized new FM station, for } 
A) z& to show addition of new stockholders, show - : : 
if y » & Same all Transfer of Control extension of completion date. 4 
ye] cA changes in ant. design; accepted said . : 
Z —— amendment. WJBO Baton Rouge, La.—Involuntary License for CP 
ht | ly |s)f WHAT Philadelphia. WCAM Camden, ——— of control of licensee corporation WESB Bradford, Pa.—tLicense to cover 
=. | et | di a N. J., and WCAP Asbury Park, N. J. —_ Charles P. Manship Sr., deceased, to CP, as mod., which authorized new stand- 
Vi AD i ee i 4, Granted request for extension of time with- a D. Manship, testamentary executrix ard station and authority to determine 
\ i B ‘ in which to file proposed findings of fact of estate of Charles P. Manship Sr. (959 operating power by direct measurement 
TD he and conclusions in re Dockets 5893 etc., shares of common stock.) of ant. power. F 
, 7065 ete., 8099 6161 ete. AM—1280 ke = . He a —Tieonse 
Commission (by Commissioner Wakefield) _ WDSU New Orleans—CP make changes au ae —— a alee oun 
on April 29 adopted order granting petition in DA and mount FM ant. on top of AM stented shinthabe "and authority to de 
of Huntington Beste. Co. et al for exten- tower. = " aie termine operating power by direct measure- 
sion of time to May 12 to file proposed i Modification of CF ment of ant. power 
findings of fact and conclusions in re WHRV Ann Arbor, Mich.-Mod. CP as ; ee pi — 
Dockets 7694 etc modified which authorized new standard Modification of CI ~ 
station, to specify studio location. WHHM-FM — Tenn — CP, 3 @ ra 
° ° AM—1520 ke as mod., which authorized new FM sta- 
WHOLESALE SALES FOR May 2 Applications © Monroe Bestg. Co., Monroe, Mich.—CP tion, be —— of commencement and 
: . si -_ new standard station 1520 ke 250 w. COMpPIeUOn CARLES. 
ACCEPTED FOR FILING cosa sangeet KERA Dallas, Tex.—Mod. CP, as mod. | Prosp 
METROPOLITAN RICH- Sastenmmnnd of Linens WMLN Mt. Clemens, Mich.—License to Which authorized new FM station, for ex- 
WDRC Hartford, Conn.—Voluntary as- ©°Vet CP which authorized new FM station. tension of completion date. more 

MOND TOTALLED signment of license to The Connecticut AM—1340 ke License Renewal bridge, | broad 

Bestg. Co. The Montana Network, Missoula, Mont.— Harvey Radio Labs. Inc., Cambriige, 


AM—1540 ke CP new standard station 1340 ke 250 w Mass.—License renewal developmental sta- 7.' 
$400,000,000 IN 1946 The Littleton Co., West Hartford, Conn unl. tion W1XHR. : . J oi Le nit! 
CP new standard station 1540 ke 250 w Modification of CP WNBC-FM New York—License renewal - ad 
—100% INCREASE D “a KOMA-FM Oklahoma City—Mod. CP ‘ante , gh , 

Modification of CP _ ; which authorized new FM station, for ex- (Continued on page 84) a 
OVER YEAR AGO authorized ‘change in frequency. increase  ension of commencement and completion = 
orized ¢ gre requeney, crease « ; 
’ lates. Let us te Bw anten 
‘PESTS 
puT SEY, 


power, install new trans. and DA and 
ATOR 
\ EXTERMINS 


_—— 









AM—1130 ke 
. Peach State RBestg. Co., Macon, Ga. be 

ms . bo . alte . at * : - AM—1450 ke 

In this Ma Market pF ge emg lt A Bg A WCVS Springfield, Ill.—License to use 
AME y oO « x oO ‘ cu . old main trans. for auxiliary purposes only 


ke. - a 
of KRPI James E. Murray, portable-mobile, on 250 w. 
area of Hutchinson, Kan.—License to cover cn Modification of CP 
CP which authorized new remote pickup KXXX Colby, Kan.—Mod. CP which au- 


change trans. location. WJTN-FM Jamestown, N. Y.—Mod. CP 
tion, for extension of completion date. 


as modified which authorized new FM sta- 
—_" 
73.) 














station. thorized new standard station, for ap- perioc 
Aasignment of License proval of ant., to change type trans., ap- icesall 
NBC IN RICHM N e KLIZ Brainerd, Minn.—Voluntary as- proval of trans. location and to change availa 
sf signment of license to Brainerd Bestg. Co. studio location. 
AM—1550 ke License for CP repor 
5000 WATTS The Southwestern Bestg. Co. of Mias., WSLA Hammond, La.—license to cover 
McComb, Miss.—CP new standard station CP, as mod., which authorized new stand- 
1550 ke 250 w unl. ard station and to specify studio location ee 
Portable—Mobile wal and authority to determine operating . 
WBCZ-WHERB, Inc., portable-mobile, power by direct measurement of ant. power. 
area of Portamouth, N. H.—CP install new WPAG Ann Arbor, Mich.—License to 
trans. cover CP which authorized installation of 


Modification of License FM ant. on top of present AM vertical “No, madame, our WFDF Flint 
WINS New York—Mod. license to cover radiator and authority to determine op- 


co a 
ange ” 
CP in part for 50 kw-D 10 kw-N employ- erating power by direct measurement of ad didn’t include husbands. ZE 
REPRESENTED BY JOHN BLAIR & CO ing trans. specified in CP. ant. power. 
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FM RADIOS 
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The Public Demands FM 
..»And Zenith Has The Answer 


Prospective radio buyers and FM broadcasters are urging the production of 
more radio receivers which incorporate the new kind of static-free, true fidelity 
broadcasting as developed by Major E. H. Armstrong. To meet this demand, 
Zenith’s engineers have perfected table model sets with 2-band Armstrong FM, 
as well as standard broadcast reception. These sets, designed to appeal to the 
mass volume market, have the same Zenith patented built-in lightline 


antenna as featured in Zenith’s finest console combinations. 


HERE’S PROOF OF ZENITH’S LEADERSHIP: 


13.15% of all the FM-equipped table model sets produced during the 
period from April 5, 1946, to March 28, 1947, were Zeniths. These latest 
available figures (April 24, 1947) are from Haskins & Sells, the official 


reporting agency of the Radio Manufacturers Association. 


ZENITH RADIO CORPORATION 
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THE ARMSTRONG S*3t 


LICENSED UNDER ARMSTRONG PATENTS 





... featuring the 


Genuine Armstron 








Circuit in Both the 





50 and 100 


Megacycle Bands 


$599 


And Up! 


ONLY ZENITH HAS THIS! 


* 


+ 


+ + + H+ 


e\ONG VS) 


Genuine Armstrong FM On Both 
Tuning Bands 

Super 6-Purpose Tube 

Built-in FM Antenna, Even for 
Table Models 

Big, Easy-Tuning Dial 

Permeability Tuning 

Compact Chassis 

Built-in Wavemagnet 

Sensitive, Selective Circuit 


RADIO 


ANCL® 


CHICAGO 39, ILLINOIS 
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Accessibility is the keynote of this me- 
chanicaland electrical design. True vertical- 
chassis construction . . . used by RCA since 
1935 provides unimpeded up-draft 
ventilation, makes every component easy 
to reach and easy to remove. Unit-type as- 
sembly makes for flexibility, easy installa- 
tion, and simple modification for higher 
power. Due to small unit sizes, it is par- 
ticularly adaptable for high-building in- 
stallations where equipment must be moved 
in by elevators. 


dependable kilowatts of FM 


... With the RCA type BTF-3B 


You are looking at a 3-kw FM broadcast transmitter 
built strictly for professional transmitter engineers 
who know transmitters—yet is so simple that inex- 
perienced personnel can tune it in minutes. It has 
every proved feature required for proper operation 
and it’s free from tricks and gadgets. 


"ll be interested in these facts 

Fact No. 1—This transmitter uses RCA’s simple, 
straightforward, Direct FM-type exciter . . . inher- 
ently capable of holding distortion and noise level 
below that of any other exciter yet developed. 
Frequency control circuits give stability equal to 
crystal operation, do not affect modulation, and 
cannot take your carrier off the air. With only 
4 r-f stages... 1 oscillator, 2 triplers, 1 buffer .. . it 
uses fewer tubes and no trick types. 


Fact No. 2—The entire transmitter uses only 9 r-f 
tubes... 1 oscillator, 2 triplers, 1 doubler, 5 ampli- 
fiers. There are 2 modulator tubes and 10 rectifier 
tubes .. . excluding voltage regulators. Result: only 
21 tubes can seriously affect your carrier. (15 
regulators and control tubes do not contribute to 
transmitter outages.) This total of 36 tubes is lower, 
we believe, than any similar transmitter of this power. 


Fact No. 3—The BTF-3B uses the RCA-perfected 
Grounded-Grid circuit in both the driver and final 


° ‘ . . , 

amplifiers. It’s simple to tune. It requires no neu- 
tralization. It’s more stable than older, more con- 
ventional amplifier circuits. 


Fact No. 4—The final amplifier uses RCA’s vhf 
Disc-Seal tube, type 7C24 . . . especially designed 
for grounded-grid operation in our 1-, 3-, 10-, and 
50-kw FM transmitters. Quantity-produced, fully 
field-tested, rugged, and inexpensive, the RCA-7C24 
is the best-suited tube yet designed for this service. 


Fact No. 5—Shielded tank circuit design of the final 
amplifier eliminates r-f current flow in transmitter 
housing. Result: greatly reduced housing radiation 
compared with conventional tank circuits . . . and 
greatly reduced r-f pick-up in nearby audio circuits. 
Reason: outer tubing of concentric tank operates at 
ground potential . . . provides a near-perfect shield- 
ing for its inner conductor. 


Fact No. 6—Single-ended output circuits provide 
greater stability and are easier to adjust (no balanc- 
ing required) than push-pull circuits— particularly 
at FM frequencies. Single-ended circuits provide 


easier matching to the grounded transmission nee # 


universally used in FM service. 


Full information is yours for the asking. | 
RCA, Dept. 19-E, Broadcast et 
Camden, N. J. 
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FCC Actions 


(Continued from page 80) 
Applications Cont.: 
WOPT Oawego, N. Y.—Mod. CP which 


authorized new FM station, to change ERP 


to 3 kw; make changes in ant. and change 
commencement and completion dates. 

WAGE-FM Syracuse, N. Y.—Mod. CP 
which authorized new FM station, for ex- 
tension of commencement and completion 
dates. 

AM—1330 ke 
WERC Erie, Pa.—CP change from 1230 


increase 25@ w to 5 kw, install 
and DA-DN and change trans. 


to 1330 ke, 

new trans. 

location. 
Modification of CP 


WHP-FM Harrisburg, Pa.—Mod. CP 
which authorized new FM station, for ex- 
tension of completion date. 

WPAM-FM Pottaville, Pa.—Mod. CP as 


modified which authorized new FM _ sta- 
tion, for extension of completion date. 

WCMN Arecibo, P. R.—Mod. CP as modi- 
fied which authorized new standard station, 
to change type trans. 

WNEL San Juan, P. R.—Mod. CP as 
modified which authorized change in fre- 
quency and install. DA-DN, for extension 
of completion date. 

AM 


Bowden, 


840 ke 


Camden, S. C. 


Haygood S. - 
w-D. 


CP new standard station 840 ke 250 
Modification of CP 
WDEF Chattanooga, Tenn.—Mod. CP as 


modified which authorized change frequency, 
increase power, install new trans. and DA- 
N and change trans. location, for extension 
of completion date. 

WMPS Memphis, Tenn.—Mod. CP as 
modified which authorized change frequen- 
ey, increase power, install new trans. and 


DA-N and change trans. location, for ex- 
tension of completion date. 
KGKL San Angelo, Tex—Mod. CP as 


modified which authorized increase power, 





SERVICE DIRECTORY 








FREQUENCY MEASURING 
SERVICE 
Exact Measurements - af ony time 


R C. A COMMUNICATIONS, INC. 
@4 Broad Street = New York 4, W.¥. . 














The 
Robert L. Kaufman 


Organization 
Technical Maintenance, Construction 
Supervision and Business Services 
for Broadcast Stations 


Munsey Bidg. Washington 4, D. C. 
ict 2292 





Custom-Built Equipment 
U. S. RECORDING CO. 


1121 Vermont Ave., Wash. 5, D. C. 
District 1640 











MARKET a173 


- COMPANY 


wTs 


Om ele 


~ RADIO. ENGIN 


{ecaté / stem 
Ficldand An 


MORWOOR 1 PATTERSON 


wNhER 








TOWER SALES & ERECTING CO. 


Radio Towers 
Erection, lighting, painting & 
Ground Systems 
6100 N. E. Columbia Blvd. 
Portland 11, Oregon 
C. H. Fisher, Agent Phone TR 7303 


ROBERT M. SILLIMAN 
CONSULTING RADIO ENGINEER 


6 tealiet —— Peahl 
Pp g in P 





1011 New Hampshire Ave. 
Washington, D. C. 


NA 6485 








WINFIELD SCOTT McCACHREN 
AND ASSOCIATES 
Consulting Radio Engineers 
TELEVISION SPECIALISTS 


410 Bond Bidg. 809B Windemere Ave. 
Washington 5,D. C. Drexel Hill, Pa. 
District 6923 Sunset 2537W 








REPRODUCER REPAIRING 
SERVICE 


ALL MAKES--SPECIALISTS 9A & 9B 
NOW -- 48 HOUR SERVICE 


BROADCAST SERVICE CO. 


334 ARCADE BLDG., ST. LOUIS I, MO. 





GEORGE H. JASPERT 
Radio Consultant 
STATION OPERATION & MANAGEMENT 
including appraisals, market 
studies, program policies. 
Little Building Boston 16, Mass. 
Haneock 4948 








FREQUENCY MEASURING 
SERVICE 


Highest Accuracy—Anytime 


STANDARD es) MEASUREMENTS 


Division of Radio-Electronics, Inc. 
Phone 2652 Enid, Okla. 








WILLIAM E. RICHARDSON 
Consulting Radio Engineer 


1935 S$. W. Moss St. Cherry 4070 
Portland 1, Oregon 











TOM G. BANKS, JR. 


CONSULTING RADIO ENGINEER 


ROUTE 1—BOX 830 
REDWOOD CITY, CALIF. 


Phone Woodside 871 








* VACANCY 


YOUR FIRM’S NAME in this “vacancy” 
will be seen by 13,500 readers— 
station owners and managers, chief 
engineers and technicians—applicants 
for AM, FM, Television and facsimile 
facilities. Write or wire . . 
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LYNNE C. SMEBY 
Consulting Radio Engineers 
820 13th St. N. W., EX. 8073 
Washington 5, D. C. 











install new trans. ang DA-N and change 
trans. location, for extension of commence- 
ment and completion dates. 

WWOD-FM Lynchburg, Va.—Mod. CP 
which authorized new FM station, to change 
trans. site; ERP to 39.3 kw, ant. height 
above average terrain to 316 ft.; make 
changes in ant. and change commencement 
and completion dates. 

KPOW Powell, Wyo.—Mod. CP as modi- 
fied which authorized change frequency, 
install new trans. DA-N and change trans. 
and studio locations, for extension of com- 
pletion date. 

License Renewal 

WPEN-FM Philadelphia—License renew- 
al. 

TENDERED FOR FILING 
Transfer of Control 

WHYN_ Holyoke, Mass.—Consent’ to 
transfer of control of 150 shares in licensee 
corporation from Minnie R. Dwight to Wil- 
liam Dwight. 


AM—1470 ke 
Pauls Valley Bestg. Co., Pauls Valley, 
Okla.—CP new standard station 1470 ke 
250 w-D. 
AM—1400 ke 
Electronics Enterprises Iic., San Juan, 
P. R.—CP new standard station 1400 ke 
250 w unl. 


AM—900 ke 
Hamilton Beatg. Co., Hamilton, Tex.—CP 
new standard station 900 ke 250 w-D. 
AM—1050 ke 
Langlade Bestg. Co. Inc., Antigo, Wis.— 
CP new standard station 1050 ke 250 w-D. 
Assignment of License 
WSAY Rochester, 'N. Y.—Consent to as- 
signment of license to The Federal Bestg. 
System Inc. 
KGRI Henderson, Tex.—Consent to as- 
signment of CP to Henderson Bestg. Corp. 
WHBL Sheboygan, Wis.—Consent to as- 
signment of license to WHBL Inc. 
Transfer of Control 
KSLM Salem, Ore.—Consent to transfer 
of control of 26 sh. of stock in licensee 


corporation from Paul V. McElwain to 
Glenn E. McCormick. 
° Assignment of License 


WPUV Pulaski, Va.—Consent to assign- 
ment of license to Southwest Bestg. Corp. 
Modification of CP 
Syracuse, N. ”—Mod. 
DA-N, install new 
and change trans. 


WAGE 
specify 5 kw 
changes in ant. 
tion. 


CP to 
trans., 
loca- 


AM—880 ke is 
The Daily News Bestg. Co., Bowling 
Green, Ky.—CP new standard station 880 
ke 1 kw D. 
Assignment of License 
Gulfport, Miss.—Consent to as- 
of license to WGCM Bestg. Co., 


WGCM 
signment 


co-partnership composed of Hugh O. and 
Wm. E. Jones. 
ACCEPTED FOR FILING 
T V—Ex perimental 
Phileo Television Bestg. Corp., area of 


Washington, D. C., Philadelphia 
York—CP change frequencies to 
me and 1380-1400 me; 
emission; change trans. 
system of W10XPC 

Philco Television 
Central Maryland, 


and New 
1300-1320 

add special for FM 
location and ant. 
and W10XPB. 

Bestg. Corp., area of 

N. E. Maryland, S. E. 


Pennsylvania and District of Columbia— 
Same for W3XPF and W3XPL 


AM—680 ke 


William and Lee A. Odessky, Los Angeles 


CP new standard station 680 ke 100 w D. 
Modification of CP 
KADP Pueblo, Col.—Mod. CP which au- 


thorized new standard station, for approval 
of ant. and trans. location and to specify 
studio location. AMENDED to change 
name of applicant from Alva B. Adams Jr. 
to Alva B. Adams tr/as Adams Bestg. Co. 
and to change studio location. 

WAVE-FM Louiaville, Ky.—Mod. CP, as 
mod., for extension of completion and com- 
mencement dates. 

Transfer of Control 

Baton Rouge, La.—Involuntary 
of control of licensee corporation 


WBRL 
transfer 


from Charles P. Manship Sr., deceased, 
to Leora D. Manship, testamentary execu- 
trix of the estate of Charles P. Manship 
Sr. (959 sh. common stock). 
Modification of CP 
WRCM ‘New Orleans—Mod. CP which 
authorized new FM station, for extension 
of completion date. 


WRTV New Orleans—Mod. CP which au- 
thorized new commercial TV station, for 
extension of commencement and comple- 


tion dates. 

WEIM-FM Fitchburg, Mass.—Mod. CP 
which authorized new FM station, for ex- 
tension of completion date. 

WKOB North Adams, Mass.—Mod. CP 


which authorized new standard station, for 
approval of ant., to make changes in trans. 
equipment, for approval of trans. location 
and to svecify studio location. 

WESX-FM Salem, Mass.—Mod. CP which 
authorized new FM station, for extension 
of completion date. 
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WTCN-TV Minneapolis—Mod. CP which 
authorized new commercial TV station, for 
extension of commencement and completion 
dates. 

License for CP 

Sherron Metallic Corp., Brooklyn, N. yY. 
---License to cover CP which authorized 
new experimental TV station W2XDK. 


STL—945-955 me 
Federal Telecommunication Labs. Ine., 
New York—CP new STL station 945 to 


955 me 3 w emission special-FM and unl. 
Modification of CP 
WSTV Steubenville, Ohio—Mod. Cp 
which authorized changes in vertical ant, 
and for erection of FM ant. on top of the 
AM tower, to make changes in vertical ant. 
and for extension of completion date. 
KUGN Eugene, Ore.—Mod. CP which au- 
thorized changes in vertical ant. and mount 
FM ant. on top of AM tower, to make 
changes in vertical ant. 
AM—12 
WLBR Lebanon, Pa.—CP make changes 
in vertical ant. and to mount FM ant. on 
top of AM tower. 
Modification of CP 
WPEN-TV Philadelphia—Mod. CP which 
authorized new commercial TV station, for 
extension of completion date. 
T V—Portable 
Philco Television Bestg. Corp., Portable, 
area of Washington, D. C., Philadelphia and 
Jew York—CP change frequenci ies to 1300- 
1320 and 1380-1400 mc; add special for FM 
emission and change trans. location and 
ant. system of W10XP. 
Modification of CP 
WMBS-FM Uniontown, Pa.—Mod. CP 
which authorized new FM station, for ex- 
tension of commencement and completion 
dates. 
WTVN Johnson 
as mod., whic 
station, for 


70 ke 


City, Tenn.—Mod. CP 
authorized new standard 
extension of commencement 


and completion dates. 
FM—94.1 me 
Martinsville Besatg. Co. Inc., Martinaville, 
Va.—CP new FM station (class B) on 
channel 231, 94.1 me ERP 4.44 kw. 
AM—1060 ke 
Antigo Besatg. Co., Antigo, Wis.—CP new 
standard station 1050 ke 250 w D. AMEND- 


ED to change frequency from 1050 to 1060 
ke and make changes in vertical ant. 


TENDERED FOR FILING 


Modification of License 


WAIT Chicago—Mod. license, specify 
hours of limited to sunset at Dallas, Tex., 
except for hours between 11 a.m. to 1 p.m. 


and 2 each Sun., 


p.m. to 5 p.m. (CST) 
using <c. 


5 kw on 820 ke 
AM—820 ke 


Michael J. Mintern as General Overseer 


of the Christian Catholic Church, Zion, Ill. 
-CP new standard station 820 ke 5 kw, 


shares time — WAIT. (Request part time 
facilities of WAIT) 


Modifice otten of DA 


WCAO Baltimore—Mod. DA to support 
FM ant. using 5 kw unl. hours and DA-DN. 
AM—1190 ke 

People’s Bestg. Co., Minneapolis—CP new 
standard station 1190 ke 1 kw D. 
Modification of CP 
KHMO Hannibal, Mo.—Mod. CP move 


originally ay trans. location operating 


with 1 kw-N 5 kw-D unl. and DA-DN. 
AM—1230 ke 
Clarence J. McCredie, Bernice M. Me- 


Wash.—CP new stand- 


250 w unl. 


Credie, Wenatchee, 
ard station 1230 ke 


(Continued on page 90) 
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REPRESENTED: Nationally by Adam J. Young, Ine 
In New York by Joseph Lang, 31 W. 47th Street 
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CONSULTING RADIO ENGINEERS 














JANSKY & BAILEY 


Executive Offices 

National Press Building 
Offices and Laboratories 

1339 Wisconsin Ave., N. W. 


Washing‘on, D. C. Adams 2414 


McNARY & WRATHALL 


983 NATIONAL PRESS BLDG. DI. 1205 


WASHINGTON, D. C. 


PAUL GODLEY CO. 


LABS: GREAT NOTCH, N. J. 


LITTLE FALLS 4-1000 


GEORGE C. DAVIS 


501-505 Munsey Bldg. — District 8456 
Washington 4, D. C, 








Commercial Radio Equip. Co. 


INTERNATIONAL BLDG. DI. 1319 
WASHINGTON, D. C. 
PORTER BLDG. LO. 8821 


KANSAS CITY, MO. 


RING & CLARK 


25 Years’ Experience in Radio 
Engineering 


MUNSEY BLDG. REPUBLIC 2347 
WASHINGTON 4, D. C. 


There is no substitute for experience 


GLENN D. GILLETT 
AND ASSOCIATES 

982 NATIONAL PRESS BLDG. 
WASHINGTON, D. C. 


NA. 3373 


JOHN BARRON 
Consulting Radio Engineers 
Specializing in Broadcast and 
Allocation Engineering 


Earle Building, Washington 4, D. C. 
Telephone NAtional 7757 








RAYMOND M. WILMOTTE 
PAUL A. deMARS 


1469 CHURCH ST., N.W. 
WASHINGTON 5, D. C. 


DE. 1234 





JOHN J. KEEL 


A Complete Consulting Service 


EARLE BLDG. WASHINGTON, D. C. 
NATIONAL 6513 


LOHNES & CULVER 


MUNSEY BUILDING DIsTRIcT 8215 


WASHINGTON 4, D. C. 


FRANK H. McINTOSH 


710 14th St., N.W.—Metropolitan 4477 
WASHINGTON, D. C. 








RUSSELL P. MAY 


1422 F St., N.W. Kellogg Bldg. 


Washington, D. C. REpublic 3984 








HAROLD B. ROTHROCK 
GEORGE B. BAIREY 


ASSOCIATE 
1909 EYE ST., N.W. NATIONAL 0196 


WASHINGTON, D. C. 


GARO W. RAY 


991 BROAD STREET PHONE 5-2055 


BRIDGEPORT, CONNECTICUT 


LENT AND POAST 
CONSULTING ENGINEERS 


WASHINGTON, D. C. 
1319 F St, N. W. DISTRICT 4127 








HERBERT L. WILSON 
1018 VERMONT AVE., N.W. NA. 7161 
WASHINGTON, D. C. 

1000 No. Seward St. Ho. 6321 
Hollywood, 38, Cal. 








HOLEY & HILLEGAS 
1146 Briarcliff Pl., N.E. 
Atlanta, Ga. ATwood 3328 


ANDREW CO. 


CONSULTING RADIO ENGINEERS 
363 E. 75TH ST. TRIANGLE 4400 


CHICAGO 19, ILLINOIS 


DIXIE B. McKEY & ASSOC. 


1730 Connecticut Ave., N.W. 
Washington, D. C. ADams 3711 








E. C. PAGE 
CONSULTING RADIO 
ENGINEERS 


BOND BLDG. EXEcUTIVE 5670 
WASHINGTON 5, D. C. 








WELDON & CARR 


1605 CONNECTICUT AVE. MI. 4151 


WASHINGTON, D. C. 


CHAMBERS & GARRISON 


1519 Connecticut Avenue 


WASHINGTON 6, D. C, 
Michigan 2261 , 


KEAR & KENNEDY 


1703 K_ST., N.W. REpuBtic 1951 


WASHINGTON, D. C. 








UNIVERSAL RESEARCH 
LABORATORIES 
ROYAL V. HOWARD, Director 
One Nob Hill Circle, San Francisco 2, 
Calif. 
Telephone: DOuglas 5380 








A. EARL CULLUM, JR. 
HIGHLAND PARK VILLAGE 
DALLAS 5, TEXAS 
JUSTIN 8-6108 


COLTON & FOSS, INc. 


927 15TH ST., N.W. REPUBLIC 3883 


WASHINGTON, D. C. 


JOHN CREUTZ 


319 BOND BLDG. REpustic 2151 


WASHINGTON, D. C. 








GILLE BROS. 


1108 LILLIAN WAY GLADSTONE 6178 


HOLLYWOOD, CALIFORNIA 


= 








WILLIAM E. BENNS, JR. 


Consulting 
Radio Engineer 
830 Gregg Street 
Columbia, South Carolina 
Phone 7342 


H. V. ANDERSON 
& ASSOCIATE 
715 AMERICAN BK. BLDG. RA. 0111 


NEW ORLEANS, LOUISIANA 


GUY C. HUTCHESON 


PHONE 1218 
ARLINGTON, TEXAS 


1100 W. ABRAM ST. 








NATHAN WILLIAMS 


Allocation & Field Engineering 


20 Algoma Blvd. Ph. Blackhawk 22 
Oshkosh, Wisc. 














PRIESMAN & BISER 
AM, FM, Television 
Allocation, Station Design 
MANAGEMENT TRAINING ASSOCIATES 
3308 14th St., N. W. 
Washington 10, D. C. ADams 7299 








A. “R. Bitter 


CONSULTING RADIO ENGINEER 
622 Madison Avenue 
TOLEDO 4, OHIO 








Barclay & Saxon 
Radio Engineering Consultants 
2915 Red River Phone 2-5055 
Austin, Texas 
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RESULTS 
COUNT— 


@‘‘Wasley's Birthday Bell” 
—a WILK-studio built show 
is bringing in nine new cus- 
tomers a week for a subur- 


ban jeweler 


WILK 


Wilkes-Barre’s ABC station, 


can do the job for you, too 


@ for 


write 


complete details call or 


ADAM J. YOUNG JR., INC. 














LE Whew 
WCRKY 


50,000 WATTS 
OF 
SALES POWER 
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WAR REMINDER 
CBS to Air Report on People 
Soldiers Met Overseas 


PLANNING TO BRING ex-Gl’s a 
personal report on people they met 
overseas during the war, the CBS 
Documentary Unit has launched a 
global project to gather human in- 
terest material for a special broad- 
cast the week of Aug. 14, anni- 
versary of V-J Day. 

Special Documentary Unit Cor- 
respondent James Hurlbut is al- 
ready in the mid-Pacific on the first 
leg of his mission and Bill Downs, 
CBS war correspondent, has set out 
for Britain. The routes of the two 
correspondents total more than 50,- 
000 miles. Robert Heller, chief of 
the CBS Documentary Unit, will 
prepare the broadcast. 

Traveling with the CBS teams 
will be reporters and photographers 
for This Week magazine, which will 
create its own published version of 
this story. 





CHURCH GROUP CITES 
TEN ‘FAMILY’ PROGRAMS 


TEN network programs’ which 
“most exemplify best in family liv- 
ing” have been cited in first an- 
nual poll by the Intercouncil Com- 
mittee on Christian Family Life. 
Formal presentations were made 
during Family Week, May 4-11. 

Group which represents approxi- 
mately 90% of Protestant churches 
in this country named: Adventures 
of Ozzie & Harriet; Fibber McGee 
& Molly; One Man’s Family; The 
Aldrich Family; A Date With 
Judy; Greatest Story Ever Told; 
Life Can Be Beautiful; Ma Per- 
kins; Mayor of the Town and Pep- 
per Young’s Family. 

In order to score, any given pro- 
gram had to receive favorable con- 
sideration on seven of the follow- 
ing ten points: (1) Is the family 
true to life? (2) Is the family 
democratic—recognizing the rights 
of others? (3) Does the family rec- 
ognize God in its everyday living? 
(4) Is there a high moral tone to 
the program? (5) Is the sponsor- 
ing commercial in keeping with the 
best in family life? (6) Does the 
program make you want to have 
a better family life? (7) Is there 
a high type of humor? (8) Does 
the family show an interest in the 
community, the nation and the 
world? (9) Is the home the center 
of security and strength? (10) 
Does the program portray the fam- 
ily as improving? 


Fidler Suit Settled 


ONE MILLION dollar suit of 
Walter Wanger, film producer, 
against Jimmy Fidler, ABC film 


commentator, has been settled out 
of court. Mr. Wanger contended 
Mr. Fidler had made libelous 
broadcast statements about film, 
Scarlet Street at the time of its 
release last year [BROADCASTING, 
March 4, 1946]. 
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NFORMATION on existing laws and 

their applications is presented weekly 

on ‘‘What is the Law?” program on 
WWDC Washington, Tues. 10 p.m. 
During the half-hour program the law 
as it applies to different ques- 
tions submitted by listeners is dis- 
cussed and debated by panel com- 
posed of four prominent Washing- 
ton lawyers. Each week, two of the old 
panel are dropped and two new lawyers 
added. No personal questions in law 
are answered; only general ones which 
can be of value to majority of listeners. 
Bryce Rea, attorney and director of 
public information for Junior Bar Con- 
ference, is moderator of series, presented 
in cooperation with Junior Bar Con- 
ference of American Bar Assn. and Bar 
Assn. of District of Columbia. 


High School News 


HIGH SCHOOL sports news and gossip 
are presented on  student-produced 
“Memphis Juniors” program heard week- 
ly on WMPS Memphis. Students from 
Memphis schools do all writing and an- 
nouncing of show and Jerry Thompson, 
recent high school graduate who has 
joined staff of WMPS, produces the 
series. Added feature of ‘Memphis 
Juniors” is quiz session with guest stu- 
dents competing for prizes. Show is 
sponsored by John Gerber Co., local de- 
partment store. 


Family Problems 


DEALING with problems of the modern 
family, new 15-minute program titled 
“So You Want to Stay Married” was 
scheduled to begin May 11 over WAAT 
Newark, N. J. Presented in cooperation 
with Essex County (N. J.) Council of 
Churches, program will be heard for 
eight successive weeks, Sun. 6:45-7 p.m. 
Series is written and produced by Carl- 
ton E. Morse, writer-producer of “One 
Man’s Family” program on NBC. = 


V-E Day Broadcasts 
THEMED to question “Is This Victory?” 
in observance of celebration of V-E Day, 
May 8, a 30-page radio kit containing 
facts, feature stories and spot announce- 
ments was released to broadcasters in 
New York City area by United Jewish 
Appeal of Greater New York. New York 
stations carrying the programs were 
WINS WEVD WMCA WNYC WQXR. 


Homemaking News 


NEWS and notes of homemaking in- 
terest to housewives are featured on 
daily 30-minute “Downtown and All 
Around” on KFI Los Angeles. Harry 
and Mary Hickox, husband and wife 
team, conduct program. 
Sports Quiz 

SPORTS quiz program titled ‘Baseball 
Jackpot” is featured on WTMV E. St. 
Louis, Ill., preceding broadcast of all 
games of St. Louis Cardinals. Show is 
conducted by Jack Dodge, who phones 
listeners during each show and asks 
some question concerning sports. If 
listener answers question, prize is 


awarded. If correct answer is not re- 
ceived, amount is carried over to next 
call. 

Anniversary Series 


IN OBSERVANCE of 100th anniversary 
of Chicago Tribune, WGNB, FM station 
of WGN Chicago, May 5 began special 
series of nine programs, titled “Head- 
lines of a Century.”” Aired Mon. 8:45 
a.m. (CDST), program features materia] 
taken from old files of Tribune and re- 
creates atmosphere of period depicted, 
with songs of each decade played in 
background. 





New Star 


NEW MEMBER has been added to 
the cast of ‘Dixie Jamboree,” 
night hillbilly program on WPDQ 
Jacksonville, Fla. For weeks, a 
ragged little boy has appeared 
with basket of peanuts which he 
insisted on selling to the studio 
audience. Bernie Adams, m.c. of 
show, invited him to the stage, 
and now he does his “Peanuts, 
parched or boiled’ routine on the 
air as a regular ‘“‘Dixie Jamboree” 
feature. 











‘Hen Party’ 

AUDIENCE participation show for 
women only is Saturday morning fea- 
ture on WSAV Savannah, Ga. Titled 
“Hen Party,” show is sponsored by 
Welcome Hostess Service of Savannah, 
local service organization, and presents 
serious and comical interviews in addi- 
tion to musical selections. Household 
articles are awarded as prizes to par- 
ticipants. 


Name-the-Puppy Contest 
LISTENERS to early morning show on 
WGY Schenectady, conducted by An- 
nouncer Howard Reig, are invited to 
submit names for Mr. Reig’s cocker 
spaniel puppy, along with short state- 
ment on “Why I feel I would be a 
good owner of this pup.” Contest will 
run one week starting May 12, and per- 
son submitting best name will win the 
puppy. Show is heard on WGY daily 
at 7:05, 8:05 and 9:05 a.m. 


Expands Coverage 
EXPANDING sports coverage, KLAC 
Hollywood has started twice hourly 
five-minute sports summaries by Sam 
Balter during hours 1-5 p.m. Known 
as “Sam Balter’s Sportsdesk’”’, reports 
contain news of all sports. This is 
in addition to stations’s coverage of 
on-the-scene sports events. 


NBC Sustainer 


THE ‘‘Author Meets the Critic” program 
which begins broadcasting on WNBC 
New York, May 25, Sun. 4:30-5 p.m., un- 
der sponsorship of Book of the Month 
Club, New York, will be carried by NBC 
beginning June 1, same time, aS SUS5- 
tainer. 















in the Triple Cities 


Binghamton + Johnson City + Endicott 


It’s Always a Good Bet 
To Put your Money on the 





BINGHAMTON, N, Y. 


* * 
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+ By Antarcti 


| “THE MOST important discovery 

for radio made by the Byrd expe- 
| dition to the Antarctic was that we 
}found broadcasting to be possible 
| practically 24 hours a day from 
| that area.” That is the assertion 

of Lieut. Commdr. Joseph Camp- 
| bell, USN, staff communications 
officer with the task force, who is 
now on duty at the Navy Dept. in 
Washington. 

Commander Campbell recalled 
that the expedition was at first 
listed as “confidential.” No provi- 
sion had been made for either ra- 
dio or press correspondents, he 
said. 

However, 18 days before they 
were to leave, one newspaper broke 
the story, and at what amounted to 
the last minute for such a trip, 
facilities had to be provided for 
the correspondents and for voice 
transmission. 

A 350-w transmitter was already 
aboard the U. S. S. Mt. Olympus, 
Commander Campbell said, but the 
networks requested more power. A 
2%-kw transmitter was dispatched 
to the dock but missed the boat 
and was flown to Panama. Under 
great difficulties, the equipment 
was installed while the Mt. Olym- 
pus was at sea. 

According to Commander Camp- 





| Zenith to Introduce New 


{Models More Frequently 

ZENITH RADIO CORP.’s 22,000 

franchised dealers have been noti- 
fied that the firm is launching a 
| policy of introducing new models 
| “as they come from the laboratory 
jand are properly field tested.” The 
} announcement, by E. F. McDonald, 
Jr, Zenith president, said: “Con- 
trary to our past policy, and con- 
trary to what has become an ex- 
i pensive custom in the industry, we 
will not point to any specific month 
in the year to announce new 
models,” 

By this new system, the an- 
nouncement further explained, “‘we 
will obsolete only one model at a 
ume, not an entire line, and no 
dealer can get hurt on the ob- 
solescence of one model.” 


Important Radio Discoveries Described 
c Navy Communication Officer 


bell, out of 93 scheduled broad- 
casts 77 were made successfully. 
“If we had had a choice of time,” 
he said, “there would have been 
a higher percentage of successful 
transmissions and they would have 
been of better quality.’ Best sig- 
nals were sent and received be- 
tween 11 p. m. and 2 a. m., he said 
(5 p. m. to 8 a. m. EST). 

Radio teletype transmission av- 
eraged 13 hours a day uninter- 
rupted communication, he said, 
with the exception of one and a 
half day’s blanked out by iono- 
spheric disturbances. Close to a 
half-million words of press copy 
and about 180 radiophotos were 
sent. Megacycle bands used were 
9, 18, 15, 17, 20. Call letters for 
voice operation were NAVE. 

Commander Campbell said that 
there were eight or nine circuits 
in virtually constant—and simulta- 
neous—use. These included press, 
code, photo, voice, plane, ship and 
regular Navy communication 
among others. All communication 
was sent to the Mt. Olympus, which 
relayed back to the States. RCA 
and Press Wireless picked up the 
signals. 

Last summer Commander Camp- 
bell accompanied the Arctic expe- 
dition as communications electron- 
ics officer. Assisting him on the 
Antartic trip were Lt. David 
Jones, and two Navy radio opera- 
tors, Stephan R. Sacsek and John 
A. Van Brackle Jr. 





Phone-Radio Device 


USE of telephone recording de- 
vices for broadcast purposes was 
foreseen fortnight ago by J. P. 
Veatch, manager of the RCA 
Washington Frequency Bureau. 
Mr. Veatch pointed out to an en- 
gineering conference that the de- 
vice could be useful in recording 


telephone interviews for later 
broadeast. He urged, therefore, 
that the tone warning system, 


which notifies telephone users when 
the conversation is being recorded, 
be designed to keep the sound at a 
minimum within the recorder. The 
conference was conducted by FCC. 











i... 


ABOUT TRANSCRIPTION TURNTABLES— 


Demands of new turntables for both AM and FM have been so 
great that Gates has set up production schedule for 600 complete 
transcription equipments during the next 150 days. By complete 
is meant in the many forms that broadcasters want them from chas- 
sis only to elaborate cabinet and desk models. 


Broadcasters now ordering the popular CB-7 or CB-10 models for 
lateral, vertical, or universal vertical-lateral operation will be pleas- 
antly surprised at the excellent delivery. 


GATES RADIO COMPANY 
QUINCY, ILLINOIS, U. S. A. 
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Praise for WBOS 


PRAISE for the wartime 
and peacetime service of the 
Westinghouse international 
shortwave broadcasting sta- 
tion, WBOS Boston, is con- 
tained in a letter received by 
J. B. Conley, general man- 
ager at Westinghouse’s Phil- 
adelphia broadcast head- 
quarters, from A. Petersen 
of Trondheim, Norway. The 
50-kw station has been pro- 
grammed since late 1942 by 
the U. S. State Dept. Con- 
cerning its peacetime service 
Mr. Petersen says, “The 
‘Voice of Information and 
Education’ keeps me listen- 
ing all hours.” In a more 
somber vein Mr. Petersen 
tells how, despite severe Ger- 
man wartime penalties for 
anyone caught listening to a 
radio, “news from WBOS 
helped the people of Norway 
a great deal to keep the 
spirit up during the dark 
days of occupation.” 











Thousands of Jobs Seen 


As FM Industry Grows 


THOUSANDS of jobs for trained 
university graduates will be pro- 
vided by FM in the next few years, 
Bill Bailey, FM Assn. executive 
director, said at Ohio State Insti- 
tute May 3. He called on universi- 
ties and colleges to equip students 
to enter the FM field. 

Complete radio courses teaching 
salesmanship, promotion and busi- 
ness were advocated by Mr. Bai- 
ley, who criticized schools empha- 
sizing dramatics. He predicted 700 
FM stations would be on the air 
by the end of 1947, 1,500 to 2,000 
a year later. Average employment 
of 25 persons was estimated. 





Admiral Expansion 


APPROXIMATELY 200 employes 
will be added by Canadian-Ad- 
miral Corp. Ltd. when the firm 
moves into the new plant for which 
it has leased space at Long 
Branch, Ont., officials of the corpo- 
ration have indicated. Plant will 
manufacture Admiral radios and 
record changers for the Canadian 
market. Corporation’s first quarter 
1947 sales amounted to $425,686, 
with a profit of $25,795, Seymour 
Mintz, director of advertising, dis- 
closed. 





German Technical List 
LIST of technical reports cover- 
ing some of the electronic devel- 
opments of Germany has been pub- 
lished by the Office of Technical 
Services, Dept. of Commerce. The 
list includes references to the 
Magnetophon tape recorder and 
other devices. It may be obtained 
from the OTS Reference Service at 
the department. 


DETROIT’S LEADING 
INDEPENDENT 
oP -Vile), | 


DYNAMIC 
DETROIT’S 
LEADING 


INDEPENDENT 
2 


ACTION! 
. WJBK 


VALUE! 
... WJBK 


RESULTS! 
... WJBK 


® 
STATION WJBK 


Carries more national ad- 
vertising . . . does a larger 
dollar volume .. . than any 
other 250 watt station in 
this area. 





May 12, 1947 @ Page 87 






































PIONEERING IN 
KANSAS CITY 
SINCE 
1942 


NOW 


AN ESTABLISHED 


CLAIM 


ON THE 
KANSAS CITY 
MARKET 


O. R. WRIGHT 


SALES MGR. 
PORTER BLDG., K. C., MO. 
E. L. DILLARD, GEN. MGR. 



































































Efficient merchandising service 

plus complete town-farm coverage 

make KGLO a “must” on 
your radio time list. 


5000 watts CBS arriuate 
WEED & COMPANY, REP. 


1300 K.C. 
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*ENDELL A. DAVIS, publicity repre- 
sentative at WBZ Boston and former 
lieutenant (jg) in USNR, has been 

ordered to active duty as public informa- 
tion officer coordinating promotional 
activities in Greater Lynn (Mass.) Area 
in preparation for May 18-25 Naval Re- 
serve Week recruiting drive. 


MARK FINLEY, Don Lee Broadcasting 
System director of public relations, 
is the father of a girl. 


ANNE ALLEN, formerly of Western Air 
Lines, San Francisco, has joined ABC 
Hollywood publicity department. 


KRKN Announcement 


FORMAL “birth announcements” have 
been issued by KRKN Fort Smith, Ark.., 
to announce opening of station April 
15. Announcement reads in part: “Born 
to Mr. and Mrs. Fort Smith, Arkansas, 
In the Professional Building, KRKN.. . 
People of the Arkansas Valley report 


its new voice, clear, loud and enter- 
taining.” Also mentioned are KRKN’s 
“Uncles” NBC, Standard Transcription, 


AP and UP, who were “present at the 
birth.” Postscript adds, “No presents, 
please, but advertising placement wel- 
come.” 
MBS Press Book 
PRESS BOOK including items ranging 
from stamp-sized stickers to 25-sheet 
posters, is being prepared by MBS to 
aid Mutual stations in promoting new 
“Kate Smith Speaks’ program, which 
begins on network June 23. Many of 
items offered in book will be supplied 
complete with imprints, which include 
name of sponsor, station call letters, 
frequency and local broadcast time. Book 
will be ready for distribution within 
next three weeks. 
‘Miss Washington’ 

ANNUAL search for “‘Miss Washington,” 
who will be official entry in Atlantic 
City Beauty Contest and possibly ‘‘Miss 
America of 1947,” was started May 5 
by WWDC, which holds local franchise. 
Application blanks and full details are 
being distributed by station to Wash- 
ington and surrounding areas. Winner 
this year will be known as “Miss Great- 
er Washington” because girls from areas 


close to the District of Columbia will 
be eligible to enter Washington con- 
test. 


Calendar-Blotter 
CALENDAR-BLOTTER for month of May 
has been released by WBOW Terre Haute, 
Ind. Featuring rural theme, blotter is 
printed on bright yellow background 
with May calendar in one corner and 
cartoon drawing of two farmers in op- 


posite corner. Dialogue of farmers 
reads: ‘‘Well, Si, what ya plantin’ this 
spring?”—‘‘Ain’t plantin’—I’m listenin’ 


ta WBOW. 


Announcing WRRZ 
COLORFUL “birth announcements” in- 
troducing WRRZ. new 1,000-w, 880 kc 
station at Clinton, N. C., have been is- 
sued by Tar Heel Broadcasting System, 
Station licensee. Two-fold announce- 
ments feature drawing of “Speedy,” 
character composed of tobacco leaves, 
with inscription “Listen to What the 
Stork Left!"” Some 50,000 announcements 
have been mailed to rural boxholders in 
Station’s area. 





NBC Annual Review 
NBC’s Annual Review comprising 
operating report of the network’s 
activities in 1946 and a current 
survey of the network’s operating 


status, was issued last week by 
NBC to all its clients, advertis- 
ing agencies, stations, employes, 


etc. Written by Horton Heath, NBC 
director of information, under the 
supervision of Frank E. Mullen, 
NBC executive vice president, “the 
booklet’s format was designed by 
Allen Hurlburt, art director of 
NBC advertising and promotion 
department. 


IETS ERT A TEE RS 
‘Open Hearing’ Booklet 
COPIES of a 20-page booklet describing 
format and history of “Open Hearing,” 
CBS program broadcast Tues., 10:30-11 
p.m., have been sent by network’s pro- 
motion department to all its stations, 
and to U. S. Senators, Representatives 
heads of government agencies and 
Washington correspondents. Series pro- 
vides federal legislators with oppor- 
tunity to air their divergent opinions 
on issues for enlightenment of American 

public. 


Beulah Karney Brochure 


BROCHURE promoting “Beulah Kar- 
ney” program, heard Mon.*through Fri. 
over WENR Chicago, 2:45-3 p.m. (CDST), 
has been prepared by ABC Central Di- 
vision. Brochure features caption on 
front which reads: “Serving Chicago- 
land, WENR’s Beulah Karney” and 
photograph of the home economist. In 
columnar form on right are listed 4] 
suburbs of Chicago with notation: 
“America’s Second Market.” 


Good Impressions 

RUBBER STAMPS bearing advertisiug 
message and slogans and calling atten- 
tion to sponsor’s program on WHISC 
Canton, Ohio, have been prepared by 
that station. Stamps are used on all 
outgoing mail. both of station and ad- 
vertisers. Messages on station mail ro- 
tate with advertisers being given one 
day of week. Advertisers are furnished 
with duplicate stamps for own office 
mail. 


‘Net’ Results 
REPRODUCTIONS of letters from spon- 
sors of basketball tournament broad- 
casts over WOWO Fort Wayne, Ind., are 
presented in folder being distributed 
to the trade by that station. Titled 
“Another Satisfied Customer,” folder 
features variety of letters and telegrams 


from sponsors of series, all praising 
WOWO for coverage. Back page is 
headed “It’s the Net Results that 


Count,” and presents market figures of 
added sales resulting from broadcasts 


Morgan Beatty Promotion 
TABLE and counter stand-up promotion 
pieces featuring Morgan Beatty, NBC 
news commentator heard Mon.-Fri. 7:15 
p.m. on KYW Philadelphia, have been 
issued to druggists in greater Philadel- 
phia area by KYW. Stand-ups are 5!2 
by 3'2 inches on a side with picture of 
Mr. Beatty and information on his 
“News of the World” broadcasts. Some 
2,000 pieces have been distributed by 
station 


Wall Map 


WALL MAP in 14 colors and titled ‘‘The 
Delighted States of America’ has been 
sent by NBC to advertisers, agencies, ed- 
ucators and public officials. Drawn by 
Joe Kaufman. whose drawings appear 
in The New Yorker and other magazines 
map contains sketches describing NBC 
programs. 
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KDYL SALT LAKE MARKS 
ITS 25TH ANNIVERSARY 


HALF-HOUR NARRATIVE spot- 
lighting five-year periods in its 
growth was presented by KDYL, 
Salt Lake City NBC outlet, last 
Thursday (May 8), the 25th an- 
niversary of the station. Music 
and dramatic happenings of each 
period were the program. 

In addition to the anniversary 
day broadcast, KDYL has ar. 
ranged other events this month to 
call attention to its 25th year on 
the air. On May 1 the station be- 
gan carrying the _ identification, 
“This is KDYL, 25 years of serv. 
ice to the intermountain west,” on 
all station breaks. Transcribed an- ° 


niversary greetings from NBC 
stars Jack Benny, Alice Faye, 
Bob Burns, Frances’ Langford, 
Phil Harris, Don Ameche and 
Dennis Day were used May 4-9. 

KDYL was first operated as 
KDL, the _ eall_ letters being 


lengthened upon completion of li- 
censing details. Station was pow- 
ered at 50 w until 1925, when S. §. 
Fox acquired it and boosted its 
power to 100 w. Mr. Fox is presi- 
dent and general manager of the 
KDYL licensee firm, Intermoun- 
tain Broadcasting Co. KDYL’s 
power subsequently was increased 
to 5 kw. Station claims to be the 
13th to be licensed in the United 
States. 


‘Voice of America’ Forum) 
Analyzes American Press 


SERIES of four short-wave round- 
table discussions on the American 
press began May 3 on the “Voice 
of America” through the State De 
partment’s international broadcast- 
ing facilities. 

Describing the operations and 
problems of the American news- 
paper industry and its influence on 
the political, economic and _ social 
structures of the U. S., the pro 
grams are being broadcast in Eng: 
lish to Latin America, Europe ané 
the Far East, and will be trans 
lated for rebroadcast in many of 
the 25 languages transmitted on 
the program. 
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Atlantic City 


(Continued from page 18) 


be dealt with during the beginning 
phases of the conference will be 
the establishment of a permanent 
Central Frequency Registration 
Board to place on sound basis the 
international registration of fre- 
quencies and to prevent harmful in- 
terference [BROADCASTING, March 
10]. 

One of the biggest questions for 
the high frequency meet will be es- 
tablishment of a permanent. Inter- 
national Telecommunications Union 
and a permanent international high 
frequency organization to handle 
the increasingly complex problems 
attending growing use of short- 
wave [BROADCASTING, March 10]. 

The U. S. delegation to the 
Radio Conference is composed of 
some 30 Government and about 
50 industry representatives. Chair- 
Charles R. Denny of FCC 
is chairman of the delegation 
and Francis Colt de Wolf, chief 
of the State Dept. Telecommuni- 
cations Division, is vice chairman. 
Following custom, Chairman Denny 
is expected to be named presi- 
dent of the conference. No con- 
cern is held for altera- 


any 





Mr. Denny Mr. deWolf 


tion in position of the standard 
broadcast band. although minor ex- 
tensions are proposed by the U. S. 
These are to 1605 ke on the upper 
end of the band and to 535 ke on 
the lower end. The European group 
favors an upper limit of 1560 ke 
and France and the United King- 
dom urge adoption of a lower limit 
of 515 ke and 525 ke. 

It is understood that  con- 
ferees party to NARBA, which last 
expired March 29, 1946, and now is 
in preliminary renegotiation stages, 
will continue informally on the 


side those talks initiated recently 
in Havana and Mexico City by 
FCC Comr. Rosel H. Hyde and K. 
Neal McNaughten, FCC Stand- 
ard Allocations Section chief 
[BROADCASTING, May 5, April 14]. 
On Thursday the heads of the 
various delegations are scheduled 
to meet and outline general plans 
for the conference. Friday morn- 
ing the first plenary session is to 
get underway with election of a 
permanent chairman and lesser of- 
ficers, adoption of committee pat- 
terns and voting on questions such 
as inclusion of international or- 
ganizations and admission of the 
newer countries like the Philip- 
pines. In the latter category a reso- 
lution is expected for inclusion of 
the allied commands in Germany 
and Japan. Spain has been exclud- 
ed from the session by the United 
Nations on a political basis. 


Welcome by Norton 

The conference welcome will be 
given by Assistant Secretary of 
State Garrison Norton. Following 
adoption of the committee plan 
preliminary meetings may be held 
that afternoon. The U. S. tenders 
its official reception on Friday at 
5:45 p. m. 

The general committee plan pro- 
posed by the U. S. was held last 
week as in relatively favored posi- 
tion but modifications always are 
held possible. On all of the several 
committees the various nations 
would be represented. Each com- 
mittee would choose its own chair- 
man, 

The U. S. committee proposals and 
their spokesmen are: 

Steering Committee, composed of 
principal delegation chairmen, possibly 
all delegation chairmen and vice chair- 
men (no spokeman); Credentials Com- 
mittee, Mr. de Wolf; Organization Com- 
mittee, Harvey B. Otterman, assistant 
chief, State Dept. Telecommunications 
Division; Technical Coordinating Com- 
mittee, FCC Comr. Ewell K. Jett; Allo- 
cations Committee, Capt. Paul D. Miles, 
FCC Frequency Service-Allocation Dit- 
vision; International Frequency List 
Committee, Capt. Gordon Caswell, 
Office of the Chief of Naval Operations; 
Committee on Other Technical Matters, 
Dr. J. H. Dellinger, chief, Central Radio 
Propagation Lab., National Bureau of 
Standards; Operations Committee, FCC 
Comr. E. M. Webster; Drafting Com- 
mittee, Arthur Lebel, State Dept. Tele- 
communications Division. 

The Steering Committee will as- 
sign the tasks of the respective 
committees in addition to usual 
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NEWS TOPS POLL 
Religious Music is Second 
Choice in South Ben 


POLL conducted by radio columnist 
Carroll Reynolds through The 
Merchant News, new South Bend, 
Ind. weekly, showed the paper’s 
readers preferred news broadcasts 
over all other types of radio fare. 

Religious music programs were 
voted second most popular type, 
and others in the top ten followed 
in this order: popular music, or- 
chestral; semi-classical music; 
popular music, vocal; general quiz 
shows; dramatic shows; telephone 
quiz shows; tie between classical 
music and local events. Votes for 
the first three places were graded 
higher than those in lower classes. 

Well down the list in The Mer- 





chant News poll were comedy 
dramas, sports, Western music, 
comedians and daytime serials. 
duties. The Credentials Commit- 


tee besides accrediting would han- 
dle voting questions. The Organi- 
zation Committee would plan such 
agencies as the central frequency 
registartion board as well as 
conference organizational matters. 
The Technical Coordinating Com- 
mittee will encompass the activities 
of the Allocations, International 
Frequency List and Other Techni- 
cal Matters Committees. 

Heavy Agenda 

The Allocations Committee is 
slated for a heavy agenda, with 
overall task of allocating frequency 
bands in the spectrum to various 
services. The less enviable job of 
saying who gets what of these facil- 
ities depends upon their notification 
by the respective governments and 
clearance for international regis- 
tration by the Central Frequency 
Registration Board. The .Interna- 
tional Frequency List group is 
also expected to have a most busy 
agenda. This committee would 
weed out much of the so-called dead 
wood of present frequency assign- 
ments and establish a new and cur- 
rent list. The scope of work for the 
Committee on Other Technical 
Matters is as broad as its name 
implies. The Operations Commit- 
tee would concern itself with mari- 
time and aeronautical mobile radio. 
The Drafting Committee’s task is 
to place the documents into final 
shape for signature. 

Plenary sessions are expected to 
be held at intervals to consider the 
work of the committees as they 
proceed and form conclusions on 
the various phases. Following the 
expected signing of the final agree- 
ments each nation individually must 
ratify the documents in its respec- 
tive way. 





Plans Coverage Study 


WILLIAM ODESSKY, Los An- 
geles engineering consultant, leaves 
for Germany this week to make a 
survey of American transmissions 
to Russia-and Poland. 
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50,000 watts and the fre- 
quency of 680 kilocycles . . 

that's WLAW. is New 
England's most powerful radio 
station. Its ABC network pro- 
grams hold 
from Maine to Rhode Island. 
Make reservations NOW while 
a few choice spots are open. 
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Sales Manage- 
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FCC Actions 


(Continued from page 84) 


Applications Cont.: 
AM—1450 ke 


Lewis Service Corp., Weston, W. Va.— 
CP new standard station 1450 ke 250 w 
unl. 


May 6 Decisions. . . 
DOCKET CASE ACTIONS 


Announced proposed decision looking to- 
wards grant of application of Veteralis 
Bestg. Co. Inc. for new station Rochester, 
N. Y., 1280 ke with 5 kw unl. DA, cond.; 
and denial of application of Rochester 
Bestg. Corp. for same facilities. (Comr. 
Durr did not participate in any aspect of 
this case). 


May 6 Applications . . . 


ACCEPTED FOR FILING 
License for CP 
WDIG Dothan, Ala.—License to cover 
CP, as mod., which authorized new stand- 
ard station and authority to determine op- 


erating power by direct measurement of 
ant. power. 

aunt Modification of CP 

KENI Anchorage, Alaska—Mod. CP 


which authorized new standard station, to 
change trans. location and for extension of 
commencement and completion dates 


License for CP 

KTIM San Rafael, Calif.—License to 
cover CP which authorized new standard 
station and to specify studio location and 
authority to determine operating power by 

direct measurement of ant. power. 
WJVB Jacksonville, Fla.—License to 
cover CP, as mod., which authorized new 
standard station and authority to determine 
operating power by direct measurement 

of ant. power. 

Modification of CP 
WRGA-FM Rome, Ga.—Mod. 
mod., which authorized new FM 
for extension of completion date. 

FM—99.3 
Rome Radio Beatg. Co., Rome, Ga.—CP 


CP, as 


station, 


new (class A) FM station 99.3 me channel 
257 and ERP 720 w. 
Modification of CP 


WHOW Clinton, Ill.—Mod. CP, as mod., 
which authorized new standard station, for 
approval of ant. and trans. location. 


License for CP 
WEEK Peoria, Ill.—License to cover CP, 
as mod., which authorized new standard 
station and authority to determine op- 
erating power by direct measurement of 
ant. power. 
FM—Unaasigned 
South Central Broadcasting Corp., Evana- 
ville, Ind.—CP new (class B) FM station 
on frequency to be assigned by FCC, ERP 
21.5 kw and ant. height above average ter- 
rain 449,25 ft. 
AM—1340 ke 
Wabash Bestg. Co. Inc., Lafayette, Ind. 
—CP new standard station 1340 ke 250 w 
unl. 
AM—600 ke 
Kentucky Mountain Holiness Assn., Law- 
son, Ky.—CP new standard station 600 ke 
1 kw D. 
License for CP 
KWCJ Natchitoches, La.—License to 
cover CP, as mod., which authorized new 
standard station and to specify studio lo- 
eation and authority to determine operating 
power by direct measurement of ant. power. 
Modification of CP 
WCAO-FM Baltimore—Mod. CP which 
authorized new FM station, to change fre- 
quency to channel 274 102.7 mc, and make 
changes in ant. system. 


AM—1450 ke 
The Montana Network, Great Falla, 
Mont.—CP new standard station 1450 ke 
250 w unl. 
License for CP 
WAGE Inc., area of Syracuse, N. Y.— 


License to cover CP which authorized new 
remote pickup station WEWT.. 
Modification of CP 

WEWO Laurinburg, N. C.—Mod. CP 
which authorized new standard station, for 
approval of ant., to change type trans 
for approval of trans. and studio locations. 

AM—1400 ke : 

Erie Bestg. Co., Erie, Pa—CP new 
standard station on 1400 ke 250 w unl. 
AMENDED to change name of applicant 


from Thomas Phillips Jr.. Wm. M. Schus- 
ter, Conrad Elfenbein, Francis Schuster 
and Sylvia Galinsky, partnership d/b as 


Erie Bestg. Co., to Thomas Phillips Jr2 
Wm. M. Schuster, Conrad Elfenbein, Cecil 
D. E‘fenbein, Francis Schuster & Sylvia 
Galinsky, a partnership d/b as Erie Bestg. 
Co. 

AM—740 ke 


WIBS Santurce, P. R.—Mod. CP which 


authorized new standard station, for ap- 
proval of DA. 
AM—1250 ke 
WTMA Charleston, S. C.—CP increase 


from 5 kw to 1 kw N, 5 kw-D using DA-N 
and to change type trans. (1250 kc). 
AMENDED to make changes in DA. 
AM—730 ke 
WFAK Charleston, S. C.—License to 
cover CP, as mod., which authorized new 
standard station and authority to determine 
operating power by direct measurement of 
ant. power. 
AM—1450 ke 
KNET Palestine, Tex.—License to cover 
CP which authorized increase power and in- 
stall a new trans. 
License Renewal 
WMIT Winston-Salem, N. C. 
newal. 


License re- 





TENDERED FOR FILING 
Frank Andrews, Modesto, Calif.—CP new 
standard station 1490 ke 250 w D. (Con- 
tingent on grant 1360 ke to KYOS). 
Hawkeye Bestg., Fort Madison, lowa—CP 
new standard station 1360 ke 250 w D. 


May 7 Applications . . . 
ACCEPTED FOR FILING 


Modification of CP 
WAFM_ Birmingham, Ala.—Mod. CP 
which authorized new FM station, to 


change frequency to channel 258, 99.5 mc, 
ant. height above average terrain to 618 
ft.; ERP to 540 kw and to make changes 
in ant. system and change trans. 
AM—1400 ke 
Greenville, Greenville, 
standard station 1400 ke 
AM—850 ke 
Airtone Co., Santa Ana, Calif.—CP new 
*tandard station 850 ke 250 w D. 
AM—1540 ke 
Dale S. Crowley, Washington, D. C.—CP 


Radio 
new 


Ala.—CP 
250 w unl. 


new standard station 1540 ke 1 kw D. 
AMENDED to change trans. location. 
AM—1400 ke 
WSBC Elberton, Ga.—CP install new 
trans. 


AM—790 ke 
Ware Bestg. Co., Waycross, Ga.—CP new 
standard station 790 ke 1 kw D. 


Remote Pickup 


Radio Sales Corp., area of Twin Falls, 
Ida.—CP new remote pickup station on 
30.82, 33.74, 35.82 and 37.98 me 15 w 


emission A3 and hours of operation in 
accordance with Sec. 4.403. 
FM—98.5 me 
Northwest Bestg. Co., Fort Dodge, lowa 
-CP new (class B) FM station 98.5 me 
channel 253 and ERP 7 kw. 
Modification of CP 
WWPN Middlesboro, Ky.—Mod. CP which 
authorized new standard station, for ap- 
proval of ant., to change type trans. and 
for approval of trans. and studio loca- 
tions. 
AM—1550 ke 
Pure Bred Bestg. Co., Richmond, Ky. — 
CP new standard station 1550 ke 250 w 
unl. 
FM—U nassigned 
Western Maryland Bestg. Corp., Norfolk, 


Va—CP new (class B) FM station on 
frequency to be assigned by FCC, and 
ERP 44.8 kw. 
Modification of CP 
WJDA Quincy, Mass.—Mod. CP which 
authorized new standard station, for ap- 


proval of ant., to change type trans. and 
for approval of trans. location. 
AM—1090 ke 
Rogers City Bestg. Co., Rogers City, 


Atlanta’s Most Modern Station 


W BGE 


Atlanta’s O 


/ 


nad 


Mike Benton, Pres. 


. 


General Broadcasting Company 
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y 24 Hour Station 


(Tatar 


Maurice Coleman, Gen. Mer. 





East St. 
up statio 
me 42 w 
tion in a 


Mich.—CP new standard station 1090 ke 1 
kw unl. 


teeenane 


AM—1240 ke ; 
Community Bestg. Co., St. Cloud, Minn. * 





—CP new standard station 1240 ke 250 w) Empor 
unl, | poria, Ka 
Modification of CP Fon 1622, 
WFOR Hattiesburg, Miss.—Mod. CP, as | emission 
mod., which authorized installation of new | 4-403- 
vertical ant. with FM ant. mounted on top | 
make changes in ground system, and change wcTT 
trans. location, for extension of complee CP, as n 
tion date. | ard stat 
Modification of CP | operating 
WWHG Hornell, N. Y.—Mod. CP which | amt. POW 
authorized new FM station, for extension ae 
of completion date. NBC ‘ 
Assignment of CP en 
WSAY Rochester, N. Y.—Voluntary as- (peak). 
signment of CP and license to The Federal 
Bestg. System Inc. mental 
Modification of CP WBED 
WBT Charlotte, N. C.—Mod. CP as mod., mod., wW 
which authorized installation of booster | Ty stati 
station to be operated synchronously with ) 
WBT, to change type trans. and make 
changes in vertical ant., for extension of News 
completion date. new _ 
AM—980 ke Lage pe 
WGBG Greensboro, N. C.—CP install new  pyb. Co 
vertical ant. and mount FM ant. on AM | jo chan; 
tower. 
Relinquishment of Control WSIC 
KSLM_ Salem, Ore.—Voluntary relin- cover C! 
quishment of control of licensee corporation standard 
from Paul V. McElwain to Glenn E. Me- | location 
Cormack. (26 sh. common stock-17.34%). erating 
TV—204-210 me ” 
Pennsylvania Bestg. Co., Philadelphia— Scrip} 
CP new commercial TV station on 204-210 Clevelan 
me, channel 12, power vis 5 kw (peak) lay stat 
aur 5 kw unl. Ab, pov 
FM—Unassigned 
Radio Anthracite Inc., Scranton, Pa— KFM3 
CP new (class B) FM station on fre- which a 
quency to be assigned by FCC ERP 4.3 kw. WCR 
Modification of CP authoriz 
WSPA-FM Spartanburg, S. C—Mod. CP Proval « 
which authorized new FM station, for and stu 
extension of completion date. trans. | 
KOAK Oak Cliff, Tex.—Mod. CP which 
authorized new standard station, for ap- WMC. 
proval of ant., to change type trans. for cover C 
approval of trans. location and to specify standare 
studio location. } tion an 
Assignment of License ® power 
WPUV Pulaski, Va.—Voluntary assign- WKD 
ment of license to Southwest Bestg. Corp. peg 
new ra 
Modification of CP WKS] 
WCOD Richmond, Va.—Mod. CP, as mod., CP, as 
which authorized new FM station, for ex- | ard sta 
tension of completion date. and at 
Remote Pickup » accel 
‘Miami Bestg. Co., area of Miami, Fla. KTRI 
—CP new remote pickup station (with Sees type> 
WQAM and WQAM-FM) on 31.22, 35.62, | ver 


standar 


37.02 and 39.26 me 2 w emission A3 and \ : 
ocation 


hours of operation in accordance with - 
See. 4.403. pac gta 
ant. po 
License for CP KBR 
KDSH Boise, Ida.—License to cover CP, © cover C 
as mod., which authorized new standard | standar 
station and specify studio location and au- © operatir 
thority to determine operating power by | of ant. 
direct measurement of ant. power. 
Modification of CP North 
WNBY Chicago—Mod. CP, as_ mod., -CP n 
which authorized new commercial TV sta- § unl. 
tion, for extension of completion date. 
Remote Pickup 
Mississippi Va'ley Bestg. Co., area of 


O) ffir 


e Hote! 
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) ke 1) East St. Louis, 1Uu.—CP new remote pick- 
up station on 31.62, 35.26, 37.34 and 39.62 
me 42 w emission A3 and hours of opera- 

Minn. = tion in accordance with Sec. 4.403. 

J Emporia Bestg. Co. Inc., area of Em- 


° _ 

28 w ) poria, Kan.—CP new remote pickup station 
Don 1622, 2058, 2150, 2790 ke 20 w and 

XP, as | emission A3 unl, in accordance with Sec. 

f new § 4.403. 

on top | License for CP 

*hange WCTT Corbin, Ky.—License to cover 

omple- CP, as mod., which authorized new stand- 


| ard station and authority to determine 
operating power by direct measurement of 
which ant. power. 


ension TV—Relay 
NBC area of New York—CP new ex- 
perimental relay station 6975-7000 me 
| emission vis A5, power of 0.1 w (vis) 
“od as- | (peak). License to operate new experi- 
aq mental TV relay station. 
] Modification of CP 

WBEN-TV Buffalo, N. Y.—Mod. CP, as 
mod., | mod., which authorized new commercial 
a i TV station, for changes in ant. system. 

r wi 
make AM—1400 ke 
ion of | News Pub. Co., Charlotte, N. C.—CP 
new standard station 1240 ke 250 w unl. 
AMENDED to change from 1240 ke to 1400 
ke, to change name of applicant from News 
ll new  pyb. Co. to Charlotte News Pub. Co. and 
n AM — to change corporate structure. 
License for CP 

WSIC Statesville, ‘N. C.—License to 
relin- | cover CP,.as mod., which authorized new 
ration _ standard station, and for change of studio 
7. Me- | location and authority to determine op- 
34%). erating power by direct measurement of 

ant. 
; TV—Relay 
phia— Scripps-Howard Radié Inc., area of 
04-210 Cleveland—CP new experimental TV _ re- 
peak) lay station 1295 to 1425 mc emission vis 
A5, power of vis 1 w (peak) and unl. 
P Modification of CP 
aly KFMJ Tulsa, Okla,—License to cover CP 
. which authorized inStallation of new trans. 
sli WCRO Johnstown, Pa.—Mod. CP which 
authorized new standard station, for ap- 
xd. CP proval of ant. and for approval of trans. 
1, for and studio location. AMENDED to change 
trans. location. 
— License for CP 
il WMCK McKeesport, Pa.—License to 
ee for cover CP, as mod., which authorized new 
specify standard station and to specify studio loca- 
} tion and authority to determine operating 
® power by direct measurement of ant. 
issign- WKDK Newberry, S. C.—License to 
Corp. | cover CP which authorized installation of 
new trans. 

WKSR Pulaski, Tenn.—License to cover 
; mod., CP, as mod., which authorized new stand- 
or eX- ard station and to specify studio location 

and authority to determine operating 
} power by direct measurement of ant. 
° ) power. 

" be KTRM Beaumont, Tex.—License to 
35.62, cover CP, as mod., which authorized new 
3 and standard station and for change of studio 
with location and authority to determine op- 
erating power by direct measurement of 

) ant. power. 

KBRO Bremerton, Wash.—License to 
or CP, | cover CP, as mod., which authorized new 
andard § standard station and authority to determine 
nd au- | operating power by direct measurement 
rer by | of ant. power. 

: AM—1240 ke 
Northwest Public Services, Kelso, Wash. 
mod., —CP new standard station 1240 ke 250 w 


V sta- § unl. 


> 


960-1600 mc Proposed 
For Air Navigation Band 


REVISION of existing frequency 
service-allocations to make the en- 
tire 960-1600 me band available 
for the aeronautical navigational 
service was proposed by FCC last 
week, with provision for oral ar- 
gument May 26. The changes, in- 
volving allocations from 960 to 
2100 me, would assign 1750-1880 
me to television pickup. 

The proposal was based on a re- 
port of the Radio Technical Com- 
mission for Aeronautics. FCC said 
it saw “ample justification” for 
the changes if attainment of a sys- 
tem of all-weather flying by civil 
aviation depended upon use of the 
entire 960-1600 me band. The hear- 
ing is “to determine the relative 
needs of the amateur, fixed and 
mobile services” for space between 
1215 and 2100 me. 





TENDERED FOR FILING 


Assignment of License 


KBOL Boulder, Col.—Consent to assign- 
ment of license to Boulder Radio KBOL 
Inc. 

AM—1230 ke 
James R. Williams, Salina, Kan.—CP 


new standard station 1230 ke 100 w unl. 
AM—1340 ke 
Kosciusko Bestg. Co., Kosciusko, Miss.— 
CP new standard station 1340 ke 250 w unl. 
Transfer of Control 
WJLK Asbury Park, N. J.—Consent to 
transfer of control of CP for FM station 
WJLK to Mabel Brazer Kinmonth and 
Asbury Park National Bank and Trust Co., 
executors and trustees under will of 
J. Lyle Kinmonth, deceased. 
AM—940 ke 
Brennan, 
standard 


Winston-Salem, 


William A 
y station 940 ke 


N. C.—CP new 
5 kw D. 
AM—1490 ke 
Waynesboro Bestg. Corp., Waynesboro, 
Va.—CP new standard station 1490 ke 250 
w unl. 
AM—750 ke 
Montebello Bestg. Co., Montebello, Calif. 
CP new standard station 750 ke 250 w D. 
AM—1010 ke 
Radio Twins Bestg. Co., 
-CP new standard station 
D. 


Salinas, Calif. 
1010 ke 250 w 


AM—1350 ke 
Norwalk Bestg. Co., Norwalk, Conn. 
CP new standard station 1350 ke 500 w D. 
Modification of CP 
WGOV Valdosta, Ga.—Mod. CP to in- 
stall FM ant. ‘on one of DA towers, using 
1 kw-N 5 kw-D unl. DA-DN. 
AM—1490 ke 
N-K_ Bestg. Co., Muskegon, Mich.—CP 
new standard station 1490 ke 250 w unl. 
(Request facilities of station WKBZ). 





rea of 


HUNTINGTON, W. VA. 





The LARGEST station 
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in WEST VIRGINIA 
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930 KC. ABC AFFILIATE 
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1000W. NIGHT 
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May 8 Decisions . . . 
By COMMISSION EN BANC 
TV—192-198 mc 
Tarzian and ‘Mary Tarzian, 
Bloomington, Ind—Granted CP new com- 
mercial TV station Channel 10, 192-198 
mc; 1 kw, unl. 
FM Conditional Grants 


Following were authorized conditional 
grants for new FM stations, subject to 
further review and approval of engineer- 
ing details: 

Radio Springfield, Springfield, Jll.—Class 
B (Comr. Durr for hearing). 

Central States Broadcasting Co., Omaha, 
Neb.—Same. 

Rahall Broadcasting Co., Norristown, 
Pa.—Class A (Comr. Durr for hearing). 
A. C. Neff, Savannah, Ga.—Class B. 
Illinois-Alton Broadcasting Co., Alton, 
Il.—Class B (Comr. Durr for hearing). 
Channel 223 deleted from Columbia, Mo., 


Sarkes 


and added to Alton, Ill., and Channel 
277 added to Columbia. 
Harry L. Crisp, Marion, Ill.—Class A. 


Commander Industries, Oak Park, Ill.— 
Same. 
The McPherson Broadcasting Co., Mc- 
Pherson, Kan.—Same. 

Richard Balch, Utica, N. Y.—Class B 

Lubbock Broadcasting Co., Lubbock, Tex. 
—Same. 

Rose Capital 
Tex.—Same 

Hinson Memorial Baptist Church, Port- 
land, Ore.—Same 

The Journal Co., Green Bay, Wis.— 
Same. Added Channel 230 to Green Bay. 

FM CPs Granted 

Construction permits were authorized 
9 Class B FM stations; conditions. Five 
Class B stations were authorized CPs in 
lieu of previous conditions. See story 
page 99. 

KAGH Pasadena, Calif.—Granted con- 
sent to assignment of CP for FM station 
KAGH from Rose Bowl Restrs. Ltd., part- 
nership, to Andrew G. Haley, tr/as Rose 
Bowl Bestrs. Ltd. Three retiring partners 
propose to sell their 40% interest therein 
to assignee for consideration equal to their 
cash contribution ($1501) to partnership. 

Non-Commercial FM 

The U. of Tulsa, Tulsa, Okla.—Granted 
CP for new noncommercial educational 
FM station; Channel 212, 90.3 mc; 1 kw; 
350 ft. 


Hearings Before FCC... . 


MAY 12 
FM—Hearing 

WDEL Inc., Wilmington, Del.—For FM 

facilities. 
Wilmington Tri-State 
Wilmington, Del.—Same. 
Keystone Bestg. Corp., 

—Same. 

York Bestg. Co., York, Pa.—Same. 
Reading Bestg. Co., Reading, Pa.—Same. 
AM—Hearing 
Joe V. Williams Jr., Chattanooga, Tenn. 

—CP 1490 ke 250 w unl. 
Respondent: WRGA Rome, Ga. 
Further Hearing 
KGKB Tyler, Tex.—CP 690 ke 
5 kw-D unl. DA. 
KGGF Coffeyville, Kan.—CP 5 kw-N 10 
kw-D unl. DA on 690 ke. 
KELD El Dorado, Ark. 
unl. 
Respondents: KABC San Antonio, Tex. ; 
KFEQ St. Joseph, Mo. 
Further Hearing 
Crescent Broadcast Corp., 
Pa.—CP 580 ke 5 kw. 
The Patriot Co., Harrisburg, Pa. 
580 ke 5 kw unl. DA-N. 
WHP Harrisburg, Pa.—Same. 
WARM Scranton, Pa.—590 ke 1 kw unl. 
DA-DN. . 
WBAX Wilkes-Barre, 
1 kw unl. DA-DN. 
Intervenor: CBS. Petition to intervene 
filed by WTAG Worcester, Mass., pending. 
AM- 
Wired Music Inc., 
1400 ke 250 w unl. 
Beloit Bestrs. Inc., Beloit, Wis.—CP 1380 
ke 500 w D. 
Respondent: 


Broadcasting Co., Tyler, 


Bestg. Co. Ine., 


Harrisburg, Pa. 


1 kw-N 


-CP 690 ke 1 kw 


Shenandoah, 


—CP 


Pa.—CP 590 ke 


Hearing 
Rockford, Ill.—CP 


WRJIN Racine, 
AM—Hearing 
Hillsdale Bestg. Co. Inc., Hillsdale, Mich. 
CP 830 ke 250 w D. 
Woodward Bestg. Co., 
CP 840 ke 5 kw DA D. 
Intervenor: WHAS Louisville. 
Further Hearing 
WOWO Fort Wayne, Ind.—CP 1190 ke 
50 kw unl. DA-N. 
WLIB New York—CP 1190 ke 10 kw-D 
5 kw-N unl. 


Wis. 


Detroit, Mich. 


MAY 13 


Further Hearing 
Southern Bestg. Co., Charleston, S. C.—- 
CP 1450 ke 250 w unl. 
Fort Sumter Bestg. Co., Charleston, S. C. 
—CP Same. 
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As Utah celebrates 
its century of historic 
progress, KDYL is 


proud to occupy a 





firm place in its cul- 
tural and business life, 
earned in twenty-five 


years of service. 
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Hon. Ed Small 
Ted Bates, Inc. 
New York, N. Y. 
Dear Ed: 


Yrs. 
Algy 


WCHS 








Business is 
booming in 
West Virginia! 
Here's what 
the latest is- 
sue of the 
West Virginia 
Business Index 
says: West 
Virginia's 
pic- 
for the 
first quarter of 
1947 ia the 
brightest on 
weeerd. 200 6 
Just like I 
keep tellin’ the 
folke ... thie 
is one of the 
top markets in 
the nation. . . 
The Chemical 
Center of the 
World! 


business 
ture 
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Petrillo Case May Revert to La Buy) 


Union And Government 
In Supreme Court 
Last Week 


JAMES CAESAR’ PETRILLO 
may go back to Chicago District 
Court, perhaps to be tried on origi- 
nal charges brought under the Lea 
Act, it was conceded late last week 
by attorneys for both the AFM and 
the government. 

AFM and the government ap- 
peared in the Supreme Court last 
Monday and Tuesday to present 
oral argument on the government’s 
appeal from a decision of Judge 
Walter La Buy of the Chicago Dis- 
trict Court who sustained an AFM 
appeal to dismiss a case charging 
violation of the Lea Act [BROApD- 
CASTING, Dec. 9, 1946]. 

Robert L. Stern carried the gov- 
ernment’s argument, asserting that 
“it was entirely reasonable for 
Congress” to limit the right of a 
union to attempt to coerce radio 
stations by ordering persons not 
to work for them. 


Picketing Question 

Associate Justice Felix Frank- 
furter questioned Mr. Stern closely 
on the picketing aspects of the Lea 
Act, asking whether or not peace- 
ful picketing is coercion, and 
whether it can be constitutionally 
outlawed. 

Mr. Stern replied that in pass- 
ing the Lea Act Congress was ex- 
ercising its lawful right to pro- 
hibit restraints upon _ interstate 
radio broadcasting. He declared 
that the Court has on other occa- 
sions held picketing to be entitled 
to constitutional protection under 
the First Amendment. He added, 
however, that these decisions have 
not extended protection to picket- 
ing for unlawful objectives, “but 
to the contrary.” He asserted that 
since the National Labor Relations 
Act recognizes that words, under 
the freedom of speech Amendment 
(First) may be coercive, picket- 
ing by the same token may be coer- 
cive. 

He denied, as charged by AFM, 
that the Act is “indefinite,” declar- 
ing the law gives “sufficient” warn- 
ing as to its application. It is at 
least as definite as the Sherman 
Act prohibition against restraint of 
trade, he declared. 

AFM contention that “exclusiv- 
ity” of the Lea Act invalidates it 
was denied by the government. Mr. 
Stern declared that “it is clear’ 
that Congress has power to regu- 
late one industry and not others 
where an evil is shown to exist in 
that industry and not identically in 
others. 

A novel argument was interject- 
ed by AFM attorney Henry Kaiser 
as the result of Court questioning. 
He was asked how there might be 
a constitutional application of the 
restraints contained in Lea Act. 

“T could conceive of a situation,” 


replied Mr. Kaiser, “where Con- 
gress could reach such evils 
through the device of an Act set- 
ting up an expert board instead of 
a criminal statute that operates di- 
rectly.” He added that many “con- 
stitutional deficiencies” of Lea Act 
could be avoided by an expert tri- 
bunal which in a particular case 
with particular facts before it 
would decide the application of the 
law. Thus, he continued, if there 
were an alleged violation of law, 
it could be enforced after due no- 
tice and review by a competent au- 
thority. 

He “strenuously urged” the High 
Court to consider only the-question 
of whether or not the Lea Act can 
be constitutionally applied to the 
facts charged in the “information.” 
He asserted that there is no issue 
of deprivation of the constitutional 
rights “of others in different cir- 
cumstances.” He also denied that 
there was any issue respecting the 
power of Congress in regard to 


labor monopolies in interstate com- - 


merce, 


AFM enjoys a closed shop, he 
admitted but denied government 
contention that the union has the 
power to summarily dismiss any 
non-compliant member without a 
hearing. All members of organiza- 
tions, he argued, have a constitu- 





Union Fund 
(Continued from page 17) 


ing to take advantage of any weak- 
ening of the unions with an ulti- 
mate result which would be worse 
than no legislation at all.” 

The Senate labor bill, unamend- 
ed, would provide greatest relief 
to broadcasters through its defini- 
tions of unfair labor practices and 
amendments to the Wagner Act 
which would require the National 
Labor Relations Board to seek im- 
mediate injunctions in cases of 
secondary boycotts and jurisdic- 
tional strikes. In other unfair la- 
bor practices not involving juris- 
dictional disputes or secondary boy- 
cotts, the Board would be given 
discretion in obtaining restraining 
orders pending a determination of 
specific charges. 

Violations of collective-bargain- 
ing contracts, whether by unions or 
employers, are defined as unfair la- 
bor practices and suits for breach 
of contract may be brought in Fed- 
eral courts. 


GOP Pessimistic 


There was pessimism on both 
sides of the GOP bench as to 
whether there would be a labor 
law this year. Sen. H. Alexander 
Smith (R-N. J.), who supported 
both amendments, has admitted 


. ,that he prefers the Committee bill 


in some respects, although he does 
not think it goes quite far enough. 
But he told BROADCASTING that he 
did not see how the President 





No Stand-in 


FILM DOG star, Lassie, has 
been signed by Henri, Hurst 
& McDonald, Chicago, to be 
featured on her own ABC 
show, Sun. 3-3:15 p. m.,, 
starting June 8. Uncertain 
of her ability to narrate, 
sponsor John Morrell & Co., 
Ottumwa, Iowa (Red Heart 
Dog Food), has signed her 
trainer, Rudd Weatherwax, 
to handle narration. Assur- 
ance is that Lassie will do 
her own barking with no help 
from an AFRA soundman. 











tional right of appeal to the courts 
if they feel they have been. unfair- 
ly treated. 

Hits Lea Act 


He declared that while the Lea 
Act legalizes agreements between 
employer and union for the hiring 
of excessive workers, it makes it 
a crime for the union to strike for 
those same ends. 

Court action is expected about 


the second week in June. History of | 


recent Court decisions shows a gen- 
eral conservatism of the Justices 
on tests of constitutionality. Thus, 
the Court may decide to reverse 
Judge La Buy, and remand the 
case for trial. In such event, ap- 
peal from the result of trial would 
have to go through the Court of 
Appeals, and then back to the Su- 
preme Court. 

Present in the Court with Mr. 
Stern was Douglas McGregor, also 
of the Solicitory General’s office, 
who made the introductory state- 
ment. For AFM besides Mr. Kaiser 
were Rex Ricardi and Clair Nee- 
der of the AFM executive staff, 
and attorneys Joseph Padway, 
Henry A. Friedman and David 
Katz. 





could, in view of his stated position 
on labor legislation, approve any- 
thing stronger than the Committee 
bill. 

He agreed with Senator Ives that 
the final bill which will be sent to 
the White House will be even 


stronger than the eventual Senate i 


bill. The finished bill is anticipated 
as striking a mean between com- 
paratively moderate Senate legis- 
lation, and the so-called “tough” 
House bill. 

Members of both House and Sen- 
ate Labor committees admitted pri- 
vately that the House legislation 
was largely a “strategy” product, 
even though the lower chamber 
passed it by an overwhelming ma- 
jority—308 to 107—a vote that in- 
dicated almost certain turndown of 
the expected veto. 

But Senate votes have been 80 
close that there appeared no chance 


for the two-thirds strength needed 


to override a veto. 


BROADCASTING e Telecasting 


casters 
June 10- 
Hotel | 





¢ 
| OHIO 
NET 


PLANS 
)in Ohi 
) lines of 
in the 
the FM 
be held 
son, 
May 5] 
vice pre 
will de 
nental, 
New Y 
York S 

Agen 
is bein: 
FMA e 
plans ¢ 
( FM an 
} along v 
® KOPY 
) Lunche 
nouncec 
tion wi 
facture 
busines 
regiona 
Region 
| West \ 


eel 


Nev 


KISS 

Mutual 
new sti 
floor o: 
W. Co 
Howar 
station 











BRO. 












rt Dm 


C20 


~- =e 


Le 


< 


= oe ¢ 





urts 
fair- 


Lea 
veen 
ring 
s it 
. for 


bout 


‘y of | 


gen- 
tices 
‘hus, 
erse 
the 
hs - 
ould | 
: of 
Su- 


Mr. 
also 
ffice, 
tate- 


siser | 


Nee- 
taff, 
way, 
avid 





fq Upcoming 





May 21-22: NAB Board of Directors, 


Washington. 

May 22: RMA-FMA Liaison Committee, 
Statler Hotel, Washington. 

May 25-28: Advertising Federation of 
America Annual Convention, Hotel 
Statler, Boston. 

May 26-27: NAB District 3, Lord Balti- 
— Hotel, Ne ag 

Ma: : FMA Region 2 (Ohio, Ind., Ky., 
A Va. ), Gibson Hotel, Cincinnati. 

June 1-2-3:"NAB District ‘1, Somerset Ho- 

tel, Boston 

June 2-4: Second Annual Distribution 
Congress and 12th Annual Convention 
of Natl. Federation of Sales Exeou- 
tives, Biltmore Hotel, Los Angeles. 

June 9-12: Canadian Assn. of Broad- 
easters Annual Meeting, Jasper, Alta. 

June 10-12: RMA Annual Convention, 
Hotel Stevens, Chicago. 








. 
| OHIO AND INDIANA FM 
/NETWORK IS PLANNED 


| PLANS to set up an FM network 
‘in Ohio and Indiana, along the 
\ lines of the Continental Network 
in the East, will be considered at 
the FM Assn. Region 2 meeting to 
be held May 28 at the Hotel Gib- 
son, Cincinnati [BROADCASTING, 
May 5]. Everett L. Dillard, FMA 
vice president, WASH Washington, 
will describe operation of Conti- 
nental, which includes Washington, 
New York, and a number of New 
York State FM outlets. 

Agenda for the one-day session 
is being arranged by Bill Bailey, 
FMA executive director. Tentative 
plans call for a morning panel on 
' FM and AM as advertising media 
} along with a talk by Roy Hofheinz, 
® KOPY Houston, FMA president. 
Luncheon speaker has not been an- 
nounced. The receiving set situa- 
tion will be discussed by a manu- 
facturer. Mr. Bailey will address a 
business session, with election of 
regional officers also scheduled. 
Region 2 comprises Ohio, Indiana, 
| West Virginia and Kentucky. 





New KISS-KMAC Bldg. 


KISS (FM), and KMAC, 250-w 
Mutual outlet, soon will occupy 
new studios and offices on the third 
floor of their own building at 222 
W. Commerce St., San Antonio, 
Howard W. Davis, owner of both 
stations, announces. 





Leading the Field 
in Idaho 










Facsimile Panel Recommends Standard 


Commercial at 984 


TO PROVIDE full intercommuni- 
cation among all sizes of facsimile 
scanners and recorders, the fac- 
simile panel of the Radio Technical 
Planning Board has recommended 
a standard index of cooperation of 
984 for commercial facsimile 
broadcasting at 88-108 me. 

This provides, the panel’s report 
explained, “for operation corre- 
sponding to an available line width 
of 8.2” at 105 scanning lines per 
inch, or an available line of 5.74” 
at 150 lines per inch. An available 
scanning line of 4.1” at 210 lines 
per inch also corresponds to an 
index of 984. It should be noted 
that a scanner having 8.2” avail- 
able line at 105 lines per inch may 
be used to transmit one-half of its 
subject copy, without distortion, to 
a recorder operating at 4.1” avail- 
able line and 105 lines per inch. 
This would be equivalent to an 
effective 7/16 line-use ratio at the 
recorder.” 

This recommendation is at vari- 
ance with that of the facsimile 
committee of the Radio Manufac- 
turers Assn., which recommended 
two standards in terms of length 
of available scanning line and num- 
ber of scanning lines per inch. 
RMA _ recommendation provided 
for two rates of paper consump- 
tion at the recorder, by specifying 
two different lengths of available 
scanning line, which, the RTPB 
panel report stated, would “inev- 
itably” cause a loss of the full in- 
tercommunication provided by the 


U. S. RUBBER CO. TAKING 


LOUIS VIDEO ON KTLA 
U. S. RUBBER Co., New York, 
avid sponsor of television special 
events programs, has arranged to 
sponsor a video series on KTLA 
Los Angeles featuring Joe Louis, 
world’s heavyweight boxing cham- 
pion, in eight exhibition bouts. 
Matches will be held on Thursday 
evenings, starting May 22 in Los 
Angeles, where Louis is making a 
movie for M-G-M. 

Details of the telecasts had not 
been completely worked out last 
week, but it was understood that 
the arrangements made by Klaus 
Landsberg, general manager of 
KTLA, provided for similar video 
coverage of Louis exhibition bouts 
in Chicago and New York which 
may be staged later this year. 

Campbell-Ewald Co., of New 
York is the U. S. Rubber agency. 








KVNI Joins Don Lee 


KVNI, 1,000 w. Coeur d’Alene, 
Ida., station on 1430 kc., joins Don 
Lee Broadcasting System, Holly- 
wood, as affiliate May 15. Licensed 
to Coeur d’Alene Broadcasting Co., 
KVNI is 48rd station in the re- 
gional network. Burl C. Hagadone 
is president of the station, and 
C. E. Rodell manager. 
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Index Cooperation 


RTPB panel standard 
method. 


Otherwise the two sets of stand- 
ards are the same, providing for 
rectilinear scanning from left to 
right, top to bottom of copy; 360 
scanning lines a minute; a line-use 
ration of % with the remaining % 
used for transmission; an interval 
of not more than 12 seconds be- 
tween pages of copy for transmit- 
ting a page-separation signal; 
amplitude modulation of the sub- 
carrier, whose frequency shall be 
between 5 ke and 12 ke per second 
and vary with the optional density 
of the subject copy; negative mod- 
ulation; subcarrier noise level at 
least 30 db below maximum pic- 
ture modulation level. 

Panel reported its recommenda- 
tions to the RTPB with a request 
that they be submitted to the FCC 
for official adoption as the stand- 
ards for commercial simplex fac- 
simile broadcasting. 


single 





FCC Budget 


(Continued from page 15) 


priation of about $2,000,000, en- 
livened some discussion. The FCC 
pointed to the welter of new work 
thrust upon it by development of 
FM and television, and the deluge 
of applications for new standard 
facilities. 


Cut Still Undecided 


Whether the cut will be the gen- 
erally anticipated 2% horizontal 
reduction, which would bring the 
Commission down to a round $5,- 
000,000 figure, or whether it will 
approach the Interior Dept. cut of 
nearly half, must remain conjec- 
tural until the subcommittee com- 
pletes its hearings. Several addi- 
tional independent agencies remain 
to be heard, after which the sub- 
committee will determine the éx- 
tent of the recommended reductions. 
A Committee spokesman said the 
hearings will run at least two 
weeks more. That there will be an 
overall cut is a foregone conclu- 
sion. 

After full committee considera- 
tion, the Independent Offices Bill 
goes to the Floor. Rep. Wiggles- 
worth, as subcommittee chairman, 
will marshall it through the House. 
Then it goes to the Senate, where 
subcommittee hearings will be held. 
It looks like a race against time 
to get the appropriation through 
prior to the June 30 expiration. 

Present at the hearings were five 
members of the FCC: Chairman 
Denny, Commissioner Wakefield 
and Commissioners Jett, Hyde and 
Durr. Commissioner Walker is still 
recuperating from an embolism 
(leg clot) and Commissioner Web- 
ster was out of town on an official 
mission. They were flanked by de- 
partment heads. 


SAYS MID -WESTERNERS 


ACCEPT RECORDINGS 


MIDDLE WESTERN radio list- 
eners are unconcerned about 
whether their favorite programs 
are transcribed or live, Dr. F. L. 
Whan, researcher at the U. of 
Wichita, told a panel session of the 
Ohio State U. Institute for Edu- 
cation by Radio last week. (See 
story on page 18) 

Dr. Whan, reporting conclusions 
reached during 10 years of radio 
audience studies, said that listeners 
did not object to transcriptions as 
such and were interested only in 
the content of the program. 

The Wichita researcher appeared 
on a radio research panel which 
also featured John Gray Peatman, 
associate dean and associate pro- 
fessor of psychology, CCNY, Sher- 
man P. Lawton, coordinator of ra- 
dio, U. of Oklahoma, and William 
Reynolds, research associate, NBC. 





New WKMO Manager 


JOSEPH W. (TINY) JORDAN, 
former sports director of WKMO 
(250 w, 1400 ke, CBS) Kokomo, 
Ind., has been named general 
manager of that station. He suc- 
ceeds John Jefferey, who has re- 
signed to enter private business. 
William Knapp has been named 
commercial manager. Both Mr. 
Jordan and Mr. Knapp were 
formerly associated with WIBC 
Indianapolis. 


is 
“Listened-to-Most”’ 


14, 


Iowa’s 99 Counties 
(during daytime ) 
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50,000 Watts 
Des Moines 
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DOING A 
PEACH OF A JOB! 


KFXJ 


Serving Western Colorado's 
Multi-million Dollar Fruit Belt 


at 


GRAND JUNCTION 


920 k.c. MBS 1000 watts 











COMPLETE PRODUCTION 
FACILITIES FOR: 
SPOT ANNOUNCEMENTS 


—SHOWS—BANDS—AIR 
CHECKS—LINE CHECKS 





Everything you need for 
your radio work. 


Chicago’s Largest 
Independent Studio 


State 5635 


& 

RECORDING CORP. 
42nd Floor 

20 N. Wacker Drive 

Amb. 2142—CHICAGO 6—State 5635 



















WIDE BLANKET COVERAGE, 

CONCENTRATED AUDIENCE, 

BEST PROGRAM FACILITIES, 
AND SOON— 


5000 WATT OUTPUT! 


JOS. WEED & CO. 
350 Madison Ave., New York, 
Can Tell You More About 


CHNS 


HALIFAX NOVA SCOTIA 

















ARE YOU MOVING? 


WE'D like to move with you. 
Please tell us three weeks in ad- 
vance your new address. You'll 
not miss an issue of 
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broadcasting policy of equal 
portunity to the air. 

Morris Novik, New York public 
service radio consultant and chair- 
man of the radio and labor panel, 
said that in his opinion the net- 
works were providing reasonably 
well balanced programs but that 
affiliated stations were not neces- 
sarily carrying them. He said that 
sustaining programs offered by the 
networks were frequently not taken 
by affiliates. 

At the opening general session 
May 2, Comr. Durr; Edward R. 
Murrow, CBS vice president and 
director of public affairs; NAB’s 
Mr. Richards, and Charles Siver- 
son, program director, WHAM 
Rochester, spoke on “What Should 
Be the Criteria for Broadcasting 
in the Public Interest, Convenience 
and Necessity ?” 

Mr. Durr said that public inter- 
est lies in programming. “But what 
kinds of programs are in the 
public interest?” he asked. “The 
answer is obviously in all of them, 
if honesty and a reasonable amount 
of skill and intelligence go into 
their preparation and _presenta- 
tion.”’ 

He said he could not “accept 
the theory that the test of radio 
lies in the listener ratings regard- 
less of the nature of the programs, 
nor can I agree that the test of a 
‘democratic’ radio lies 
the size of its audience.” 


op- 


solely in 


Serving Democracy 


“I think the test, rather, is in 
how well radio plays the part it is 
capable of playing in serving the 
ends of a democratic society.” 

Mr. Richards said that in his 
opinion public interest was a phrase 
difficult of explanation. “It seems 
to me,” he said, “that the public 
interest, whatever it may be, is of 
private conception. How you may 


view it as against how I might 
view it, assuming us both to be 
citizens of reasonable _ integrity, 
may differ in minor particulars, 


but not in great generalities. ... 

“It would seem unassailable,” 
he said, “that it is in the public 
interest to make the public laugh, 
and in its interest to broadcast 
information and fine music and 
drama.” 

Mr. Siverson, in his talk at the 
concluded with: ‘Radio 
has the obligation to view requests 
for time from community groups 
with mature statesmanship rather 
than on the basis of yielding to 
expediency and _ surrendering to 
pressure. This obligation calls for 
a no less mature approach on the 
part of the organizations which 
seek time on the air.” 

In discussion following the pre- 
pared talks, Mr. Richards referred 
to Mr. Durr, with whom he has 


session, 


heatedly debated before, as being - 


“sly.”” Mr. Murrow interceded with 

an objection to the remark which 

Mr. Richards then withdrew. 
Later Mr. Richards wondered 





MR. AND MRS. L. A. Pixley and Mr. and Mrs. M. A. Pixley, co-owners 
of WCOL Columbus, O., hold open house in their newly-constructed 


studio building in honor of guests at 17th Annual Institute for Educa- / 


tion by Radio. In audition room watching broadcast by the Columbus 
Boychoir are seated (1 to r): Robert Kintner, executive vice president, 
ABC; Robert White, ABC Chicago farm director; Robert Saudek, ABC 
director of public affairs; L. A. Pixley, WCOL partner. Standing (1 to r): 
Charles Donegan, ABC; Robert K. Richards, NAB; M. A. Pixley, WCOL 
partner; Edgar Kobak, MBS president; Mrs. M. A. Pixley; Peter Pixley; 
James Quello, WXYZ Detroit; Jay Wagner, WCOL sports director. 


how Mr. Durr could spend time to 
visit Columbus when the FCC 
docket was filled with unattended 
business, and again he withdrew 
the remark after Mr. Durr had 
replied that it was the obligation 
of public servants to get away from 
Washington occasionally and talk 
with the people. 

A controversial discussion on the 
subject of radio’s treatment of con- 
troversial issues occurred during a 
general session Monday afternoon 
on “Should Radio Have an Edi- 
torial Policy?” 

In a speech prepared by James 
Lawrence Fly, former FCC chair- 
man and now a member of the 
board of directors of the Ameri- 
can Civil Liberties Union, Mr. Fly 
insisted that broadcasters ought to 
stay within the general meaning 
of the Mayflower decision. 

“Radio should not have an edi- 
torial policy,” said Mr. Fly in his 
speech which was read by Prof. 
Alan Griffin, of Ohio State U. 
“What is to be avoided is the 
broadcaster using his facilities to 
take one-sided attitudes toward 
controversial issues, without giving 
comparable time to other points 
of view.” 

Should Editorialize 


Rex Howell, program director 
of KFXJ Grand Junction, Colo., 
said that radio ought to take po- 
sitions on controversial matters 
and that the right to editorialize 
was “unequivocally in the affirma- 
tive.” 

“Radio is qualified to assume 
the responsibilities inherent in edi- 
torial use,” said Mr. Howell. 
“Broadcasters should fashion a 
code of ethics covering the use of 
their facilities for editorials that 
will assure high standards of serv- 
ice ... and the FCC should rescind 
its statement that radio must not 
be an advocate.” 

Robert Leigh, director, Commis- 
sion on Freedom of the Press, said 
that Llewellyn White, author of a 


BROADCASTING e 


report to the Commission on Radio, 
suggested that the FCC amend the 
Mayflower Decision “to permit 
broadcasters to air their partisan 
views on condition that they pro- 
vide equal time for an answer.” 
Mr. Leigh thought that was “a 
proper deduction from the Com- 
mission’s general framework of 
analysis.” 

But Mr. Leigh felt that “for 
most stations . . . the function of 
common carrier is best performed 
by developing the greatest skill, 
courage and wisdom possible in ex- 
ercising the difficult and important 
function of umpire and _ interpre- 
ter of controversy.” 

Allen Sayler, radio representa- 
tive of the United Auto Workers 
(CIO), spoke against editorializ- 
ing by broadcasters. He thought 
there would be a danger of one- 
sided presentations of views and 
opinions. 

“In a truly free radio,” said Mr. 
Sayler, “the owner of a broadcast 
station will have rights of expres- 
sion that are neither greater nor 
lesser than the rights of other re- 
sponsible persons or organizations 
in the community the _ station 
serves.” 

Paul D. P. Spearman, Washing- 
ton, D. C., attorney, said radio 
ought to transmit intelligence with- 
out attempting to interpret it. 
Ediorials should not be broadcast 
“with reference to controversial 
issues which admit of local argu- 
ment, both pro and con, supported 
by facts,” he said. 

“I take the position that al- 
though neither the Congress nor 
the Federal Communications Com- 
mission has the right to restrict 
the right ef free speech and the 
Commission does not have the right 
to censor programs. . . broadcast- 
ing should continue to grow and 
fill “its great destiny as a trans- 
mitter of intelligence rather than 
to be an interpreter of that in- 
telligence or a proselyter of the 
public.” 
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cBS TO BUILD SHOWS 
FOR LIMITED AUDIENCE 


FLYING in the face of beliefs 
widely held in U. S. radio that pro- 
grams must primarily be designed 
to attract mass audiences, CBS is 
willing to sacrifice audience size for 
higher standards in its documen- 
tary programs. 

This was reported last week to 
the Ohio State U. Institute for 
Education by Radio by Edward R. 
Murrow, CBS vice president and 
director of public affairs, during 
a panel discussion on radio pro- 
duction. 

Responding to a question con- 
cerning the extent of appeal of 
documentary shows, Mr. Murrow 
said that a decision always con- 
fronts any broadcaster intending 
to produce that kind of program. 
Like a newspaperman, he said, 
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“You have to decide what kind of 
/ paper you will publish—whether 
you will depend on sensationalism 
and hot copy to build a circulation 
of three or four million or deter- 
mine to present sober information 
at the price of smaller circulation.” 

CBS, he implied, had decided on 
the latter course, and as an ex- 
ample of its policy, Mr. Murrow 
pointed out that it was undertak- 
ing a production in the fall to 
appeal mostly to former soldiers 
who served overseas, a_ pocket- 
sized audience by comparison with 
usual network appeal. 





‘Receiver Prices Lowered 


By U. S. Television Corp. 
U. S. TELEVISION Manufactur- 
ing Corp. took the lead among 
manufacturers last week and cut 
its prices. Careful designing and 
planning, plus a greater volume of 
output enabled the company to 
make the reductions, according to 
an announcement by Hamilton 
Hoge, firm’s president. 

Largest cut was in the deluxe 
model, which went from $2,495 to 
$1,995 including tax, the only dif- 
ference being that the new model 
will not have a record changer. 
The former $2,400 deluxe home 
model went to $2,275. Both the 
bar and home models have a 16% 
x 214%-inch projection screen. The 
one raise was for installation, 
which the company upped from 
> 585 to $100. 

UST will soon ‘preview the 
world’s largest commercial tele- 
Vision screen at the Turf Bar in 
New York, it was learned by 
BROADCASTING. In addition, deliv- 
ery is expected to begin this week 
on 10-inch direct-view home set to 
sel] for $895. The cabinet, which 
is less than half the size of the 
high priced set, includes AM, FM, 
and a record changer. 





BERNARD MULLINS, manager of spec- 
lal programs at WTIC Hartford, has 
been promoted to director of public 
relations and special programs. He now 
takes over the duties of James F. Clancy, 
recently retired, including chairmanship 
of the WTIC-Hartford Courant Mile- 
0’-Dimes to which he had already been 
appointed. ~ . 
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RADIO’S LIBERATING ROLE 


British Girl Tells Annual IER Gathering How 


t Democracy Relies on Broadcasting 





A WISP of a British girl with an 
Aristotelian appreciation of the 
fruits of education—and of the 
perils in the lack of it—last week 
told the thousand broadcasters and 
educators assembled at the Colum- 
bus IER meeting, that radio in the 
U. S. and Britain was a “liberat- 
ing factor” that could, if properly 
employed, be largely responsible 
for the success of the democratic 
experiment. 

The broadcasters and educators 
had been tip-toeing around the 
fringes of the subject for three 
previous days. But it took Barbara 
Ward, youthful assistant editor of 
the authoritative London Econo- 
mist and member of the board of 
governors of the British Broad- 
casting Corp. to explain succinctly, 
and with a meaning no one could 
deny, the nature of radio’s obliga- 
tions in the democratic world. 

Alternative Is Failure 


To guests at the Institute dinner 
May 4 in Columbus’ Deshler-Wal- 
lick Hotel, Miss Ward made one 
fact desperately clear: The pos- 
sible alternative to the proper use 
of radio was the failure of de- 
mocracy, a failure which mankind 
in the Atomic Age could ill afford. 

“The challenge of these times,” 
said Miss Ward, “when Britain 
and the United States are engaged 
in an experiment in mass democ- 
racy, is whether education can 
catch up in time to make all people 
capable of carrying the enormous 
burdens of government.” 

Civilization, she said, was always 
precarious since each generation 
begins uneducated and must be 
carefully prepared to assume the 
duties of the democratic citizen. 

“The utterly illogical and bar- 
baric propaganda” of the Nazi 
government, she said, was educa- 
tion in reverse, and with it Hit- 
ler’s ace propagandist, Goebbels, 
was able to turn an entire nation’s 
mind to equally illogical and bar- 
baric thinking. 

Primary Tool of Hitler 

Radio, she pointed out, was a 
primary tool of the Hitlerian “edu- 
cational” system. 

For American and British ra- 
dio, Miss Ward said, the example 
of the Nazis’ use of broadcasting 
implied a warning of radio’s po- 
tential evils and a promise of its 
greater potentiality for good. 

“If there is criticism of the 
American or British systems of 
broadcasting,” she said, “it is done 
not out of spitefulness but out of 
the background of what these mass 
media could do to assist the demo- 
cratic experiment.” 

Radio, she said, must set itself 
about the job of “sugaring the 
pill.” Information calculated to ele- 
vate the intellectual levels of 
Americans and Britains must be 
entertaining. 


Telecasting 





American radio, which is bright 
and brassy with some of the best 
entertainment in the world, may 
have emphasized the sugaring and 
neglected the pill, Miss Ward 
thought. 

British radio, whose critics think 
it dry as dust, may be over-bur- 
dened with message. “Perhaps our 
sugar is not sweet enough,” she 
said. 

“But the challenge facing us,” 
said Miss Ward “is to get the 
sugar on the pill, and the challenge 
facing you is to get the pill inside 
the sugar.” 

Since we have observed the deg- 
radation of one nation’s mind by 
Nazi radio, “there is nothing we 
do not know about the perversion 
of radio,” she said. “But some- 
thing which we democracies do not 
yet realize is radio’s capacity for 
good.” 

Miss Ward was soberly critical 
of present British and American 
practices in international broad- 
casting, which was now being di- 
rected abroad as “a part of diplo- 
matic action.” 

“We have no right,” she said, “to 
invade other countries with hostile 
propaganda.” 

News broadcasts, she thought, 
were legitimate fare for overseas 
distribution, “but those fancy little 
talks about the British way of life 
in Finnish—I’m not happy about 
them.” 

Program Exchange 


“We ought to develop not broad- 
casts of the British or American 
point of view in a semi-hostile way 
but the exchange of programs 
among nations,” she said. 

The development of “general in- 
ternational ideas,” perhaps even- 
tually through the United Nations 
Economic, Social and Cultural Qr- 
ganization, ought to be undertaken, 
she said, in order to show how 
common are the destinies of all 
peoples. 

Miss Ward urged participation 
by U. S. and British practical 
broadcasters in UNESCO affairs 
so that this important UN agency 
would no longer be “the haunt of 
the long-hair boys, but a reservoir 
of technical resources.” 





RDG Reassures SDG 


DENYING reports to the contrary, 
the Radio Directors’ Guild last 
week parried a protest by the 
Sereen Directors’ Guild about the 
RDGQ’s plan to change its name 
with a statement that no “en- 
croachment” is intended. Thomas 
Freebairn-Smith, president of Hol- 
lywood RDG local, admitted that 
a name change was being con- 
sidered but said that any such 
change will come up before the 
International Board of the AFL. 





Fish, Furniture and a 
Spartan Philosopher 


Charlie Hammond has been selling 
on WSPA for the past 15 years. 
Mostly he talks about fish. Charlie 
and his cronies are great fishermen, 
and listeners seem to like the fish 
stories Charlie brings back from his 
trips, for the sponsor’s sales have 
soared over 400% since Charlie 
began to philosophize about fish. 


WSPA 
K 
5000 watts day and night, 950 Ke. Rep. by Hollingbery 
CBS Station for the SPARTANBURG-GREENVILLE Market 


Spartanburg, 
South Carolina 











Is 
BASIC 











WITH 


BUYERS | 


























May 12, 1947 @ Page 95 














OIC 


(Continued from page 18) 
programs beamed abroad. Re- 
ferring to the “Wallace incident” 
[BROADCASTING, May 5] he agreed 
with Assistant Secretary of State 
for Public Affairs William Benton 
that it was “conceivable” that with 
seven or eight licensees on the air 
independently there might be seven 
or eight “Wallace incidents” a day. 

The U. S. ambassador to Moscow, 
Lt. Gen. W. Bedell Smith told the 
meeting that private sponsorship 
would be ineffective in reaching 
most foreign listeners. He asserted 


that the Soviet radio had con- 
ditioned the overseas radio audi- 
ence to accept only government 


voices as authoritative. 

Philip Reed, General Electric, 
said the nation was under obliga- 
tion to maintain the most powerful 
military organization in the world, 
but that this expenditure repre- 
sented an alarming percentage of 
our total budget..One of the things 
which must be done, he said, to re- 
duce the risk against which an 
army is kept, is expand our over- 
seas broadcasting. If the “Voice 
of America” were broadcast pri- 
vately, he concluded, it would be 
“reduced to a mere whisper.” He 
conceded the dangers inherent in 
government dissemination of the 
news, but added that in contrast the 
dangers from a failure to broad- 
cast are “enormous.” 

NAB president Justin Miller de- 


The value of all 
manufactured products 
in Mississippi increased 
110.4% 1940 to 


1945—as compared to 


from 


a national increase 
of 96.8%. 


in 


JACKSON, MISSISSIPPI 


Selling America’s Fastest-Growing 
Up-And-Coming Market!” 
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CLIMAXING promotional campaign for its FM station, WBTM-FM 


Danville, Va., Piedmont Bestg. 


Corp., 


gave dinner last month for 


Danville radio dealers and repairmen, the press and Piedmont’s board 


of directors. Principal speaker was Charles Sanborn 


(standing) east- 


ern sales representative of Federal Telephone and Radio Corp. L to r 

are three WBTM and WBTM-FM executives: Landon Wyatt, vice presi- 

dent; Hamilton Vass, secretary-treasurer, and R. Sanford Guyer, vice 
president and general manager. 


clared that America has definite re- 
sponsibilities and that what we ac- 
complish in our dealings with the 
rest of the world depends to an 
important degree on what other 
people think of us. The only “prac- 
tical thing” he concluded, is to con- 
tinue the present operation until 
the long term approach can be 
worked out in detail. 


Mr. Lemmon admitted that the 
OIC radio operation should be con- 
tinued but on a basis which would 
leave the door open to private in- 
dustry. Walter Evans, Westing- 
house, declared “there is no chance 
for private enterprise to do the job. 
This would revert ‘Voice of Amer- 
ica’ to a mere whisper.” 


Denny Support 


FCC Chairman Charles Denny 
warned that in his opinion dis- 
mantling of the State Dept.’s 
broadcasting structure would jeop- 
ardize our claims to international 
frequencies now being used. He 
said he doubted whether foreign 
broadcasting could be adequately 
rehabilitated, once abandoned, even 
in time of war. Russia, England, 
and France, he added, would move 
into the frequencies we give up. 
He expressed FCC’s primary 
concern with frequencies and their 
administration. If the government 
withdraws from the picture, he 
asked, what would the Commis- 
sion’s position be with regard to 
foreign broadcasting standards? 
He expressed doubt whether it is 


possible to insure coverage of vita] , 


areas when broadcasters tend to 
concentrate on areas of _ profit 
which might not be identical with 
areas which needed to be reached 
by the “Voice of America.” 


Leading Congressmen and Sena- 
tors from key committees were in- 
terested and active participants in 
the conference. Chairman John 
Taber (R-N. Y.) of the House Ap- 
propriations Committee which on 
Monday released its report show- 
ing complete elimination of the 
OIC budget, voiced continued hos- 
tility to the program. 

He pointed to the lack of au- 
thority for the OIC and registered 
“disturbance” at the way the “out- 
fit is conducted.”” He charged the 
OIC had upgraded employees un- 
necessarily, was inefficient and un- 
businesslike. He also characterized 
the broadcasting as “being slightly 
out of tune with American prec- 
edents and American principles,” 
and questioned whether the gov- 
ernment should be in the news bus- 
iness. At the close of his sharply 
critical remarks, however, he con- 
ceded, “of course, I may be wrong.” 


Sen. Joseph C. O’Mahoney (D. 


: 
} zation bil 


Wyo.) asked whether there was) time this 
any hope of private financing for At the 
international broadcasting in the } yho only 
future. Assistant Secretary of opposed t 
State Benton replied that he J} j willing 
thought 70 or 80 private exporting tion of t' 
firms might eventually be able to put on al 
contribute to such an operation, like basis. 

Senate Minority Leader Alben ] the State 


Barkley (D-Ky.) commented that 
from his own experiences in Cairo 
and the Near East he felt that 
State Dept. broadcasting was help- 
ing to “offset Communist propa- 
ganda.” 

In response to Representative 
Taber’s charges that OIC is out of 


program, 
American 
partment 

The cul 
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tune with American precedents education: 


Mr. Benton replied that by these 
standards “so is the atomic bomb 
out of tune, and the $11,000,000, 
000 military budget, and the 
United States foreign policy.” 

In reply to questions on the Rus- 
sian listening audience, Ambassa- 
dor Smith estimated that there 
will be 7,500,000 radios in Russia 
by 1950. He added that many if 
not most of these sets are equipped 
to receive the “Voice of America” 
since much domestic Russian 
broadcasting is by shortwave. Mr. 
Benton reported that a listener 
survey in Budapest, Hungary, had 
disclosed that out of a total of 
100,000 sets 73% were capable of 
tuning in New York. Of the 73%, 
he said, 32% are regular listeners. 


Door Left Open 


Meanwhile, Congress took the, 
first step toward meeting at least 
a part of the State Dept.’s de 
mands and left the door open for 
a reversal of the Appropriation 
subcommittee action which earlier 
had thrown OIC entirely out a 
the budget. 

Rep. Karl E. Mundt (R-S. D. 
on Tuesday introduced a bill (H.R 
3342) specifically bestowing Con 
gressional authorization on_ the 
OIC information and cultural pro 
gram. 

Mr. Mundt said that Chairmai 
Charles A. Eaton (R-N. J.) of the 
House Foreign Affairs Committee 
had assured him the cultural af 
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[BROADCASTING, May 5] as soon 4% 
the International Refugee Organi 


Charles V. 
producer. 
















WORLI 












































GEOR 
Nati 











WORLD’ 











ROOMAN RADIO STATIONS: KFRE-KRFM- FRESNO ~ KERO- BAKERSFIELD 












BROADCASTING e Telecastim®ROADC 





| 
. | 


he 
of 
he 
1g 
to 


ive 
of 


Se 
mb 
(0,- 
the 


us- 
sa- 
ere 
sia 

if 
ped 
ca” 
ian 
Mr. 
ner 


zation bill is dispensed with some- 
time this week. 

At the same time, Mr. Taber, 
who only a week ago was violently 
posed to the OIC, said he would 
be willing to see a partial restora- 
tion of the program if it can be 
put on an efficient and “business- 
like basis.” He also stipulated that 
the State Dept. guarantee a “loyal” 
program, consistent with total 
American policy, and that the De- 
partment “pull in one direction.” 
The cultural affairs bill, in ad- 
dition to authorizing the broad- 
casting, provides for interchange 
of students, scholars, scientists, 
cultural leaders, books and other 


t powgreamess and commercial data 


with foreign countries. It also calls 
for a screening of all personnel by 
the FBI and specifies that all in- 
formation sent abroad by the State 
Dept. be labeled as having come 
from the government. 

A similar bill was passed by the 
House last year but reached the 
Senate too late to be voted on. 


SCIENTISTS SAY STATIC 
ONLY ‘COSMIC NOISE’ 


IF MAN’S hearing were as sensi- 
tive as a radio receiver, his ear 





hadi drums would be shattered by the 


of 
of 
3%, 


Con 


the 
pro- 


‘malig has 


“screams” of dying meteorites and 
other celestial bodies. 
This theory was advanced in a 


.) paper by four scientists from Stan- 


ford U. at a meeting of the Inter- 
national Scientific Radio Union in 
‘Washington last week. Phonograph 
records of “meteor cries” were 


‘played as proof of the theory on 


the nature of static and other ra- 
dio disturbances. Stanford’s dem- 
onstrators were O. G. Villard Jr., 
L, A. Manning, W. E. Evans and 
R. A. Helliwell. 


Kay Sues CBS 


CHARGING his original program 
idea, Intrigue, was appropriated by 
and used on network without pay- 
ment to him, Roger Kay, writer, 
filed $50,000 damage suit 





 thdagainst CBS in Los Angeles Su- 


ttee, 


perior Court. Named in suit with 





| af1CBS are Ernest Martin, Hollywood 


ring 


director of network programs, and 


m @Charles Vanda, former executive 
zal producer. 
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TELEVISION IS CALLED 
AID TO HIGHWAY SAFETY 


TELEVISION opens new avenues 
for transmitting safety informa- 
tion to the public which — radio 
lacked, J. R. Poppelle, vice presi- 
dent of WOR New York and presi- 


dent of Televi- 
sion Broadcast- 
ers Assn.,_ said 


Thursday at the 
governors’ high- 
way safety con- 
ference, held in 
Trenton at the 
suggestion of 
Gov. Alfred Dris- 
coll of New Jer- 
sey. 

Citing the co- 
operation given the New Jersey 
and New York state police by 
WOR in broadcasting reports on 





Mr. Poppele 


highway conditions during holi- 
days, stormy weather or other 
times of traffic emergency, Mr. 


Poppelle pointed out that television 
can do the job more effectively. 
“As a result of wartime develop- 
ments,” he said, “it is possible to 
provide airplanes with television 
camera equipment and make ac- 
tual pickups of traffic conditions. 
These pictures can be relayed to 
television stations for immediate 
telecasting to the public. Thus, 
people in their homes who may be 
planning holiday trips can see for 
themselves the traffic conditions 
on various highways and choose 
the routes they want before mak- 
ing the trip.” 





General Foods Changing 


Experimental TV Plans 


GENERAL FOODS, New York, is 
changing its experimental video 
schedule on WNBT New York af- 
ter this week’s telecast, the final 
one in a_ seven-week series for 
Birdseye Frozen Foods featuring 
James Beard, gentleman chef, and 
Harriett Van Horne, radio editor 
of the New York World-Telegram. 

New series, advertising La 
France Blueing and Satina Starch, 
will probably be a video version of 
Allen Prescott’s radio program, 
The Wifesaver, although arrange- 
ments had not been concluded last 
week. New program, placed by 
Young & Rubicam, New York, will 
be telecast for six weeks at the 
same time as the previous series, 
Thursday, 8:30-9 p. m., immedi- 
ately following the same sponsor’s 
Juvenile Jury video series for 
Gaines Dog Food, which continues 
on WNBT, Thursday, 8-8:30 p. m., 
placed by Benton & Bowles, New 
York. 





Joins Surveys Firm 


JAMES SONDHEIM, former an- 
alyst on the Nielsen radio index 
at CBS, has joined Audience Sur- 
veys, New York, in an executive 
capacity. Prior to his association 
with CBS, Mr. Sondheim served 
with the U. S. Army. 


tiM@BROADCASTING e Telecasting 





Legislative 
Mill 











S. 265—To prohibit radio and other 
advertising of “alcoholic bev- 
erages.” Hearing before Sen- 
ate Interstate & Foreign Com- 
merce Committee scheduled to- 
day (May 12). Introduced by 
Sen. Arthur Capper (R- 
Kans.), Jan. 17. 

H.R. 3342 — To authorize State 
Dept. to carry on international 
broadeasting, cultural ex- 
changes of scholars, students, 
technicians, etc. Introduced by 
Rep. Karl E. Mundt (R-S. D.), 
May 6 and referred to Foreign 
Affairs Committee. 

H.R. 3311—Appropriation bill for 
State, Justice, Commerce and 
Judiciary for fiscal year end- 
ing June 30, 1948. Bill reported 
to the House May 5, by Rep. 
Karl Stefan (R-Neb.). It 
eliminated State Dept. $31,- 
000,000 budget for the Office of 
International Information and 
Cultural Affairs. 

H.R. 1269 and 1270—Two bills to 
amend the copyright laws with 
respect to coin operated record 
players, and rights regarding 
other recordings. Set for hear- 
ing before House Judiciary 
Committee May 23. Bills intro- 
duced by Rep. Hugh D. Scott 
Jr. (R-Pa.), Jan. 23 [Broap- 
CASTING, Feb. 17]. 


Reorganize KSAN Staff; 


Lee Mikesell Is Manager 
S. H. PATTERSON, owner of 
KSAN San Francisco, on May 6 
announced a staff reorganization. 

Lee Mikesell, 20-year veteran in 
radio, formerly with KWK St. 
Louis, WSMK Dayton, KLX Oak- 
land, KQW San Francisco and 
other stations, has been named 
general manager. He succeeds Ger- 
ald E. (Jerry) Akers, who died 
suddenly on April 3. 

New program director is Clint 
Sherwood, formerly program di- 
rector of KLX Oakland, farm edi- 
tor at KGDM Stockton and free- 
lancer in Hollywood radio. 

New salesmen are: Gene 
Geodjen, formerly with Wisconsin 
stations; Clarence Orowitz, form- 
erly of Indianapolis stations; Bill 
Nichols, formerly with KROY Sac- 
ramento, and Hal Bowers, former 
newspaperman. 


Joins K & E 
GEORGE I. CHATFIELD, former 
assistant advertising manager of 
Lever Bros. Co., Cambridge, Mass., 
effective May 15 joins executive 
staff of Kenyon & Eckhardt, New 
York. For the past 18 years, Mr. 
Chatfield has worked on all phases 
of the advertising of such brands 
as Spry, Gold Dust, Silver Dust, 
Lifebuoy and Rinso. Recently, he 
had full charge of all advertising 
for both Lifebuoy and Rinso. 


FCC Cracks Whip 
Over FM Stations 


Report Several Told to Supply 
Live Programming Plans 


THE DEVICE of the temporary 
license extension is being used by 
FCC with FM stations whose local 
live programming it considers in- 
sufficient. 

Several FM outlets, it was re- 
ported last week, have been con- 
tinued on temporary license for 
60 days and told to submit more 
details on program plans in gen- 
eral and plans for local live pro- 
gramming in particular. 

The Commission has pointedly 
declined station requests for en- 
lightenment on how much local live 
broadcasting it considers desirable. 
FCC authorities said such a yard- 
stick would be neither in line with 
the principles of the Blue Book nor 
within FCC’s conception of its own 
jurisdiction. 

Each case, it was pointed out, 
is to be decided on its merits. The 
official feeling is that each station 
ordinarily should carry local live 
programs, with various circum- 
stances determining the quantity 
in each case. 

Commission authorities said 
they probably would be “more leni- 
ent” with FM than with AM, at 
least for the present, in view of 
such FM problems as small audi- 
ences, low income, and the Petrillo 
ban on AM-FM duplication of 
music. 
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PHILADELPHIA IS SHOWN 


FACSIMILE BY ‘INQUIRER’ 


PHILADELPHIA INQUIRER last 
week staged a series of facsimile 
demonstrations utilizing Prototype 
scanning and recording equipment 
obtained from Radio Inventions 
Inc. This equipment produces copy 
of the same standards of detail 
and speed as the General Electric 
scanners and recorders due for de- 
livery in the fall when regular 
tome facsimile service through the 
Inquirer's WFIL-FM will be inau- 
gurated. 

Home recorders were installed 
in various department stores, in- 
cluding Wanamaker’s, Gimbels, 
Strawbridge & Clothier, Frank & 
Seder, and special demonstrations 
staged for such organizations as 
the Union League of Philadelphia 
and the Poor Richard Club. Fac- 
simile proved a drawing card. In 
fact, one of the department stores 
moved the facsimile exhibit from 
the main floor to one of the upper 
stories because of the disruption 
to business caused by crowds which 
blocked access to some of the de- 
partments during the first dem- 
onstrations. 

Interesting feature of the In- 
quirer’s editorial policy in prepar- 
ing its facsimile copy was its strict 
adherence to maintaining a com- 
plete home news and feature serv- 
ice. Inquirer copy not only covered 
top news as it occurred, distributed 
as “Fax-Flash” bulletins, but in- 
cluded comprehensive news, sports 
and feature roundups, well bal- 
anced as to context, to cover the 
whole range of family interest. 





Win CP for TV 
SARKES TARZIAN, consulting 
radio engineer, and his wife, Mary 
Tarzian, last week were granted 
a construction permit by FCC for 
a new commercial television sta- 
tion at Bloomington, Ind. Facilities 
authorized are Channel 10, 192- 
198 me, 1 kw, unlimited. Mr. Tar- 
zian is licensee of W9XHZ, high 
frequency developmental AM sta- 
tion at Bloomington. 





OMAR Inc., Omaha (bakery products), 
has named Hill Blackett & Co. as its 
agency. 


Ten Stations Asking Changes 
And Transference of Ownership 


APPLICATIONS _ involving 
changes and transfers of ownership 
of 10 stations have been filed with 
FCC within the past fortnight. Of 
these only four have monetary 
considerations, ranging from $100 
to $25,000 and totaling $38,060. 
Assignment of license of WPUV 


Pulaski, Va., is requested from 
Howard R. Imboden, trading as 
Southwest Broadcasting Co., to 


Southwest Broadcasting Corp. Mr. 
Imboden is 49% owner and presi- 
dent of the new corporation and 
receives $25,000 for his relin- 
quished share of WPUV. Reason 
for the switch was given as Mr. 
Imboden’s incapability to continue 
devoting full time to the station. 
He acquires fulltime services of 
Allan S. Aden, vice president and 
49% owner of assignee. Other offi- 
cers are Eleanor T. Imboden, sec- 
retary and 1%, and W. F. White, 
treasurer and 1%. Mr. White is 
in lumber business. WPUV is as- 
signed 250 w on 1230 ke. 

To equalize ownership in KSLM 
Salem, Ore., transfer of control of 
26 shares is requested from Paul 
McElwain, secretary-treasurer and 
majority stockholder, to Glenn E. 
McCormick, president, minority 
owner and KSLM general mana- 
ger. With transfer each would own 
50%. Sale price is $11,960. KSLM 
is assigned 1 kw on 1390 ke. 

Goggan & Dennis 

Incorporation of KGRI Hender- 
son, Tex., involving enlargement 
of ownership interests, has been 
referred to FCC for approval. Pres- 
ent co-partners, Benjamin F, Gog- 
gan Jr. and Howard E. Dennis, do- 
ing business as Goggan Radio 
Sales, a radio sales and service 
firm, sell to Henderson Broad- 
casting Corp., a new firm of 16 
local business people including 
themselves. Consideration is $1,000, 
money invested in proposed opera- 
tion to date. Mr. Goggan is vice 
president and 4% owner of the 
assignee. Mr. Dennis has like in- 
terest. Other officers are Roy B. 
Cancon, employe of Beacon Oil and 
Refining Co., president and 16%: 
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Boyd Harris, owner Harris Clean- 
ers, secretary-treasurer and 4%; 
Lynn Roy, radio engineer for as- 
signee, director and 4%; Henry 
Dailey, operator Grapeland Motor 
Agency, Chevrolet dealer, director 
and 12%, and T. P. Lott, 12%. 
KGRI holds permit for 250 w day- 
time operation on 1000 ke. 

Because of the death of James 
O. Jones, third-owner and partner 
of WGCM Gulfport, Miss., applica- 
tion has been filed for absorption 
of that interest by the remaining 
two partners, Hugh O. and William 
E. Jones. Estate of James O. Jones 
receives consideration of $100. 
WGCM operates on 1240 ke with 
250 w. 

Approval also is sought to trans- 
fer of control of WJLK Asbury 
Park, N. J., FM station, from J. 
Lyle Kinmonth, deceased, to his 
widow, Mabel Brazer Kinmonth, 
and Asbury Park National Bank, 
executors and trustees. 900 of total 
910 shares are involved. There is 
no monetary consideration. WJLK 
holds permit for 1 kw on 104.7 me. 


WJBO, WBRL Transfer 


Similarly WJBO and WBRL 
(FM) Baton Rouge, La., has filed 
for transfer of control from estate 
of Charles P. Manship Sr. to the 
testamentary executrix, the de- 
ceased’s widow, Leora D. Manship. 
Switch involves 959 of total 1000 
shares. There is no monetary con- 
sideration. WJBO is assigned 5 kw 
on 1150 ke; WBRL 96.1 me, 51 kw 
effective radiated power. 

Application has been filed seek- 
ing approval to relinquishment of 
control of WHYN Holyoke, Mass., 
by Minnie R. Dwight, 66% owner, 
through gift of 150 shares (25%) 
to her son, William Dwight, presi- 
dent and 0.3% owner. Other inter- 
ests continue the same. WHYN 
operates on 1400 ke with 250 w. 

To separate newspaper and sta- 
tion operations, application has 
been tendered FCC for assignment 
of license of WHBL Sheboygan, 
Wis., from Press Pub. Co., pub- 
lisher of the daily Sheboygan 
Press, to a new firm, WHBL Inc. 
Officers and ownership remain pro- 
portionately the same. WHBL as- 
signment is 1 kw to local sunset, 
250 w night on 1330. kc. 

Gordon P. Brown, owner of 
Brown Radio Service and Lab., li- 
censee of WSAY Rochester, N. Y., 
desiring to separate his business 
and station interests, has asked for 
assignment of license to the Fed- 
eral Broadcasting Service Inc., a 
new corporation of which he is 
sole owner and president. WSAY 
facilities are 1 kw on 1370 ke. 

Likewise, J. Herbert Hollister, 
licensee of KBOL Boulder, Col., in 
application to FCC seeks approval 
for assignment to Boulder Radio 
KBOL Inc., new firm of which he 
is president and 98% owner. KBOL 
operates on 1490 ke with 250 w. 
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NAEB Plea to FCC 
A RESOLUTION to petition 
the FCC to admit “new and 
significant” testimony from 
the National Assn. of Edu- 
cational Broadcasters in its 
clear channel hearings was 
passed last week by the 
NAEB at a meeting held ¢o- 
incidentally with the Insti- 
tute for Education by Radio, 
at Ohio State U. The na- 
ture of the evidence which 
the NAEB hoped to present 
to the FCC was not dis- 
closed. 











WELDON & CARR OPENS 
DALLAS BRANCH OFFICE 


OPENING of a_ southwestern 
branch office in Dallas was an- 
nounced last week by Weldon é 
Carr, Washington radio consulting 
engineers. 

At the same time it was dis 
closed that the firm had installed 
radiotelephones in its field cars to 
speed operations. FCC authorities 
said it was the first such grant in 
the consulting field. 

James O. Weldon is in charge of 
the Dallas office and will divide his 
time between Dallas and Washing- 
ton. Lester H. Carr, his partner, 
is in charge of the Washington 
office. The Dallas branch is at 1728 
Wood Street. 

James Fenner and Robert Jas- 
man have been transferred from 
Washington to the Dallas office, 
and two new senior engineers have 
been added there. They are John F 
Seales, former chief engineer of 
the Manila operation of Interna- 
tional Broadcast Division, State 
Dept., and previously a broadcast 
field engineer for OWI, and B. W. 
Griffith Jr., former member of the 
research staff of Massachusetts 
Institute of Technology and more 
recently engineer in charge of 
broadcast equipment design for E. 
F. Johnson Co., Waseca, Minn. 

The Washington office has added 
a pilot-engineer, James E. Hard- 
wick, wartime flight instructor and 
bomber pilot in the European the- 


‘atre, who is doing aerial measure- 


ments in addition to engineering 
work. 

The high-frequency radiotele- 
phone grant was for six units, 
portable and mobile, to opera’ 
anywhere within continental U. §. 
Mr. Carr said they already had 
proven “big time savers” in field 
work. They operate on 153.59 and 
153.65 me and are assigned the 
call letters W1OXXL. As in all 
radiotelephone grants, the authori- 
zation is experimental. Three units 
are being used by the Washington 
office and three by the Dallas 
branch. 





WILLIAM R. GERLER, formerly with 
Young & Rubicam Inc., Chicago, and 
former director of public relations for 
the Investors Syndicate, Minneapolis, 
has joined S. C. Johnson & Son Inc, 
Racine, Wis., (Johnson’s Wax) as pub 
licity manager. 
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Wall Leaving NBC 
for Post With BMI 


Network Position to Be Assumed 


By Thomas C. McCray 
CHARLES A. WALL, former ad- 
ministrative assistant to the NBC 
vice president in charge of finance, 
has joined BMI as vice president 
in charge of fi- 
nance, and will be 
succeeded at NBC 
by Thomas C. 
McCray, former 
program manager 
of the network. 

Mr. Wall joined 
NBC’s_ treasur- 
er’s department 
in 1929 and be- 
fore joining the 
Federal Service 
in May 1941 was business man- 
ager of the network’s program de- 
partment. During the war he 
served successively with the War 
Department General Staff, the 
Amphibious Force of the Atlantic 
Fleet, the Provisional Engineer 
Special Brigade Group in the Nor- 
mandy invasion, and Headquarters, 
12th Army Group, during the 
European campaign. 

He returned to NBC from the 
Army as administrative assistant 
to John H. MacDonald, NBC vice 
president in charge of finance. 

Mr. McCray, who will serve with 
NBC as chairman of the staff 
operations group, entered radio in 
1925 singing on 
WTIC Hartford, 
Conn., NBC affil- 
iate. He became 
assistant general 
manager in 
charge of WTIC 
programs in 1931. 
During the War 





Mr. Wall 





Mr. McCray 

served with the 

Office of Censor- 

Mr. McCray ship, Foreign 
Language Division and _ joined 
NBC in May 1944, as eastern 


program manager. He was named 
program manager last year which 
gave him supervision of all NBC 
sustaining programs. 





Video Training 
TELEVISION section of the Am- 
erican Theatre Wing training pro- 
gram for veterans of the entertain- 
ment world, headed by Byron Mc- 
Kinney, begins a new training pro- 
gram for 10 weeks on May 26. 
Seminar on methods and labora- 


tory developments will include 
tour of studios and laboratories in 
Schenectady and Philadelphia. 


Term will conclude with a course 
i practical producing in which 
students write, produce and design 
and handle cameras and - sound 
equipment in regular productions 
of television on W2XJT Jamaica, 
LL, N. Y. 





HERBERT HOOVER will take part in 
an informal discussion on CBS’ “‘Invita- 
tion to Learning” program on May 18, 
Sunday, 12 ‘noon=12:30 p.m. 
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FCC Grants 13 Conditional, 
Nine More Final CPs for FM 


CONDITIONAL FM grants were 
given by FCC last week for nine 
Class B and four Class A outlets. 
Nine of the grantees presently have 
standard station affiliations. The 
Commission also granted construc- 
tion permits for nine outlets and 
issued five CPs to FM stations in 
lieu of present conditions. 

A CP for a noncommercial educa- 
tional FM station was issued by the 
Commission to U. of Tulsa, Tulsa, 
Okla. Facilities are 90.3 me, 1 kw, 
with antenna height above average 
terrain of 350 ft. 

All of the conditional grants are 
subject to further review and ap- 
proval of engineering details. 


Class A Grants 
The Class A conditional grants: 


Norristown, Pa.—Rahall Broadcasting 
Co., licensee WNAR. Comr. Clifford J. 
Durr for hearing. 

Marion, Ill.—Harry L. Crisp, publisher 
and owner Marion Evening Post and 
Mayor of Marion since May 1935. 

Oak Park, Ill—Commander Indus- 
tries engaged in manufacture of phono- 
graphs and contract assembler. Firm is 
copartnership composed of Virgil Ed- 
ward Otto and Robert Charles Meissner, 
both mechanical and industrial engi- 
neers and Navy radio veterans. 

McPherson, Kan.—The McPherson 
Broadcasting Co., Principals: John R. 
Griffith, drug store owner and Navy 
radio veteran, president and 21% 
owner; K. R. Krehbiel, editor-publisher 
The McPherson Daily Republican, vice 
president and 39.4%; Evart Mills, at- 
torney, secretary-treasurer, 39.6%. Firm 
is AM applicant there. 


Class B Grants 
The Class B conditional grants: 


Springfield, Ill.—Radio Springfield, 
licensee WSOY Decatur, Ill. Comr. Clif- 
Durr for hearing. 

Omaha, Neb.—Central States Bestg. 
Co., licensee KOIL. Comr. Clifford J. 
Durr for hearing. 

Savannah, Ga.—A. C. Neff, 90% owner 
WDAR. 

Alton, Ill.—Illinois-Alton Broadcasting 
Co.. permittee WOKZ. Channel 223 was 
deleted from Columbia, Mo., and added 
to Alton and Channel 277 was added 
to Columbia. Comr. Clifford J. Durr for 
hearing. 

Utica. N. Y¥Y.—Richard Balch, permit- 
tee WFRB. 

Lubbock, Tex.—Lubbock Broadcast- 
ing Co., licensee KSEL. 

Tyler, Tex.—Rose Capitol Broadcasting 
Co., permittee new AM station. 

Portland, Ore.—Hinson Memorial Bap- 
tist Church. 

Green Bay, Wis.—The Journal Co., 
licensee WTMJ Milwaukee and WSAU 
Wausau, Wis. Also WTMJ-FM and 
WSAU-FM. Channel 230 added to Green 
Bay. 

The following were authorized 
construction permits; conditions; 
power given is effective radiated 
power, antenna height is height 
above average terrain (AM affilia- 


tion in parentheses): 

Gadsden Bestg. Co. Inc. (WJBY), 
Gadsden, Ala.—Class B; 1.5 kw; 500 ft. 

Baltimore Bestg. Corp. (WCBM), Balti- 
more—Class B; 15 kw; 555 ft. 

KOZY Kansas City—Class B; 9.7 kw; 
270 ft. 

Capital Bestg. Co. (KWDS), Jefferson 
City, Mo.—Class B; 9.7 kw; 310 ft. 

Medford Printing Co. (KYJC). Med- 
ford, Ore.—Class B; 4.3 kw; 1880 ft. 

Richard Austin Dunlea (WMFD), Wil- 
mington, N. C.—Class B; 13 kw; 345 ft. 


WKY-FM (WKY) Oklahoma City, 
Okla.—Class B; 190 kw; 940 ft. 
Oklahoma Press Pub. Co. (KBIX), 


Muskogee, Okla.—Class B; 9.7 kw; 325 ft. 
Carter Publications Inc. (WBAP), Fort 

Worth, Tex.—Class B; 44 kw; 435 ft. 
The following were authorized 


e Telecasting 


CPs in lieu of previous conditions: 

WBRC-FM Birmingham, Ala.—Class 
B; 560 kw; 625 ft. 

WMIX-FM Mt. Vernon, Ill.—Class B; 
13.7 kw; 550 ft., subject to granting AM 
application which makes provision to 
mount FM antenna on top of AM 
radiator of WMIX. 

KIMV Hutchinson, Kan.—Class B; 40 
kw; 530 ft. 

KTSJ Topeka, Kan.—Class B; 33 kw; 
285 ft. 

WLSC Lancaster, S. 
9.4 kw; 440 ft. 


C.—Class_ B; 





New $150,000 Building 
Planned for KOIL Omaha 


PLANS for a $150,000 building for 
KOIL Omaha were announced last 
week by KOIL’s manager, Wil- 
liam J. Newens. Structure will be 
erected on a newly-bought 132-foot 
tract facing Turner Park. 

Construction will begin as soon 
as all specifications are completed, 
Mr. Newens said. The building will 
house KOIL’s studios, administra- 
tive and departmental offices. 

Station is owned by the Central 
States Broadcasting Co., whose 
president is Charles T. Stuart, Lin- 
coln, Neb. Central also controls 
KFOR Lincoln and WDGY Minne- 
apolis. 





Given New Post 


WALTER CARRUTHERS, direc- 
tor of development and research, 
has been made chief engineer in 
charge of Don Lee Broadcasting 
System, Hollywood, studio opera- 
tions, according to Willet H. Brown, 
vice president and assistant gen- 
eral manager. Frank Kennedy con- 
tinues as chief engineer in charge 
of network AM-FM transmitters 
as well as shortwave. He is also 
in charge of applications for new 
stations and sites as well a power 
increases. 





‘MR. AND MRS.’ ACT 
WMUR Husband and Wife Team 
Tour Nation By Ai 


FAST-MOVING husband and 
wife team are John and Julie Wil- 
liams, of WMUR Manchester, 
N. H. 

Both licensed pilots, the Wil- 
liamses are touring all 48 states 
in their own Piper Cruiser making 
tape recordings as they travel. Ma- 
terial they record is air-mailed 


back to Manchester and broadcast 
over WMUR, of which Mr. Wil- 
liams is production manager. 
Their swing around the country, 
they estimate, will take six months. 





In scene above they interview J. 
Donald Wilson, ABC Western Divi- 
sion program director. 


Waring for Fibber 


FRED WARING Show will again 
replace Fibber McGee & Molly for 
Johnson Wax Co. on NBC for 15 
weeks starting June 24, and origi- 
nating from Shawnee-on-the-Dela- 
ware. Johnson’s will continue their 
morning shows. Agency is Need- 
ham, Louis & Brorby, Chicago. 








RCA EXHIBITION HALL opening cere- 
monies will be televised by WNBT New 
York, NBC video station, on May 13, 
3 p.m. The Exhibition Hall will be a 
permanent showcase for all RCA prod- 
ucts, facilities and services, and is 
located on 49th Street between Fifth 
Ave. and The Avenue of the Americas, 
New York. It will be open to the public 
daily, beginning May 14. 








Advertisers are cashing-in on KSFO’s music policy. Write for the “Music 
Story” and learn why 3 out of 4 San Francisco-Oakland Bay Area radio 
families prefer KSFO to any other independent station, or ask your Uni- 


versal Radio Sales representative. 


WESLEY |. DUMM, 


President 





Represented by 


Universal Radio Sales 
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—Classified Advertisements— 


PAYABLE IN ADVANCE—Checks and money orders only—Minimum $1.00. 
Situation Wanted 10c per word. All others, 15¢ per word. Count 3 words for 
blind box number. One inch ads, acceptable, $12.00 per insertion, non-com- 
missionable. Deadline two weeks preceding issue date. Send box replies to 
Broadcasting Magazine, 870 National Press Bidg., Washington 4, D. C. 








Help Wanted 
Wanted—Experienced announcer 
newsman for 250 watt western Penn- 
sylvania NBC affiliate. Splendid oppor- 
tunity for the right man. Permanent 
position in a progressive community. 
Write Box 279, BROADCASTING. 

Have good paying job for topfiight all- 
round announcer. Salary plus talent. 
5 kw, showmanship-minded station in 
large Florida city. State complete back- 
ground and references in first letter. 
Will then ask for audition—ET or live. 
Box 306, BROADCASTING. 

More than just voices! Successful 250 
watt basic network outlet in New Eng- 
land has immediate openings for sev- 
eral experienced announcers with per- 


in letter. Box 308, BROADCASTING. 
Florida 250 watter needs thoroughly 
experienced copywriter (preferably girl) 
to head department. Will have assistant 
Attractions include ocean, beach, elig- 
ible males, climate, fishing and so 
forth. Include background and recent 
photo. Box 338, BROADCASTING. 





New England network station in beau- 
tiful small city has opening for an 
enthusiastic, hard-working announcer. 
Man need not be experienced if he has 
other qualifications. Send details. Box 
345, BROADCASTING. 


New England network affiliate needs 
first class engineer to complete staff. 
Opportunity grow with progressive sta- 
tion in beautiful and prosperous com- 
munity. Send qualifications, salary re- 
quirement. Box 346, BROADCASTING. 




















Station Manager — 
No Salary 


I know that the next five years 
in radio are going to be tougher, 
profit-wise, than the last ten. I 
know, too, that simply means 
more intelligence, more knowl- 
edge and more sweat will be 
necessary than ever before. 

I’ve been in radio for fifteen 
years, most of them for one 
employer. I’ve worked with sta- | | 
tions of almost every size and | | 
type in every part of the coun- 
try. I know management, sales, 


3 





programming, promotion. And 
I know how to hold a loyal 
staff together. 

I want to talk to some licensee | 
about managing his station on | 
a percentage, stock participa- 
tion, over-ride or any other 
basis that will permit me to 
earn only in ratio to what I 
make for the owner. 
Negotiations will be confiden- 
tial, of course. And should we 
get together I can start at any- 
time. 


| BOX 
370 
BROADCASTING | 
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Help Wanted (Cont’d) 


Two progressive men—one announcer- 
program man, and one engineer to as- 
sist in building organization to operate 
Class B FM station and radio school in 
southern city of 200,000. Conditional 
grant recently obtained and station op- 
eration to be rushed as rapidly as possi- 
ble. Only men willing to work into key 
positions in combined station-school 
need apply. State experience and nec- 
essary starting pay in first letter. Re- 
plies will be held confidential. Box 354, 
BROADCASTING. 


Engineer with some experience with 
measuring equipment to assume charge 
of field equipment and some field work 
with old established consulting engi- 
neering firm in Washington. Provide full 
details Box 359, BROADCASTING. 


Wanted—tTransmitter engineer. Salary 
48 dollars for 40 hour week. Ideal work- 
ing conditions, excellent opportunity. 
Southeastern section. Give complete de- 
tails including photo. Box 360, BROAD- 
CASTIING. 

Attention RFD men: Exceptional op- 
portunity for experienced, mature an- 
nouncer. Must write and produce es- 
tablished farm show, also be capable of 
general staff work. We want the top man 
for the top job with top station back- 
ing and promotion. Wide open market 
for man who can produce copy results. 
Send all first letter including picture, 
references, and transcription. Our em- 
ployees know of this ad. Address Box 
362, BROADCASTING. 
Engineer wanted by Pennsylvania 250 
watter. No floaters. State salary require- 
ments. Address Box 367, BROADCAST- 
ING. 


Wanted: Advertising manager, 5000 watt 
western station. Salary plus commission 
on gross sales. Position open June Ist. 
Box 368, BROADCASTING. 


Program director - chief announcer— 
New 250 watt independent New England 
station desires services of live-wire who 
can supervise program direction and act 
as chief announcer. Veteran preferred. 
Box 369, BROADCASTING. 


Experienced salesman, write copy, serv- 
ice accounts. Commission with draw. 
Wanted by new Texas local fulltime 
Mutual. Box 381, BROADCASTING. 

Wanted—Western type hillbilly bands. 
Send picture, record and expected sal- 
ary first letter. Radio Station WRRF, 
Washington, N. C. 








Time salesman or local sales manager 
for prosperous basic network station. 
Only experienced commercial man con- 
sidered. Good active account list plus 
growing production assures fine income 
on commission. Wire, write or see C. B. 
Heller, Manager, WJPA, Washington, 
Penna. 





Announcer-operator with ticket. Send 
photo, disc if possible and experience. 
New modern furnished apartment at 
station. $35.00 per month, all utilities 
furnished. Trout fishing practically at 
back door. Airmail, wire or phone. 
KPRK, Livingston, Montana. 








SITUATIONS WANTED } 
Serving now as network program 
director all Armed Forces Radio | 

Stations, Japan. WVTR, Radio 
key station, 50,000 w. 
M.A., and PhD. Degrees, 
professor basic speech for radio, | 
| Dean of Men and lecturer 20 | 
years. Now directing-supervising 
| all seript (continuity), program- 
ming, basic speech, announcer’s 
| classes and producing. Have done 
public relations. Am 46, single, 
with A-1 character and credit 
rating. Salary commensurate with 
qualification and experience— 
| 400.00 mo. minimum. Avail- 
| ability arranged immediately. 
Prefer substantial, new station. 
} Enjoy pioneering difficult jobs.” 4 
Chosen by United States Govt. to | 
pioneer present Armed Forces | 





Network. Occupation to end soon. | 
| Box 393, BROADCASTING. 
| 











Help Wanted (Cont'd) 


Program director-production man — 
Number one assistant to manager: Un- 
usual opportunity for right man to be- 
come associated with two new progres- 
sive stations, located in south’s largest 
market. If you are young, ambitious, 
have had plenty of radio exeprience, 
preferably on an independent station in 
a major market; if you feel that you are 
entirely capable of programming both 
AM and FM as well as announce and 
write copy; if you have ideas and can 
write and produce shows that will sell; 
if you are looking for a permanent 
position with a definite future; if you 
like hard work and are willing to con- 
tribute to the success of the stations 
knowing that management will share 
that success; and if you are willing to 
start at a reasonable salary with a 
profit sharing bonus—providing you pro- 
duce; then you are our man. Only men 
with proven ability who are looking for 
a “future” not a “job” need apply. Give 
complete details first letter, include pic- 
ture and disc. Box 385, BROADCASTING. 








Wanted—First class engineer, no an- 
nouncing. Good starting sdiary and oth- 
er benefits. No floaters. Box 651, Ander- 
son, 8S. C. 


Announcer, experienced, for new FM 
station with AM affiliate. Write fully. 
WCAP-FM, Asbury Park, N. J. 








Southern California 250 watt indepen- 
dent needs chief engineer to handle, 
construction, two announcers with Ist 
class tickets, one salesman and one 
sports announcer. Base $60 announcers, 
chief open. Send disc, photo, com- 
plete information KSON, Maryland 
Hotel, San Diego, Calif. 


Announcer—Must be experienced in both 
selling commercial copy and console 
operation. Ability to do creditable job 
on news no handicap. Housing no 
problem. Send personal data _ sheet, 
disc and photo to Robert P. Ritter, 
Program Director, WSAM, Saginaw, 
Michigan. 








Wanted: Two first class licensed oper: 
ators for new ABC station. WDIG, Doth- 
an, Alabama. 

Wanted: Account salesman. Generous 
opportunities, drawing account and 
commission. KLO Ogden, Utah. 5000 
watt Mutual and Intermountain Net- 
work affiliate. Write Art Mortenson, 
a Ben Lomond Hotel, Ogden, 

ah. 


Wanted—First class engineer to handle 
announcing shifts and engineering shifts 
separately. Need good voice. Send au- 
dition record and personal recom- 
mendations. George J. Volger, KWPC, 
Muscatine, Iowa. 








Announcer—Progressive music and news 
regional. Housing assured. Send disc, 
photo to KECK, Odessa, Texas. 


Good job for man who can write con- 
tinuity, meet public and work mike. 
Must have complete details age, hea!th, 
employment record with references. Sal- 
ary depends on what you can offer. Box 
417, BROADCASTING. 


Small New England network affiliate has 
opening for a program man who can 
write, produce and_announce. Good bas- 
ic salary, plus talent. Box 418, BROAD- 
CASTING. 








Announcer—Immediate opening. Rush 
ET and photo to Tom Harvey, WGAT, 
Utica, New York. 

A topnotch announcer, control room 
operator needed by KHMO, Hannibal, 
Mo. At present 250 watts, have recon- 
struction permit for 5 kw. Your op- 
portunity to get in a growing organ- 
ization. Send complete details, salary 
expected, experience, references, and 
audition disc to Wayne W. Cribb, Gen- 
eral Manager Radio Station KHMO, 
Hannibal, Missouri. 


MANAGER AVAILABLE 

14 years programming, production, 
sales, management in network and 
local operation. 10 years executive 
positions. 34, married, children, vet- 
eran. References from leading ex- 
ecutives and owners. Go anywhere 
right opportunity. Available June 1. 
Box 292, BROADCASTING. 
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Help Wanted (Cont'd) 


Manager, has engineering for new stg 
tion in Georgia town. Need to con: 

party interested in financing. Contac# 
Ed Leach, Griffin Broadcasting Co., 
8S. Hill St., Griffin, Ga. 


Combination engineer-announcer want. 
ed by Mutual station. Must have firs 
class phone ticket. Experienee desireg 
but not necessary. If interested contac 
immediately by telephone or wire giy. 
ing full details. Radio Station WLa 
Muscle Shoals, Alabama. 


Announcer, experienced, $200 month 
hour week; airmail audition dise 
when available, snapshot, personal data, 
Also copywriter $40 week, send sng 
shot, sample spot copy, full persona 
data. KOLE, Port Arthur, Texas, 


Excellent opportunity for personality 
announcer with first class radio tele. 
phone license. Need is immediate. Wire 
or write Gene Burke Brophy owner, 











Top 50 kilowatter seeks qualified an- 
nouncer for vacation relief. RRR-Person- 
nel Service, Box 413, Philadelphia. 











Wanted: Announcer—experienced, fully 
capable 5 kw AM 8.8 kw FM. State 
salary expected. Bernie C. Barth, WLOS 
Asheville, North Carolina. 


Manager for one kw daytime station in 
large southeastern city. Already on air 
must be capable taking complete re- 
sponsibility. Excellent salary and par- 
ticipation. Housing not too difficult 
Reply will be kept strictly confidential 
Box 402, BROADCASTING. 


Wanted—Copywriter, one who like 
copywriting as career. Good staff, good 
station. Rush details and pictures. 
406, BROADCASTING. 
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Time salesman with experience in smal an, des 


station sales. Must be familiar with n 
market and retailer orientation in New 
England area. Veteran preferred. Bor 
407, BROADCASTING. 


Salesman for local station in Texas 
richest market—$6,000 year man who 
wants to make $8,000; prefer current 
Texas experience; ten percent on first 
$3,000, fifteen percent on sales over; 
send full details first letter, how long 
on present connection, etc. Box 
BROADCASTING. 


‘ Situations Wanted 


Topnotch sports announcer. Experienced 





news. ] 
ences. 
quest. | 


Chief e 
perienci 
operatic 
chief ¢ 
weeks 
ING. 


Alert, f1 
h N 





Versatil 
Pre-wal 
ing ag 
mature. 





major league play-by-play. Working 
sports at present. Desire position wit! 
station active in sports. Veteran. Singl 
no drifter. Reference. Experienced 
general announcing and disc jock 
work. Disc and photo upon request. Boi 
268, BROADCASTING. 


Program director-announcer interes 
in locating with progressive stati 
either new or old. Experienced in 
phases radio both business and DP 
duction. Consider good offer only. 
321, BROADCASTING. 


Engineer—15 years experience, instal 
lation, construction, maintenance and 
design, available about June Ist. & 
tensive experience design, adjustment 
and maintenance directional arrays 
Knows all phases broadcast busines 
Will consider only up to date progres; 
sive station. Box 325, BROADCASTING 


Chief engineer, eleven years broadcast 
Thoroughly experienced all phases in 





il 










Box 365 





cluding construction. Married. South 
east or east. Box 335, ‘BROADCASTING 


Announcer-writer. Experienced in 
types of programming, 3 years exp., 
27. Reliable and efficient. Sports, pls 
by play. $60.00 a week guarantee. 
414, BROADCASTING. 





—— 





Announcer, topflight, veteran. 5 yea ——— 


radio, 2 years AFRS, conscientious work 
er with real ability. Will travel any 
where. Photo and disc available. Fd 


full story write or wire Bob Stony , 


WMON, Montgomery, West Va. 














12 YEARS EXPERIENCE 


Programming, production, admin- 
istrative duties. Both independent 
and network affiliate experience ™ 
metropolitan area. Excellent musical 
background, promotion-wise. Vetera®, 
married, one child. Top industry ref- 
erences. Presently employed as pe™ 
dir. Seek permanent connection with 
bigger opportunities than present Pe 
sition offers. Available approx. June 
15. Prefer east or south. For com 
plete details write Box 386, BROAD- 
CASTING : 
eel 
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Situations Wanted (Cont’d) 


Situations Wanted (Cont'd) 


Situations Wanted (Cont’d) 


For Sale (Cont’d) 





i 
gnnouncer: 3 years experience. Operate 
poard. Prefer South Atlantic states or 
gouthern California. Box 339, BROAD- 
CASTING. | — 

e salesman—Ten years radio. Ex- 
smtional sales record. Married. Box 
342, BROADCASTING. 


I have the qualifications. I have the 
experience, seven years of it. If you need 
a good program-director, let’s get to- 
gether. Navy Veteran, now selling but 
prefer production and programming. 
Available immediately. Box 352, BROAD- 
CASTING. hand 

Station | manager—Proven ability in 
puilding sales, programming and com- 
munity service relations, new or estab- 
lished station. Have the “know-how”, 
initiative, adaptability and reliability 
to assume full responsibility and produce 











topflight results. Box 353, BROAD- 
CASTING. 

Engineer, experienced in transmitter, 
studio, construction. Presently em- 


ployed. Desires position within 200 miles 
New York. Box 355, BROADCASTING. 


Announcer. Graduate Radio City School, 
college and AFRS. Married, mature, 
congenial, responsible. Travel anywhere. 
Salary secondary, Opportunity to con- 
nect with small progressive station is 
my aim. Disc and photo on request. 
Box 356, BROADCASTING. 


Announcer. Ambitious, some commer- 
cial experience. Armed Forces experience 
and NYC radio school graduate. Any- 
where, now! Box 357, BROADCASTING. 


Announcer. Vet, college, 25. Commer- 
cial and Armed Forces experience. West 


Coast preferred. Box 358, BROADCAST- 
ING. 








Experienced announcer, married, veter- 
an, desires affiliation with live station 
in growing community. Specialist in 
news. Familiar all phases. Top refer- 
ences. Audition and photo upon re- 
quest. Box 361, BROADCASTING. 


Chief engineer-operator. Nine years ex- 
perience construction, maintenance, 
operation. 100 to 50,000 watts. Presently 
chief engineer 1 kw. Available two 
weeks notice. Box 363, BROADCAST- 
ING. 

Alert, friendly announcer-producer. Now 
with NBC affiliate, seeking wider field. 
Versatile, shines on news, special events. 
Pre-war newspaper reporter, advertis- 
ing agency copywriter. Single, sober, 
mature. Box 364, BROADCASTING. 


Married vet, 26, just out of radio school, 
wishes job as announcer in station 
west of Rockies. Eligible for on the job 
training. Will furnish disc and refer- 
ences, including letter of competency 
from school. Experienced in advertising. 
Box 365, BROADCASTING. 


Station manager—i12 years successful 
experience. Presently employed, wishes 
change for health reasons, south pre- 
ferred. Know FM. All replies answered. 
Box 366, BROADCASTING. 

Newswriter—Over two years experience 
with one of nation’s leading radio sta- 
tions. Also, reporting, supervisory back- 
ground. 38 years old. Veteran, sober, 
conscientious. University education. 
$85.00 minimum. Box 371, BROAD- 





| CASTING. 


Manager—Photo and detailed letter fol- 
lows. Box 372, BROADCASTINIG. 


Announcer—Dependable, young, single, 
veteran. News, sports. Seeking affiliation 
with progressive organization as an- 
nouncer or announcer-program director. 
Familiar with ABC operation. Disc, 
ed available. Box 373, BROADCAST- 











Operator with first phone and telegraph 
and seven years experience wishes posi- 
tion in south central state. Married 
and 27 years old. Box 374, BROAD- 
CASTING. 


Announcer, experienced, prefers posi- 
tion western states. Married, 30. Box 
375, BROADCASTING. 


A cer, new: ter, veteran, desires 
Position with west or midwest station. 
Junior college graduate, age 24, married. 
Will send disc, references upon request. 
Box 376, BROADCASTING. 


——_ 














Chief engineer, excellent qualifications 
~ BO a ppee desires contact with 

ed station. Box 384, BROAD- 
CASTING. 
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Veteran, single, desires position as staff 
announcer. Some experience, graduate 
recognized Hollywood radio school. Disc 
on request. Douglas Caplette, 2208 
Orange Grove, Alhambra, Calif. 


Operator first ticket, married, age 26, 
4 years experience including 50 kw and 5 
kw. Available immediately. Prather, Box 
601, Ingleside, Texas. 

I want a chance in radio. Experience 
more important than salary. Veteran. 
B.A. Degree in journalism. Now taking 
graduate radio work in southern uni- 
versity. Interested in news, programs, 
continuity and production. Box 377, 
BROADCASTING. 


Veteran of war and radio. Pre-induction 
chief announcer of 5000 watt NBC affil- 
iate. Post war cfvilian executive in AFN. 
Program director of Paris and Frank- 
furt stations. Production chief of net- 
work. 26, college, married. Scripts, trans- 
criptions, references. Box 378, BROAD- 
CASTIING. 

Young woman announcer would like 
position with small station. Ambitious. 
Willing to sell, write, learn control 
operation, etc. Experience as disc jockey 
for 50 kw station. Available now. Go 
anywhere. Opportunity ffirst, salary 
second. Photo and transcription on 
request. Box 379, BROADCASTING. 


Sales manager regional station, now em- 
ployed, desires change offering greater 
opportunity. Young family man, pro- 
gram promotion, sales and general oper- 
ation experience. Excellent references. 
Will consider any good proposition. Box 
380, BROADCASTING. 

Capable announcer-newsman. Exper- 
fenced, conscientious, well educated, 
young vet., single. Sound radio back- 
ground and musical knowledge. Avail- 
able May 15. Box 382, BROADCASTING. 
News specialist—Announcing, editing, 
commentary experience, Dartmouth Col- 
lege graduate, six years in radio; present- 
ly teaching same. Hold first class lic- 
enses with engineering experience. Box 
383, BROADCASTING. 


No talent—just guts—announcer. Small 
voice, little experience. High on try, 
low on dough. Thoroughly trained, I 
know I’ve lots to learn. Vet, 29. single. 
Midwest preferred. Harry Madlin, 4528 
S. Richmond Street, Chicago 32, Illinois. 


Announcer—Veteran, young ambitious, 
single. Graduate leading radio school, 
Radio City, New York. Handle all phases 
of radio. Talented and desires change. 
Will work anywhere in U.S. Disc, photo 
on request. Write or wire Stan Kotel, 
416 Fort Washington Avenue, New York, 
New York. 


Hal Styles may solve your problem with 
a@ young, ambitious, capable man, vet- 
eran or non-veteran, who has been 
thoroughly grounded for eight or more 
months by radio professionals in an- 
nouncing, newscasting, control opera- 
tion and continuity writing. Write or 
wire Hal Styles, Hal Styles’ School of 
Radio, 8800 Wilshire Blvd., Beverly 
Hills, Calif. 
Two announcers, work together, excel- 
lent talent, some _ experience, hard 
workers. Box 392, BROADCASTING. 

Engineer. ist class license, vet, 4 years 
experience. RCA graduate. Box 388, 
BROADCASTING. 




















Want to increase your station’s popu- 
larity? Promotionally-minded progrdm 
director who has by previous experience: 
(a) increased Hooper-ratings (b) sold 
more time on air—desires connection 
with progressively-minded station in 
city over 150,000. Salary secondary to 
opportunity. Box 389, BROADCASTING. 


Engineer. RCA graduate, Ist phone, vet, 
2 years experience, married. Eastern 
Seaboard preferred. Box 390, BROAD- 
CASTING. 


Announcer. Young vet, graduate NBC- 
Columbia Radio Instruction, as announ- 
cer. Also graduate leading radio school, 
Radio City, N. Y. All phases announcing: 
“voice with a smile” that will surely 
attract listeners. Disc on request. Box 
391, BROADCASTING. 


Engineer, experienced, ist phone, vet, 
married. dependable. Available immed- 
fately. Will travel. Louis Polovsky, 1155 
Morrison Avenue, Bronx 59, New York. 








TOWER 187 Ft., self-sup- 

FOR SALE porting Lehigh 
tower, A-1 condition. Avail- 
able about 6 weeks. 


WSNJ, Bridgeton, N. J. 
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Program director combines program- 
ming and production with sales. Box 
410, BROADCASTING. 


3 years exp. at your disposal if you can 
meet with this proposal. Announcing 
position with future bright and good 
starting wage to make it right. Box 
394, BROADCASTING. 


Announcer, staff. 31 years old. Married. 
University graduate. Reliable, trained 
in all phases broadcasting. Desire per- 
manent position. Box 395, BROAD- 
CASTING. 


Need experienced copywriter or top- 
notch program-production supervisor? 
Write: RRR, Employment Service, Box 
413, Philadelphia. 
Sports announcer-writer-producer. Play- 
by-play. Top flight. AFRA only. Box 
398, BROADCASTING. 

















Program director—Dependable, exper- 
ienced man desires change. Will accept 
reasonable salary. Box 399, BROAD- 
CASTING. 

Position as transmitter engineer. Eleven 
years broadcasting experience. Box 400, 
BROADCASTING. 


Salesman interested in connecting with 
local station. Box 409, BROADCASTING. 


Engineer—10 years diversified radio ex- 
perience. Now employed by ABC affil- 
iate. Prefer technical work rather than 
routine gain riding. Box 401, BROAD- 
CASTING. 


Copywriter, young, ambitious. Graduate 
top NY radio school. Box 403, BROAD- 
CASTING. 

Station manager. 17 years personnel, 
production, programming. Want to de- 
velop small station. Ideas, versatility, 
can make most of what you’ve got. Ex- 
cellent organizer, administrator. Locate 
anywhere. Top references. Veteran, 
married, 38. Box 404, BROADCASTINIG. 


Disc jockey experience with top local 
show. Positive I can build audience for 
morning, afternoon or midnight show. 
No location preference. Veteran. Box 
411, BROADCASTING. 


Announcer, experienced, single. Familiar 
with all phases of staff work, some writ- 
ing, like to learn sales, excellent on 
ad-lib disc shows. Go anywhere. Veteran. 
Box 412, BROADCASTING. 


Engineer, experienced, first phone, de- 
sires permanent position, Midwest or 
midsouth. No announcing. Getting mar- 
ried soon. Minimum $50.00. Available 
June first. W9WHY, 1312 Pawnee, Lin- 
coln, Nebraska. 

Announcer presently employed at 5 
kw in large middlewestern market, de- 
sires change. 5 years experience, all 
types commercial announcing. Age 27, 
married. Box 416, BROADCASTING. 


For Sale 


Two Fairchild 227-B transcription tables, 
less pickups. Excellent condition. For 
details, write, WKXL, Concord, New 
Hampshire. 


Hallicrafters S36 UHF receiver. Used 
only 10 hours on tests. New radio guar- 
antee. First check for $225.00. Radio 
— KTMS, Santa Barbara, Califor- 
nia. 

Jockey’s comedy script collection, $5.00. 
Kleinman, 25-31-T 30th Road, Astoria 2, 
New York. 


RCA 76-A console recently reconditioned 
by factory. Excellent condition. $650.00. 
KRDU. Dinuba, California. 




















Two Blaw-Knox, 165’, square base, self- 
supporting, insulated towers. WCAO, 
811 West Lanvale Street, Baltimore 17, 
Maryland. 

250 watt RCA-Kluge transmitter; com- 
posite speech input. Used here 2 years. 
Make cash offer. KONP, Port Angeles, 
Wash. 
Gates console model 30, new in Decem- 
ber 1945. Purchase price $830.00. Has 5 
pre-amplifiers and provision for two- 
studio operation plus control room an- 
nouncing. Talk-back microphone built 
in. Complete with separate power supply. 
Available immediately. Box 405 BROAD- 
CASTING. 








CASH—No haggling if price right 
for control or minority interests in 
going AM or FM stations or con- 
struction permits. Please give mar- 
ket data, frequency, 
population. 
CASTING. 


power and 


Box 187, BROAD- 














Two Federal 891-R tubes, new factory 
guarantee, each $240.00. One Gates type 
51 studioette, new condition $345.00. 
Box 415, BROADCASTING. 





250 watt independent located in small, 
rich western market, can be purchased 
at approximately owners investment. 
Blackburn-Hamilton Co., Radio Station 
Brokers; Washington, D. C. James W. 
Blackburn, 1011 New Hampshire Ave.; 
National 7405; San Francisco—Ray V. 
Hamilton, 235 Montgomery St.; Exbrook 


‘Wanted to Buy 


Wanted to buy: Controlling interest in 
250 watt network affiliate. Box 311, 
BROADCASTING. 2 


Wanted—New or used 5 kw AM trans- 
mitter, also associated equipment. Box 
312, BROADCASTING. 














Wanted: Sales rights good transcribed 
shows. Box 351, BROADCASTING. 
Need immediately used 5 kw transmit- 
ter and associated equipment. Box 396, 
BROADCASTING. 


$750,000. second money towards pur- 


chasing existing station. First loan 
money available. Box 397, BROAD- 
CASTING. 

Miscellaneous 


Improve your announcing. Learn net- 
work technique. Get the announcer’s 
Handbook. Send $2.00 to Ryan, 502 17th 
Ave., N., Seattle 2, Washington. 
Broadcasters! Over 3,000,000 members 
launching national campaign. Sure-fire 
PI proposition. Videor Enterprise, 1649 
North Broad, Philadelphia, Penna. 





SITUATIONS 
WANTED 


@ Five clean cut colored 
men holding first class 





phone licenses need posi- 
tions. Recent graduates of 

p 

| recognized school of ra- 

| dio. Ex GI’s, reliable and 

ambitious. 


A. C. Crail—Room 200 
Ave., 


| Write or wire “collect” 
| 


—5005 Euclid 
Cleveland, Ohio. 

















® 
AGENCY RADIO EXECUTIVE 


Experienced in all phases of ra- 
dio copy and continuity, produc- 
tion, talent and time buying, 
backed by eight years with agen- 
cies, eight years with stations and 
networks and five years in re- 
search, is interested in heading 
radio department of medium or 
small agency, preferably in New 
York or Chicago. Will exchange 
references with organization in- 
terested in the permanent employ 
of an executive who can build 
and maintain a radio department 
of highest calibre. Address Box 
387, BROADCASTING. 



















ONE PRESTO 
MODEL Y RECORDER, 


low impedance input. 
In original crate. 
Bex 413. Broadcasting 
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McLean New WPTZ 
Commercial Chief 


Has Been Transmitter Sales Head 
Of GE Since May 1945 


JAMES D. McLEAN, in radio and 
television engineering and _ sales 
for the past 11 years, last week 
was appointed commercial man- 
ager of WPTZ Philadelphia, Philco 
television station. 

The _  appoint- 
ment was an- 
nounced Friday 
by Ernest B. 
Loveman, vice 
president of 
Philco Televi- 
sion  Broadcast- 
ing Corp., WPTZ 
licensee. 

Mr. McLean, 
32, has been man- 
ager of sales of the Transmitter 
Division of General Electric Co. 
at Syracuse since May 1945, and 
has had nine years of experience 
in radio, television and radar with 
that company. 

He is a graduate of Massachu- 
setts Institute of Technology with 
B.S. (1937) and M.S. (1938) de- 
grees in electrical engineering. In 
1936 he was radio aide to the late 
Frank Knox in his vice presiden- 
tial campaign. Later he helped set 
up a consulting engineering organ- 
ization in Chicago to handle highly 
specialized electronic and_ public 
address problems. 

Mr. McLean joined GE’s Gen- 
eral Engineering Laboratory in 
1938. He entered the Radio Com- 
mercial Dept. in 1939 and during 
the war was project manager for 
airborne radar and communica- 
tions equipment manvfactured for 
the Signal Corps and Army Air 
Forces. In 1942 he was named 
sales manager of television equip- 
ment. . 

He was active in the formation 
of Television Broadcasters Assn., 
and collaborated with Judy Dupuy 
in writing Television Show Busi- 
ness, a summary of five years of 
television programming experience. 
He is due in Philadelphia May 19. 





McLean 


Mr. 


GE Transmitter Division 
Headed by P. G. Caldwell 


PHILIP G. CALDWELL, former 
sales manager of television equip- 
ment of the General Electric 
Transmitter Division, Syracuse, 
N. Y., has been appointed mana- 
ger of sales of 
the Division. In 
this capacity he 
has responsibility 
for sale of all of 
the products of 
the Division. 
Employed by 
General Electric 
since 1932, Mr. 
Caldwell spent 
eight years in . 
Schenectady on Mr. Caldwell 
various engineering and commer- 
cial assignments, then transferred 
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PLAQUE was presented to WGN Chicago for winning first place in 
spring promotion campaign, 50-kw class, for its efforts on behalf of 
New Skippy Hollywood Theatre, sponsored by Good Foods Inc. (Skippy 
peanut butter), Minneapolis. At presentation ceremonies were (1 to r): 
Bert Scherb, WGN account executive; Ed Whalen and John Schultz, 
of P. J. Murphy Assoc., Skippy’s Chicago booker; Walter Guild, Gar- 


field & Guild, San Francisco agency; 


Ben Berentson, WG@N western 


sales manager; A. M. Brisbois, Skippy sales manager in Minneapolis, 


and Bill Meyers, WGN sales promotion manager. 





Veterans Broadcasting Gets Proposed 
Grant for Sixth Station at Rochester 


VETERANS BROADCASTING 
Co., composed of 38 stockholders 
including several present or for- 
mer employes of Compton Adv., 
New York, was given a proposed 


grant by FCC 
last week for a 
new Rochester, 


N. Y., station on 
1280 ke with 5- 
kw,  directional- 
ized fulltime. 
The Commis- 
sion’s proposed 
decision antici- 
. pated a denial of 
the application of 
Maillefert Rochester Broad- 
casting Corp. for the same facili- 
ties. The choice was based on Vet- 
erans Broadcasting’s “broader ra- 
dio experience and closer integra- 
tion of ownership and operation.” 
The proposed decision would 
give Rochester its sixth outlet. 
Veterans Broadcasting is headed 
by William B. Maillefert, head 
radio buyer and supervisor of 
radio media of Compton Adv., 
who plans to resign to manage the 
proposed station. All but one of 
38 stockholders are veterans, and 





Mr. 


all but four are Rochester resi- 
dents. Rochester Broadcasting is 
equally owned by several local 
business and _ professional men 


headed by Sol Heumann, clothing 
manufacturer and bank executive. 
Chairman Charles R. Denny and 
Comrs. Paul A. Walker and E. M. 
Webster did not participate in 
the proposed decision. 
Ownership of the applicants: 


Veterans Broadcasting — William B. 
Maillefert, president and general mana- 
ger (8.33%); John 8S. Houseknecht, 


radio traffic manager and business man- 
ager of Compton Adv., vice president 





to California where he was district 
electronics engineer for four years. 
He returned to Schenectady in 
1944 to become sales manager “of 
aircraft and marine equipment in 
the GE Transmitter Division, and 
was made television equipment 
sales manager in 1946. 


and proposed station manager (8.33%); 
Grantier Neville, Rochester attorney, 
secretary (3.33%); Hal James, free-lance 
program consultant formerly with Com- 
ton Adv. (8.33%); Harry W. Bennett Jr., 
with Compton since 1937 except during 
armed service (8.33%); and 33 other 
stockholders, none of whom has more 


than 6.17% interest. ABC affiliation is 
contemplated. 
Rochester Broadcasting—Owned in 


equal shares by Sol Heumann, manu- 
facturer and banker, president; Carl S. 
Halleur, vice president of Bausch & 
Lomb Optical Co. of Rochester, and 
other interests, vice president; E. Rob- 
ert Anderson, vice president of Roches- 
ter Coca-Cola Bottling Corp., secretary; 
Raymond L. Thompson, treasurer of 
U. of Rochester, treasurer; E. Willoughby 
Middleton. attorney; William S. Addi- 
son, president of Addison Lithograph- 
ing Co.; Raymond N. Ball, in executive 
position in several businesses. Roch- 
ester Broadcasting also contemplates 
ABC affiliation. 





PRAISE INDEED 
Tire Company Advertises 
Rival Firm's Program 


FULL-PAGE advertisement in the 
Washington, D. C. Sunday Star of 
May 4 and other papers through- 
out the country, by the General 
Tire & Rubber Co., Akron, urges 
readers to listen to The Greatest 
Story Ever Told, ABC religious 
program sponsored by the Good- 
year Tire & Rubber Co., a com- 
peting firm. 

Quoting the Star advertisement: 
“The Greatest Story Ever Told 
has all the impact of news—rad- 
ical news for a world beset by the 
suspicion and hate which Commu- 
nism spreads and feeds on 
Listening to a radio program may 
seem a small weapon against so 
grave a danger. But unless the 
great majority of us deem it 
worthwhile to renew our faith in 
the Source of our power and bless- 
ings, we may not find the strength 
to preserve them.” 

The Greatest Story Ever Told is 
carried by, among others, six sta- 
tions of the Yankee Network which 
are owned by the General Tire 
& Rubber Co. William F. O’Neil, 
board chairman of the firm, is the 
father of William M. O’Neil, presi- 
dent of WJW Cleveland. 
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FCC Calls Off F 
Channels 


Dearth of Opposition to wl “1 
* — reelectec 
Cited by Commission tising W 


FCC last week called off the hearJannual 1 
ing on its reallocation of Class }f Hotel As 
FM channels, for want of opposig Lewis, N 
tion [CLOSED CIRCUIT, May 5]. activities. 
One of only two statements fileg dent and 
in connection with the reallocatiog Rubber 
and accompanying amendment of SUrer- 
FM rules and standards [Broay ther | 
CASTING, April 14] was a propos Berg, Te 
by WINC and WINC-FM Winches! ing secre 
ter, Va., that rural stations be as sen, ABC 
signed “regionally classified” chan§ Directe 
nels with no other co-channel stag te™™S We 
tions within about 400 miles, W. Hoyt 


But FCC concluded that this pro — - 
posal, as well as the other state NBC ‘a 
ment filed in the case “raise ques i Sock 
tions which can be disposed 9 ~ S 
more appropriately without a gen —_ 

, ; for one t 
eral hearing, since they do not rv Electec 
late to the desirability of eithe ae 
the proposed allocation plan or thé 1947-48 a 
proposed amendments to the rule 


. feller Ce 
and standards. ley, We 
The other statement was ol Eugenie | 


mitted jointly by Hearst Radi 
(WBAL Baltimore), Tower Realty W 
and Radio Television of Baltimon 
Inc., requesting allocation of a 
additional channel to the Baltimor 
area. With the two added und 
the tentative reallocation, one mo 
would make possible a grant t 
each of the three pending appli 
cants. WINC asked that it be as}? 
signed Channel 260, which also } 
the frequency requested by th 
Baltimore petition. 

Meanwhile, FCC was report 
preparing a final draft of the pr 
posed amendments of FM rul 
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and standards for issuance shortl} Sum: 
They may include some min@syMME 
changes from the April 10 PMKenny B 
posals, but no substantial depat§ Procter 
tures are expected. (Ivory F 
Fri, 12-1 


D. C. STATIONS CHANG 
SHOWS TO FAST Tl 


DAYLIGHT Saving Time becam#artlett. 
the official time of the District @une 30, 
Columbia following decision lasfandled 

Wednesday by the Board of Co York, wl 
missioners. The action was takefrisco ac 


under a law passed a fortnig 
ago by Congress and signed by 
President. Under its terms th 
Commissioners held a hearing ! 
which sentiment was overwhelm 
ingly in favor of daylight time. 

Carleton D. Smith, general mai 
ger of WRC Washington, appe 
ing at a Wednesday hearing on 
half of broadcasters, said 17 Di 


trict stations favored the ti 
change. 

WRC, ~~ NBC outlet, had 
vanced most of its schedule 


conform to New York time. WO 


OL 
MBS outlet, and WTOP, CBS sti}, -LOM 


lub’s ty 
tion, had transcribed many of the Rest 
programs since the network sh Beth St: 


to daylight time. WMAL had use 
transcriptions to carry its ent 
schedule at the same time. 
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NEW YORK ADVERTISING 


WOMEN ELECT OFFICERS 
MARY McCLUNG, advertising di- 
rector of the New York Post, was 
elected president of the Adver- 
tising Women of New York at the 
annual meeting held on May 6 at 
Hotel Astor, New York. Dorothy 
Lewis, NAB coordinator of listener 
activities, was elected vice presi- 
dent and Alice O’Connor, U. S. 
Rubber Co., was reelected trea- 
surer. 

Other officers elected were Helen 
Berg, Textron Inc., as correspond- 
ing secretary and Grace M. John- 
sen, ABC, as recording secretary. 

Directors elected for two-year 
terms were: Ruth Kinyon, Charles 
W. Hoyt; Janet Mackey, Immi- 
grant Industrial Savings Bank, 
and Mary Margaret McBride, 
NBC women’s commentator. Lil- 
lian Jackman, partner in Tip-Top 
Letter Shop, was elected director 
for one term. 

Elected last year for two-year 
terms, and to continue serving for 
1947-48 are: Caroline Hood, Rocke- 
feller Center Inc., Harriet Gorm- 
ley, Westinghouse Electric, and 
Eugenie Stamler, Biow Co. 


Writer Sues CBS 
WILLIAM H. BARR, Hollywood 
writer, has sued CBS for $100,- 
000, charging the network with 
stealing one of his ideas for the 





Sprogram Money on the Line. Mr. 


Barr’s suit declares that CBS used 
his program Rhymo for 16 weeks 
in 1940 and that on his return 
from Army service four years 
later he found the network still 
carrying his show on 26 Pacific 
vast stations under a new title. 





Summer Replacement 
SUMMER replacement for the 
Kenny Baker Show sponsored by 
& Gamble, Cincinnati 
(Ivory Flakes and Crisco), Mon.- 
Fri., 12-12:30 p. m. on ABC, will 


Abe an interview program entitled 
sWelcome Traveler originating in 
aChicago 


and featuring Tommy 
Bartlett. The show which starts 
be produced and 
andled by Compton Adv., New 


w#York, which has had P. & G.’s 


tisco account. The Kenny Baker 


rtnighphow was handled by Benton & 
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Bowles for P & G’s Ivory Flakes. 
Both agencies divide billings on the 
summer show. 





Pd 


opening broadcast of ABC Breakfast 
lub’s two-week Eastern visit, sponsor, agency and 
letwork personnel got together backstage at ABC’s 
28th St. Theatre, New York. L to r: Frank Babcock, 

count executive, Hill-Blackett & Co.; G. T. C. Fry, 


RCA Profit in First Quarter 
Increases 48% Over Last Year 


RCA’s net profit, after taxes, for 
the first period in 1947 jumped 
48% over the same period last year 
from $1,519,841 to $4,680,065, it 
was announced by RCA President 
Brigadier General 
David Sarnoff at 
the company’s 
_ annual stockhold- 
ers’ meeting in 
New York on 
Tuesday. 
This amounted 
to earnings of 28c 
per common share 
as compared 
with 17e last 
year. Consoli- 
dated gross income was $76,560,096, 
an increase of $27,587,172 or 56% 
over the 1946 figure of $48,972,924. 

Reviewing the past ten years, 
General Sarnoff said that the net 
worth of the corporation had been 
increased by $39,000,000 and is now 
in excess of $100,000,000, while 
during the same period more than 
$60,000,00 in dividends had been 
paid to stockholders. He said that 
RCA had grown from 457 employ- 
es in 1919 to 40,600 today, and 
that these employes belong to 37 
separate unions. In spite of this, 
said General Sarnoff, RCA has 
used collective bargaining and has 
had no strikes. 





Mr. 


Sarnoff 


On the subject of national se- 
curity, the RCA president said 
that his company realized its re- 
sponsibility in continued and in- 
tensified research. “The war,” he 
said, “taught this nation that the 
study and application of science 
and invention to military, naval 
and aviation operations should 
never be neglected or underesti- 
mated.” 

Progress in television, he said, 
is being made on three fronts—re- 
search by RCA laboratories, manu- 
facturing by RCA Victor and tele- 
casting by NBC. Another indica- 
tion of television’s importance, he 
said, is that it was a major factor 
in the selection of Philadelphia for 
the Republican National Conven- 
tion in 1948. Emphasizing that de- 
velopment work in color television 
was by no means completed, the 
general said, “Our scientists and 
engineers are building new instru- 


BC Eastern sales manager; Bud Fisher, radio direc- 
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ments with which to explore the 
higher frequencies in the hope that 
the American public will enjoy the 
finest and most practical all-elec- 
tronic television service in both 
black and white and color at the 
earliest possible date.” 

On the international scene, Gen- 
eral Sarnoff pointed out that the 
recent opening of a new radio-tele- 
graph circuit to Greece gives RCA 
direct circuits to 61 foreign coun- 
tries. In addition, Radiomarine 
Corp. of America has added radar 
to its services, and now operates 11 
coastal stations and serves ships 
throughout the world. 

Looking ahead, the RCA presi- 
dent said, “We believe that 1947 
will be a year of scientific achieve- 
ment and industrial progress. We 
believe that research and develop- 
ments in manufacturing, broad- 
casting, communications, television 
and electronics offer great oppor- 
tunities to expand business and 
increase our service to the public.” 





Audience Survey Report 


Issued by Canadian Firm 


ELLIOTT-HAYNES Ltd., Toron- 
to, survey firm, has issued free to 
subscribers, a breakdown of share- 
of-audience and sets-in-use for a 
three-month period in Montreal, 
Toronto, Winnipeg and Vancouver. 

Report lists all program periods 
Monday to Saturday in quarter- 
hours from 9 a.m. to 6 p.m., and 
evening time in two hour blocks 
of 6-8 p.m. and 8-10 p.m. seven 
days a week. Sets in use for the 
times are shown and breakdown 
is by Canadian stations in these 
cities and principal American sta- 
tions heard in these cities. Mon- 
treal breakdown is for both Eng- 
lish and French language groups. 
First report covers January to 
March, and other share-of-audience 
reports are to be issued at three- 
month intervals. 


Carl K. Scott 
CARL K. SCOTT, assistant trans- 
mitter supervisor of WTIC Hart- 
ford, Conn., died suddenly of a 
heart attack, April 23. He had 
been a member of the WTIC engi- 
neering staff for the past 18 years. 


















tor, Swift & Co.; E. R. Borroff, vice president in 

charge of ABC’s Central Division; Savington Cramp- 

ton, Hutchins Advertising Co. Inc.; Anderson Hew- 

itt, account executive, J. Walter Thompson Advertis- 

ing Agency, and Pierson Mapes, Hutchins Advertis- 
ing vice president. 





HARMONY RECIPE 
NBC’s MacDonald Gives Code 
For Labor Relations———* 





EQUAL and just treatment for 
both employer and employe was 
called for by John H. MacDonald, 
NBC vice president in charge of 
finance, who told the National 
Assn. of Cost Accountants regional 
conference in Rochester last week 
that “intelligent cooperation be- 
tween labor, management, and gov- 
ernment are necessary to bring 
about full productivity and lower 
costs.” 

He urged the following steps: 
Management: Reduction of costs 
and a more enlightened public re- 
lations program to correct the 
popular misconceptions about the 
size of profits. Labor: Discard the 
“something for nothing” philos- 
ophy and cooperate with manage- 
ment to increase, not cut, produc- 
tion and profits. Government: Take 
the lead in effecting labor-manage- 
ment cooperation so that prices 
can be reduced through increased 
productivity; get rid of Communist 
trouble makers in government and 
labor; prevent monopolistic prac- 
tices; reduce government spending 
and taxes, and instill public con- 
fidence in business. 





Feature 
(Continued from page 11) 


writing, announcing, control room 
operations, sportscasting, manage- 
ment, and sales. 

As a reserve officer, he requested 
active military duty on Dec. 8, 
1941, went into service as a sec- 
ond lieutenant and applied for duty 
with the parachute troops. Between 
October 1942, when he shipped out 
with the paratroopers for Au- 
stralia, and his return in Novem- 
ber 1945, he earned promotions to 
captain and received an assortment 
of awards and campaign ribbons, 
including the Silver Star, Bronze 
Star, Air Medal, Purple Heart, Asi- 
atic Pacific Ribbon with Bronze 
Arrowhead and three campaign 
stars, and Philippine Liberation 
Ribbon with Bronze Star. 

WRON’s staff executives, under 
Mr. Blake as manager, include A. 
W. Holsten, program director; 
Leon Brauhn, chief engineer, and 
Clyde Porterfield, sales manager. 
Grant for the station was issued 
by FCC last summer [BROADCAST- 
ING, July 1]. 





IBEW Local 45 


LOS ANGELES radio technicians 
of the International Brotherhood 
of Electrical Workers have with- 
drawn from Local 40 to form Hol- 
lywood Local 45. Roy Tyndall, for- 
mer business manager of Local 40, 
was unanimously elected to a simi- 
lar post in the new local last week. 
Local 45 has jurisdiction over AM 
and FM broadcasting, television 
and recording technicians in the 
Los Angeles area. 


May 12, 1947 @ Page 103 











‘Hearability’ Gauged in WCAU's Survey 


Commercials Rated 
Highest Score 
In Test 


RADIO has found a new yardstick 
by which to measure the accepta- 
bility of its spoken word. 

Begun as an experiment by J. 
David Stern when he was pub- 
lisher of the Philadelphia Record 
and owner of the station, WCAU 
has uncovered some facts about its 
commercials, newscasts—in fact 
all of its broadcasts by the spoken 
word—which might very well be 
applied with advantage by every 
broadcaster. 

The experiment began after The 
Record engaged Robert Gunning 
Associates to do a survey on the 
readability of the newspaper. Im- 
pressed with the results, Mr. Stern 
suggested the possibility of doing 
a similar survey on WCAU scripts 
to determine their “hearability.” 

Mr. Gunning agreed. Here’s how 
the test works. 

Experts find that there are some 
20 factors of writing style which 
are important to readability of 
news stories. Tests prove that a 
large portion of the material in 
newspapers would be hard reading 
for college graduates. On the other 
hand all popular writing is found 
to have an easy reading level of 
from sixth to tenth grade. Ernie 
Pyle, for example, consistently 
wrote on a sixth or seventh grade 
reading level. Nearly all best sell- 
ing books are written on this level 
as well as a large portion of the 
best literature. 

The test is not intended as a 
measure of, literary style or of 
subject matter but as a gauge on 
“how well you reach your audi- 
ence.” Similar factors seem to gov- 
ern the effectiveness of communi- 
cation whether it be by eye or 
ear. 

Three Yardsticks 


For the purposes of the survey 
Gunning Associates take the three 
most important factors which af- 
fect reading or hearing difficulty. 
They are: 

1. The number of words in 
each sentence. For easy read- 
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GRADE READING LEVEL Commercials News Other Programs 
17 1 11 
16 iW 1 
15 111 1 
14 1 
Danger Line of 13 1 1 
Reading Difficulty 12 WW Wait 1 
1-_e-_—‘&I10w TUVVVGNI 111 
10 TVVVGIN 
Easy Reading 9 111 PUTTVTETVIIIA Wt) 
Level 8 VUVUUETITTT ovaaaaaN WW 7 
of Average 7 TUVTTIDTTTTT oFad WW 
Man r) TVVddd001 11111 
MEAN — 7.9 10.5 9.5 





ABOVE MARKED copy illustrates the Gunning method of judging 
hearability of scripts. The commercial here rates 14, or over the 
heads of a large portion of listeners. Penciled numbers at right show 
method used. Under SP is listed length of sentences, which in this 
instance average 17, a good average. Under AC is the “fog count” or 
number of hard words, phrases, etc. This is high, 63. Gunning believes 
the count for commercials should not go above 40. Under HI is the 
number of personal references, 4, or about average for this length 
script. Judgment on this script was that it could have been written 
more simply and still satisfy the doctors. 

ing these should average less 

than 20. 

2. A measure of the abstrac- 
tion and complexity of the 
words used. The count varies 
greatly with subject matter, 
but long words should be ques- 
tioned if the count goes much 
over 40. 

3. A count of personal ref- 


One of the first things that the 
surveyers found is that radio rates 
a much better grade for under- 
standability of the same story than 
do newspapers. Scripts written for 
radio are overall more concise and 
understandable. But there is still 
room for improvement. A _ break- 
down of the reading level tests of 
one full day’s copy at WCAU was 


erences—proper names, per- made by Mr. Gunning. (See ac- 
sonal pronouns, etc. companying chart.) 
Grading is by numbers. They Commercials, often written by 


12 to 17 Yale Review 


BREAKDOWN OF 126 READING LEVEL TESTS OF JANUARY 15, 1947 COPY 


stand for the probable grade place- 
ment of the material. Grade place- 
ment is merely a convenient method 
of scoring. This table will trans- 
late grade levels into comparable 
reading levels of magazines and 
newspaper columns which have a 
large adult following: 


6 to 7 True Story Ernie Pyle 
7 to 8 McCall's Samuel Grafton 
8 to 10 Reader’s Digest 


—Time Marquis Childs 
10 to 12 Atlantic 
Monthly Thomas Stokes 


David Lawrence 
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the most experienced and able of 
radio writing talent, came up with 
an excellent rating. All commer- 
cials for the day surveyed came 
below the danger line of reading 
difficulty. Nearly all came within 
the easy reading level of the aver- 
age man. The mean for all commer- 
cials was 7.9, comparable to mat- 
ter found in McCall’s magazine 
or in the column written by Samuel 
Grafton. 

News copy proved slightly more 
complex. It was higher than that 
of Time magazine but still came 
below that of the average news- 
paper which averages, according 
to Mr. Gunning, about 12. 

Other programs, as shown by the 
chart, vary widely in readability 
and run all up and down the scale 
with an average of 9.5. 

In analyzing the report Mr. Gun- 
ning said: “We believe this report 
shows that readability measure- 
ment can be applied to scripts with 
advantage. At the same time we 
must remind you that such analy- 
sis is not entirely reliable. 

“There seem to us to be two 


WCAU Philadelphia has attempted 
to judge the “hearability” of its 
programs by standards previously 
applied only to newspapers. Rob. 
ert Gunning Associates, who pre. 
viously have surveyed some of the 
nation’s leading newspapers and 
magazines, were engaged to ap. 
alyze scripts. The methods used 
and the results are described in 
the accompanying story. 





points at which this type of test- 
ing is most questionable in the 
radio field. First, the radio voice 
has advantages of _ inflection, 
change of tone and emphasis, which 
cannot be made evident on the 
printed page. Therefore, with spe- 
cial voice effort one can probably 
make difficult prose easier to under- 
stand. Second, although sentence 
length is an excellent index to 
reading difficulty we doubt if it is 
equally good for hearing difficulty. 
There are certain long sentences 
which have a conversational qual- 
ity. They are much more easily 
understood vocally than they are on 
the printed page in our opinion.” 


Same Factors 


It is not to be doubted, however, 
that most of the same factors of 
writing style affect understanding 
by ear as well as understanding 
by eye. Since this is true, program 
managers might improve  con- 
siderably the hearability of their 
programs by taking into considera- 
tion the Gunning analysis. Some 
stations may find that their scripts 
rate too far above the average 
which will in some measure insure 
easy understandability. If this 
should prove true a further study 
would certainly be in order. 





RCA INSTITUTES ELECTS 


GEN. INGLES PRESIDENT 


MAJ. GEN. HARRY C. INGLES, 
former chief signal officer of the 
U. S. Army from July 1943 until 
March 1947, has been elected pres 
ident and a director of RCA In- 
stitutes Inc., New York. General 
Ingles retired from the Army o 
March 31. He holds the Distir 
guished Service Medal and the Oak 
Leaf Cluster and has been deco 
rated for distinguished service by 
Great Britain, France, Venezuela 
and Colombia. 

After serving on the War Dept. 
general staff from 1935 to 193%, 
General Ingles was assigned # 
signal officer to the Caribbean area. 
He commanded the mobile fore 
and served as chief of staff in th 
Caribbean theatre during the early 
part of World War II. In 1942 t 
was selected by Lt. Gen. Frank 
Andrews to serve as his deput! 
commander in the ETO. 

General Ingles is the founder # 
the Army Signal Assn. 
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JAZZ PIANISTS 


WOV Confers Second Annual 
Student Awards 


WOV New York last week wound 
up its second annual jazz piano 
scholarship contest for high school 
and college students in the metro- 
politan area by awarding courses 
of 12, 9 and 6 lessons with Teddy 
Wilson, noted jazz pianist, to the 
three finalists. Winners were 
Richard R. Hyman, 20-year old 
student at Columbia College; Viv- 
ian Scott Ramsey, 21-year old 
student at Juilliard School of Mu- 
sic; Norbert De Coteau, 17-year 
old high school boy. A special vet- 
eran’s scholarship award of ten 
lessons with Mary Lou Williams, 
another well known piano artist, 
was won by Edward V. Bonnemere, 
26 and a student at New York U. 

Contest finals were broadcast 
from an auditorium packed with 
jive fans, as a special addition to 
WOV’s nightly 1280 Club program 
of jazz recordings. Station feels 
that in sponsoring these annual 
contests for young artists it is 
both paying a debt to the jazz 
music world for one of its most 
popular programs and also help- 
ing to develop new talent that will 
insure a continuing supply of hot 
music in years to come. Winner of 
the first contest, 17-year old War- 
ren Vaughn, demonstrated on the 
broadcast how much he has im- 
proved in the last year. 





KAGH to Haley 


CONSENT was given by FCC last 
week to assignment of construc- 
tion permit of FM station KAGH 
Pasadena, Calif., to Andrew G. 
Haley, Washington radio engineer, 
as sole owner. Mr. Haley has been 
60% owner with remaining inter- 
est divided among: Tom Olsen, 
owner KGY Olympia, Wash. 
(25%); Martin Summerfield, Cali- 
fornia Tech professor (10%), and 
William J. Donahue, Pasadena at- 


torney (5%). Consideration was 
return of investments made _ by 
partners. 


Chicago NAB 

(Continued from page 20) 
be patterned after principals of the 
Better Business Bureau’ and co- 
operate with such Federal agencies 
as the FCC, the FTC, and the Dept. 
of Justice, as well as state and 
local agencies. 

Judge Miller also voiced approv- 
al of the Broadcast Advisory 
Council and said the industry wel- 
comed expressions of interest from 
outside agencies. No attempt, he 
declared, to create a radio czar or 
hamstring individual broadcasters 
could be conceived by such an in- 
terest in the welfare of the indus- 
try. 

“There is a great need for co- 
operation from without as well as 
from within to create a united in- 
dustry,” the NAB president said. 
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ANTICS of the luncheon speaker at NAB area meeting in New York 

drew mixed reactions from this group of broadcasters (1 to r), Elliott 

Stewart, WIBX Utica; Simon Goldman, WJTN Jamestown; John A. 

Bacon, WKBW Buffalo; William I. Moore, WBNX New York. The 
luncheon speaker was F. H. LaGuardia. 








Registration at Chicago NAB Meeting 








A 


Robert C. Adair, WJOB; G. F. Al- 
bright, WKBV; Dr. Victor J. Andrew, 
Andrew Co.; John R. Atkinson, WHBU. 


Kenneth H. Baker, NAB; Harry Ban- 
nister, WWJ; Ted Baughn, WPAG; Walt- 
er Beadell, Jos. Hershey McGillvra Inc.; 
Dan C. Beisel, WJPG; Harry Betteridge, 
WWJ; George C. Biggar, WIBC; Edgar 
L. Bill, WMBD; Pierre Boucheron, WGL; 
R. L. Bowles, WJOL; Edward H. Bron- 
son, WJEF; Joe Bunting, WJBC; Dick 
Burnett, WSOO; Robert J. Burow, 
WDAN; Don Burton, WLBC; James W 
Blackburn, Blackburn-Hamilton Co. 


Cc 


George P. E. Caesar Jr.. WOSH; 
Charles C. Caley, WMBD; Frank E. 
Chizzini, NBC; Paul Clark, RCA; Charles 
R. Cook, WJPF; George R. Cook, WLS; 
Maurice Corken, WHBF; C. Russell Cox, 
Andrew Co.; W. F. Craig, WLBC; Allan 
Curnutt, WOSH. 

D 


Howard Y. Dahl, WKBH; Warren G. 
Davis, WSUA; Harold Dewing, WCVS;: 
R. P. Doherty, NAB; David W. Dole, C. 
E. Hooper Inc.; Mark H. Donaldson, 
WTMV;: W. Ward Dorrell, C. E. Hooper 
Inc.; Mel Drake, WDGY; Willis F. Dun- 
bar. WKZD. 


E 


Bradley R. Eidmann, WAAF; Walter 
L. Emerson, WENR. 


F 


Harold Fair, NAB; Sam Fantle Jr., 
KELO; Hugh Feltis, BMB; John E. Fet- 
zer, WKZO; F. E. Fitzsimonds, KFYR: 
George T. Frechette, WFHR. 


G 


Albert B. Gale WEXT; Milton L 


Greenbaum, WSAM. 


H 

Gus Hagenah, Standard Radio; George 
R. Hahn, KSOO; Joe Hannie, WJBC: 
Ralph S. Hatcher, CBS; Carl Haverlin. 
BMI; Morton Henkin, KSOO; Oscar C. 
Hirsch. WKRO; Edward Hoffman WMIN: 
Nick Holloway, WTRC; A. F. Hopkins, 
WJEF; Herb Hollister, KBOL. 


B I 


Myles H. Johns, WOSH; H. A. Johnson, 
WIBA; Lee Johnson, WHBF; Joseph W. 
Jordan. WKMO. 


K 

Francis M. Kadow, WOMT; 
Kanev. NBC; O. J. Kelchner, WKNX: 
Bob Keller, R. S. Keller Inc.; Oliver 
Keller, WTAX: J. B. Kirby WSOL;: Wm. 
S. Knapp, WKMO; Kirk Knight, WKMH; 
Fred A. Knorr, WKMH; Walter Koessler, 
WROK; E. J. Korsmeyer, WLDS; Worth 
Kramer, WJR; Don D. Kynaston, WMBD 


L 


Ben A. Laird, WDUZ; C. Howard 
Lane, WJJD; John D. Langlois, Lang- 
Worth; Clarence Leich, WGBF; Dalton 
Le Masurier, KDAL; Harry R. Le 
Poidevin, WJRN; Merrill Lindsay, 
WSOY; Sherwood Lorenz, WOSH; O. W. 
Lyerla, WJPF 


a. Oy. 


Telecasting 





M 


C. Bruce McConnell, WISH; Robert B. 
McConnell, WISH; . M. McGregor, 
WJBC; Gladys M. McGrew, WTAX; M. J. 
McGehan, Clark and McGehan Co.; 
James A. Mahoney, MBS; Manny Marg- 
aret, KVOX; A. L. Marlin, BMI; Col. 
Wm. J. Mather, Andrew Co.; John F. 
Meagher, KYSM; Carl H. Meyer, Andrew 
Co.; Justin Miller, NAB; Frank R. Mills, 
WPWS; John F. Murphy, Burn-Smith 
Co. 


N 
Harold J. Newcomb, WRJN; Earl 
Norden, WHDF. 

Oo 
Paul A. O’Bryan, Dow, Lohnes & 


Albertson; John W. O’Harrow, WKZO; 
B. W. Olin Jr.. WQUA; Maurice Owens, 
WROK. 


P 


Walter Patterson, WKMH; Albert W. 
Payne, WHDF; L. G. Pefferle, WCVS; 
Frank E. Pellegrin, NAB; Angus D. 
Pfaff, WNMP; Robert W. Phillips, 
WSAM; W. A. Pomeroy, WILS; Stanley 
R. Pratt, WSOO; Frank J. Prendergast, 
WTMV. 


Odin S. Ramsland, KDAL; Henry E. 
Rhea, WHOW; Keith Rhea, WHOW; G. 
P. Richards, WHBL; Robert K. Richards, 
NAB; O. E. Richardson, WJOB; Naylor 
Rogers, Keystone Broadcasting System. 


Jake Scherrer, WHFB; K. F. Schmitt, 
WIBA; Jack Sexton, KMOX; Joe Sprirtg, 
WASK; Burt Squire, BMI. 


T 


Abbott Tessman, Capitol Transcrip- 
tions; Warner C. Tidemann, KATE; 
Robert R. Tincher, WNAX. 


U 
Owen F. Uridge, WJR 


Vv 
F. Van Konynenburg, WTCN 


w 


Fred W. Wagenvoord. WKBZ; James A. 
Wagner, WHBY-WTAQ; Paul Wagner, 
WCSI; John M. Walter, WJPG; Lyle 
Warrick, WSUA; Brooks Watson, WMBD; 
Pierre Weis, Lang-Worth; Ralph Went- 
worth, BMI; W. C. Wester, WMUS; Ed- 
ward A. Wheeler, WEAV; James F. 
White, Andrew Co.; Rollie R. Williams, 
KSOO; Thomas W. Wilson, Dow-Lohnes 
& Albertson. 


ABC’s America’s Town Meeting co-op 
program, heard Thursday, 8:30-9:30 p.m. 
on Sept. 2 moves to Tuesdays, 8:30- 
9:30 p.m., and on the same date the 
network’s Boston Symphony Orchestra 
will be moved back an hour to reach 
ABC listeners on Tuesdays, 9:30-10:30 
p.m. 


ABC CENTRAL DIVISION bowling team 
won the media (radio-magazine publica- 
tions) trophy award presented May 3 at 
the annual bowling banquet sponsored 
by the Chicago Federation of Advertising 
Clubs. 


AFM 


(Continued from page 15) 


per record. Nearly $2,000,000 was 
collected by AFM in 1946 from this 
source and roughly $2,500,000 is es- 
timated as the 1947 take. Control 
of the fund reposes in the union 
itself, with no public accounting 
specified. 

The amendment adopted by the 
Senate requires that such “welfare 
funds” must be genuine trust funds 
jointly administered by labor and 
management. They request also 
that before an employer can deduct 
a worker’s union dues from his 
wages, he must receive annually a 
written authorization. 

Contract between the Chicago 
AFM local and Class A network 
stations was signed last February, 
providing an 181%4% increase. 

Richard McCann, Local 802 pres- 
ident, issued this statement on the 
new agreement: 

“The end of these negotiations 
shows that when men of goodwill 
sit around a table, honestly deter- 
mined to compromise in a spirit 
of give and take, there need be no 
governmental intervention. The 
success of these conferences should 
demonstrate conclusively to the 
anti-labor forces in Washington 
that what is needed are not restric- 
tive laws but a genuine desire on 
management’s part to see the view- 
point of its employes and to act 
fairly.” 

NABET Contract 


In the second contract negotia- 
tion last week NBC and ABC made 
peace with National Assn. of 
Broadcast Engineers & Technicians 
by granting increases in scale 
ranging up to 114%% to 460 engi- 
neers who operate sound broad- 
casting, television and receiving 
equipment for the two networks. 

The new contract, which entails 
an estimated payroll increase of 
$300,000, will run from May 1 to 
April 30, 1949. It followed negotia- 
tion of a 12%% increase by WOR 
New York a week before [BROAD- 
CASTING, May 5]. The NBC and 
ABC pacts cover engineers and 
technicians in New York, Chicago, 
Washington, Cleveland, Denver, 
San Francisco and Hollywood. 

In actual figures, the pact will 
raise monthly salaries from an old 
range of $250 to $526. In addition, 
the agreement will benefit 50 work- 
ers at RCA-Victor by lifting their 
pay 15% with a top rate of 
$494.75 a month, according to 
NABET President Allan Powley. 





Forms Own Firm 


RUTH MILLARD, former direc- 
tor of women’s activities in Young 
and Rubicam’s New York public 
relations department, has resigned 
from that position to head her own 
public relations organization with 
offices located at 200 Fifth Ave., 
New York. Miss Millard will di- 
rect an expanded public relations 
program for the Toy Manufac- 
turers of U. S. A., New York. 


May 12, 1947 @ Page 105 











At Deadline... 





WDAS, WTMV TRANSFERS 
AMONG FOUR APPROVALS 


SALES of WDAS Philadelphia (1400 ke, 250 
w) for $485,000 and WTMV E. St. Louis 
(1490 ke, 250 w) for $320,000 were among 
four transfers approved by FCC and an- 
nounced Friday. 

WDAS, owned equally by President Alex- 
ander W. Dannenbaum and Cecile L. Naum- 
burg, goes to William Goldman Theatres, 
Philadelphia theatre operators, wholly owned 
by Mr. Goldman [BROADCASTING, March 3]. 

WTMV is sold by Myles H. Johns and 
members of his family (owners also of WOSH 
Oshkosh) to Evansville on the Air Ine. 
[BROADCASTING, Oct. 7, 1946]. Evansville on 
the Air is licensee of WGBF and WMLL 
(FM) Evansville and operated WEOA Evans- 
ville until its sale to WFBM Indianapolis for 
$200,000 late last year under duopoly reg- 
ulation. Comrs. Clifford J. Durr and Rosel H. 
Hyde voted against approval, insisting FCC 
should go through with hearing previously 
ordered. 

FCC also approved assignment of CP for 
WJXM Florence, S. C. (970 ke, 5 kw, day) 
from Eugene E. Stone to Atlantic Broadcast- 
ing Co., which Mr. Stone heads and controls 
(50.2% ). New stockholders: Herman A. Smith 
Jr., gas and oil company owner, 27.09%; Paul 
H. Benson Jr., veteran 22.71%. Consideration: 
$27,600. Fourth change was involuntary trans- 
fer of control of WPAB Ponce, P. R. (1370 
ke, 1 kw) to Inocencia Bigay Vda. Soltero, 
administratrix of estate of Miguel Soltero 
Palermo. No money involved. 


McCLURE HEADS ATS 

DON McCLURE, television director of N. W. 
Ayer & Son, New York, elected president of 
American Television Society at final New 
York meeting of 1946-47. Herbert E. Taylor 
Jr., Allen B. Du Mont Labs., elected vice presi- 
dent; Diam Dincin, of Louis de Rochemont, 
secretary; Archibald U. Braunfeld, CPA, treas- 
urer. Directors are: George T. Shupert, Tele- 
vision Preductions, past president; Charles A. 
Alicoate, advance television picture service; 
Charles J. Durban, U. S. Rubber Co.; Jack Le- 
vine, program producer; Paul Mowrey, ABC; 
Edward Sobol, ABC; Edward Stasheff, WNYE 
New York. 


WOKO DENIED PLEA 

FCC announced Friday it had denied WOKO 
Albany’s latest plea for reorganization and 
continued operation [BROADCASTING, May 5], 
leaving station still facing deletion Aug. 31 for 
concealment of ownership. Plea was for modi- 
fication of deletion order and permission to 
show Harold E. Smith, found by FCC to have 
aided in concealment of 24% interest of ex- 
Radio Commissioner Sam Pickard, selling his 
255 shares for $160,000 and resigning as gen- 
eral manager. 


WICHITA DAY GRANT 

WICHITA BEACON Broadcasting Co., condi- 
tional FM grantee and previously denied AM 
facilities, granted 500 w daytime on 1420 ke 
FCC reported Friday. 

EUGENE S. THOMAS, sales manager of 
WOR New York, reelected president of Ad- 
vertising Club of New York. 
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M. C. GETS HIGHER SALARY 
THAN PALEY, STANTON 


HIGHEST salary at CBS in 1946 paid to 
John Reed King, program m.c., who received 
$107,667, according to CBS report filed with 
Securities & Exchange Commission. Next 
highest salary paid to President Frank Stan- 
ton, $94,091, with William S. Paley, chairman 
of board, receiving $65,000. Salary figures do 
not include dividends. Report shows CBS paid 
C. E. Hooper Inc. $84,961 last year, A. C. 
Nielson Co. $59,659. 


TUBE OUTPUT UP 


MARCH tube production totaled 19,048,950, 
RMA announced Friday, up from 18,295,955 
in February. March total consisted of: New 
set, 13,195,195; replacement, 3,761,598; ex- 
port, 2,069,589; Government, 22,568. First 
quarter output totaled 57,548,414 as follows: 
New set, 38,741,522; replacement, 13,652,579; 
export, 5,040,198; Government, 114,115. 


AFM BOOST ‘IN LINE’ 


RICHARD DOHERTY, NAB Employe-Em- 
ployer Relations Department director, said at 
Area D meeting Friday that in his opinion 20% 
increase won by New York AFM Local 802 
is “in line” with raises of other unions. Mr. 
Doherty said increase will have no direct ef- 
fect on individual stations at local levels (see 
story page 15). 


Hearing 


(Continued from page 4) 


grants on their channels, fact that many such 
applications remain, and stay order in WCKY- 
Stanton case. 

CCBS had requested year’s investigation of 
daytime skywave characteristics [BROADCAST- 
ING, March 3]. This, Commission did not grant. 
It did, however, make CBS party to hearing; 
and provided for others to participate if they 


signify intent by May 26. 


Mutual will “observe” at hearing, repre- 
sented by Esterly C. Page, MBS consultant in 
Washington, and Earl Johnson, MBS director 
of engineering. 

Commission promised decision “as soon as 
possible after the proceeding is closed so that 
the processing of such applications [those re- 
questing daytime or limited-time use of 1-A’s 
and 1-B’s] may be resumed” soon as possible. 

Meantime, Court of Appeals for D. C. was 
asked to issue stay orders stopping effective- 
ness of grants for four daytime clear-channel 
stations—two of which already are operating. 
Petitions, filed by dominant stations on clears 
involved, relied on WCKY-Stanton stay order 
for precedent: 

WSM Nashville requested stay orders 
against WJSW Altoona, Pa. (650 kc, 250 w) 
and WSVS Crewe, Va. (650 ke, 1 kw). WJR 
Detroit, against grant to Southeastern Broad- 
casting Co., Clanton, Ala. (760 ke, 500 w). 
WGN Chicago, against permit to Radio Vir- 
ginia Inc., Richmond (WFFYV, 720 kc, 1 kw). 
WJSW and WSVS fow operating but haven’t 
received final licenses. Stay-order petitions 
were filed by Kelley E. Griffith of Kirkland, 
Fleming, Green, Martin & Ellis, Washington 
counsel for clear stations involved. 


NAB AREA ENDORSES 
RENEWAL OF BMB CONTRACTS 


NAB AREA D went on record at meeting’g 
closing session Friday as endorsing renewal 9 
BMB contracts. Other resolutions urged: F¢¢ 
abolition of Mayflower decision; securing g 
editorial freedom; national study of license 
music, renewal of BMI contracts; that clear. 
ance “at source” of music copyrights be ey. 
tended to all licensee organizations; study ¢ 
remote fees levied by tax-supported college 
and public schools; opposition to payment 9 
2% cash agency discount; endorsement 9 
Carl Havelin’s appointment as BMI preg. 
dent; vote of thanks to Leslie C. Johnson, re 
tiring District 9 director (early story page 
20). 

Judge Justin Miller, NAB president, lashed 
back at radio’s critics, said much of criticisy 
is due to their own misunderstanding and 
ignorance. 


Closed Circuit 
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schedule less than four months later indicating 
1,250,000 units. Good news on _ transmitter 
front, too, with production line output of 1 
kw units indicated within two months } 
leading manufacturers. 





NAB BOARD at its meeting in Washington 
May 21-22 will consider proposed change i 
bylaws which would provide board membership 
of representatives of FM and of television. 
Latter, however, contingent upon merger of 
Television Broadcasters Assn. with NAB. FM 
Broadcasters Inc. merged with NAB over 
year ago but FM Assn., as exploitation or- 
ganization, sprang into. being. 





CBS CHAIRMAN William S. Paley, who hag 
vigorously espoused cleanup of program an 
commercial practices from within, may mak 
his first public appearance since his thumpin 
speech at NAB’s annual convention last 

ber in Chicago. He has been invited to add 
New York’s Radio Executives Club within 
next fortnight by its president, Bob Swezey, 
MBS vice president and general manager. 


NATION’S NEWEST 10,000 w_ station— 
WRWR Albany—may break all records fo 
big station installation from scratch. Stephen 
R. Rintoul, president and principal stock 
holder, who received grant May 1, is shooting 
for operation by Armistice Day. Station 
operate on 850 ke directionally. 


RECENT stroke suffered by Ed L. Hayek 
owner KATE Albert Lea, Minn., whieh 
prompted him to resign as director of NABI 
District 11, May 7°(Minn., N. D., Mich. i 
part, eastern S. D., Wis. in part), may als 
mean his retirement from radio. Stroke } 
second suffered by veteran broadcaster 
two years. 


C. T. (Swanee) HAGMAN, recently resigned 
general manager of ABC Central Division 
Chicago, will shortly become genera] manage 
of new station licensed to family of May? 
Bros. in Rochester, Minn. 


MILLION-WATT transmitter (input) sought 
by Russia to beam propaganda into Southern 
California from Vladivostok on standard 
broadcast band. Understood Soviet wants U. 8 
equipment. State Dept. said to be apprised 
of project, part of propaganda campaign I 
volving vast broadcasting system. 
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FARM SERVICE... 


Broadcasting has brought countless bless- 
ings to the farm homes of America. Not 
the least of these is knowledge that helps 
farmers grow better crops, breed better 
stock. To do that job for KMBC’s huge 
rural audiences, Phil Evans, nationally 
known agricultural authority who directs 
KMBC’s farming operations, three times 
daily reports on experiences at the KMBC 
Service Farms — more than 500 acres of 
scientific, purebred farming. Thus KMBC 
takes the lead in meeting its responsibility 
to the farmers in the Heart of America. 


ye 
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SHOWS its 


Uwe 


All WKY advertisers KNOW about WKY’s 
power to attract an audience. It shows up in their 
own sales records. So the results of a diary study 
conducted in a 30-county area surrounding Okla- 
homa City by Audience Surveys, Inc., merely verifies 
what WKY advertisers long have realized: That 
WKY has vast power to attract an audience and to 
influence sales. 

Its power of attraction lies in its programs. 
WKY programs, according to the study, enjoy top 
audience ratings 93.3% of the time and attract, on 
the average, a share of audience more than three 
times that of any other station heard in the area. 

These facts will show up in YOUR sales records 
when your advertising ison WKY. 














